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Stida vazhdon

JithMmoneé...

And the challenges continue...

Pér dy vjet tashmé pérballemi me

pandeminé e Covid-it, gé ndikon né

jetén toné personale, éndrrat, arritjet

e punés dhe vizionin toné, si dhe
né marrédhéniet tona shogérore. Megjithése
vaksinat jané té disponueshme, sikurse shihet,
pandemia ende vijon né& mbaré Evropén.
Kufizimet e lévizjes dhe karantina po rikthehen
né njé séré vendesh. Edhe kur situata né
Shqipéri duket mé e géndrueshme, gjé gé ka
sjellé njé rimékémbje té réndésishme ekonomike
gjaté vitit 2021, jeta joné éshté ende shumé e
ndryshme nga ajo e méparshmja.

Megjithaté, gjaté krizés, disa sfida vijné té
shogéruara. Megjithése pandemia e Covid-
it vazhdon, muajt e verés dhe vjeshtés né
Shqipéri ishin shumé té frytshém dhe pati rikthim
té turistéve, gjé qé solli njé rikuperim té miré
ekonomik edhe pér industriné automobilistike
dhe Porsche Albania-n. Por, gjaté muajve té
fundit, zérat fillestaré lidhur me problematika té
mundshme prodhiminé industriné automobilistike
u béné mé konkreté dhe si pérfundim, u pérhapén
dhe né lajme. Disa fabrika, pérfshiré dhe ato té
markave tona, u detyruan té reduktonin e madje
té ndalnin prodhimin pér disa javé pér shkak té
mungesés sé gjysmépércuesve. Mijéra makina
té porositura ende nuk mund té pérfundohen
si pasojé e mungesés sé gjysmépércuesve
dhe ¢ipave, duke shkaktuar disponueshméri té
ulét produktesh né tregun vendas, si dhe rritie
té pasigurisé lidhur me faktin nése dhe se kur
do té mund té dorézohen makinat e porositura.
Pavarésisht informacioneve té kufizuara, ekipi
yné i shitjeve po bén pérpjekjet maksimale pér t'i
mbaijtur klientét tané té informuar sa mé shumé
té jeté e mundur.

Gjaté tremujorit té fundit t€ kétij viti, ngjarjet e
fundit po ndikojné ndjeshém véllimin e shitjeve
tona, si dhe te klientét tané, té cilét jané né
pritie pér t&€ marré makinén e tyre t€ éndérruar.
Pavarésisht situatés, bashkérisht me ekipin toné
shumeé té pérkushtuar, jemi angazhuar té vijojmé
ofrimin e produkteve tona té déshiruara pér
klientét tané, si dhe té€ pérgendrohemi gjithnjé e
mé shumé né pérmirésimin e shérbimeve té pas
shitjeve, né ményré qé viti 2021 té jeté shumé
i suksesshém pér shoqériné toné. Kohérat e
véshtira sjellin sfida, por edhe mésime dhe
mundési té fshehura. Si shogéri, pér ne éshté
kryesore té rrisim géndrueshmériné dhe aftésiné
pér t'u pérshtatur me shpejtési ndaj mésimeve
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dhe mundésive né fjalé. Dhe jemi té bindur se
né Porsche Albania i zotérojmé kéto aftési. Kjo
sepse, né fund té dités, gjithcka ka té€ béjé me
personat gé mbéshtesin dhe nxisin vlerat e
shoqgérisé. Suksesi i njé shoqérie varet vetém
nga personat e pérfshiré né té! Dhe ne kemi mé
té mirét!

Pér kété arsye, falénderojmé dhe vlerésojmé té
gjithé punonjésit tané té Porsche Albania-s pér
té gjithé punén e tyre t& mrekullueshme dhe
angazhimin gjaté kétij viti t& ndérlikuar, me té cilét
shfrytézuam mundésité qé patém dhe géndruam
té bashkuar atéheré kur ishte mé e nevojshme.
Gjithashtu, déshirojmé té falénderojmé té
gjithé klientét tané dhe partnerét e biznesit pér
besimin e tyre te produktet dhe shérbimet tona,
si dhe gé na kané pérzgjedhur si partnerin e tyre
automobilistik t€ sé sotmes dhe sé ardhmes.

Dy vite plot sfida Iéné padyshim gjurmén e
tyre. Vegse né kohé té tilla, éshté gjithashtu
shumé e réndésishme té shénojmé dhe t'u
gézohemi rezultateve pozitive. Kjo éshté
arsyeja pérse né Porche Albania jemi shumé
té lumtur gé pérkushtimi dhe bashképunimi i
jashtézakonshém i ekipit toné na mundésoi
té arrinim rezultate té€ shkélqyera gjaté tre
tremujoréve té paré té vitit dhe gé mbyllja e vitit
parashihet shumé premtuese.

Sé bashku me Porche Leasing arrittm mé
né fund té dorézojmé flotén mé té madhe né
historiné e Porche Albania. Kété veré, mé shumé
se 100 SKODA Octavia iu dorézuan policisé sé&
shtetit duke ndihmuar gé rrugét e Shqipérisé té
jené mé té sigurta. Me gjithé kohét e véshtira,
arritém té festojmé mbérritien dhe prezantimin e
njé séré modeleve té reja t&€ markave tona. Ne
nuk u ndalém, por zgjeruam gamén e markés
AUDI me mjetin e ri AUDI Q5.

Me mbérriten e Caddy-t né showroom-in e
Makinave Tregtare Volkswagen dhe ID.4 né
Volkswagen, SEAT Tarraco e-Hybrid gjaté
késaj vere, zgjeruam edhe gamén toné té
modeleve elektrike dhe hibride. Partneriteti
yné i fundit me Tribeca Bar synon té rrisé
ndérgjegjésimin pér lévizshmériné elektrike dhe
té géndrueshme. Modelet elektrike dhe hibride
do té jené thelbésore pér t& ardhmen e industrisé
automobilistike, veganérisht pér shitjen e flotave.
Prandaj jemi duke intensifikuar dhe rimodeluar
vazhdimisht partneritetin me Porsche Leasing,

pér t'u ofruar shérbimet mé té€ mira klientéve
privaté dhe té flotave. Né ményré gé t'i sjellim
shérbimet tona edhe mé prané klientéve, kemi
publikuar me sukses versionin mé té fundit
3.0 té aplikacionit “Makina Ime”, me vecori té
pérditésuara dhe té pérmirésuara. Tashmé, kemi
mbi 32.000 pérdorues té regjistruar dhe mé
shumé se 80.000 pérdorues té pérditshém té
aplikacionit “Makina Ime”.

Né fushén e pas shiteve, kemi punuar
vazhdimisht pér té ofruar shérbimet me té mira,
qé tashmé mund t'i rezervoni pérmes platformés
soné té rezervimit online dhe aplikacionit
“Makina Ime”. Krahas késaj, népérmjet ofertave
tona speciale dimérore dhe zgjatjes sé€ ofertés
sé gomave, po punojmé intensivisht pér ti
pérshtatur rregullisht shérbimet tona me nevojat
e klientéve.

Departamenti yné i financés tejkaloi njé séré
sfidash gjaté kétij viti me zbatimin e projektit té
fiskalizimit.

Duhet té theksojmé se, edhe gjaté kétyre
kohérave té véshtira, né Porsche Albania e kemi
ushtruar veprimtariné me nivelin mé té larté té
integritetit, duke theksuar pajtueshmériné dhe
duke e kthyer né piké thelbésore té strategjisé
soné té& biznesit dhe njékohésisht duke
vendosur integritetin né gendér té filozofisé€ soné
operacionale.

Sé bashku kemi arritur gjéra té médha! Sé
bashku kemi kapércyer sfidat e s€ shkuarés!
Dhe s€ bashku do té arrijmé ta kapércejmé edhe
kété! Falé pasionit dhe entuziazmit toné pér
punén gé béjmé, do té vijojmé té pérgendrohemi
te nevojat e klientéve tané dhe tek shpresa joné
se sé shpejti do té vijné kohéra mé té miral Edhe
vitin e ardhshém do té vijné gjéra té bukura,
té pérgendruara mé shumé te l|évizshméria
elektrike dhe digjitalizimi népérmijet pérfshirjes sé
modeleve té reja né gamén aktuale t€ modeleve
elektrike dhe hibride, si dhe népérmjet zgjerimit
té métejshém té shérbimeve dhe ofertés soné
digjitale.

Ne, si Menaxherét e Pérgjithshém té Porsche
Albania-s, déshirojmé t'u urojmé té gjithé
punonjésve, klientéve, partneréve té biznesit
dhe migve tané:

Gézuar Krishtlindjen dhe gjithé t& mirat pér vitin
2022! Sjellté kohéra mé té mira pér té gjithé ne!



It is already the second year that we

must cope with the Covid pandemic,

affecting our personal lives and dreams,
our business results and visions, and our
social relationships. Even though vaccines are
available, as we can see throughout Europe,
the pandemic is still very present. Movement
restrictions and lockdowns are back on the
daily menu in several countries. Even when the
situation in Albania seems more stable resulting
in an important economic recovery during 2021,
our life is still far away from how we knew it.

During crisis, however, some challenges are just
not coming alone. While the Covid pandemic still
is present, in Albania the summer and autumn
months were quite good and tourists came
back resulting in a good economic recovery,
also for the automotive industry and Porsche
Albania. But during past months initial rumors
about possible production issues within the
automotive industry became more concrete and
finally it was all over the news. Several factories,
also from our brands, had to reduce or even
stop production during several weeks because
of a shortage of semiconductors. Thousands
of ordered cars can still not be finished due to
missing semiconductors and chips, resulting in
our local market in a low product availability and
an increased uncertainty if and when ordered
cars can be finally delivered. Despite limited
information our sales team is doing its best to
maintain our customers informed as much as
possible.

During the last quarter of this year these
latest events are drastically affecting our sales
volumes, as well as our customers who are still
waiting to get their car of their dreams. Despite
the situation, together with our highly dedicated
team we are committed to continue providing
our desired products to our customers and to
increasingly focus on improving our aftersales
services — making it still a very successful year
2021 for our company. Hard times come with
challenges, but also with learnings and hidden
opportunities. As a company it is key to increase
our resilience and ability to adapt quickly to

Gentian Bushati - General Manager

Daniel Wukowitsch - Managing Director / Geschéftsfiihrer

such learnings and opportunities. And we are
convinced that within Porsche Albania we
have those capabilities. Because, at the end of
the day, it is all about the people who sustain
and drive the company’s values. A company’s
success can just be as big as its people! And we
have the best people!

That is why a big thank you and admiration goes
to all our employees at Porsche Albania, for
all the great work and commitment throughout
this complicated year, who took chances when
we saw them and who sticked together when it
was most needed. We also want to thank all our
customers and business partners for their trust
in our products and services, and for relying on
us as their mobility partner of today and of the
future.

Two years of challenges most certainly leave
their marks. But, in times like these, it is also
very important to highlight and celebrate positive
results. This is why in Porsche Albania we are
very happy that as a result of great dedication
and collaboration of our team we could manage
to achieve outstanding results during the first
three quarters of this year and the forecast end
comes very promising.

Together with Porsche Leasing we finally
managed to deliver the biggest fleet in the
history of Porsche Albania. This summer more
than 100 SKODA Octavia were delivered to the
state police helping to make the Albanian streets
a safer place. Despite the difficult times we could
celebrate the arrival and launch of several new
models within all our brands. We did not stop but
extended the portfolio of AUDI brand with the
new AUDI Q5.

With the arrival of the Caddy in Volkswagen
Commercial Vehicles showroom and ID.4 in
Volkswagen, the SEAT Tarraco e-Hybrid during
this summer, we also extended our portfolio of
electric and hybrid models. Our most recent
partnership with the bar Tribeca aims to increase
the awareness of electric and sustainable mobility.
Electric and hybrid models will be essential for
the future of the automotive industry, especially

for fleet sales. That is why we are continuously
intensifying and reinventing our partnership with
Porsche Leasing to offer the best services to
both, private and fleet customers. To bring those
services even closer to our customers, we have
successfully launched the newest version 3.0 of
our Makina Ime app with updated and improved
features. We have reached over 32.000
registered users and more than 80.000 users
who use Makina ime application in a daily basis.

Within the aftersales business we have been
continuously working on providing the best
services which now can also be booked through
our service booking online platform and Makina
Ime. In addition, with our special winter offers
and the extension of our tires offer we are
working hard to adapt our services regularly to
our customers needs.

Our finance department overcame several
challenges during this year with the
implementation of the fiscalization project.

We mustempathize that even during these difficult
times, Porsche Albania operates the business
with the highest level of integrity, by assigning a
larger purpose to compliance, making it essential
to our business strategy, while placing integrity
as central to our operational philosophy.

Together we have achieved great things!
Together we have overcome past challenges!
And together, we will also manage to overcome
this one! Thanks to our passion and enthusiasm
about what we do, we will keep the focus on our
customer’s needs and on our optimism that there
will be better times coming soon! Great things are
to come also next year, with an increased focus
on electromobility and digitalization by adding
new models to our current electric and hybrid
model portfolio, as well as further expanding our
digital offer and services.

We as Porsche Albania GM’s, want to wish all
of our employees, customers, business partners
and friends a merry Christmas and all the best
for 2022. May it bring better times to all of us!
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Audi drejt te ardhmes

Audi ka zbuluar pjesétarin e paré té njé
familjeje té re makinash koncept, njé makiné
fantastike té hapur dy vendéshe. ‘Koncepti
Audi skysphere’ éshté emri i mjetit té
konvertueshém elektrik, me dy dyer, linjat
e té cilit ¢ojné drejtpérdrejt né modelin
Audi té sé nesérmes. Népérmjet kétij mjeti,
marka pasqyron vizionin e saj pér segmentin
luksoz progresiv té sé ardhmes, né té cilin
pjesa e brendshme kthehet né njé hapésiré
ndérvepruese dhe mjeti veté né njé platformé
pér pérvoja mbresélénése. Kjo po béhet e
mundur falé drejtimit autonom, njé riprojektim
revolucionar i pjesés sé brendshme, dhe
njé ekosistem digjital i qéndrueshém. Pér
t'u mundésuar pasagjeréve liri maksimale,
koncepti Audi skysphere u projektua pér dy
pérvoja té ndryshme drejtimi: njé pérvojé
turesh madhéshtore dhe njé pérvojé sportive.

Koncepti Audi skysphere tregon se si marka
po ripérkufizon luksin né té ardhmen - nuk ka
té béjé mé vetém me drejtimin e mjetit. Makina
koncept u projektua me synimin e garté té ofrimit
té pérvojave mbresélénése dhe marramendése
pér pérdoruesit e saj.

Audi has unveiled the first member of a new
family of concept vehicles, a spectacular
roadster. Audi skysphere concept is the name
of the electric-powered, two-door convertible
whose lines lead directly to the Audi design
of tomorrow. With it, the brand is illustrating
its vision for the progressive luxury segment
of the future, in which the interior becomes an
interactive space and the vehicle a platform
for captivating experiences. This is being
made possible thanks to autonomous driving,
a revolutionary redesign of the interior,
and a seamless digital ecosystem. To give
passengers the maximum amount of freedom,
the Audi skysphere concept was designed
for two different driving experiences: a grand
touring experience and a sports experience.

The Audi skysphere concept shows how the brand
is redefining luxury in the future — it's no longer
just about driving. The concept car was designed
with the clear objective of offering its occupants
captivating and world-class experiences.
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Audi prezantoi studimin e konceptit Audi
grandsphere. Sikurse njé fluturim i klasit té
paré, sedani 5.35 m (17.6 ft.) i gjaté kombinon
luksin e udhétimit privat né rehati té ploté
me ofrimin e njé pérvoje gjithépérfshirése.
Drejtimi i automatizuar i nivelit 4 mundéson
dimensione té reja lirie: né kété modalitet,
pjesa e brendshme transformohet né njé
sferé té gjeré pérvoje pa timon, pedale apo
ekrane. Ndenjéset e pérparme kthehen
né ndenjése té klasit té paré me hapésiré
maksimale, pamje mé té gjera dhe akses né
té gjitha funksionet e njé ekosistemi digjital
gjithépérfshirés né té cilin Audi grandsphere
éshté integruar.

Si makina koncept e dyté nga tri modelet
“sphere” t&€ markés me katér unaza, Audi
grandsphere zé njé vend té veganté. Kjo pér
shkak se teknologjité dhe vecorité e projektimit
té pérfshira né té do té rishfagen pas disa vitesh
né serit¢ e ardhshme té Audi-t. Modeli Audi
grandsphere ilustron pretendimin e markés se
po kthehet né njé drejtuese trendesh né krye
té industrisé automobilistike pér transformimet
teknologjike dhe produktet plotésisht té reja dhe
té gjithanshme gé ofron.

Audi, First class towards the future

Audi is presented the Audi grandsphere
concept study. Like a first class flight, the 5.35
m (17.6 ft.) long grandsphere sedan combines
the luxury of private travel in the greatest
of comfort with a comprehensive onboard
experience offering. Level 4 automated
driving makes new dimensions of freedom
possible: in this mode, the interior turns into
a spacious sphere of experience without a
steering wheel, pedals, or displays. And the
front seats become a first class lounge with
maximum space, freer views, and access to
all the functions of a holistic digital ecosystem
that the Audi grandsphere is integrated into.

As the second of three “sphere” concept cars
from the brand with the four rings, the Audi
grandsphere has a special place. That is because
the technologies and design features assembled
in it will turn up again within a few years in future
Audi series. The Audi grandsphere concept
illustrates the brand’s claim that it is becoming the
trendsetter at the top of the automotive industry
for technological transformation and completely
new, holistic mobility offerings.
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té té ngjalli siguriné, né varési té cilés

ané té ligjit je. Ngjyrat e ndezura dhe
dritat shpuese qéllimisht i béjné ato makinat
mé té njohura né rrugé, gé nga Ferrari i Dubait
deri tek Lada Rivat né Kubé. Por ndérsa shumé
polici né boté fusin né flotén e tyre ndonjé marké
makine luksi pér té térhequr publikun né ceshtje
PR, pothuajse té gjitha mundohen té zgjedhin
markén mé té besueshme dhe mé té sigurt
pér flotén gé do té pérdoret realisht né rrugé,
makinén gé do t'i rrezistojé sa mé gjaté turneve
policore stérmunduese né rrugé dhe ndjekjeve
dramatike.

Njé makiné policie duhet té fusi frikén ose

Skoda, ka filluar t& pérdoret nga flotat e policive
qé né vitin 1993 sigurisht né Republikén Ceke
por né vitet e fundit ajo ka hyré né listén e
makinave mé té preferuara pér flotat e policive
té shumé vendeve té tjera té Europés por edhe
mé gjeré. Nuk éshté mé surprizé gé vendet si
Anglia, Austria, ltalia, Spanja dhe Franca qé
kané industri té zhvilluar automobilistike dhe
marka kombétare makinash té mirénjohura,
kané zgjedhur njé makiné Skoda pér ti shérbyer
policisé vendase duke filluar nga Skoda Fabia te
Scala, Karoq, Octavia, Superb e deri tek EnyaqiV.
Edhe Finlanda qgé njihet pér nivelin e larté té
jetesés si dhe pér kushtet strikte t&€ mbrojtjes sé
ambientit ka preferuar t& zgjedhi Skoda Octavia
dhe Superb pér flotén e saj té policisé. Lista
vazhdon e gjaté me shtete si Armenia, Bullgaria,
Bosnja dhe Hercegovina, Bullgaria, Gjeorgjia,
Izraeli, Latvia, Lituania, Serbia dhe Ukraina qé
fusin né listén e tyre t&€ makinave té policis€ edhe
Skoda Rapid dhe Yeti. Surpriza vjen nga njé
shtet né njé kontinent tjetér né hemisferén jugore
té globit, Zelanda e Re e cila ka futur né flotén e
policisé sé saj 355 Skoda Superb dhe pret rreth
450 - 500 té tjera né 4 vitet e ardhshme. Policia
e Zelandés sé Re nuk mjaftohet me kaqg por po
merr né konsideraté dhe vlerésimin pér Skoda
Superb iV PHEV pér ta futur né flotén e saj.

Ky penetrim i shpejté né tregun e flotave té

SKODA
ne floten e Policise
Shqiptare

makinave t& policisé nuk &shté rastésor. Skoda
ofron pér kéto zgjedhje, makina me specifikime
teknike sfiduese pér ¢do marké tjetér dhe me
hapésira té bollshme té cilat akomodojné mijaft
miré volumet e médha té pajisjeve gé patrullat
e policisé duhet t¢ mbajné me vete né terren.
Skoda ofron dhe modifikimet e nevojshme qé
makinat ti pérshtaten funksionit t&€ patrullés sé
policisé.

Sigurisht surpriza e “pritshme” pér tregun
shqiptar ishte dhe dorézimi mé i madh pér vitin
2021 né bashképunim me Porsche Leasing
i 100 Skoda Octavia pér flotén e policisé
Shqiptare. Njé rekord i ri dorézimesh por dhe
fillimi i njé epoke té re pér flotén e policisé e
cila i bashkohet shumé flotave

té policive kolege né Europé

dhe mé gjeré me zgjidhje

dhe teknologji té njejta dhe

kosto efikase pér financat

publike.

Tani makinat e patrullave

té policisé do té lévizin

me mjete té certifikuara

Euro6 dhe me kushte

ideale udhétimi Si

kondicioner klima-tronic,

timon elektromekanik,

start and stop car, airbag

tek shoferi, pasagjeri dhe

anash, ekran touch, bluetooth,

mbyllje gendrore me pult, xhama eletrik para dhe
pas, sistem frenimi ABS dhe komanda né timon.
Disget e aluminit nuk jané mé vetém pér makinat
e luksit. Edhe makinat e policisé do té kené té
tilla si dhe dritat LED, fenelinat dhe brandim
fosforeshent.

Njé makiné policie tashmé mund edhe té té
ndjelli té futesh brenda e té& provosh udhétimin
me té, sigurisht duke gené né anén e duhur té
ligjit.



SKODA

iINn the Albanian
Police Fleet

police car should make citizens feel either
Afraid or safe, depending on which side
f the law they are on. The bright colors
and flashing lights purposefully make such cars
difficult to miss on the streets, be it a Ferrari in
Dubai or a Lada Riva in Cuba. While many police
forces across the world may equip their vehicle
fleets with luxurious brands as a PR move to
attract public interest, nearly all opt for the most
reliable and safest brands in regards to the
vehicles that will actually be used on the streets.
Such a car has to withstand long, arduous police
shifts and dramatic chases on the streets.

Understandably, Skoda has been part of police
vehicle fleets in the Czech Republic since 1993,
but it has recently become one of the favorite
car brands for police fleets across Europe and
beyond. Itis nolonger a surprise

that countries such

as England,

Austria,

Italy,

Spain,

and  France,

renowned for their

advanced automobile

industry and domestic vehicle

brands, have opted to employ Skoda vehicles
in their local police. The designs of choice
include Skoda Fabia, Scala, Karoq, Octavia,
Superb, and EnyaqiV. In addition, Finland, a
country revered for its high standard of living
and strict environmental protection conditions,
has also elected to include Skoda Octavia and
Superb in its police vehicle fleet. The long list

of countries also using Skoda Rapid and Yeti
as police vehicles includes Armenia, Bulgaria,
Bosnia and Herzegovina, Georgia, Israel, Latvia,
Lithuania, Serbia, and Ukraine. Despite being in
a different continent in the southern hemisphere,
New Zealand has surprisingly added 355 Skoda
Superb vehicles to its police fleet, and another
450 - 500 are expected to be added in the next
4 years. However, that is not all, as the New
Zealand Police is also considering including the
Skoda Superb iV PHEV in its vehicle fleet.

This rapid penetration of the brand in the police
vehicle market is not coincidental. Skoda provides
vehicles with technical specifications that pose a
challenge to other brands and spacious designs
that enable police patrols to carry their numerous
equipment and devices needed for work. Skoda
also provides the necessary customizations to
adapt vehicles to the police patrol function.

The largest provision for 2021 was the addition
of 100 Skoda Octavia vehicles to the Albanian
police fleet in collaboration with Porsche
Leasing, which was an “expected” surprise for
the Albanian market. This marks a new record
and the beginning of a new era for the police
fleet, which is now alongside its counterparts
across Europe and beyond, with similar solutions
and technologies that will result in efficient costs
to public finances.

Now, police patrol vehicles will be Euro 6 certified
and have ideal conditions, such as Climatronic
air conditioning, electromechanical steering
wheels, start and stop car, driver, passenger and
side airbags, touch screen, Bluetooth, remote
control central locking, front and back power
windows, ABS braking system and steering
wheel buttons. Aluminum wheels are no longer
exclusive to luxurious vehicles. Police vehicles
will also use such wheels, including LED lights,
flashing lights, and fluorescent markings.

The new police vehicles may even entice people
to get in one just for a ride, without breaking the
law, of course.
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Njihuni me Genti
Xhaferraj dhe pasionin
per Octavia e tij RS

Meet Genti Xhaferraj and the
passion for his Octavia RS

Genti Xhaferraj

Area Export Manager at The
HEINEKEN Company

Video e montazh: Belin Zeneli; Dron :Flatra

1. Kjo RS éshté e treta pér ju, si lindi pasioni juaj
pér kété model?

Makinat i kam patur pasion herét, gé 12-13 vje¢
dhe sigurisht g& me to, edhe makinat e shpejta.
Né fakt fiksimi i paré ka gené Golfi GTI, gé nga
MK2 i viteve '90 te MK5 e vitit 2005 gé u bé
brenda vitit t& langimit njé klasike e vérteté. Por
né momentin qé béhesh familjar, GT| ngelet pas
e fillon e aspiron pér njé makiné gé ka mé shumé
hapésiré e sidomos bagazh. Para ca vitesh kisha
njé Jetta MK5 gé pas modifikimeve e béra té
dukej si njé GTI, thuajse edhe té ngitej si njé e
tillé. Mendoja se do ngelesha te Jetta pasi VW e
konsideroja si njé kombinim perfekt mes cilésisé
e ¢mimit. Por né 2013, Skoda nxori modelin e ri
te Octavias gé linte pas né dizajn e hapésiré jo
vetém VW Jetta, por pér mendimin tim e shumé
té njohurve té mi, krahasohej edhe me Audin né
pamje e prezencé né rrugé. Dhe ndryshe nga
Jetta, Octavia ka njé model sportiv (RS) gé né
fakt ka té njéjtén platformé e té dhéna me Golf
GTI. Zgjedhje e thjeshté, apo jo?

2. Si reaguan miqté dhe té aférmit pér zgjedhjen
tuaj?

Hm, uné nuk para e vras mendjen ¢faré mendojné
té tjerét nése mé pélgen veté. Dhe veté mezi
pres té hipi né makiné c¢do dité megjithése tani
po béhen 3 muaj nga dita gé e kam marré. Por
po ju them gé nuk ka ngelur njeri pa komentuar.
Njeréz qé njoh apo edhe té panjohur, né lavazhe,
parkingje, etj. Njeréz qé kané hipur né modele
sportive té Audi, Mercedes e BMW, nuk kané
shtuar apo hequr absolutisht asnjé ‘presje’ kur e
kané paré, si nga jashté, ashtu edhe nga brenda.
Mé interesantja éshté kur mé ndalojné patrullat e
policisé rrugore gé ngasin Octaviat e reja. | vijné
vérdallé makinés, mé béjné pyetje mbi detajet e
motorrit, e shohin miré e miré nga brenda. Né njé
rast madje, pas verifikimeve, njéri prej tyre mé
kérkoi t'i jepja gaz fort né nisje se donte té shihte
sa shpejt do shképutej nga vendi.

Reagimet e té njohurve kané qgené shumé

pozitive edhe pér dy modelet e méparshme por
reagimet pér kété té rené jané krejtésisht tjetér
gje.

3. Mund té ndani njé eksperiencé tuajén qé keni
patur me kété model?

Né pérgjithési, do thosha se éshté njé kénagési
té ecésh me njé Octavia RS si né rrugé dytésore
me kthesa, ashtu edhe ne autostradé. Rruga mé
e gjaté ka gené Tirané-Athiné me familjen dhe
pérveg faktit qé éshté rrugé e gjaté, makina nuk
na lodhi aspak. E lehté, e rehatshme, e geté, e
shpejté kur duhe;j.

Por sigurisht gé éshté makiné gé shijohet né
rrugé me kthesa, Llogaraja pér t'u vecuar. Kujtoj
njé Panamera gé pérpigej té ikte pérpara né
vend gé té hapte rrugén por pas ca minutash heq
doré pasi nuk shképutej dot...

4. Cfaré ju surprizoi mé shumé?

Nga jashté, balanca perfekte mes elgancés e
sportivitetit né dizajn. Shumé pak makina e kané,
ndoshta Audi S5 do ishte pér t'u pérmendur. Por
edhe detajet; spoilerat, bishti e air vents né gloss
black, dritat matrix, daljet e gazit gé nuk jané
fallco si né shumé makina té reja.

Nga brenda, dizajni minimalist por shumé
elegant dhe rritja e cilésisé né materiale. Sediljet
perfekte prej Iékure, kroskoti me ekran 10 inch
dhe alcantara, timoni me |ékuré té perforuar,
ndri¢cimi i brendshém i kudondodhur por me
mase, etj.

Né té ngaré, motorri i ri ka shumé torque né
xhirot e uléta, gjé gé té jep shumé fleksibilitet
né ményrén e té ngarit, nuk ka nevojé té jesh
agresiv gé ta shijosh. Dhe pérshpejton getésisht,
pa ‘drama’, por e kegja €shté qé e gjen veten pa
e kuptuar me 170kmh nése nuk e ke mendjen.
Diferenciali me kontroll eletronik nga ana tjetér
ka zgjidhur problemin e understeer qé e kishin
modelet mé paré. Tani mund té futesh mé shpeijt
e t'i japésh gaz né kthesé pa patur friké se do
dalésh gjeré pasi diferenciali mund té€ dérgojé

deri né 100% té fugisé te goma me mé shumé
férkim (goma e jashtme né kété rast). Tani nuk e
kam mé zili GTI as né té ngaré...

Nga opsionet, uau, qé né bazé jané shtuar
aq shumé gjéra sa akoma nuk besoj se i kam
zbuluar té gjitha; sediljet elektrike me ngrohje,
té gjithé sensorét e mundshém, frenim urgjence
para e pas, blind spot detection, hyrja e ndezja
pa celés, ekranet gjigante e shumé té tjera. Vérej
shumé fokus né rritjen e sigurisé.

Me sa kuptoj, rritia e ¢cmimit né gjithé gamén
Octavia éshté shoqgéruar me shtesat né opsione
pasi them se po t'i shtoja modelit t&€ méparshém
gjithcka ka e reja, njésoj do shkonte gmimi.

5. Cfaré mendon se duhet té diné té tjerét pér
kété model?

Uné mendoj se Octavia né pérgjithési éshté
makina mé e balancuar dhe e kompletuar né
kategoriné e saj (Focus, Golf/Jetta, 308, Astra,
Megane, i30, etj); si dizajn, cilési materialesh,
hapésiré dhe prezencé né rrugé.

Té vijmé te RS, nuk ka as konkurenté me ké
ta krahasosh. Né kété kategori mund té keté
makina mé sportive (Megane RS apo Civic R),
por asnjéra nuk ka hapésirén, elgancén dhe
‘pérditshmériné’ e Octavias RS.

Né kété nivel ¢cmimi, éshté makina e vetme qé
balancon né ményré perfekte:

1. Prezencén serioze me té cilén mund té
shkosh pérdité né zyré

2. Hapésirén dhe komfortin pér pushimet me
familjen

3. Pamjen dhe performancén sportive gé té
nderon me ‘gunat’



1. This RS is your third, how did the passion for
this model start?

| have had a passion for cars since | was 12 or
13 years old, and | of course gravitated towards
fast cars. Actually my first dream car was the
Golf GTI starting with the MK2 of the 90s to the
MKS5 of 2005, which became a true classic in its
launch year. But once you get a family, the GTI
becomes a limited option and you start to aspire
to a car that has more space, especially in the
trunk. A few years ago, | had a Jetta MK5, which
looked like a GTI and drove just about the same,
after | made modifications to it. | thought | would
stick with the Jetta, because | considered VW to
be a perfect combination of quality and price. But
then, Skoda launched the new Octavia in 2013,
which surpassed in both design and space not
only the VW Jetta, but in my opinion and that of
many of my friends, was close to Audi in looks
and road presence. And unlike the Jetta, Octavia
has a sports model in RS, which in fact has the
same platform and specs as the Golf GTI. The
choice then was simple, was it not?

2. How did your friends react to your choice?

Hm, | don'’t really care what others think, once
| like something. And | can’t hardly wait to get
in the car everyday, even though it has been 3
months since | got it. But | can say that | have
gotten comments from everyone. People | know
and ones | don’t, in car wash places, in parking
lots, etc. People have tried sports models from
Audi, Mercedes and BMW, and have felt no
difference when they saw the outside or the
interior of this car. The most interesting moment
is when | get stopped by police patrols driving
the new Octavia. They go around the car and ask
about the engine specs, and take a good long
look at the interior. In one case, after checking
my paperwork, an officer asked me to punch it at
the start, because he wanted to see how quickly
it would take off.

The reactions of those | know have been very

positive for the previous two models as well, but
their reactions to this one have been another
thing completely.

3. Could you share an experience you have had
with this model?

In general, | can say it is a pleasure to drive the
Octavia RS, both on secondary bendy roads and
on the highway. The longest trip | took was from
Tirana to Athens with the family, and even though
the trip was long, the car did not tire us at all.
It was easy, comfortable, quiet, and fast when |
needed it to be.

But it certainly is a car that is best enjoyed on
bendy roads, with the Llogara pass being an
excellent example. | remember that a Panamera
was trying to leave me behind and make space,
but after a few minutes it fell behind...

4. What surprised you the most?

From the outside, the perfect design balance
between elegance and sportiness. Very few
cars have that. Maybe the Audi S5. But also the
details, the spoiler, the air vents in gloss black,
the matrix lights, the exhaust ends, which are not
fake like in many other cars.

In the interior, the design is very minimalistic,
but also very elegant and done in improved
quality materials. The perfect leather seats,
the dashboard with a 10 inch display and in
alcantara, the perforated leather steering wheel,
the internal lighting which is tasteful, even though
it is everywhere, etc.

When it comes to driving, the new engine has
a lot more torque at low revs, which allows
more flexibility in driving, and there is no need
to be aggressive to enjoy the car. And you can
accelerate calmly without any ‘drama’, but the
downside of that is that if you don’t pay attention,
you will find yourself doing 170 km/h. The
electronically controlled differential on the other
hand has resolved the understeer issue of the
previous models. Now you can enter a bend

faster and start accelerating earlier without the
fear of exiting wide, because the differential can
send up to 100% of the power to the tire with
more friction (the outside tire in this case). Now
| am no longer jealous of the GTI when driving.

When it comes to options, the only thing | can
say is WOW. | don’t even think | have discovered
everything in the base model yet, which has
added many things, like the electric heating
seats, all sensors available, front and back
emergency braking, blind spot detection, keyless
entry and engine start, giant displays and many
other options. | have noted a lot of focus placed
on safety.

As far as | understand, the price increase in
the Octavia line has been accompanied with
additional options, because if | were to add all
these options to the previous models the price
would be the same.

5. What do you think others should know about
this model?

| believe that the Octavia is overall the most
balanced and complete car in its category
(Focus, Golf/Jetta, 308, Astra, Megane, i30, etc),
in design, quality of materials, space and road
presence.

On the other hand, the RS has no competitors
for comparison. There may be sports cars
in this category (Megane RS or Civic R)
but none have the space, the elegance and
“comprehensiveness’ of the Octavia RS.

At this price point, it is the only car that perfectly
balances

1. The serious looks that you can take to the
office daily,

2. The space and comfort for family vacations
and

3. The sport looks and performance that
makes you look good with the boys.
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ransporti elektrik éshté njé realitet ¢do

VOIkswa en I dité e mé i prekshém né& Shqipéri, falé
Volkswagen Albania.

A e Me langimin e dy modeleve té saj mé té fundit

an Ia' e ID 3 dhe ID 4, tregu automotiv shqgiptar éshté

bashkuar né revolucionin botéror té transportit

[ )
a rd h mj a elektrik, t& udhéhequr nga marka Volkswagen.

Ky revolucion ndihet né rrugé e kudo, deri né

o g bar-et mé té frekuentuara té zonés ekskluzive
e e t rl e ne té shérbimeve dhe argétimit né Tirané, si¢ éshté

zona e ish-Bllokut.

o0
zo n e n e Volkswagen Albania né bashképunim me Tribeca

Bar ka krijuar 2 zona té dedikuara pér entuziastét

° ' e t& ardhmes elektrike.
Ish-Bllokut
[ ] Né njérén prej tyre shihet njé instalacion artistik

lectric cars are becoming increasingly
VO l kswag e n common among Albanians with Volkswagen

Albania getting all the credit.

L]
Alba n Ia The introduction of the two latest ID 3 and ID 4

models has prompted the Albanian automotive
industry to join the Volkswagen-led electric

eX_ B llo k u transport world-wide revolution.

. You can pick up the revolutionary vibe everywhere:
e le Ct ro n I C when walking down the streets or when entering
the most popular bars in the exclusive ish-Blloku

service and entertainment area in Tirana.

fu t U re ! Volkswagen Albania, in cooperation with Tribeca

Bar, has set up 2 zones dedicated to the
enthusiastic electric future.
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me né fokus pjesén e pérparme té€ modelit ID 3,
si fytyra e re e kétij revolucioni.

Né zonén tjetér, né njé instalacion né pérmasa
mé té médha lexohet ajo ¢faré mund té
konsiderohet fare miré si slogani i vizionit elektrik
té Volkswagen:

“Uné jam e ardhmja jote
elektrike”.

Ky slogan, i vendosur né njé sfond té gjelbér
fton té gjithé pérdoruesit e automjeteve dhe
entuziastét e teknologjisé, ti bashkohen té
ardhmes sé& shéndetshme dhe migésore me
mjedisin qé marka Volkswagen po i propozon
botés dhe veganérisht Shqipéris€, népérmjet
vizionit té saj drejt 0 emetimeve ndotése.

One area features an artistic installation centering
around the ID 3 face - the revolution’s face!

The other area features a giantinstallation displaying
in capital letters the motto of the Volkswagen’s
electric vision:

“I’'m your electric future”.

The motto backed by a green setting invites
all drivers and hi-tech lovers to join the
environment’'s healthy and friendly future that
the brand is creating for the world, especially for
Albania, with a zero-emission goal.



Volkswa

Miram Cani pérgafon té ardhmen elektrike té
en Albania!

Miriam Cani embraces the electric future of Volkswagen Albania!

rugét e Tiranés dhe té Shqipérisé po
mbushen ¢do dité e mé shumé me disa
modele té reja automjetesh.

Té heshtura, pa tym, térheqése né dizajn dhe té
afta pér té krijuar efektin e “kthimit té& kokave” kur
kalojné prané.

Béhet fjalé pér modelet mé té fundit ID 3 dhe ID 4
nga Volkswagen Albania, té cilat konsiderohen e
ardhmja e transportit elektrik botéror, tashmé té
disponueshme edhe pér shqiptarét.

Njé ndér pérqafueset e para té kétij revolucioni
éshté edhe kéngétarja e mirénjohur dhe muza

he streets of Tirana and Albania are
increasingly being flooded with new car
models.

They are silent, have no exhaust, are attractive
and head-turners when passing by.

You must have seen the latest ID 3 and ID 4
models by Volkswagen Albania, considered to be
the future of the global electric transport, which
are now available to Albanian consumers as well.

One of the first representatives of this revolution
is renowned Albanian singer and muse Miriam

shqiptare Miriam Cani, e cila éshté edhe
ambasadore e markés Volkswagen né Shqipéri
prej dy vitesh.

Népérmjet njé video té publikuar né kanalet e saj
né rrietet sociale, Miriami rréfen sesi kalimi nga
njé makiné me djegie t& brendshme né modelin
futuristik ID 3 ka pasuruar té€ pérditshmen e
saj, né ményrat mé té papritura dhe té bukura
njékohésisht.

Né kété rréfim, ajo ndan me ndjekésit edhe
shumé dimensione té jetés sé saj si kéngétare,
si néné, si bashkéshorte dhe si sipérmarrése,
té gjitha té lehtésuara nga hapésira e bollshme,

Cani, who has been the Ambassador of
Volkswagen in Albania for two years.

In a video posted on her social media networks,
Miriam tells us how switching from an internal
combustion car to the futuristic ID 3 model has
enriched her daily life in the most unsuspected,
but also wonderful ways.

In her posts, she also shared many dimensions
of her life as a singer, mother, wife, and
entrepreneur with her followers, all of which have
been made easier thanks to the ample space,

autonomia deri né 400 km me njé karikim dhe
kostot e reduktuara gqé ia ka mundésuar automjeti
i saj mé i fundit ID 3.

Transporti elektrik po pushton té gjithé tregun
automotiv botéror, si njé vizion i paralajméruar
nga marka Volkswagen dhe ky vizion né Shqipéri
ka njohur mbéshtetje qé né ditét e para nga tregu
lokal.

Gjithashtu, ky vizion i Volkswagen ka shtuar
edhe optimizmin mes shqiptaréve se e ardhmja
elektrike dhe njé mjedis i pastér mund té
bashkéjetojné me transportin automotiv té sé
nesérmes.

autonomy of 400 km, and reduced cost charging
afforded to her by her latest ID 3.

Electric transport is overtaking the world
automotive market as a vision forecasted
by Volkswagen, and this vision has found
widespread support by the Albanian local market
since its early days.

In addition, this Volkswagen vision has improved
the optimism of Albanians for an electric
future and cleaner environment that can thrive
alongside the automotive transport of tomorrow.
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SEAT sjell emocione té reja né Ibiza dhe
Arona me njé evolucion né pjesén e jashtme

dhe njé revolucion né brendeési

SEAT brings new excitement to lbiza and Arona
with an evolution in the exterior and a revolution

in the interior

odelet e reja t€ SEAT lIbiza dhe SEAT
Arona, dy prej guréve themeltaré té flotés
sé SEAT, vijné prané jush me projektim

té jashtém bashkékohor dhe me projektim té
brendshém revolucionar.

SEAT Ibiza, hedhur né treg né vitin 1984, ka shitur
mé tepér se 6 milioné makina, duke u shndérruar
né njé nga modelet mé té suksesshme té linjés
sé prodhimit. Edhe SEAT Arona urban SUV ka
pasur njé ndikim té jashtézakonshém qé prej
hedhjes né treg pér heré té paré né vitin 2017,
duke shitur afro 400,000 makina. Té dyja kéto
modele kaq bashkékohore synojné t'i rrisin mé
tej kéto shifra rekord.

“SEAT lIbiza éshté ikoné e industrisé automobile
dhe njé prej guréve themeltaré té markés, ndérsa
SEAT Arona éshté cilésuar si modeli i dyté mé
i shitur nga SEAT-i vitin e kaluar,” u shpreh
Herbert Steiner, Zévendés Presidenti Ekzekutiv
i Prodhimit dhe Logjistikés sé SEAT-it. “Té dyja
modelet jané mijaft t&€ réndésishme pér fabrikén
Martorell, pasi pérbéjné gjysmén e prodhimit té
té gjithé fabrikés. Versionet e pérmirésuara dhe
té rinovuara do t'i ndihmojné kéto dy modele

qé té ruajné statusin e tyre si dy prej modeleve
kryesore té linjés sé prodhimit.”

Projektimi i jashtém i SEAT Ibiza éshté
pérditésuar duke sjellé si risi ndrigimin 100%
LED dhe logon e modelit t&¢ stampuar me shkrim
dore.

Nga ana tjetér, SEAT Arona ka njé prerje té re
Xperience pér té shémbéllyer pamjen pompoze
urbane SUV. Pjesa e pérparme éshté pérditésuar
me parakolp me projektim krejtésisht t€ ri ku
dallojné fenerét e mjegullés.

Projektimi i brendshém i té dyja modeleve éshté
revolucionivérteté. Modelet e reja SEAT Ibiza dhe
SEAT Arona kané pérmirésuar funksionalitetin
dhe cilésiné e projektimit t&¢ brendshém, duke
ndérthurur projektimin modern, teknologjiné e
larté dhe materialet elegante pér t'i ofruar tregut
dicka té re. Kroskot i ri me sisteme mé té médha
gendrore infoargétuese mé té ngritura krahasuar
me modelet e méparshme pér t& pérmirésuar
ergonomikén dhe timoni shuméfunksional me
projektim té ri ergonomik mbéshtjellé me Iékuré
Nappa jané kryetitulli i pamjes sé brendshme té
kétij modeli té ri, pamje kjo e cila plotésohet nga

koncepti i ri i ventilimit té ajrit me ndrigim.

Modeleterejaté SEAT Ibizadhe SEAT Aronakané
konektivitet té ploté brenda dhe jashté makinés,
ku rol kryesor luan Sistemi i Konektivitetit t&€ Ploté
Me Valé (Android Auto dhe CarPlay) dhe SEAT
CONNECT. Pérdoruesit mund té ndérveprojné
me sistemin e ri infoargétues 9.2” né gjuhén e
tyre duke shqiptuar frazén e aktivizimit “Hola
Hola"“.

Ibiza dhe Arona kané sisteme té reja pér
asistimin e drejtuesit si Travel Assist gé ndérthur
ACC dhe Lane Assist pér té gjithé diapazonin
e shpejtésisé. Falé Side Assist, Traffic Sign
Recognition dhe High Beam Assist, SEAT Ibiza
dhe SEAT Arona jané fjala e fundit e sigurisé.

Fuqgia e SEAT Ibiza dhe Arona varion nga 80 KF
deri né 150 KF (90 KF deri né 150 KF pér Arona).
Modelet punojné me benziné dhe gaz natyror té
kompresuar dhe kané kambio manuale ose DGS
me friksion dysh.

Prodhimi i modeleve SEAT Ibiza dhe Arona,
projektuar dhe zhvilluar né Barcelong, filloi kété
javé né ambientet e fabrikés Martorell.



Arona, two key pillars of SEAT’s range of
vehicles, deliver a refreshed look to the
exterior design and a revolution inside.

The SEAT Ibiza, introduced back in 1984, has
sold nearly 6 million units making it one of the
brand’s most successful vehicles to ever roll off
the production line. The SEAT Arona urban SUV
has had a huge impact on the market too since
its introduction in 2017, selling close to 400,000
vehicles. And both renewed models aim to
maintain that winning mentality.

The new SEAT Ibiza and the new SEAT

“The SEAT Ibiza is an icon in the automotive
industry and one of the key pillars of the brand,
while the Arona was the 2nd most produced
SEAT model last year,” said Herbert Steiner,
SEAT’s Executive Vice-president for Production
and Logistics. “Both models are equally important
for the Martorell Factory, as they represent half
of the facility’s production. The updated and
upgraded versions of these two models will
help maintain their position as key models in the
range.”

The SEAT Ibiza’s exterior design is updated, now
including 100% LED headlights as standard,
as well as the model's name embossed in
handwriting.

In addition, the SEAT Arona receives a new
Xperience trim, to present a more rugged urban
SUV appearance. This includes an updated face
with a newly designed front bumper including
new fog lamps.

Inside both vehicles deliver a revolution. The
new SEAT Ibiza and Arona are bringing greater
functionality and quality to their respective
interiors, leveraging an improved design
language and increased levels of connected
technology and new, more elegant materials
to deliver something new. A completely new
soft dashboard with larger, floating central
infotainment systems - now placed in an elevated
position to improve the ergonomics — as well as
a new ergonomically designed multifunction
steering wheel in Nappa highlight the new design
language inside. That character is enhanced
further with newly designed and illuminated air
vents.

The new SEAT Ibiza and the new SEAT Arona
are now fully connected with in-car and out-car
connectivity, including Wireless Full Link system
(Android Auto and CarPlay) as well as SEAT
CONNECT. Users can interact with the new
9.2” infotainment system using natural language
through the wake-up phrase “Hola Hola”.

Both Ibiza and Arona incorporate new Driver
Assistance Systems such as Travel Assist that
combines ACC and Lane Assist over the entire
speed range. And with Side Assist, Traffic Sign
Recognition and High Beam Assist, the SEAT
Ibiza and SEAT Arona are equipped with the
latest in terms of safety systems.

Both the new SEAT lIbiza and Arona offer a
range of powertrains between 80PS and 150PS
(between 90PS and 150PS for the Arona),
including petrol and compressed natural gas,
linked to either manual or DSG dual-clutch
transmissions.

Production of the SEAT Ibiza and Arona,
designed and developed in Barcelona, started
this week at the brand’s Martorell facilities.
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éMakina ime”
prezanton
interface-ineri

“My car” app introduces
Its new interface

rej vitesh tashmé aplikacioni “Makina Ime”
Péshté béré uré lidhése mes klientéve dhe

kompanisé Porsche Albania. Zgjerimi
i gamés sé shérbimeve gé ky aplikacion ofron
ka shkuar pértej klientéve té Porsche, duke
béré pjesé té tij, t& apasionuarit pas industrisé
automotive, shoferét e rinj dhe ata té vjetér, ata
qé kané njé makiné dhe ata qé& déshirojné njé
té re.

U béné disa vite tashmé gé& app “Makina Ime”
éshté né treg dhe deri mé tani numéron mé
shumé se 100 mijé shkarkime dhe mbi 60 mijé
pérdorues aktivé. Sot “Makina Ime” nuk éshté
vetém njé aplikacion, por njé eksperiencé, ku
té gjitha nevojat qé lidhen me pérllogaritiet e
financimit pér blerje automjetesh té reja dhe té
pérdorura, taksat e importit pér makinat e vjetra,
informacionet mbi gjobat, lajmet nga industria
automotive, rezervimi i test drive dhe shumé
funksione té tjera, i gjeni né njé ikoné té vetme.

he “My car” app has been bridging between

I Porsche Albania company and its clients

for many years now. The app update has

transcended the Porsche clients and has come

to embrace all automotive industry lovers, senior

and novice drivers, those having a car and those
craving for a new one.

A few years after its introduction the app counts
more than 100 000 downloads and over 60 000
thousand users. “My car” is not a simple app -
it's a sensation, with new and old car purchase
estimation, old car import dues, fine information,
automotive industry news feed, test drive
booking and many other options integrated all
into one single space.
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Vit pas viti “Makina Ime” pérmirésohet, me
qéllim qé eksperienca dhe funksionaliteti té
maksimalizohen. Kété heré aplikacioni vien me
njé look térésisht té ri dhe té rikonceptuar deri
né detaje, duke béré késhtu gé pérdorimi té jeté i
kéndshém, mé i shpejté dhe i sigurt.

Me ndryshimet e reja, ju do té gjeni tashmé
¢do gjé qé kérkoni né formé mé té thjeshtézuar
pasi e gjithé paraqita né brendési éshté e
ri-dizenjuar. Né aplikacion, pamja e re do té
keté si ngjyra dominuese portokalliné dhe té
zezén. Pa e kuptuar dhe veté ju do té kaloni
nga pérdorues i thjeshté, né zotérues té€ app
“Makina Ime”. Pér té gjithé ju qé e keni tashmé
té instaluar aplikacionin né smartphone-in tuaj,
vini re ndryshimet, pasi update i ri i interface ka
ndodhur né datén 7 shtator.

Por ka ende shumé risi gé do té€ zbulohen né
vazhdim, pasi ekipi i ekspertéve po punon me

“My car” undergoes an annual upgrade to provide
the best experience and operability. Discover its
newly designed look to the tiniest detail, making
the app lovelier, faster, and safer.

The new changes will give you everything you
could possibly look for in simpler terms, thanks
to the new interior design. Orange and black will
dominate over the new look. You will be able to
experience the smooth transition from a simple
user to a “My car” app owner. If you have already
installed the app in your smartphone, please
note the changes, because the new interface will
update on September the 7th.

New things are yet to come your way, for the
expert team is working fast and don’t be baffled

ritme té shpejta dhe mos u gudisni aspak kur sa
hap e mbyll syté “Makina Ime” té ofrojé pér ju njé
eksperiencé qé nuk e kishit menduar mé paré.

App “Makina Ime” éshté i pari aplikacion né
tregun automotiv shqiptar, i ndértuar nga njé
ekip i specializuar, me objektiv tek konsumatori,
|évizshméria dhe gjithé informacioni i nevojshém
qé lidhet me té.

Jo té gjithé jané eksperté pér makina, “Makina
ime”, po! Nése ende nuk e ke shkarkuar, ¢faré
pret?

Mé poshté gjeni linkun, té cilin mund ta shkarkoni
né Google Play apo App Store, né version
Android ose I0S.

https://makinaime.app/

by the new explorations that “My car” app will
make you experience sooner than you could
possibly think.

“My car” app is the first app in the Albanian
automotive industry, developed by a specialized
team of experts targeting the consumer, mobility,
and the necessary relevant information.

Not everybody is a car expert, but “My car” is for
sure! You haven’t downloaded it yet? What are
you waiting for?!

Please find below the link where you can
download the app in Google Play or App Store,
in Android or |OS smartphones.

https://makinaime.app/
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Perputhshmeria tani

dhe ne vijim

Compliance On and Onwards

Av. Den Minxhozi

Menaxher i Departamentit Ligjor & Pajtueshmérise

Oficeri pér Mbrojtien e t& Dhénave, Porsche Albania

bindje se Porsche Albania e ka ngritur

stekén shumé meé lart se pérputhshméria
e thjeshté me ligjin. Me synimin e té bérit biznes
né nivelet mé té larta té integritetit, Porsche
Albania ka vendosur kété heré njé géllim mé té
gjithanshém lidhur me pérputhshméring, duke
e kthyer até né element thelbésor té strategjisé
sé saj té biznesit dhe duke e véné integritetin né
gendér té filozofisé sé saj operacionale.

P'ér sa i pérket pérputhshmérisé, them me

Né prapavéshtrim (retrospektivé), e gjitha filloi
me transformimin e pérputhshmérisé né vieré
strategjike qé sjell avantazhe domethénése
lidhur me konkurrencén dhe kostot. Népérmjet
masave té posagme, stafit, klientéve dhe paléve
té interesit iu ofrua informacion dhe késhillim
rreth veprimtarisé sé& pérputhshmérisé: pérse
ishte e réndésishme pér ta dhe pérse angazhimi
efikas né proceset e pérputhshmérisé ul gjasat e
shkeljes sé rregullave, rrit pérfitimet dhe pérbén
vleré pér klientét, palét e interesit dhe shogériné
e gjeré.

Gradualisht, perceptimi filloi t€ ndryshonte. Nése
mé paré shihej si operacion i kushtueshém gé
kérkonte procese té ndérlikuara té cilat i kufizonin
mundésité dhe veprimtarit¢ (pra e frenonin
novacionin dhe mundésité) sot konsiderohet si
njé prej elementeve mé thelbésore té strategjisé
dhe veprimtarive té& biznesit, duke i shérbyer
edhe arritjes sé objektivave.

Deri mé sot, me déshirén e miré pér té garuar
né pérputhje té ploté me ligjin, vlerat, politikat
dhe standardet, jané investuar burime té
konsiderueshme dhe jané ndérmarré masa
pér ngriten e programeve, sistemeve dhe
funksioneve té brendshme té pérputhshmérisé,
né ményré qé pérputhshméria t&€ mos pérmbushé
vetém kérkesat rregullatore ose ligjore, por té
sigurojé pérafrim edhe me géllimin, parimet dhe
vlerat e pérgjithshme té parashikuara né Kodin
e Etikés sé Grupit, apo né dokumente té tjera té
brendshme dhe standarde té Grupit.

Ndonése u béra pjesé e Porsche Albania si
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Pérgjegjés pér Pérputhshmériné vetém né fillim
té kétij viti, efektet e pérpjekjeve pér sigurimin e
pérputhshmérisé ishin mjaft t& dukshme. E kishin
transformuar krejtésisht vendin e punés duke u
dalluar nga konkurrentét e tjeré. U gjenda né njé
mjedis ku e duhura shihet si proceduré standarde
veprimi, vendimmarrja etike konsiderohet si
vleré dhe punonjésit nxiten t€ ngrené jo vetém
zérin, por edhe shqgetésimet e tyre, pa iu druajtur
shpagimit. Vij nga sistemi bankar dhe financiar,
ku funksioni dhe proceset e pérputhshmérisé
ishin kérkesa ligjore té& detyrueshme, ndaj niveli
i rregullimit dhe funksionimit t€ veprimtarive té
pérputhshmérisé né Porsche Albania ishte mjaft
mbresélénés pér mua.

Megjithaté, kéto pérpjekje duhen vijuar dhe guar
mé tej sé bashku me menaxherét dhe kolegét
e tjeré. Sepse kjo puné nuk béhet vetém!
Ekipet q¢ menaxhojné detyrat e shumta pér
sa i pérket pérputhshmérisé rralléheré qéllon
t'i shikosh t& merren me njé njési té vetme té
strukturés organizative dhe zor se caktohet njé
pérgjegjés i vetém pér veprimtarité dhe rreziget
e pérputhshmérisé. Praktikat, proceset dhe
t€ menduarit né kuadér té€ pérputhshmérisé
jané pjesé e veprimtarive té pérditshme té té
gjithé kompanis€, pérfshi kétu departamentet
e marrédhénies me klientét, si departamenti i
shitjeve dhe pas shitjeve, sporteli mbéshtetés, e
deri te niveli drejtues mé lart. Puna né ekip pér
té shmangur déshtimet, identifikuar mangésité,
mbéshtetur masat korrigjuese dhe favorizuar
forcimin e efikasitetit dhe pakésimin e rrezigeve
éshté puné e pérditshme.

Kompania dhe Grupi i kushtojné po aq réndési
edhe mospérputhshmérisé. Jané ngritur sisteme
zyrtare, si sistemi Sinjalizues i Volkswagen AG,
pér nxitien e punonjésve dhe paléve té interesit
qé té raportojné ¢do shkelje té dyshuar, si dhe
procedura pér hetimin dhe faktimin e duhur té
cdo shkeljeje té dyshuar.

Pavarésisht kétij viti anormal qé lamé pas pér
shkak té Covid-19, pérputhshméria i béri ballé té

gjitha provave dhe tregoi se kultura dhe normat
e pérputhshméris€ ndihmojné t'i mbijetosh ¢do
pasigurie, t&¢ marrésh vendimet e duhura dhe
té sigurosh pajtueshmériné e ploté té kétyre
vendimeve dhe veprimeve me rregulloret
statutore apo rregullat e brendshme.

Megjithaté, Porsche Albania nuk i ka arritur té
gjitha kéto vetém dhe pa mbéshtetje. Madje, ka
pasur mbéshtetje té nivelit mé té larté! Si kompani
né pronésiné e Porsche Holding Salzburg dhe
Grupit Volkswagen, Porsche Albania ka pasur
gasje né modelet, njohurité, praktikat, késhillimet
e rrietézimet me eksperté, si dhe né zgjidhjet mé
té mira teknologjike, bazuar né hulumtimet mé té
suksesshme rreth etikés dhe pérputhshmérisé.

Kjo larmi njohurish, praktikash té€ mira dhe
standardesh,
specifike t& kompanisé dhe vendit, ka kontribuar
dhe do té vijojé té kontribuojé né ngritien dhe

e personalizuar pér rreziget

funksionimin e strukturave dhe programeve té
pérputhshmérisé qé kané né fokus njeriun dhe
marrin parasysh té gjithé palét e interesit.

Pérmbushja e detyrave té mia si Pérgjegjés
Pérputhshmérie mé ka béré té ndjehem krenar
sepse kam béré gjéné e duhur dhe kam dhéné
ndihmesén time né krijimin e vlerave pér té gjithé
ata gé pérfshihen ose preken nga veprimtarité
e Kompanisé. Pér mé tepér, kemi ende shumé
puné pérpara. Té ruash standardet e Grupit
éshté vértet e véshtiré, por ia vien.

Jam shpreséploté se sé bashku me kolegét do
té arrijmé shumé mé tepér dhe jo vetém gé do ta
vijojmé por do ta pérmirésojmé mé tej praktikén
e pérputhshmérisé né té miré té Porsche.



Av. Den Minxhozi,
Compliance Officer, General Counsel,
Data Protection Officer, Porsche Albania

hen it comes to compliance, Porsche
Albania has raised the bar higher than
mere compliance with the law. Instead,

wanting to operate its business with the highest
level of integrity, it has assigned a larger purpose
to compliance, making it essential to its business
strategy, while placing integrity as central to its
operational philosophy.

In hindsight, it all progressively started by shifting
compliance to a position of strategic value which
can generate significant competitive and cost
advantages. By way of targeted measures, staff,
customers, and stakeholders were informed
and advised on the purpose of the compliance
activity, why it is important to them, and why
engaging effectively with compliance processes
is more likely to avert breaches of rules, increase
profitability and create value for customers,
stakeholders, and society at large.

Gradually perception changed. Instead of
being seen as a costly operation, requiring
highly burdensome processes that constrain
operations and opportunities, for e.g., by serving
as a deterrent to innovation and opportunities, it
emerged as an essential component of business
strategy and operations which is also conducive
to business objectives.

To date, driven by a desire to compete in full
compliance with the law, values, policies and
standards, substantial resources have been
invested and measures implemented for the
establishment of internal compliance programs,
systems, and functions, and in a way that
compliance not only meets regulatory or legal
requirements, but also aligns with the overall
purpose, principles, and values provided in
Group Code of Conduct and other internal and
Group standards.

Having joined Porsche Albania as Compliance

Officer only earlier this year, from the outset, the
effects of these compliance efforts were pretty
obvious. They had transformed the workplace
and clearly set it apart from its peers. | found
myself in an environment in which doing the right
thing is standard operating procedure, ethical
decision making is valued, and employees are
encouraged to speak up and raise concerns
without the fear of retaliation. Coming from
a banking and financial background, where
the compliance function and processes are
mandatory legal requirements, it was remarkable
to see the level of regulation and functioning of
compliance activities at Porsche Albania.

For my part, these efforts needed to be
maintained and advanced in concert with other
managers and colleagues involved. Because
it's not a solo job. The teams that manage the
many compliance duties don’t sit in one unit in
the organizational structure, and rarely is there
a single “owner” of the compliance activities
and risks. Compliance thinking, practice
and processes are conspicuously integrated
into everyday operations and throughout
the company, including customer-facing
departments such as sales and aftersales, back-
office functions, up to the general management
level. Working together to avoid compliance
failures, identify inefficiencies, support corrective
measures, and manage compliance to increase
effectiveness and reduce risks, is business as
usual.

Non-compliance is also taken very seriously in the
Company and at Group level. In place are formal
systems to encourage employees and other
stakeholders to report suspected misconduct,
such as the Volkswagen AG Whistle-blower
System, and procedures for investigating and
responding to reasonable evidence of possible
wrongdoing.

Even through the disruptive Coronavirus years,
compliance stood the test of time and showed
that compliance culture and norms help steer
through uncertainty, make the right decisions,
and ensure decisions and actions are fully
compliant with statutory regulations and internal
rules.

Albania
accomplished this much on its own and unaided.

Nevertheless, Porsche hasn’t
It has help, top-notch support. Being a company
of Porsche Holding Salzburg, and of the larger
Volkswagen Group, it can tap into models and
know-how from leading ethics and compliance
research and best practices, expert advice and

networking, and technology-enabled solutions.

This pool of knowledge, the best practices,
and standards, tailored to risks specific to the
company and country have contributed and will
continue to do so in the design and functioning
of compliance structures and programs that
are human-centred and designed with all the
stakeholders in mind.

For me, discharging my duties as Compliance
Officer comes with a sense of pride in doing
the right thing and in contributing to the creation
of value for those involved or affected by the
operations of the Company. Besides that, there
is a lot of work ahead. Keeping up with Group
standards is tough, true!, but also worth it.

Looking ahead, | am positive that by working
together with colleagues, we will achieve a lot
more and continuously maintain and evolve the
compliance practice in ways worthy of Porsche.
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E ardhmja Autonome e Makinave

Tregtare te Volkswagen
LNF Autonomus Driving

rupi Volkswagen prezantoi zgjidhje pér
Glévizje efikase, té qéndrueshme, té

sigurt dhe praktike t& pasagjeréve dhe
mallrave né Kongresin Botéror ITS né Hamburg,
né aktivitetin mé té madh té industrisé né boté
pér sistemet inteligjente té transportit, t& mbajtur
nga data 11 deri mé 15 tetor 2021. Vémendja
ishte te drejtimi autonom, pérdorimi inteligjent
i t& dhénave té mjeteve dhe integrimi i mjeteve
elektrike né rrjetin elektrik. Bashkérisht me
Makinat Tregtare Volkswagen, MOIA, CARIAD,
dhe markat Elli dhe MAN Truck & Bus, Grupi
mbajti njé forum pér palét e interesuara dhe
ekspertét, me prezantime live té projekteve pilot
pionier, panele diskutimi, udhézime dhe fjalime
nga eksperté.

Pér Grupin Volkswagen, drejtimi autonom
i mjeteve éshté njé teknologji kyce, gé& bén

he Volkswagen Group presented solutions
for the efficient, sustainable, safe and

convenient movement of people and
goods at the ITS World Congress in Hamburg at
the world’s largest industry event for intelligent
transportation systems, from October 11 to 15,
2021. The focus was on autonomous driving, the
intelligent use of vehicle data and the integration
of electric vehicles into the power grid. Together
with its Volkswagen Commercial Vehicles, MOIA,
CARIAD, Elli and MAN Truck & Bus brands, the
Group provided a forum for interested parties and
experts with live demonstrations of pioneering
pilot projects, discussion panels, lectures and
expert talks.

For the Volkswagen Group, autonomous driving
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té mundur zgjidhje té reja té l|évizshmérisé
dhe pérmiréson siguriné rrugore. Aktualisht,
Makinat Tregtare Volkswagen, MOIA dhe ARGO
Al jané duke testuar njé sistem autonom té
bashképérdorimit t&€ mijetit né njé projekt pilot
né Hamburg, gé planifikohet té pérfshihet né
prodhimin e serive né vitin 2025. Né ITS, MOIA
do té& pérdoré njé simulim ndérveprues pér
té paraqitur se si bashképérdorimi autonom
i mjetit né nivel flotash mund té kontribuojé
né revolucionin e lévizshmérisé. Dy shoqérité
kané treguar né terminalin e kontejneréve
HHLA Altenwerder se pérdorimi i kamionginave
autonome éshté teknologjikisht i mundur né
zbatimet reale dhe se ato mund té integrohen né
ményré eficiente né proceset logjistike.

Mjetet elektrike po b&hen pjesé e sistemit té
energjis€ si pajisje té lévizshme ruajtjeje pérmes

is a key technology that enables new mobility
solutions and improves road safety. Volkswagen
Commercial Vehicles, MOIA and ARGO Al are
currently testing an autonomous ridesharing
system in a pilot project in Hamburg, which is
planned to go into series production in 2025. At
ITS, MOIA will use an interactive simulation to
show how large-fleet autonomous ridesharing
can contribute to the mobility revolution. Two
companies have demonstrated in the HHLA
container terminal Altenwerder that the use of
autonomous trucks is technologically possible
in real-world applications and that they can be
integrated efficiently in logistics processes.

Electric vehicles are becoming part of the energy
system as mobile storage devices through

pérdorimit té€ baterive me tension té larté.
Gjithashtu, karikimi dydrejtimésh po fugizon rolin
drejtues té lévizshmeérisé elektrike pértranzicionin
energjetik: energjia elektrike e vetéprodhuar nga
burime energjie té ripértérishme mund té ruhet
né mjet dhe ti kalohet njésisé sipas nevojés.
Kjo jo vetém i bén klientét mé pak té varur nga
rrieti elektrik publik por redukton kostot dhe
CO2. Markat e Grupit Volkswagen ka gjasé ta
ofrojné kété teknologji duke filluar nga viti 2022
né modelet e bazuara né matricén drejtuese
elektrike modulare MEB.

Pér Volkswagen-in, projektet bashképunuese me
qytetet, partnerét e industrisé dhe institucionet
publike jané thelbésore pér krijimin e njé sistemi
transporti té integruar dhe qé do t'i rezistojé
kohés.

the use of high-voltage batteries. Bidirectional
charging is also strengthening the driving role
of e-mobility for the energy transition: self-
generated electricity from renewable energy
sources can be stored in the vehicle and fed back
into the house as needed. Not only does this
make customers less dependent on the public
power grid, it also saves costs and CO2. The
brands of the Volkswagen Group will likely offer
this technology from 2022 onwards in models
based on the MEB modular electric drive matrix.

For Volkswagen, cooperative projects with
cities, industry partners and public institutions
are key for creating an integrated, future-proof
transportation system.
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Oferta e Porsche Albania:

shérbime cilésore dhe ulje sipas
vjetérsisé sé mjetit!
Porsche Albania Offer:

quality servicing and discount by vehicle age!

shtohet nevoja pér ti kryer shérbimet
sezonale té makinés, pér mé shumé siguri
dhe pérvojé mé té miré né timon.

N dérkohé qé kemi hyré né stinén e dimrit

Pér shkak té rutinés sé pérditshme, shpesh heré
neglizhohet fakti se makina mban personat tané
té afért pér né puné, fémijé tané pér né shkollé
dhe té dashurit tané népér udhétime. Vetém kéto
fakte duhet té& mjaftojné pér té kuptuar réndésiné
gé mbart kryerja e shérbimeve né njé ofrues té
certifikuar dhe cilésor.

Porsche Albania ofron shérbimet mé té mira
inter translates into increased seasonal
car servicing for a better and safer
driving experience.

More often than not, we underestimate the
daily usefulness of our cars as carriers of our
relatives to work, children to school, and loved
ones to trips. These are more than sufficient to
understand the importance of car servicing by a
certified and experienced provider.

Porsche Albania provides the best servicing in
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né treg duke garantuar cilésiné e pjeséve, té
shérbimeve dhe té trajtimit né standardet mé
té larta té nevojave té shoferéve individual,
kompanive dhe mjeteve té tyre.

Kété dimér Porsche Albania vien me njé ulje
fantastike gmimesh pér té gjithé klientét, sipas
formulés:

2% ulje standarde shumézuar me vitet e
vjetérsisé sé mjetit

Pér shumé pronaré mjetesh relativisht jo té reja,
kjo formulé éshté cilésuar me humor si “formula

the market thus guaranteeing the good quality of
spare parts, servicing, and treatment of individual
drivers, driving companies and their vehicles in
line with the best standards.

This winter Porsche Albania rewards its clients
with a generous discount with the following
formula:

2% standard discount multiplied with the vehicle
age

e lumturis€”, pasi sipas késaj oferte té gjithé ata
qé kané njé automjet me vjetérsi 15 vjecare,
pérfitojné 2% x 15 = 30% ULJE!

Drejtoria e Departamentit t& Shérbimeve prané
Porsche Albania shprehet entuziaste pér
ndérgjegjésimin e larté qé éshté véné re kété
dimér te té gjithé shoferét pér té kryer shérbimet
e duhura makinés sé tyre.

Sipastyre, njé pjesé e madhe e kétijndérgjegjésimi
ka ardhur edhe si rezultat i késaj oferte, e cila
favorizon mjetet qé kané edhe mé shumé nevojé
pér shérbime.

Used vehicle drivers have hilariously called
it the “formula of happiness”, because those
driving a 15-year-old car benefit 2% x 15 = 30%
DISCOUNT!

The Porsche Albania Service Department is
enthusiastic about the high-level willingness of
drivers to service their cars the right way.

They note that their willingness has mostly been
prompted by this particular offer, which benefits
those vehicles mostly in need of servicing.
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Rendésia e trajnimeve

né Porsche Albania

The importance of training
INn Porsche Albania

Jona Njocko - Human Resources Manager
& Integrity Officer

été numeér té revistés Drive, déshirojmé
Kta shndérrojmé né njé dritare, ku ju mund
té njihni mé miré kulturén e zhvillimit
profesional dhe personal qé Porsche Albania

pérgafon né planet afatshkurtra dhe afatgjata
strategjike.

Dhe pér kété numér kemi zgjedhur té flasim
pér réndésiné e trajnimeve, bashképunimit né
skuadér dhe ményrén si ne kemi zgjedhur ti
zhvillojmé kéto dy tematika.

Pér trajnimet ne mbéshtetemi né planin e
trajnimeve ndérkombétare qé jané pjesé e
planit t& zhvillimit profesional ne grupin Porsche
Holding, ashtu edhe né trajnimet lokale qé
zhvillohen sipas nevojave té departamenteve
tona.

Pérveg zhvillimit profesional, pér ne éshté i
réndésishém dhe zhvillimi i skuadrés si njé e

e want to turn this issue of Drive
magazine into a window where you
can get to know better the culture of

professional and personal development that
Porsche Albania embraces in the short- and
long-term strategic plans.

And for this issue we have chosen to talk about
the importance of training, team building and
the way we have chosen to develop these two
topics.

For the trainings we rely on the international
training plan that is part of the professional
development plan in the Porsche Holding group,
as well as on the local trainings that take place
according to the needs of our departments.

In addition to professional development, the
development of the team altogether is important

tére, dhe pér kété ne fokusohemi né zhvillimin e
seminareve/trajnimeve gé nxisin bashképunimin
né skuadér.

Kété vit vendosém né fokus bashképunimin né
skuadér dhe organizuam njé trajnim manaxherial
me manaxherét e teté departamenteve té
Porsche Albania-s.

Qéllimi i kétij trajnimi ishte ndértimi i njé kulture
diskutimi dhe bashké&punimi né skuadér, pér té
pérforcuar edhe mé shumé zbatueshmériné e
parimit toné: Ne, jo uné. E gjitha kjo né fokus
té strategjisé sé kompanisé: T€ jemi kompania
referencé né Tregun Automotiv.

Menduam se ményra mé e miré pér ta ndértuar
kété trajnim ishte duke u shképutur nga rutina
e pérditshme duke organizuar njé aktivitet dy
ditor. Ne zgjodhém Dardhén pér kété géllim
dhe me ndihmén e trajnuesve me eksperiencé

to us, and for this we focus on the development
of seminars / trainings that promote collaboration
between departments

This year we focused on the collaboration
between teams and organized a managerial
training with the managers of eight departments
of Porsche Albania.

The purpose of this training was to build a culture
of discussion and teamwork, to further reinforce
the applicability of our principle: We, not me.
All this was focused on the company strategy:
To be the reference company in the Automotive
Market.

We thought that the best way to build this training
was to break away from the daily routine and
have a two-day activity. We chose Dardha as
our destination, and with the help of experienced

zhvilluam njé trajnim té ndérthur me aktivitete
dhe diskutime nén moton “Sé bashku pér té
ardhmen”.

Ky aktivitet krijoi hapésirén pér kolegét té
diskutonin, t€ ndanin ide dhe té zhvillonin njé
mirékuptim té ndérsjellté pér domosdoshmériné
e bashképunimit drejt njé géllimi t& pérbashkét.
Kjo hapésiré e krijuar éshté vetém hapi i paré
drejt planeve té zhvillimit té€ trajnimeve dhe
seminareve gé né gendér kané fugizimin e
skuadrés drejt strategjisé sé Porsche Albania-s.

Dhe ky rrugétim do vazhdojé té ndértohet mbi
planet tona té€ burimeve njerézore dhe né ¢cdo
numér té késaj reviste, do té ndajmé me ju
eksperiencat e trajnimeve té burimeve njerézore
né kompaniné toné.

trainers we conducted a combined training with
activities and discussions under the motto of
“Together for the future”.

This activity created space for colleagues to
discuss, share ideas and develop a mutual
understanding of the necessity of cooperation
towards a common goal. This new space of
discussion is only the first step towards the
development plans of training and seminars that
focus on strengthening the team towards the
strategy of Porsche Albania.

And this journey will continue to be built on our
human resource plans, and in each issue of this
magazine, we will share with you our human
resource training experiences at our company.

Drive with us 25
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