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Pikérisht kur menduam se Covid-19

i pérkiste té shkuarés, i gjithé biznesi

automotiv ndérkombétar u pérball me

sfida té shtuara kufizuese. Mangésia
e “semi-cundoctors” (mikrogipeve) u pasua nga
lufta né Ukraing, pérforcimii“lock-downs” né Kiné
prej politikés 0 Covid dhe, sé fundmi, inflacioni
i paparashikuar i ¢gmimeve té materialeve té
metalit dhe rritja e energjisé.

Beteja té njépasnjéeshme me kohén dhe té
panjohurén.

Té gjitha kéto sfida kané krijuar njé impakt
negativ. né industriné toné, duke frenuar
prodhimin dhe duke reduktuar mundésité pér
t'u ofruar klientéve makinat e déshiruara me
motor me djegie té brendshme apo elektrike.
Padyshim, edhe Grupi Volkswagen u prek nga
kéto ndérlikime ndérkombétare, pér rrjedhojé
edhe Porsche Albania, si pérfagésuesi zyrtar i
markave Audi, Volkswagen, Skoda dhe Seat.

Késhtu, edhe mundésité tona pér té plotésuar
pritshmérité e klientéve tané pér blerje éshté
limituar, duke krijuar anomali né kohézgjatjet e
kontratave pér makinat e shitura, té reflektuara
edhe te vonesat né prodhim. Si¢ mund ta kuptoni,
kjo nuk éshté situaté e déshiruar prej nesh.

Megjithaté gjej rastin té shpreh ndjesét e mia dhe
té gjitha skuadrave tona, pér ¢cdo pakénagési té
krijuar si pasojé e késaj situate aspak normale.

Sidoqofté, fatalizmi nuk ka gené asnjéheré pjesé
e filozofisé soné né shérbim dhe me organizinim
e shpejté gé Volkswagen vuri né puné, lehtésoi
edhe pérpjekjet tona lokale dhe rezultati i
prodhuar ishte frymézues. Pérgjithésisht, ne
arrittm té plotésojmé objektivat e vendosuara
pér 6 mujorin e paré. Pérvec shitieve tek
individét, mbéshtetja e dhéné nga fabrikat, na
gjeneruan edhe shitje né madhési, si¢ éshté rasti
i sasisé prej 100 makinave Volkswagen T-Cross
pér njé kompani “rental”.

Gentian Bushati - General Manager

Gjithashtu edhe Audi béri t€ mundur té
siguroheshin té gjitha makinat pér prodhim, si¢
ishin planifikuar pér gjysmén e paré té vitit 2022.

Me ritme té sigurta po pérparon edhe
axhenda e objektiva t& Skoda, ndonése krizat
shuméplanéshe kané sjellé njé reduktim té
numrave. Véshtirési jané paragitur edhe pér
Seat, e cila vazhdon té jeté né gatishméri pér
té gené brenda kérkesave me ritme té larta nga
tregu vendas, vecanérisht pér modelet mé té
déshiruara si Arona dhe Leon.

Njé tjetér marké e Porsche Albania, e cila ka
treguar performance né rritjet vitet e fundit
éshté marka e makinave té pérdorura DasWelt
Auto. Sfidat e fundit kané patur ndikimin e tyre
edhe mbi kété marké, por skuadra joné ka béré
njé¢ puné té mrekullueshme pér té tejkaluar
pengesat, madje duke sjellé njé oferté gjithnjé
e mé té miré pér tregun vendas, si né modele
utilitare ashtu edhe né premium.

Pjesé e gjithé kétyre pérpjekjeve njerézore dhe
profesionale géndrojné edhe investimet né
marketing. Né kéto 2 vite té véshtira skuadrat
tona té marketingut kané arritur té ¢ojné pérpara
komunikimet pér modelet elektrike, madje
edhe né segmentin premium si¢ ishte langimi
i modelit Audi e-tron. Gjithashtu kemi mbajtur
gjallé kontaktin me komunitetet e “fanatikéve”
té modeleve tona si¢ kané gené aktivitetet me
“Golf Club Albania”. Pérvec langimit t&¢ modeleve
té reja edhe pér markén Volkswagen, jemi
kujdesur té jemi té pranishém edhe né takimet
e industrisé, si¢ ishte edhe Panairi i paré né
Shaqipéri i “Automotive Fair Albania”.

Njé rrite té lavdérueshme kané patur edhe
aktivitetet e pas-shitjes pér té gjitha market, por
kryesisht Audi duke reflektuar edhe numrin e
larté té kérkesés dhe imazhin gjithnjé e né rritje
té késaj marke.

Njé ndér investimet e shumta gé kemi zhvilluar
né kété sektor investimesh éshté inagurimi i
vetém pak dité mé paré né repartin e bojés,
furrés sé re me teknologji té lartg, e cila do té
rrisé efektivitetin dhe cilésiné e riparimeve dhe
bojés.

Kjo ishte njé panoramé e sintetizuar pér 6 muajt
e paré, ndérkohé edhe mé frymézues paragiten
treguesit pér 6 mujorin e dyté. Pérmirésimi i
kapaciteteve prodhuese na jep njé shans té
shumépritur pér té pérmirésuar balancet e
cénuara dhe pér t'u ngritur edhe mé shumé né
lartésiné e pritshmérive dhe kérkesave té tregut
toné.

Njé pérvojé sa mé e kénagshme e klientéve tané
mbetet forca shtytése e skuadrave tona, té cilat
besojné se realizimi i objektivave éshté prova mé
e garté se ne do té jemi gjithnjé partnerét tuaj mé
té besuar.

Né mbyllie té kétj adresimi, déshiroj té
pérshéndes té gjitha skuadrat e Porsche Albania
pér pérkushtimin dhe motivimin e pérditshém né
operacionet ditore, duke sjellé harmonizimin e
punés né skuadér edhe né ditét mé té véshtira
dhe shpérblimi mé i bukur jané té gjitha kéto
arritie té cilave mund t'u gézohemi tashmé
bashké.

Padyshim, njé falenderim nga zemra pér té gjithé
partnerét dhe klientét tané pér mbéshtetjen dhe
mirékuptimin e treguar, duke sjellé dedikim té
shtuar edhe nga ana joné.

Duke ju uruar pushime té mbara dhe njé rikthim
sa me té geté né jetét tuaja profesionale, ju ftoj
t'i konsiderojmé kéto véshtirési si njé prové pér
forcén e lidhjes soné dhe té pérparésive, pér té
cilat punojmé dhe mbushim té pérditshmet tona.



The entire global automotive industry

was faced with more onerous limiting

challenges just as we were beginning

to believe that Covid-19 was history.
The shortage of “semi-conductors” (microchips)
was followed suit by the conflict in Ukraine,
China’s tightening “lock-downs” because of 0
Covid policy and, most recently, the unforeseen
inflation of the prices of metal materials and the
increase in energy.

Multiple conflicts with time and the unknowable.

All of these challenges have had a detrimental
effect on our industry, slowing production and
limiting our ability to provide customers with the
desired internal combustion engine or electric
vehicle options. Undoubtedly, the Volkswagen
Group and Porsche Albania, as the official
representative of the brands Audi, Volkswagen,
Skoda, and Seat, were also impacted by these
global issues.

As a result, we have had limited opportunities
to fulfill the expectations of our customers for
purchases, which has led to anomalies in the
length of the contracts for the sold cars and
production delays. As you may understand, this
situation is not desirable to us.

Nonetheless, | would like to take this opportunity
to apologize on behalf of myself and all our
teams for any resentment caused by this atypical
circumstance.

Fatalism has never been a part of our service
philosophy, though, and Volkswagen's quick
organization helped our local efforts as well.
The end result was inspiring. Overall, we were
successful in achieving the goals we had for the
first six months. Along with sales to individuals,
the factories’ assistance helped us make
significant sales as well. One example is the
purchase of 100 Volkswagen T-Cross cars by a
“rental” company.

Additionally, Audi enabled the production of all
vehicles to begin,as planned, in the first half of
2022.

Despite multifaceted crises causing the decrease
in numbers, the agenda and the objectives of
Skoda are moving forward steadily. Seat has
also faced difficulties, though it carries forward in
readiness to cope with the high demand by the
local market, particularly the most demanded for
models, such as Arona and Leon.

Another brand of Porsche Albania, which has
performed progressively well in the last years, is
the used cars brand, DasWelt Auto. The latest
challenges have affected this brand as well,
but our team has done a wonderful work to
overcome obstacles, providing increasingly well
for the local market both with utility and premium
models.

The marketing investment has been an important
part of these immense professional and human
efforts. Our marketing teams have succeeded
in advancing electric vehicle communications
during these two challenging years, even in
the premium market, as evidenced by the
introduction of the Audi e-tron model. We have
also maintained a live contact with our models
“fanatic’ communities, such as the activities
involving “Golf Club Albania”. Besides launching
the new Volkswagen brand models, we have
made sure of our presence in the industry
meetings as well, such as the first “Automotive
Fair Albania” Fair in Albania.

We have also achieved a praiseworthy increase
in the after-sale activities for all brands, Audi in
particular, reflecting the high demand and the
ever-growing image of this brand.

Among the many investments in this sector is the
inauguration a few days ago in the paint sector
of the new high-technology furnace, which will

increase effectiveness and the quality of repair
and painting.

This was a synthesized panorama of the first six
months, but the second six months’ indicators are
even more encouraging. The improvement of our
production capabilities provides us with a long-
overdue opportunity to restore the compromised
balances and further exceed the high standards
and demands set by our market.

Our teams continue to be motivated by a highly
positive customer experience because they
believe that achieving objectives is the best
indication that we will always be your most
reliable partners.

At the conclusion of my words, | would like to
thank all the Porsche Albania teams for their
commitment, daily inspiration, and ability to
harmonize teamwork even on the most trying
of days. The most beautiful reward are all of the
achievement that we are now able to share in.

Unquestionably, we would like to express our
most sincere gratitude to all of our partners and
clients for their support and understanding, which
has increased our own level of commitment.

Wishing you happy holidays and a smooth
transition back to work, | invite you to see these
challenges as evidence of the strength of our
relationship and priorities that guide our work
and daily lives.
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A E DIl sa té dua, AUDI?

Nje dedikim i pazakonte péer Shen Valentin!

Do you know how much | love you, Audi?
A pretty unusual dedication for San Valentin!

Pér shumé burra, dashuria pér makinén e tyre
tejkalon cdo imagjinaté dhe dashuri tjetér. Kjo
ndjenjé e forté géndron edhe né gjenezén e
klubeve té ndryshme né boté, ku shumé té
apasionuar bashkohen pér té adhuruar mjetet e
tyre.

Né kété frymé dashurie té “cmendur” ka ardhur
edhe komunikimi i Audi Albania né ditén e Shén
Valentinit.

Né videon e publikuar prej tyre ditén e djeshme
paragitet njé djalosh i cili ka pérgatitur njé darké
shumeé té kuruar romantike, pér até cfaré pritet té
jeté partnerja e tij.

Njé tavoliné e gjaté, qgirinj eleganté, shampanjé,
petale tréndafilash dhe ushgim gourmet krijojné
idené se njé fatlume ka shumé pér té festuar.

Né fakt, né mbyllje té videos dhe né fund té
tavolinés shfaget njé makiné AUDI Q3 Sportback
i kug. Ky model i preferuar nga shumé shoferé
ishte ndricimi i papritur por i bukur i asaj darke.

Kjo video nxiti shumé reagime online, duke
u konsideruar si njé gjetie e kéndshme dhe
homazhi mé i denjé pér njé dashuri qé shpesh
heré nuk njeh kufij.

For many men, the love of their car outweighs all
other fantasies and loves. Numerous clubs around
the world, where a lot of enthusiasts congregate
to worship their tools, were founded as a result of
this strong feeling.

Audi Albania’s Valentine’s Day communication
has also arrived in this “crazy” love spirit.

A guy who has prepared a very romantic dinner
for what is assumed to be his partner is shown in
the video that they released yesterday.

A large table, elegant candles, champagne, rose
petals, and gourmet food give the impression that
there is much to celebrate for the lucky person.

Actually, a red AUDI Q3 Sportback can be seen at
the conclusion of the video, at the end of the table.
The unexpected but lovely lighting that evening
was this popular model among many drivers.

The video sparked a lot of positive feedback
online and was hailed as a delightful discovery
and the perfect tribute to a love that frequently
knows no bounds.



udi e-tron ka nisur agimin e njé ere té re.
AMarka me katér unaza po transformohet

nga njé prodhues klasik né njé ofrues
premium i sistemeve té mobilitetit. Kété vit
prodhuesi Gjerman i makinave thoté se do té
sjellé né treg mé shumé makina elektrike se ¢do
brand tjeter. Kjo pasi shumé studime tregojné se
klientét po e konsiderojné makinén elektrike si
makinén e tyre té re.

Audi e-tron 100% elektrik pérmbledh gjithcka
éndérron né njé SUV me fuqiné e ploté té
elektrifikimit. Nuk mund té thuhet e njéjta gjé pér
asnjé nga konkurrentét né té njéjtén kategori
premium. Kur Audi vendosi té kthehet né makiné
elektrike, vendosi t'i shkojé deri né fund dhe té
elektrifikoje ¢do gjé. Té elektrifikojé traditén e
Audi-t nga performanca, dizajni dhe teknologjia.
Audi i ri e-tron nuk po ndryshon vetém mendjet
por po ndryshon gjithcka.

Audi i dha fund frikés rreth distancave ge mund
té mbulojé makina me njé karikim. Njé nga
faktorét kyc pérkrah mundésimit t& Audi e-tron
pér mbulimin e distacave ditore mjaftueshém té
gjata, éshté mundésia e pérzgjedhjes nga njé
numeér té konsiderueshém opsionesh pér karikim,
né shtepi apo jashté saj. Sistemi standard i

-Tron

new era has begun thanks to the Audi
Ae-tron. The four-ringed brand is evolving

rom a classical manufacturer to a premium
provider of mobility systems. According to the
German automaker, they will deliver more
electric vehicles this year than any other brand.
This is because numerous surveys indicate that
customers are thinking about purchasing an
electric vehicle as their new vehicle.

With the full force of electrification, the all-electric
Audi e-tron embodies everything you dream of in
an SUV. The same cannot be stated for any of the
competitors in the same premium category. When
Audi decided to go electric, it decided to go all the
way and electrify everything. To electrify the Audi
tradition of performance, design, and technology.
The new Audi e-tron is transforming everything,
not just minds.

Audi has allayed concerns about the car’s ability
to travel long distances on a single charge. The
ability to choose from a wide range of charging
options, whether at home or abroad, is one of
the major factors the Audi e-tron’s ability to travel
sufficiently long distances on a daily basis. The
standard charging system is compatible with any
230-volt household outlet. If the e-tron is charged

karikimit mund té pérdoret me cfarédo prize
shtépie pér 230 Volt. Ata gqé e karikojné e-tron
gjaté natés nuk kané pérse té shqetésohen se ku
do té karikohen té nesérmen gjaté dités sé tyre té
punés. Distanca prej 400 kilometrash mundéson
udhétimin me elektricitet pa asnjé kompromis.

Audi e-tron nuk éshté njé makiné e zakonshme.
Kur Audi prodhoi té€ parén makiné elektrike SUV
kishte pér géllim té kthente pérmbys pritshmérité
e klientéve né drejtim t€ makinave elektrike.
Kishte pér géllim té sfidonte perceptimet e trye.

Ky ishte dhe géllimi yné kur nisém projektin pér
t'i dhéné 100 klientéve premium té Audit njé
prezantim té guximshme té shoqgéruar me njé
eksperiencé intriguese né “Augmented Reality”.
Prezantimi pérfshin njé prizé té thjeshté korenti té
vendosur né njé kuti luksoze veshur me kamosh
té zi dhe né kapak té saj njé kod QR gé pasi
skanohet krijon njé realitet virtual té shtuar né
ekranin e celularit. Nga priza del njé shkarkesé
elektrike e cila pérvijohet né konturet Audi
e-tron dhe krijon njé hologramé e cila géndron
pezull mbi prizé ndérkohé qé& mbi hologramé
shkarkimet e elektricitetit shpérfaqin me tekst ato
gé e béjne e-tron pararojén e kategorisé sé saj
premium.

overnight, users do not need to worry about
finding a place to charge it the next day while at
work. The 400-kilometer charging range allows
traveling entirely on electricity.

The Audi e-tron is no ordinary car. Audi’s goal in
creating the first electric SUV was to turn upside
down the consumers’ preconceived notions about
electric vehicles. It intended to challenge their
perceptions.

When we started the project, we aimed to give
100 Audi premium customers a bold presentation
along with an intriguing “Augmented Reality”
experience. The display includes a simple
power outlet housed in a classy box lined with
black suede and a QR code on its lid that, when
scanned, produces an augmented virtual reality
on a smartphone screen. The plug emits an
electrical discharge that is outlined in the contours
of the Audi e-tron and draws a hologram over it. In
the meanwhile, the electrical discharges depict in
text in the hologram what distinguishes the e-tron
as the leader in its price range.

ELECTRIC HAS GONE INTELLIGENT

ELECTRIC HAS GONE CONNECTED
ELECTRIC HAS GONE QUATTRO

ELECTRIC HAS GONE INTELLIGENT
ELECTRIC HAS GONE CONNECTED
ELECTRIC HAS GONE QUATTRO
ELECTRIC HAS GONE AUDI

Logo e e-tron pérmbyll hologramén né realitetin
virtual té shtuar. Ky éshté padyshim njé prezantim
qé té bén té mendosh. Té Ié té kuptosh se njé
prizé, kag prané jetés sé pérditshme té njeriut,
po sjell po ag prané edhe mobilitetin. Ajo prizé
simbolizon injektimin e elektricitetit né DNA-né e
AUDI duke bashkuar mé té mirat e dy botéve,
elektricitetin me SUV, né njé, tek Audi e-tron.

Masivizimi i makinave elektrike do té kérkojé
edukim té konsumatorit dhe mé shumé aktivitete
té tilla dhe té ngjashme me té. Ne nuk duhet té
mendojmé se njerézit e njohin teknologjiné dhe
vetém krahasojné oferta né blerje. Cdo gjé ka té
béjé me edukimin. Té gjitha brandet jané duke e
komunikuar kategoriné duke bindur kosumatorin
se makinat elektrike nuk jané njé kapistall qé
nuk u lejon té largohen larg nga shtépia, por
njé teknologji e re e mrekullueshme gé u lejon
ta harrojné pikén e karburantit. Kjo nuk ka té
béjé me reklamén, kjo ka té béjé me fillimin e njé
|évizje. Dhe ne sapo e kemi filluar tonén, kétu
né Shqipéri.

ELECTRIC HAS GONE AUDI

The hologram is completed by the e-tron logo in
the augmented virtual reality. This is definitely a
thought-provoking presentation. It enables you
to comprehend how a plug that is so close to a
person’s daily life is bringing mobility as close as
possible. That plug symbolizes the injection of
electricity into AUDI's DNA by combining the best
of both the electric and SUV worlds in the Audi
e-tron.

Consumer education and more of these and
related activities will be necessary for the
widespread adoption of electric vehicles. We
shouldn’t assume that everyone uses technology
and only compares prices when they shop.
Everything relates to education. All the brands
are communicating the category, convincing the
consumer that the electric vehicles are not a leash
that keeps them tied to the vicinity of their homes
but a new and wonderful technology that will
enable them to forget about the gas station. This
is not about advertising, this is about starting a
movement. And we have already started our own,
here in Albania.
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E ardhmja eshte vendosur:

Audi behet ele

The future is an attitude:

Electric goes Audi

Intervisté me Erilda Hoxha, Drejtoreshé e
Marketingut dhe Marrdhénieve me Publikun
né Porsche Albania

Cdo bateri éshté ndezur drejt transportit elektrik
dhe duket se kjo garé do té fitohet nga ajo
marké e cila do t& dominojé tregun né segmentin
premium. Porsche Albania ka hyré e para né
kété garé népérmjet markés premium gé ajo
pérfagéson, Audi.

Sé fundmi, né njé intervisté té dhéné pér
Monitor online, Drejtori i Pérgjithshém i Porsche
Albania Z. Gentian Bushati shpalosi disa nga
shtyllat e strategjisé botérore té Audi, e cila po
implementohet edhe lokalisht né Shqipéri.

Z. Bushati u shpreh se, megjithése makinat
me djegie té brendshme mbeten pjesé e
réndésishme e adn-s sé Audit, tashmé marka
ikonike botérore ka vendosur té investohet me
fuqi té ploté né modelet elektrike. Sipas Bushatit,
ky investim sheh pértej ofertés momentale té
tregut dhe synon pérpuethshméring afatgjaté
me proceset e Bashkimit Evropian, ofrimin e
aftésive dhe kapaciteteve njerézore né sektorin
e shérbimeve pér makinat elektrike dhe zhvillimi
i infrastrukturés sé nevojshme té karikimit. Né
mbyllje té intervistés sé tij, Z. Bushati ftoi té gjithé
té interesuarit t& njihen me té ardhmen premium
té transportit elektrik, népérmjet vizualizimit gé
Porsche Albania mundéson né gendér té Tiranés,
pér 7 ditét rriesht, né premisat e instalacionit

artistik “Reja”, ku audienca do té shohé pér heré
té paré né Shqipéri modelin elektrik Audi e-tron.

Ne ndogém nga afér kété event, i cili ishte njé
shfagje fantastike audio-vizuale, por edhe njé
burim i ri piképyetjesh, té cilat vendosém tia
adresojmé Drejtoreshés sé& Marketingut dhe
Marrdhénieve me Publikun né Porsche Albania,
Znj. Erilda Hoxha.

Znj. Hoxha, si pérkthehet e ardhmja elektrike
e Audi né strategji shitjesh né Shqipéri? A
éshté gati tregu shqiptar pér kété standard
premium?

Hoxha: E ardhmja elektrike q& marka Audi
i propozon transportit botéror nuk éshté njé
etapé finale, por njé vizion dhe njé géndrim qé
ne ndérmarrim pér t&é ardhmen e mjedist dhe
géndureshmérisé sé jetesés soné. Transporti
elektrik né ¢do hallké té tij pérfagéson reduktim
kostosh pér klientét. Né kété sens sigurisht gé
tregu shqiptar éshté gati. Shtuar kétu, stafet tona
té shitjeve po synojné fokusimin e aksioneve né
até cfaré ne konsiderojmé Qendérzimi Njerézor.
Dixhitalizimi i té gjithé rrugétimit té klientit do té
béhet vecoria mé e réndésishme dalluese pér
ne. Njé pérvojé gjithépérfshirése e klientit, si
online ashtu edhe offline éshté kritike. Jemi té
ndérgjegjshém se klientét presin ndérlidhje pa
probleme né té gjitha kanalet e kontaktit dhe
informacionit.

Pse Audi e-tron dhe pse pikérisht né njé

ktrike!

instalacion artistik si “Reja”?

Hoxha: Audi e-tron pérfagéson mishérimin dhe
vizualizimin mé té miré té strategjisé sé re sé
Audit globalisht, por edhe né Shqipéri. Né lidhje
me eventin, ne u bazuam né konceptin e resé
si mbartésja e ngarkesés mé té madhe elektrike
natyrore. Késhtu vendosém, né njé sens, té
shkrepim “rrufené” te “Reja”, duke pozicioniuar
Audi e-tron pér plot 7 dité né premisat e
instalacionit, nén kornizén e njé festivali audio-
vizual té kuruar me shumé kujdes nga stafet tona
dhe né partneritet me Reja.al

Né vazhdim ne kemi pérzgjedhur 100 Audi
People, té cilét besojmé se i pérkasin target-it dhe
filozofisé premium té€ markés. Té pérzgjedhurit
do té prezantohen né njé ményré novatore dhe
ndryshe, népérmjet njé letre té dedikuar dhe njé
kutie me hologram.

Kush jané pritshmérité e Porsche Albania me
transportin premium elektrik né Shqipéri?

Hoxha: Brenda 5 viteve, mbi 40% e portofolit
té modeleve Audi do té jené elektrike, duke u
pozicionur késhtu si marka e vetme dhe Nr.1
premium né Shqipéri. Porsche Albania pérmes
Audi do té langojé vetém kété vit 3 modele
elektrike, si e-tron Sportback, Q4 e-tron, e-tron
GT. Si¢c mund ta kuptoni e-ardhmja éshté
elektrizuese; e-ardhmja premium éshté Audi.



Interview with Erilda Hoxha, Director of
Marketing and Public Relations at Porsche
Albania

All the batteries are turned toward the electric
transport and seems that this race will be won by
the brand that will dominate the market’s premium
segment. Porsche Albania is the first to participate
in this competition, through the premium brand
that it represents - Audi.

Lately, in an interview to Monitor online, the
General Director of Porsche Albania, Mr. Gentian
Bushati, unfolded some of the Audi global strategy
pillars, which is being locally implemented in
Albania too.

Mr. Bushati said that thought the internal
combustion cars remain a very important part
of Audi DNA, the global iconic brand has now
decided to invest powerfully in the electric models.
According to Mr. Bushati, this investment is looking
beyond the market current offer and aims towards
the long-term compliance to the European Union
processes, providing skills and human capacities
in the sector of electric vehicles services and the
necessary charging infrastructure development.
At the end of his interview, Mr. Bushati invited all
those interested to know the premium future of
electric transportation, through the visualization
provided by Porsche Albania at the center of
Tirana, for 7 consecutive days, at the premises of
the “Cloud” artistic installation, where the public

will see for the first time in Albania, the Audi e-tron
electric model.

We followed this event closely. It was a fantastic
audio-visual show but a new questions source as
well, which we decided to address to the Director
of Marketing and Public Relations at Porsche
Albania, Ms. Erilda Hoxha.

Ms. Hoxha, how does the Audi electric future
translate into a marketing strategy in Albania?
Is the Albanian market ready for this premium
standard?

Hoxha: The electric future that the Audi brand is
offering to the world transportation is not a final
step but a vision and an attitude that we undertake
for the environment future and the sustainability
of our lives. The electric transport represents a
cost reduction for the customers in it every link. In
this context the Albanian market is surely ready.
We can add that our sale staff are aiming to
focus the activities in what we consider Human
Centralization. Digitalizing all the customer way
will be the most distinctive important feature for
us. An all-inclusive customer experience, both
online and offline is critical. We are aware that
the customers expect interaction without any
problems through all the contact and information
channels.

Why Audi e-tron and why exactly at an artistic
installation such as “Cloud”?
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Hoxha: Audi e-tron represents the best
embodiment and visualization of the new Audi
strategy, globally as well as in Albania. Regarding
the concept, we were based on the cloud concept
as the greatest natural electrical charge carrier.
Thus, we decided to throw the “lightning” at the
“Cloud”, positioning Audi e-tron for fully 7 days in
the installation’s premises, within the framework
of an audio-visual festival curated very carefully
from our staff and in partnership to Reja.al.

We have next selected 100 Audi People, who
believe that they adhere to the brand’s premium
target and philosophy. The selected ones will be
announced through a innovative and different
way, through a dedicated letter and a holographic
box.

What are the expectations of Porsche Albania
regarding the premium electric transportation
in Albania?

Hoxha: Within 5 years, more than 40% of the Audi
models portfolio will be electric, being positioned
thus as the only brand and the No. 1 premium in
Albania. Porsche Albania will launch through Audi
during this year alone 3 electric models, such as
e-tron Sportback, Q4 e-tron, e-tronGT. As you
may understand, the e-future is electrifying, the
premium e-future is Audi!



Volkswagen TAIGO,
makina e re gati pér cdo udhétim.
A brand-new vehicle prepared for any journey.

Pak dité mé paré u mbajt eventi i prezantimit té
modelit mé té ri né treg nga Porsche Albania.
Volkswagen TAIGO, makina qé ka pushtuar
rrugét e Evropés dhe tani vijen né Shqipéri.

TAIGO éshté njé model krejtésisht i ri, i sjell
né treg nga Volkswagen. Gjéja e paré qé vihet
re nga kjo makiné éshté pamja e jashtme.
Pavarésisht se ka pérmasat e nj¢ SUV té
vogél, ajo ka njé karakter Coupé. Gjithashtu,
fenerét komplimentoj¢ akoma mé shumé
pamjen e makinés, me prekjen e re t& modeleve
Volkswagen fal IQ.LIGHTS. Baxho e xhamit
i shton akoma dhe mé shumé késaj makine
sensin e argétimit.

Volkswagen TAIGO éshté shogéruesi mé i miré
pér té gjitha rrugét, si brenda ose jashté qytetit,
dhe kjo dallohet nga rehatia e kabinés. Cdo
detaj éshté i menduar pér rehatiné dhe konfortin
jo vetém té shoferit, por edhe té pasagjeréve.
Kroskoti digjital éshté njé komoditet esencial né
ditét e sotme. Kontrolli i cdo aspekti t& makinés,
pa gené nevoja e shképutijes sé vémendjes
nga rruga, por edhe opsione té vogla si lidhja
me Smartphone, ku mund té lidhésh té gjitha
aplikacionet me makinén si dhe té karikosh
telefonin pa fisha.

Eventi i prezantimit u mbaijt te Tribeca Bar Tirana
dhe pjesémarrésit u takuan pér heré té paré me
TAIGO. Ajo pati njé sukses té madh, pasi stili i

A few days ago, Porsche Albania held an event
to introduce their newest model to the public.
Volkswagen TAIGO, the car that has conquered
the streets of Europe and now comes to Albania.

TAIGO is a brand-new model, introduced to the
market by Volkswagen. This car’s exterior is what
draws attention to it right away. It has a Coupé
character despite having the dimensions of a
small SUV. Additionally, the headlights enhance
the appearance of the vehicle even further with
the new touch of Volkswagen models made
possible by IQ.LIGHTS. The fun factor of this car
is increased even further by the windshield.

The comfort of the cabin makes the Volkswagen
TAIGO the ideal vehicle for all types of roads,

jetesés sé té ftuarve ishte i njejté me té. Ata pané
nga afér pamjen e re sportive nga jashté dhe
komoditetin praktik nga brenda. Ve¢ késaj, té
ftuarit patén mundésing té zhyteshin mé tepér né
eksperiencén qé Porsche Albania fal, jo vetém
né prezantimin e modeleve té reja, por edhe né
té gjitha eventet e organizuara, vecanérisht ato
té dashamirésve té markés Volkswagen.

both in and out of town. Not just the driver, but
also the passengers, are taken into consideration
when designing every aspect of the vehicle. The
digital dashboard is a necessary convenience,
these days. Every aspect of the vehicle can be
controlled without having to divert your attention
from the road, as well as more minor features
like smartphone connectivity, which enables
you to wirelessly charge your phone while also
connecting all of your smartphone’s applications
to the vehicle.

The presentation event was held at Tribeca Bar
Tirana and the participants met for the first time
with TAIGO. Due to the guests’ similar lifestyles to
her own, it was a huge success. They had a good

Po, TAIGO éshté makina pér ata gé kané njé
jeté té zéné né qytet dhe kohén e liré duan ta
mbushin me aventura. Pér ata gé jané né kérkim
té adrenalinés por edhe té sigurisé. Ndaj nése je
né kérkim té njé makine gé gjaté javés té ndihmon
né té gjitha detyrimet dhe gjaté fundjavés éshté
gati pér t'u argétuar, Volkswagen TAIGO éshté
ideale pér ty.

look at the interior’'s functional comfort and the
exterior's new sporty appearance. Additionally,
the visitors had the chance to fully immerse
themselves in the Porsche Albania experience,
which includes all organized events, particularly
those for Volkswagen brand enthusiasts, in
addition to the introduction of new models.

TAIGO is without doubt the vehicle for busy city
dwellers who like to fill their free time with exciting
experiences. For those who desire both safety
and adrenaline. If you're looking for a vehicle
that can help you with all of your responsibilities
during the week and ready for fun at the weekend,
Volkswagen TAIGO is the perfect vehicle for you!




T-Roc

A e keni idené se c¢faré kuptimi merr pér tifozét e
motoréve Harley Davidson java e paré e gushtit
né qytetin Sturgis né Dakoten e Jugut, Sh.B.A.?

Té njétin kuptim mori Peza té djelén e 8 majit
pér tifozet e VW Golf. Pér té parén heré pas
pandemisé dhe gé prej themelimit, Volkswagen
Club Golf Albania organizoi me pjestarét e saj
dhe té apasionuarit pas makinave né Shqipéri
festén vjetore té klubit me géllimin pér ta kthyer
até né tradité té pérvitshme.

Nuk ishte njé organizim formal me juri dhe fitues.
Nuk kishte servise makinash té ngritura prané
territorit ku organizohej eventi. Ishte veg¢ njé
grup té rinjsh gé ndanin mes tyre pasionin dhe
dashuriné pér ¢do gjé gé ka lidhje me VW Golf.

Kéte té djelé fusha e Pezés u mbush plot
me VW Golf té té gjitha modeleve sjellé nga
pronaré, tifozé dhe té apasionuar pas makinave
dhe drifting. Shumé té ftuar parkuan makinat e
tyre Golf né fushé dhe getésisht admironin dhe
admiroheshin nga syté e gjithé pjesmarresve
né festé. Dhe sigurisht atmosferés migésore né
até dité plot diell pranvere ju shtua dhe shérbimi
barbeque né natyré duke ju dhéné mundési té

) nireius

Do you have any idea what the first week of
August means to Harley Davidson fans in Sturgis,
South Dakota, USA?

On Sunday, May 8, Peza acquired the same
unique significance for VW Golf fans: for the first
time since the pandemic and since the club’s
founding, it conducted its annual celebration
with the help of its members and Albanian auto
enthusiasts with the intention of making it an
annual tradition.

The organization didn’t have a formal jury or
winners. Near the area where the event was
planned, there were no vehicle services set up.
It was just a group of young people who shared
a love and passion for everything related to the
VW Golf.

This Sunday, owners, fans, and car and drifting
enthusiasts filled the Peza field with all sorts of VW
Golf models. Many guests parked their Golf cars
on the field and quietly admired and were admired
by the eyes of all the event participants. On that
lovely sunny spring day, the outdoor barbeque
service undoubtedly contributed to the convivial

gjithéve te kalonin disa oré duke shijuar gatimet
e zgarés, rrékéllyer nga njé birré dhe diskutuar
pér gjéné gé té gjithé ata dashurojné mé shumé.

Ky event ishte prezantimi mé i miré i pasionit
pér makinat VW dhe mundésia perfekte pér té
paré dhe pér té dégjuar disa nga specimenet
mé klasike té rracés VW Golf qé kané gjetur
shtépiné e tyre né Shqipéri.

Organizuar nga Volkswagen Club Golf Albania
dhe mbeshtetur nga Porsche Albania ky takim
vjetor ka pér géllim té kthehet né njé Meka pér
tifozet e Golf-it. Kété té djelé aktiviteti i tyre i paré
mirépriti rreth 80 veté qé né vetvete pérbén njé
gur themeli domethénés.

Eventi u hap me fjalimin pérshéndetés t€ mbajtur
nga Z. Gentian Bushati, Drejtor i Pérgjithshém
i Porsche Albania, qé mbéshtet Volkswagen
Club Golf Albania qé prej dités sé saj té paré.
Prezenca zyrtare e Porsche Albania pérfagésohej
gjithashtu dhe me stendén prezantuese té VW
T-Roc té ri, vendosur né mes té plot 30 VW Golf-
éve té modeleve nga MK1 né MK8.

Nése do té kishte njé¢ ¢cmim pér pronarin me
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environment by allowing everyone to spend a few
hours enjoying the BBQ, drinking beer, and talking
about what they all find most enjoyable.

This event was the ideal occasion to see and
hear some of the most iconic examples of the
VW Golf models that have finally found their
home in Albania too, as well as the best way to
demonstrate the passion for VW automobiles.

This annual gathering with the potential to
transform into a Mecca for golf enthusiasts is
sponsored by Porsche Albania and organized by
the Volkswagen Club Golf of Albania. About 80
people attended the first event this past Sunday,
which is a major milestone in itself.

Mr. Gentian Bushati, General Director of Porsche
Albania, which has supported Volkswagen Club
Golf Albania since its inception, held the welcome
speech at the event's beginning. Along with 30
VW Golfs, ranging in model from MK1 to MKS,
the new VW T-Roc presentation stand served
as another representation of Porsche Albania’s
official presence.

If there would be a prize for the owner of the most

makinén mé té vecanté né koleksionin prej 30
makinash té reshtuar né festé, kjo do ti shkonte
Z. Ervin Kosova qé pérfagésohej né kété
ekspoze me njé Golf Rallye, prodhim i vitit 1989
me motorr 1.8 g60, 4x4 syncro. Njé specie e
rrallé — sic thoté veté Ervini pasi jané prodhuar
vetém 5000 prej tyre gjithsej.

Nuk mund té mos pérmendet dhe Golf-i i garés
mé té cilén Ervini garon né Rally Albania ¢do vit.
Njé GTI e konvertuar né njé motorr 1.8 turbo nga
Audi S3 e modifikuar me 400 kuaj fugi dhe me
njé sistem 4x4 4motion.

Duke paré seleksionimin e makinave prezente
né aktivitetin e Pezés shihet e garté qé baza e
tifozéve té Golf-it né Shqipéri éshté mbresélénése
dhe thellésisht e dedikuar. Pasioni i shprehur né
ato 30 makina Volkswagen Golf éshté padyshim
i zjarrté dhe véshtiré se mund té haset né brande
apo modele té tjera makinash.

Organizimi i kétij viti nga Volkswagen Club Golf
Albania jep shpresa té€ médha gé ky aktivitet té
kthehet né njé lloj pelegrinazhi vjetor pér ¢do
tifoz Golf-i, njé destinacion qé gjithkush prej tyre
do ta éndérrojé.

M,
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unique vehicle among the 30 vehicles exhibited
during the event, it would certainly go to Mr. Ervin
Kosova, who was represented in this exhibition
by a 1989 Golf Rallye with a 1.8 G60 engine, 4
X 4 syncro. Given that only 5000 of them were
produced in total, as Ervin said, they are a rare
species indeed.

We cannot fail to mention the racing Golf too, in
which Ervin competes in Rally Albania every year.
A GTI converted to a 1.8 turbo engine from an
Audi S3, enhanced to 400 horsepower and a 4x4
4motion system.

It is evident from the variety of vehicles on display
at the Peza event that the Golf fan base in Albania
is considerable and deeply dedicated. Those
30 Volkswagen Golf vehicles represent a fiery
passion that is hard to find in other car brands or
models.

There is great hope that the activity organized
this year by Volkswagen Club Golf Albania will
transform into a kind of annual pilgrimage for
every golf fan, a dreamed destination for each of
them.
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Porsche Albania prezanton

nisma gé shpéeton jeté!

Porsche Albania presents
“Heroes behind the driving wheel”,
an initiative that saves lives!



né timon,
pa telefon!

" App Store b Google Play

ksidentet né rrugét shqgiptare jané
Ashndérruar né njé rrezik publik, duke

shénuar viktima, né shumé raste té
pafajshme.

Kjo situaté alarmuese, e krahasueshme fare
lehté me njé bilanc lufte, ka nxitur koncesionarin
mé té madh shgiptar Porsche Albania, pér té
propozuar nismén “Heronj né timon”, t& zhvilluar
népérmijet aplikacionit té tyre “Makina Ime”.

Kjo nisém synon angazhimin e shoferéve té
pérgjegjshém, pér té reduktuar aksidentet, né dy
hapa té thjeshté: evitimin e pérdorimit té telefonit

oad accidents in Albania have developed
into a public safety threat, leaving innocent
victims in numerous cases.

The largest Albanian concessionaire, Porsche
Albania, was prompted by this worrying
situation—which is easily comparable to
casualties in a war—to suggest the “Heroes
behind the driving wheel” initiative, which was
created through its “My Car” application.

By encouraging cautious driving and enforcing
the posted speed limit, this initiative hopes to

né timon dhe respektimin e shpejtésisé sé lejuar.

Nxitja origjinale gé Porsche Albania ofron pér
shoferét éshté shpérblimi me piké dhe internet
falas pér sjelljen e tyre.

Népérmjet gjurmimit té lévizjes sé makinés dhe
pérdorimit té telefonit, aplikacioni “Makina Ime”
vleréson kilometrat e pérshkuara né ményré té
pérgjegjshme dhe né raport me ato kilometra,
ofrohen edhe shpérblimet.

Né deklaratat e tyre pér median tong,
pérfagésuesit e Porsche Albania shprehen se:

increase the number of responsible drivers and
decrease accidents.

Porsche Albania’s original incentive for drivers is
the reward of points and free internet for good
behavior.

The “My Car” application calculates the miles
driven responsibly by monitoring the movement
of the car and phone use, and in relation to those
miles, rewards are provided.

Representatives of Porsche Albania claim the
following in statements to the media:

® vodafone

“Situata a aksidenteve kérkon nga té gjithé
té luajmé njé rol, i cili do té reduktojé jetét e
humbura. Pikérisht ky shpérblim madhor na bén
té gjithéve Heronj dhe superfugia qé na kérkohet
pér té fituar kété lufté éshté thjesht té& jemi té
pérgendruar ndérkohé gé ngasim makinén.”

Nisma pritet té lancohet brenda pak ditéve,
duke ngritur késhtu edhe komunitetin e pare
té Heronjve, pjesé e té ciléve mund té€ béhet
pjesé kushdo dhe mijaft shpejt duke shkarkuar
aplikacionin “Makina Ime”.

“To reduce the number of fatalities, everyone
must contribute to the accident situation. All of us
become heroes because of this fantastic reward,
and the only superpower needed to prevail in this
war is the ability to maintain focus while driving.”

The initiative is expected to be launched within a
few days, creating the first community of Heroes
that anyone can join right away by downloading
the “My Car” app.



SKODA FABIA e Re, ndiq c¢faré té dallon!
New SKODA FABIA, stick to what makes you unique!

fundmi me SKODA Fabian e re dhe &shté

pikérisht si¢ pritej: e ridimensionuar né
ményré dinamike, me dizajn elegant kristali dhe
teknologji té pérmirésuar.

R rugét né té gjithé botén jané prezantuar sé

Tashmé edhe né Shqipéri, ajo do té jeté njé
standard i ri pér té gjitha automjetet e kategorisé
s€ saj. E prezantuar né tregun shqiptar nga
shtépia e Porsche Albania, SKODA FABIA e
re premton até cfaré shumé shoferé prisnin:
té njéjtin konsum ekonomik, por kapacitete té
shtuara, té pérshtatshme pér ¢do stil jetese.

Kéto pritshméri jemi munduar ti vizualizojmé
edhe né spotin promocional té publikuar diten
e djeshme. Pértej alternimit t& dy realiteteve
shumé té ndryshme nga njéri-tjetri, pérshtypja
e krijuar flet pér njé personazh té vetém, duke

rrezikuar edhe té duket deri diku kontradiktor.

Por realisht né gendér té késaj videoje jané dy
stile totalisht t&€ ndryshme té dy personazheve
binjake/influencer né rrietet sociale, Noela &
Mikea.

Kéto stile kombinohen népérmjet muzikés
energjike, pamjeve té gjalla dhe estetikés sé
kuruar. Né gendér té késaj videoje jané dy
stile totalisht t€ ndryshme jete té binjakeve
té famshme né rrjietet sociale, Noela & Mikea
Kosti. Kéto stile vijné bashké népérmjet muzikés
energjike, pamjeve té gjalla dhe estetikés sé
kuruar.

| gjithé vibrimi i té pérditshmeve té tyre nga
udhétimet népér male, te blerjet e modés apo
oraret e rezervuara pér zyrén apo tatuazhin
e radhés, akomodohet natyrshém né SKODA

Fabian e re. Késhtu nén moton “Follow Your
Different’, marka SKODA i fton t& gjithé t& ndjekin
até cfaré i dallon dhe pérfagéson mé miré.

Spoti nuk déshton sé treguari sesi ngjyrat e
peréndimeve buzé detit dhe forca e ashpérsisé
s€ maleve mishérohen né veté dizajnin e
automijetit té preferuar té binjakeve Kosti.

E gjitha falé inxhinieréve dhe dizajnerave té
SKODA, té cilét kané ruajtur t& njéjtén dukje
dinamike prej kristali, por kané lartésuar
brendésiné e saj, duke shtuar pérmasat dhe njé
sistem modern info-argétimi.

Pérballé situatés sé pagendrueshme té kostove
té karburantit, zgjidhja vien nén emrin SKODA
FABIA pér té gjithé ata gé kérkojné njé makiné
té re dhe pasurim té stilit té tyre té pavarur dhe
intrigues té jetesés.

its debut on roads throughout the world,

and it is everything that was predicted:
dynamically re-dimensioned, with an elegant
crystal design and improved technology.

The new SKODA Fabia has recently made

It will now be a new standard for all vehicles in
its category in Albania as well. The new SKODA
FABIA, which was introduced to the Albanian
market by the Porsche Albania company,
guarantees what many drivers expected: the
same economic consumption with increased
capacities, suitable for any lifestyle.

We attempted to visualize these expectations
in the promotional spot published yesterday.
Beyond the alternation of two very distinct
realities, the impression conveyed speaks of a
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single character, risking to appear somewhat
contradictory.

However, Noela & Mikea, two twins and social
media influencers with completely different
styles, are what this video is really focused on.

Refined aesthetics, vibrant visuals, and upbeat
music combine these styles. Noela & Mikea,
two twins and social media influencers with
completely different styles, are what this video is
really focused on. These styles are merged by
the upbeat music, vibrant visuals, and refined
aesthetics.

The new SKODA Fabia easily accommodates all
the vibe of their daily lives, including trips through
the mountains, fashion shopping, appointments
for the office, and the next tattoo. Therefore, the

SKODA brand encourages everyone to follow
what best defines and represents them under the
motto “Follow Your Different.”

The spot does not fail to demonstrate how the
twins’ favorite Kosti car’s design embodies the
colors of the seaside sunsets and the untamed
power of the mountains.

All thanks to SKODA's engineers and designers,
who maintained the dynamic crystal appearance
while enhancing the interior with additional space
and a cutting-edge infotainment system.

Faced with the volatile situation of fuel costs,
SKODA FABIA is the only answer if you're
looking for a new car and want to improve your
independent and fascinating lifestyle.



Me g¢jithé dashuriné e madhe pér
> bicikletén, g& pér 40 vjet ishte kulmi
i luksit t& njé individi, pak shqgiptaré e

diné se Shqipéria z& njé vend shumé
intrigues né historikun e federatave sportive té
¢iklizmit né boté. Si rrallé trende té tjera té cilat
prekin Shqipériné nga fundi, sporti i giklizmit bén
pérjashtim. Federata Shqiptare e Ciklizmit éshté
themeluar e treta né boté e I1éné pas vetém nga
Franca dhe ltalia. Jo keq pér njé vend té€ vogél qé
aspiron té krahasohet me gjigandé global.

Megjithése dy vende para né renditien e
vjetérsisé Tour de France ka 108 edicione por
ajo gé i bén té ngjashme kéto dy ture pérvec
déshirés pér fitore té& pjesmarrésve éshté dhe
mbéshtetja e pamasé qé kéto dy aktivitete
marrin nga SKODA si sponsor i garés. Plot 18
heré pér Tour de France dhe plot 7 heré pér Turin

NE GARE ME SKODA
RACING WITH SKODA

e Shqipérisé.

Mbéshtetia e garave ciklistike &shté njé
aktivitet shumé i réndésishém pér SKODA-n
pasi themeluesit e brandit SKODA, Laurin dhe
Klement e nisén biznesin e tyre duke ndértuar
bicikleta e mé pas motogikleta dhe makina.
Eshté njé histori gé nisi 125 vjet pérpara me
bicikletén dhe asnjéheré nuk éshté harruar
por éshté ngulitur thellé né kulturén e brandit.
Pérkrah sponsorizimve té aktiviteteve kryesore
té ciklistikés Skoda mbéshtet dhe baraziné
gjinore né kété sport. Shémbulli mé i miré éshté
themelimi i SKODA DSI Cycling Academy qé i
ofron ciklisteve femra mundési pér eksperienca
t& vyera né saj t& sponsorizimeve t& SKODA-s
dhe mentoreve me famé té Akademisé.

Kété vit Federata Shqiptare e Ciklizmit organizoi

pér té 78 vit Turin e Shqipérisé por, pér heré
té paré ky eveniment i réndésishém éshté
regjistruar né Unionin Ndérkombétar té Ciklizmit
“UCI". Né kété tur garuan 9 skuadra profesionale
té huaja dhe 3 ekipet shqgiptare si Amore Vita
Fanini (Ekipi Profesionistéve Shqiptar), ekipi i
Apollonisé sé Fierit dhe ekipi i Tiranés.

SKODA mbéshteti Turin e Shqipérisé me dy
SKODA Kodiak q& shérbyen pér drejtimin e
garés né fillmim dhe né mbyllje té& autokolonés
sé ciklistevé si dhe gjashté SKODA Fabia pér
mbéshtetjen teknike té seicilit ekip, pérfshiré
kétu dhe 9 skuadra té huaja. Sé shpejti ashtu
si edhe né rastin e Tour de France Skoda do té
vendosi si makina drejtuese té garés versionet
e saj elektrike si SKODA ENYAQ iV e cila
padyshim do ti shtoj bukuriné garés me cilésité
e saj sportive.

Not withstanding their great love for
bicycles, which was the greatest luxury
for an Albanian for 40 dictatorship years,
few Albanians know that Albania has
a very intriguing place in the history of cycling
sports federations in the world. As few other
trends that barely affect Albania, the sport of
cycling is an exception. The Albanian Cycling
Federation was the third one to be founded
throughout the world, having been preceded only
by France and Italy. Not a bad rank for a small
country aspiring to compare to global giants.

Though two places ahead in the seniority
ranking, the Tour de France has ad 108 editions
so far; however, what makes similar both these
tours, besides the participants desire for victory,
is the immense support these activities receive
from SKODA as a race sponsor. It has supported
18 times the Tour de France, and 7 times the

Tour of Albania.

Supporting cycling races is a very important
activity for SKODA , as the founders of the
SKODA brand, Laurin and Clement begun their
business by building first bicycles and then
motorcycles and cars. This story begun 125
years ago with the bicycle and it has never been
forgotten, but it has been deeply embedded in
the brand’s culture. Next to sponsoring cycling
main activities, SKODA also supports gender
equality in this sport. The best example is the
foundation of SKODA DSI Cycling Academy that
provides the female cyclists with the opportunity
for priceless experience, thanks to SKODA
sponsorship and the Academy most famous
mentors.

This year, the Albanian Cycling Federation
organized the Tour of Albania for the 78th year,

but it was the first time for this important event to
be registered in the International Cycling Union
[Union Cycliste Internationale (UCI)]. 9 foreign
professional teams competed at this tour and
3 Albanian teams, such as Amore Vita Fanini
(Albanian Professionals Team), the team of
Apollonia of Fier and the Tirana team.

SKODA supported the Tour of Albania with two
SKODA Kodiaks that served to guide the race
riding at the head and the rear of the cyclist
convoy and six SKODA Fabia for the technical
support of each team, including 9 foreign teams.
As in the case of the Tour de France, SKODA will
soon provide its electric versions as guiding cars
for the race, such as SKODA ENYAQ iV, which
will undoubtedly add beauty to the race with its
sportive qualities.

Drive with us 15



Ish-konkurentja e Big Brother Sara
Berisha prezanton makinén e saj té

preferuar!

Sezoni veror ka nisur dhe té gjithé jané pérfshiré
né “gjueting” e ditéve dhe momenteve té duhura,
bashké me mjetet mé té pérshtatshme pér tju
larguar zhurmave té gytetit, t& nxehtit té asfaltit
dhe kondicioneréve té zyrave, drejt valéve té
detit apo shtigjeve té freskéta té maleve.

Sara Berisha, blogerja e famshme dhe ish
pjesémarrésja e edicionit té fundit Big Brother
VIP ka realizuar arratisien mé té émbél drejt
jugut té vendit.

Né njé video té publikuar sé fundmi né kanalet
e saj, blogerja e famshme shfaget duke shijuar

kohén e saj né Dhérmi, ndérsa drejton njé nga
modelet mé té fundit té Volkswagen: Volkswagen
T-Roc.

Stili unik i Sara Berishés dhe hijeshia e natyrés
sé asaj zone shfagen né harmoni té ploté me
dizajnin elegant dhe getésiné qé ofron ky model,
né ¢do terren.

T-Roc pérfagéson njé gjeneraté té re SUV nga
Volkswagen, té cilat kané integruar komoditetin
urban me forcén e njé off-road, duke ofruar edhe
opsionin 4x4.

Lehtésirat e shumta teknologjike dhe dizajni i
kuruar ndihen né té gjitha momentet apo mjediset
gé Sara, ambasadorja e T-Roc né Shgqipéri, ka
zgjedhur té vizitojé dhe té ndajé me ne.

Ish anétarja VIP e shtépisé mé té famshme né
Shqipéri, e cila shquhet pér zgjedhjet e duhura
né modé, duket se nuk gabon as né zgjedhjet
e transportit. Ftesa e saj pér té shijuar njé veré
ndryshe me Volkswagen T-Roc vjen né momentin
e duhur pér shumé entuziasté té té jetuarit dhe té
pushuarit té vérteté; atij me stil dhe rehati.

Former Big Brother contestant, Sara Berisha,
presents her favorite car!

The summer season has begun and everyone is
being involved in hunting for the right days and
moments, with the most adequate vehicles as
well to escape the city’s noise, the asphalt’s heat
and the offices air conditioned, toward the waves
of the sea or the cool mountain trails.

Sara Berisha, the well-known blogger and former
participant in the last Big Brother VIP edition, has
realized the sweetest escape toward the south
of the country.

In a video recently published in her channels,
the famous blogger is seen enjoying her

time in Dhérmi, while driving one of the latest
Volkswagen models: Volkswagen T-Roc.

The unique style of Sara Berisha and the
gracefulness of the region natural beauties are
in full harmony with the elegant design and the
serenity provided by this model in any kind of
terrain.

T-Roc represents a new SUV generation
by Volkswagen, which integrate the urban
commodity with the power of an off-road,
providing the 4x4 feature as well.

The many technological facilities and the curated
design are felt in every moment or environment
that Sara, the ambassador of T-Roc in Albania,
has chosen to visit and share with us.

The former VIP member of the most famous
house in Albania, well-known for her adequate
fashion choices, seems to make never any
mistake with her transportation choices. Her
invitation to enjoy a special summer with
Volkswagen T-Roc comes at the right moment
for many enthusiasts for the real living and
recreation - one with style and comfort.



Lojra, argétim dhe ndérgjegjésim pér té vegjélit nga
Skoda Albania né kampin veror té Klea Hutas.

Games, recreation and awareness for the children in the
summer camp of Klea Huta by Skoda Albania.

e makinave Skoda Albania mbéshtet

kampin veror pér té vegjél té organizuar
nga kéngétarja e njohur, Klea Huta. Gjaté kétij
kampi, pjesémarrésit e vegjél mbushin orét e
tyre me kohé cilésore duke u angazhuar né lojra,
aktivitete artistike dhe puné né grupe.

Pér té dytin vit radhazi, marka e njohur

Kété vit, Skoda Albania vendosi gé mbéshtetjen
e saj pér Kampin Veror nga Klea Huta ta ofrojé
népérmjet lojrave, dhuratave té ndryshme si
fletore arti, jeleké fosforeshenté dhe, mé e
réndésishmja, sesione edukimi mbi siguring né
rrugé, sjelljen brenda né makiné dhe tema té tjera
té cilat lidhen me botén magjike t&€ makinave.

Dhuratat u prittn me shumé entuziazém nga
té vegjélit té cilét pa humbur kohé& nisén té
ngjyrosnin dhe té krijonin figurat e tyre artistike.
Ndérkohé edhe sesionet edukuese u pritén me
mjaft kuresthje, ku madje interesim té larté pati
edhe nga prindérit.

Kampi veror priti edhe pjesétaré té Kryqit té
Kuqg Shgqiptar dhe pérfagésues nga Drejtoria e
Pérgjithshme e Transportit Rrugor né Shqipéri, té
cilét gjithashtu informuan té vegjélit pér siguriné
né rrugé dhe situatat aksidentale, ku ndihma e
paré éshté vendimtare pér té shpétuar jeté.

Prej disa kohésh tashmé, skuadrat e shtépisé sé
madhe sé Porsche Albania, ku bén pjesé edhe

marka Skoda, kané zgjedhur té ndérgjegjésojné
publikun pér tema me réndési si transporti
elektrik apo sigura né rrugé, deri né moshat e
vogla.

Né kété edicion té dyté té bashképunimit me
Kampin Veror nga Klea Huta, pérfagésues té
Skoda Albania shprehen mjaft t& kénaqur prej
reagimit té shfaqur nga té vegjélit pér tema me
réndési jetike, duke shtuar edhe mé shumé
bindjen se edukimi informal dhe gjaté gjithé vitit
éshté njé nga format mé efikase té té edukuarit t&
brezave gé vijné me njohurité e duhura né fusha
té réndésishme si¢ éshté transporti i sigurté dhe
industria automotive.

car brand, Skoda Albania, support the

summer camp for children organized by the
popular singer, Klea Huta. The children have a
good time for the camp duration participating in
games, art projects, and group activities.

For the second year in a row, the well-known

This year, Skoda Albania decided to support the
Klea Huta Summer Camp with games, different
gifts like art notebooks and fluorescent vests,
and—most importantly—educational sessions
on driving safety, in-car behavior, and other
subjects relating to the fascinating world of cars.

The gifts were welcomed enthusiastically by the

children that lost no time in beginning to create
and color their artistic figures. In the meantime,
the educating sessions were attended with much
attention, not only by the children, but by the
parents as well.

Additionally, the summer camp hosted
representatives from the General Directorate of
Road Transport in Albania and members of the
Albanian Red Cross who spoke to the kids about
road safety and accident scenarios where first
aid is essential to save lives.

The big house of Porsche Albania, which includes
the Skoda brand as well, has been educating for

some time the public on significant issues, such
as electric transportation or road safety, starting
from the young age.

Representatives of Skoda Albania express their
satisfaction with the children&#39;s responses to
critically important topics in this second edition of
the partnership with Klea Huta&#39;s Summer
Camp, reaffirming their conviction that informal
education throughout the year is one of the most
effective ways to provide future generations with
the knowledge they need in important fields like
safe transportation and the automotive industry.
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Privilegje jo vetém
pér té rejat

Privileges are not only granted to | NG

new cars

makiné té re me ¢mimin e njé makine té

pérdorur, nuk do tju thonim té vértetén.
Por, privilegjin e eksperiencés se blerjes sé njé
makine té re, me shérbimin cilésor té klientit, né
njé sallon makinash modern dhe me getésiné e
garancisé mund ta shijoni tashme edhe kur bleni
njé makiné té pérdorur - njé makiné gé ndihet
dhe punon si e re!

Nése do tju thonim gé& mund té blini njé

Kété privilegj e gjeni tanimé tek Das WeltAuto
né Porsche Albania. Inaguruar globalisht né
vitin 2010 nga Grupi Volkswagen, Das WeltAuto
sjell njé gamé té gjeré brandesh makinash té
pérdorura té Grupit Volkswagen (Volkswagen,
Audi, Seat, Skoda) por edhe brande té tjera, me
garancité maksimale pér blerjen tuaj.

Brandi Das WeltAuto éshté dizenjuar pér té
dhéné té njejtin nivel eksperience qé merr njé
klient gé blen makiné té re dhe atij qé& blen
njé makiné té perdorur. Si njé brand global,
Das WeltAuto ju sjell eksperiencén mé té miré
gjermane me procedurat e standartizuara té
Volkswagen Grup me zgjidhje sistematike té
shérbimeve pas shitjes.

price of a used car, we would not be telling you

the truth. But you can now enjoy the privilege
of buying a new car, with quality client service, a
modern car showroom and the peace of mind of
a warranty even when buying a used car - a car
that feels and runs like new!

I f we told you that you can buy a new car for the

You can now have that privilege at Das WeltAuto
at Porsche Albania. Launched globally in 2010
by Volkswagen Group, Das WeltAuto brings
a wide range of car brands of the Volkswagen
Group (Volkswagen, Audi, Seat, Skoda), as well
as other brands with the maximum guarantee for
your purchase.

Das WeltAuto brand was designed to provide the
same experience for a client who buys a new car
and a client who buys a used car. As a global
brand, Das WeltAuto brings you the best German
experience with the standardized procedures of
the Volkswagen Group with systematic post-sale
service solutions.
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Duke qgené brandi i vetém i njé prodhuesi
makinash qé& operon né tregun e makinave té
pérdorura, Das WeltAuto ka mundesiné pér té
sjellé ¢mime konkuruese dhe shérbimin mé té
miré pas shitjes pér klientet.

Cdo makiné gé shitet né Das WeltAuto kalon
népérmjet njé progesi kontrolli rigoroz nga
teknikét e trajnuar dhe té autorizuar té Porsche
Albania gé pasohen nga higjenizimi, riparimet
dhe servisi me pjesé origjinale pérpara se té
aprovohet si nj¢ makiné né shite nga Das
WeltAuto. Blerésit pajisen dhe me njé certifikaté
cilésie dhe garancie pér kilometrat dhe historikun
e shérbimeve. Pér klientet potencial kjo do té
thoté gé kur ju blini nga Das WeltAuto ju pérfitoni
siguriné gé makina qé keni bleré ka marré
kujdesin e duhur.

Pér ti mundésuar Kklientéve njé proces
pérmbyllés, Das WeltAuto ofron financim té
ploté si dhe siguracion. Pér té shkuar mé tej
Das WeltAuto kryen gjithashtu edhe vlerésimin
e makinés egzistuese té klientit pér njé mundési
térhegése “trade-in”.

Being the only car manufacturer that operates
in the used cars market, Das WeltAuto has
the opportunity to bring competitive prices and
quality post-sale services for clients.

Every car sold at Das WeltAuto goes through a
strict control process from trained and authorized
technicians of Porsche Albania, followed by
sanitization, repair and service with original parts
before it is approved as a car for sale by Das
WeltAuto. Buyers are also provided with a quality
certificate and warranty for the kilometers and
service history. For potential clients this means
that when you buy from Das WeltAuto, you are
guaranteed that the car you purchased has
received the proper care.

To provide clients with a conclusive process,
Das WeltAuto provides full funding, as well
as insurance. Further on, Das WeltAuto also
assesses the existing car of the client for an
appealing “trade in” opportunity.

Alongside the opening of the Das WeltAuto

Sé bashku me hapjen e sallonit t&¢ Das WeltAuto
éshté hapur edhe fagja online www.dasweltauto.
al. Klientéve gé vizitojné fagen ju jepet mundésia
té zgjedhin makinén e tyre té preferuar duke
pércaktuar modelin dhe ¢mimin referues si
dhe duke paré katalogun fotografik pér secilén
makiné. Kjo e bén até praktikisht vendin mé té
miré pér té kérkuar pér njé makiné té pérdorur.

Dedikimi i Das WeltAuto ndaj cilésisé nuk
mbaron né momentin gé€ blihet makina. Njé
garanci 12 mujore aplikohet pér ¢do making té
shitur né ményré qé ¢do blerés makine té ndihet
i sigurt né integritetin e makinés gé blen.

Ndjesia e besimit tek makina juaj qé garantohet
nga blerja tek njé brand ndérkombétar i besuar,
me shérbime mbéshtetése pas shitjes, éshté
njé pjesé shumé e réndésishme e eksperiencés
sé blerjes sé njé makine. Fatmirésisht, tanimé
kéto privilegje mund ti pérfitojné edhe blerésit e
makinave té pérdorura, vetém tek Das WeltAuto.

showroom, an online webpage was also set
upwww.dasweltauto.al. The clients who visit
the website are given the opportunity to choose
their favorite car by determining the model and
the reference price and consulting the photo
catalogue for each car. This makes it the best
place to look for a used car.

Das WeltAuto commitment to quality does not
end the moment the car is purchased. A 12-year
warranty is applied for every car sold, so that
each buyer feels safe about the integrity of the
car they purchase.

The feeling of confidence in your car that is
guaranteed from purchasing from a trusted
international brand, with post-sale support
services, is a very
experience of purchasing a car. Fortunately,
buyers of used cars can now benefit from these

privileges, only at Das WeltAuto.

important part of the
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Porsche Albania shpalos té
ardhmen née
“Automotive Fair Albania™!

Porsche Albania unfolds the future
in “Automotive Fair Albania”!

e Shtetit pér Mbrojtien e Sipérmarrjes
né bashképunim me Drejtoriné e
Pérgjithshme té€ Shérbimeve té Transportit
Rrugor dhe Ministriné e Infrastrukturés dhe
Energjisé organizuan “Automotive Fair Albania”.

Gjaté datave 17 — 19 qgershor, Ministria

Ky panair u trajtua si njé vitriné rajonale pér
sipérmarrjet mé novatore né trojet shqgipfolése
dhe njé uré ndérlidhése midis té gjithé
operatoréve dhe aktoréve té industrisé sé
automobilizimit, duke ofruar mundési té reja
investimi né kété industri, promovim dhe ngritje
rrietesh bashké&punimi.

Njé nga koncesionarét mé né zé né Shqipéri
e shfrytézoi kété panair pér té sjellé njé vizion
mé té guximshém. Pér Porsche Albania kjo
ngjarje ishte njé mundési fantastike pér té sjellé
né ményré té sintetizuar, pérballé njé audience
té larmishme, vizionin e tyre té sé ardhmes:

transportin elektrik!
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Nén konceptin “Unbox the future — The Future
is Electric” skuadrat e Porsche Albania shfagén
né seri jo vetém modelet elektrike nga markat
e tyre mé premium, por edhe investimet e
vazhdueshme gé ata kané ndérmarré, pér ta
digjitalizuar té gjithé pérvojén e klientéve nga
shitja deri te mirémbajtja e makinave népérmjet
aplikacionit “Makina Ime”. Ky aplikacion sé
fundmi éshté shndérrar edhe né “shtepine” e
nismés qé shpéton jeté “Heronj né timon”. Kjo
nismé shpérblen shoferét e kujdesshém dhe
penalizon sjelliet e rrezikshme, si pérdorimi i
telefonit né timon.

Skoda Enyaq dhe Volkswagen ID5 ishin disa nga
modelet elektrike qé Porsche Albania zgjodhi pér
té vizualizuar té ardhmen gé ata propozojné dhe
standardet né té cilat ftojné té gjitha politikat
zhvilluese géndrore dhe private pér t'u referuar.

Pér ta béré edhe mé té prekshém transportin
elektrik pér audiencén e interesuar, gofshin ata
edhe té segmentit premium, Porsche Albania
ishte prezente me Audi e-tron, i cili tashmé éshté
futur né tregun shqiptar dhe éshté e ardhmja gé
po ndodh né rrugét tona.

Pérve¢ Porsche Albania, né kété panair sa té
munguar, po aq dhe historik ishte e pranishme
edhe Porsche Leasing, si njé institucion financiar
i cili e mundéson té ardhmen elektrike, brenda
kushteve mé té favorshme té buxheteve té sé
tashmes.

Gijithashtu, digjitalizimi mbetet njé shtyllé
mbéshtetése pér kété vizion, duke ofruar
aplikacionin “Makina Ime” si njé model suksesi,
i cili fare lehté mund té shérbejé si standard
themelor i t&¢ ardhmes sé té gjithé industrisé
automotive.
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uring June 17-19, the State Ministry for
DProtection of Enterprise, in cooperation
with the General Directorate of Road
Transport Services and the Ministry of

Infrastructure and Energy organized “Automotive
Fair Albania”.

This fair was used as a regional display for
innovative enterprises in the Albanian-speaking
lands and as a connecting bridge between all
the automotive industry operators and actors,
providing new investment possibilities in this
industry, promotion and raising cooperation
networks.

One of the most well-known concessionaires
in Albania used this fair to bring a more daring
vision. For Porsche Albania, this event was a
wonderful possibility to synthetize, in front of
a diverse audience, their vision of the future:

-~

electric transport!

Under the concept “Unbox the future - The future
is Electric” the Porsche Albania teams displayed
a series of electric models, starting with their
more premium brands, and also the continuous
investment undertaken by them to digitalize
all the customer experience from sale to car
maintenance through the “My car” application.
This application has been transformed into
the “home” of the “Heroes behind the steering
wheel” initiative that saves lives. This initiative
recompenses the careful drivers and penalizes
dangerous habits, such as using the cellphone
while driving.

Skoda Enyaq and Volkswagen ID5 were among
the electric models chosen by Porsche Albania
to visualize the future proposed by the them and
the standards to which they invite all the central

and private developing policies to refer to.

To make the electric transportation more tangible
to the interested audience, even those belonging
to the premium segment, Porsche Albania was
present with Audi e-tron, which has already
penetrated the Albanian market and it is already
the future in our roads.

Besides Porsche Albania, Porsche Leasing was
also present in this historical and missed fair, as
a financial institution that provides for an electric
future, adapting to the best conditions of the
current budgets.

Digitalization continues to remain a supporting
pillar to this vision, providing the “My Car”
application as a success model, which can easily
serve as a fundamental standard to the future of
the automotive industry.




Porsche Albania, pérvoja shqiptare
e té ardhmes automotive!

Porsche Albania, the Albanian experience
of the automotive future!

hqipéria éshté nj¢ vend ku jehona e
Sprogresit ka patur nuanca té ndryshme,

vecanérisht né sferat e mobilitetit dhe
transportit.

Tipike pér njé shogéri né tranzicion dhe me
zhvillim té debatueshém, transporti ka gené
i vetmi tregues objektiv me té cilin shoqéria
shqiptare ka komunikuar dhe projektuar nevojat
e saj.

Gjuha dhe sjellja e lidhur me transportin ka gené
pérheré pjesé e c¢do tryeze shqiptare: familjare,
institucionale,  politke  dhe  ekspertizash
vendimmarrjeje.

Kjo gjuhé dhe sjellje éshté pasuruar rregullisht
me modele dhe vizione nga njé ndérmarrje
frymézuese njerézore dhe biznesi; nga Porsche
Albania.

Ky koncesionar éshté shtépia e madhe e
markave mé ikonike té industrisé automotive, si:
Volkswagen, Audi, Skoda, Seat.

Nga Volkswagen Beetle i revolucioneve
kulturore né gjeneratén futuristike t&€ Audi e-Tron
GT, ky koncesionar ka udhézuar shogériné
shqiptare drejt zgjedhjeve mé efektive dhe mé té
pérparuara automotive né boté.

Performanca e kétyre markave dhe modeleve

Ibania is a country where the echo of
Aprogress has had different shades,

especially in the spheres of mobility and
transport.

The primary objective indicator used by Albanian
society to convey and project its requirements
has been transportation, as is common for a
society in transition and with dubious progress.

The terminology and conduct related to transport
have always been part of every Albanian table:

family, institutional, political, and decision-
making expertise.
This language and behavior are regularly

enriched with models and visions from an
inspiring human and business enterprise:
Porsche Albania.

The most recognizable brands in the automobile
sector are represented by this concessionaire,
including: Volkswagen, Audi, Skoda, Seat.

This concessionaire has guided the Albanian
society toward the most efficient and cutting-
edge automotive options in the world, from the
Volkswagen Beetle of cultural revolutions to the
futuristic generation of the Audi e-Tron GT.

These products and models consistently
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té tyre ka prekur rregullisht majat e vlerésimeve
mé rigoroze botérore duke fituar ¢mime té
panumérta. Vetém né vitin e fundit Audi u
vlerésua me 3 ¢mime: punédhénési mé i miré
né boté nga Top Employer Institute, Cmimi
“Otto Heinemann“ si mé té& mirét né ofrimin e njé
mjedisi pune té kujdesshém ndaj punonjésve té
saj dhe modeli i saj mé i fundit Audi e-Tron GT
fitoi Cmimin “Golden Steering Wheel” si makina
mé e bukur e vitit 2021.

Nga ana tjetér Volkswagen dhe revolucioni i sal
elektrik ka njohur menjéheré fitoret e para né rang
ndérkombétar. Platforma e saj elektrike ka fituar
¢mimin prestigjoz t€ Universitetit Teknologjik té
Vienés dhe modeli i saj mé i fundit Volkswagen
ID 3 éshté shpallur modeli mé i miré i vitit 2021.

Ky model u prezantua edhe né tregun shqiptar
nga Porsche Albania duke pérmbushur edhe njé
heré misionin e saj pér mundésimin e té ardhmes,
pa humbur asnjé hap ndérkombétarisht.

Vlerésime ndérkombétare kané marré edhe dy
markat e tjera té kétij koncesionari si Skoda dhe
Seat.

Késhtu, ndér shumé ¢mime, Skoda Enyaq IV
éshté vlerésuar me Cmimin “Golden Steering
Weel” si makina mé e miré SUV elektrike dhe
sé bashku me Skoda Fabia e re, ato jané
konsideruar nga “EURO Ncap” si makinat mé té

outperformed the competition in the most
demanding tests, winning innumerable awards.
Audi received three awards in the last year
alone: the best employer in the world by the
Top Employer Institute; the “Otto Heinemann”
Award as the best at providing a caring working
environment to its employees; and the “Golden
Steering Wheel” Award for the most gorgeous
car of 2021 for its most recent model, the Audi
e-Tron GT.

On the other hand, Volkswagen and the electric
car revolution quickly acknowledged the initial
successes in the worldwide sphere. The
Volkswagen ID 3 was named the best model of
2021, and its electric platform has received a
prestigious award from the Vienna University of
Technology.

Porsche Albania introduced this model to the
Albanian market as well, continuing to uphold the
company’s mission to enable the future without
skipping a single step internationally.

Skoda and Seat, the concessionaire’s other two
brands, have also been praised internationally.

Among many accolades, the Skoda Enyaq
IV was awarded the “Golden Steering Wheel”
Award as the best electric SUV car, and it was
named by “EURO NCAP” as the best car in its

mirat pér klaset e tyre, pér 2021.

Po kété vit, Seat éshté vlerésuar nga Cmimet
Gala “Autobest” si blerja mé e miré evropiane e
vitit.

Kjo vitriné ¢mimesh ndérkombétare éshté njé
nga standardet me té cilat operojné skuadrat
e Porsche Albania. Sé fundmi, ata gjenden né
pararojé edhe té transformimit té infrastrukturés
aktuale té transportit shqgiptar né até té transportit
elektrik.

Fillimi i vitit 2022 e ka gjetur Porsche Albania
me “motorét e ndezur” drejt digjitalizimit duke
zgjeruar bashképunimet ndérsektoriale, si
iniciativat e pérbashkéta népérmjet aplikacionit
té tyre “Makina Ime”.

Ndérkohé, shtuar Volkswagen, marka Audi kété
vit shndérrohet né njé platformé tjetér 100%
elektrike me modele, si té dala nga imagjinatat
me té pasura té inxhinierisé dhe sigurisé, té cilat
shumé shpejt do té jené pjesé e tregut shqiptar.

Té gjitha kéto gasje ndérlidhen brenda vizionit
madhor té Porsche Albania pér té vazhduar
ofrimin e kapaciteteve t& saj njerézore,
teknologjike dhe ekspertizén ndérkombétare
né shérbim té shogérisé shqiptare, pér t& mos
humbur asnjé takim me historiné dhe asnjé sfidé
drejt té ardhmes.

class for 2021, along with the new Skoda Fabia.

The “Autobest” Gala Awards named Seat as the
best European purchase of the year in the same
year.

This showcase of international awards is one
of the standards by which the Porsche Albania
teams operate. Last but not least, they are
leading the way to transform Albania’s existing
transportation system to an electric infrastructure.

Porsche Albania is pushing forward with “engines
on” toward digitalization at the beginning of 2022
by expanding cross-sector partnerships, such as
joint initiatives through their “My Car” application.

In the meantime, with the addition of Volkswagen,
the Audi brand this year is being transformed
into another 100% electric platform with models
that seem to have come straight out of the most
creative engineering and safety ideas, which will
soon be available on the Albanian market.

All of these approaches are interconnected within
Porsche Albania’s larger vision of continuing to
offer its human, technological, and international
expertise to the Albanian society in order to not
miss any encounter with history or any challenge
to the future.
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pérmes lenteve té kanaleve dhe mjeteve té

shumta té informacionit, do té shihnim lufté,
mbetjet e pandemisé, ilegalitet dhe kriminalitet
té njé niveli t& panjohur mé paré, mashtrime
me monedha virtuale, sulme hakerash, lajme té
rreme, dhe temat e pérsérituraté shteteve né rénie
ose né njé situaté té rrezikshme pér sa i pérket
ligjit dhe rregullit, grushte shteti dhe revolucione
dhe krime té tjera qé ndonjéheré kryhen me njé
sofistikim dhe kompleksitet t&€ paprecedent né
njé mjedis gé po béhet pérheré e mé shumé, sa
kompleks, ag dhe i pagéndrueshém. Gabimet
njerézore dhe aksidentet, sé bashku me rreziget
dhe fatkeqésité natyrore, béjné gjithashtu té
vetén.

Nése do ta shihnim botén pérreth nesh

Né kété kontekst, punédhénésit kané gjithmoné
e mé shumé pérgjegjési pér t'u kujdesur pér
punonjésit e tyre, ndérsa detyrat e sigurimit
zakonisht t&é ndérmarra nga geveria po u kalojné
gradualisht, ose pritet gé té pérmbushen nga
bota e korporatave.

Si pasojé, pér organizata si Porche Holding,
gé e vé zhvilimin e géndrueshém né krye
té modelit t& vet té biznesit, dhe gé i géndron
me ngulm angazhimit pér mbrojtjien e mjedisit,
pérgjegjésiné sociale dhe vendin e sigurt té
punés, sigurimi i korporatés duhet té planifikohet
né meényré strategjike nése éshté si qéllim
mbrojtja me sukses e interesave té biznesit,
punonjésve, pronave, mjedisit dhe reputacionit
té vet.

Me kété qéllim né mendje, Porche Holding
ka hartuar dhe pérsosur ndér vite, politika
dhe procedura gé jané té detyrueshme pér
té gjitha shoqgéritt e saj né mbaré botén.
Shoqgérité e Porche Holding duhet té zbatojné
pérputhshmériné e sigurimit, pra té jené né
pérputhje me rregullat, masat dhe metodologjité
e grupit, si dhe me kérkesat ligjore e statutore
né tregjet pérkatése, me géllim qé siguria dhe
sigurimi té garantohen né ¢cdo moment.

Porche Albania, si njé degé né pronési té ploté té
Holding, nuk pérbén pérjashtim. Politika e Grupit
Nr. 13, “Pér Menaxhimin e Sigurimit”’, e sapo
miratuar, dhe té gjitha rregulloret qé rrjedhin
prej saj, pérfagésojné njé etapé té réndésishme
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né pérsosjen dhe konsolidimin e Menaxhimit
té Sigurimit né Porche Albania. Népérmjet
Politikés sé re dhe rregulloreve gé rrjedhin prej
saj, Porche Albania ka reformuar organizimin
e vet té sigurimit duke pércaktuar masa té cilat
bazohen né analiza risku, né standarde minimale
té sigurimit, né manualet e sigurimit dhe né
metodologjité e hartuara nga Porche Holding
Salzburg, dhe Grupi Volkswagen.

Synimi i menaxhimit t& reformuar té sigurimit
éshté identifikimi sistematik i risqeve qé pérbéjné
kércénim pér Porche Albania dhe gé mund té
kené ndikim mbi punonjésit, mjedisin, pronat,
ose reputacionin e shoqérisé. Ajo pércakton
njé proces té strukturuar pér identifikimin e
riskut, vlerésimin e tij, kontrollet e brendshme,
rimékémbjen pas incidenteve dhe ofron njé
proces pér pérmirésimin e vazhdueshém té
sigurimit né Porche Albania dhe reduktimin e
riskut sa mé shumeé té jeté e mundur.

Népérmjet pércaktimit té garté té pérgjegjésive
dhe detyrave, si dhe masave teknike dhe
organizative pér ruajtjen e sigurimit né shoqéri
dhe né té gjitha pikat e veta né Shqipéri, Sigurimi
i PHS Grup dhe organizata e sigurimit né Porche
Albania menaxhojné né bashkérendim fushat
strategjike té sigurimit, si sigurimin e godinave,
menaxhimin e emergjencave dhe krizave,
sigurimin gjaté udhétimit, mbrojtien nga zjarri,
ekspertizén, dhe mbrojtjen e prototipave, etj.

Pér sa u pérket temave, situatave dhe projekteve
gé lidhen me Porche Albania, Sigurimi i
Korporatés i Porche Holding merr pérsipér
pérgjegjésiné pér menaxhimin teknik sipas rastit
ose sipas projektit dhe, né vecanti, né fushat
e menaxhimit t& emergjencave dhe krizave,
mbrojtjes personale dhe té aktiviteteve, mbrojtjes
sé dijes dhe ¢éshtjet e teknikave shkencore té
hetimit.

Sa i pérket pérpjekjeve pér parandalimin e
krimit kundér korporatés né& shogériné toné
né Shqipéri, ndérgjegjésimi éshté faktori mé i
réndésishém gé vémé né puné . Ne ofrojmé
trajnim té rregullt mbi pikat e dobéta kryesore
dhe pasojat e sjellieve té pandershme dhe té
korruptuara. Departamenti i Pérputhshmérisé
na mbéshtet né kété fushé duke organizuar

fushata gé synojné té parandalojné incidentet,
dhe ndodhité diskutohen gjithmoné me
departamentet e prekura népérmjet njé analize
(& synon té korrigjojé té gjitha problematikat.

Gijithashtu, me géllim pérmirésimin e menaxhimit
té sigurisé né nivel Shoqérie dhe Grupi,
éshté véné né funksion njé sistem uniform
raportimi pér té gjithé grupin. Porche Albania
i jep informacion té konsoliduar organizatés
botérore té sigurimit dhe né kété ményré té
gjithé menaxherét e sigurisé dhe sigurimit jané
té pérditésuar dhe mund té zbatojné e diskutojné
masa parandaluese gé menaxheré té tjeré i kané
zbatuar né shoqgérité e tyre. Ky koncept raportimi
éshté hartuar gjaté njé shumé vitesh dhe éshté
jashtézakonisht efikas.

Edhe shogérité e jashtme té sigurimit luajné rol
té réndésishém né menaxhimin e sigurimit té
Porche Albania. Késhtu, pérzgjedhja e shoqérisé
sé duhur té sigurimit éshté qgéllimisht njé proces
kompleks, té cilin mundohemi vazhdimisht ta
standardizojmé dhe pérmirésojmé. Né raste té
veganta, puna nga afér me autoritetet geveritare,
pérfshiré policiné dhe shérbimin zjarrfikés, éshté
element i pashmangshém, té cilin mundohemi ta
harmonizojmé me qéllim sigurimin e zgjidhjeve
té shpejta ndaj kércénimeve urgjente.

Megjithaté, éshté e réndésishme qgé i gjithé
stafi t& tregojé pérkushtimin e vet pér zbatimin
me sukses té kérkesave té sigurimit dhe gé té
kemi mundési t'i pérdorim ato me efikasitet. Ekipi
drejtues i Porche Albania merr pérsipér njé rol
té garté drejtues né menaxhimin e sigurimit dhe
pret té njéjtén gjé nga punonjésit e vet.

Mbrojtja e integritetit té jetés, pronave,
pronésisé intelektuale dhe mjedisit ndaj akteve
té mashtrimit dhe té paautorizuara, gabimit
njerézor, zjarrit dhe ngjarjeve natyrore éshté
ményra se si ecim pérpara. Duhet dhe do té jemi
gjithmoné té pérgatitur. Kujdesi éshté né thelb té
punés soné dhe “thelbi i fatit t& miré“

Av. Den Minxhozi
Menaxher i Departamentit Ligjor & Pajtueshmérise
Oficeri pér Mbrojtjen e t&€ Dhénave, Porsche Albania



through the lenses of abundant information

mediums and channels, we would see
war, remnants of the pandemic, illegality and
criminality on an entirely new level, virtual
currency scams, hacker attacks, fake news, and
the repeated themes of failed states or states
with a precarious law and order, coups and
revolutions, radicalisation, bomb explosions,
and other crimes sometimes perpetrated with
unprecedented complexity and sophistication in
an environment that is growing as much complex
and unstable. Human error and accidents
together with natural hazards and disasters do
not lag behind either.

I f we were look at the world around us today

Against this background, employers are
increasingly responsible for taking care of
their employees as security tasks traditionally
undertaken by the government are gradually
being transferred to or expected to be discharged
by the corporate world.

Consequently, for organizations like Porsche
Holding that places sustainable development
on top of their business model, and maintains
a steadfast commitment to environmental
protection, social responsibility and a safe
workplace, corporate security must be
strategically planned if it is to successfully protect
its business interests, employees, assets, the
environment, and its reputation.

With this aim in view, Porsche Holding has
designed and refined over the years policies and
procedures that are a must for all its companies
throughout the world. Porsche Holding
companies are required to adhere to security
compliance, i.e., conformity to group rules,
measures and methodologies and statutory
legal requirements in the respective markets,
to ensure that safety and security are always
guaranteed.

Porsche Albania, as a fully owned subsidiary
of the Holding, is no exception. The newly
approved Group Policy no. 13 “On Security
Management” and all its subordinate regulations

Security Management at
Porsche Albania

represents a milestone in the course of refining
and consolidating Security Management at
Porsche Albania. Through the new Policy
and subordinate regulations, Porsche Albania
upended its security organization by setting
up measures that are based on risk analysis,
minimum security standards, security manuals
and methodologies developed by Porsche
Holding Salzburg and the Volkswagen Group.

The aim of the revamped security management
is to systematically identify risks that pose
a threat to Porsche Albania and could affect
employees, the environment, assets, or the
company’s reputation. It provides a structured
process for risk identification, risk assessment,
internal controls, recovery after incidents, and
offers a process for continuously improving the
security of Porsche Albania and reduce risks to
a minimum.

Through a clear definition of responsibilities
and tasks as well technical and organisational
measures to maintain security in the company in
all its locations in Albania, PHS Group Security
and Porsche Albania security organization
manage in concert the strategic security areas,
such as building security, emergency and crisis
management, travel security, fire protection,
expertise, and prototype protection, etc.

For Porsche Albania-relevant topics, situations
or projects, Porsche Holding’s Corporate
Security takes on responsibility for the technical
management on a case or project basis and in
particular in the areas of emergency and crisis
management, personal and event protection,
know-how protection and forensics.

As regards prevention efforts against corporate
crime at our company in Albania, the most
important factor we employ is awareness. We
regularly provide training on key vulnerabilities
and on the consequences of dishonest or corrupt
behaviour. The Compliance department supports
us in this area by running campaigns aimed at
preventing incidents and occurrences are always
discussed with the affected departments for a

thorough analysis that aims to rectify any issues.

Also, to continuously improve security
management at the Company and at Group
level, a uniform intra-group reporting system is
put in place. Porsche Albania feeds consolidated
information into the global security organisation
and in this way all safety and security managers
are kept up-to-date and can implement or
discuss preventive measures that others in
other counties have applied within their own
companies. This reporting concept has been
developed over many years and it is extremely
effective.

External security companies also play an
important role for the security management at
Porsche Albania. Thus, choosing the right security
company is purposefully a complex process that
we are continuously working to standardise and
improve. In special cases, working closely with
the government authorities, including the police
and fire brigade, is an inevitability that we try
streamline to ensure speedy solutions to urgent
threats.

However, to implement security requirements
successfully and be able to effectively use them
it is important that all staff demonstrate their
commitment. The management of Porsche
Albania takes on a clear leadership role in the
management of security and expects the same
from its employees.

Protecting the integrity of life, assets, intellectual
property, and the environment, against fraudulent
and unauthorized acts, human error, fire and
natural events is our way forward. We must and
will always be prepared. Diligence is the name of
the game and, as they say, the mother of good
fortune.

Av. Den Minxhozi,
Compliance Officer, General Counsel,
Data Protection Officer, Porsche Albania
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mirémbajtjes dhe té sigurimit té automjetit.
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