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I dashur lexues,

Kété vit Porsche Albania feston 7 vite jeté. Né kété moshé, njé fémijé
do té fillonte rrugétimin e tij akademik dhe do té€ ndeshej me sfidat e
njohjes. Né té njéjtén ményré, ne tek Porsche Albania jemi angazhuar
né njé proces mésimi. Déshirojmé té dimé mé tepér rreth nevojave
té klientéve tané si edhe si té gjejmé pérgjigje mé té frytshme dhe
krijuese ndaj tyre. Me krizén ekonomike té shteteve tona fqinje dhe
legjislacionin e pafavorshém automobilistik, Porsche Albania éshté
pérgatitur pér njé vit sfidues dhe duket qarté gé ky vit i pérmbush kéto
pritshméri.

Ashtu si rezistenca né ushtrimet fizike ndihmon né zhvillimin e
muskujve té trupit toné, né té njéjtén ményre sfida gé ky vit pérfagéson,
na ndihmon té pérmirésojmé shérbimin toné né ¢do fazé dhe né kété
ményré na bén mé té vémendshém, mé krijues dhe mé té apasionuar
pas punés soneé.

Pavarésisht situatés té véshtiré qé po kalon ekonomia, Porsche
Albania ka vazhduar té investojé né marketing, né burime njerézore
dhe né pérmirésimin e procedurave. Né artikujt qé vijojné do té keni
rastin t€ lexoni mé shumé mbi kéto aktivitete si edhe mbi risité e

markave tona.
Ekipi i Porsche Albania-s ju uron njé veré té kéndshme.

Rrugétim té kéndshém!

EUROPEAN TiRa
N
 EUROPEAN ALBANIA

Meeanmistion il Towne Maynt Llpin Tiiky
4 March 2513, Heitil Rogrer Tims
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Dear Reader,

This year Porsche Albania celebrates its 7th anniversary. At this age,
a child would start his school journey and meet the challenges of
knowledge. In a similar way, at Porsche Albania we have committed
ourselves in a learning process. We want to know more about the
needs of our clients, as well as how to tackle them in a more efficient
and creative way. With the economic depression of our neighboring
countries and unfavorable automotive legislation, Porsche Albania
was prepared for a challenging year and this year surely meet these
expectations.

Like the resistance in the physical exercises helps to develop our body
muscles, in the same way the challenge that this year is presenting
helps us improve our service at every stage, thus making us more

attentive, creative and passionate in our work.

Despite the uneasy economic situation, Porsche Albania has continued
to invest in marketing, human resources development and procedure
improvements. In the following articles you will have the chance to
read more on these activities as well as on novelties coming from our

brands.

The team of Porsche Albania wishes you a great summer.

Enjoy the ride!

Drejtor pér Marketing dhe PR né Porsche Albania / Marketing and PR Director of Porsche Albania

Dorian Mehmeti



PORSCHE HOLDING

2011 NJE VIT REKORD!
PORSCHE HOLDING 2011 A YEAR OF RECORD!

Biznesi éshté rritur dukshém.

The business is significantly increased.

Qé né fillim té dhjetorit rezultatet ishin té qarta. 2011 ishte dukshém
njé vit rekordi.

Tashmé éshté zyrtare! Porsche Holding Salzburg né vitin kalendarik
2011 arriti njé rekordi té€ konfirmuar tashmé. Xhiroja vjetore e té gjithé
gjithé grupit arriti 14,14 miliard Euro ose +10% krahasuar me njé vit
mé paré.

Porsche Holding realizoi né vitin 2011 xhiron e saj mé té larté deri
mé tani. Véshtrimi mbi shifrat e konsoliduara té xhiros sé vendeve té
caktuara tregon njé rekord té ri né Austri me 4,0 miliard Euro dhe njé
rikuperim té dukshém té kursit t€ biznesit né tregjet e Europés Qéndrore
dhe Lindore ku u realizuan 2,3 miliard Euro, si edhe njé rritje e fugishme
e biznesit né Kiné me 692 milion Euro. Europa Peréndimore ishte i
vetmi rajon ku rritja e xhiros vjetore nuk ndogqi ritmin e rajove te tjera.
Njé pérjashtim pozitiv né Europén Peréndimore pérbén Gjermania, ku
kompanité e Porsche Holding jané rritur dukshém.

Rezultati: Shitjet sipas vendeve

The Result: Sales according to countries

Since early December the figures estimations where indicating a clear
trend. It was obvious that 2011 would be another record year.

Now it is official! Porsche Holding Salzburg, during the calendar year
2011, attained the confirmed record. The Group’s turnover reached
14,14 billion Euro or +10% compared to the previous year.

Porsche Holding reached its highest turnover ever during 2011. The
consolidated figures of the turnover in certain countries showed a new
record in Austria with 4,0 billion Euro and an evident recovery of the
business course in the markets of Central and Eastern Europe, with
2,3 billion Euro and strong growth of business in China with 692 million
Euro. Western Europe was the only region that did not meet the level
of growth of the other regions. A positive exception in Western Europe
was Germany, where the companies of Porsche Holding had grown
significantly.

Porsche Holding 2011

EEm Makina té reja (MR) / New Car (NC)

Makina té pérdorura (MP) /Oid Car (OC) MR/ NC MP / OC Totali / Total

— avstric [ 187.169|  23.317| 210.486
B ocuschiand [ 10.576 7.218|  17.792
[ N | ialy | 3.343|  1.343|  4.686
il France S 109.584|  83.505| 193.089
— Nederland [ 17.835| 16.293| 34.128
E Greece : 2.694 306 3.000
= Hungary [T 23.584 1.401 24.985
i Czech Republic [T— 10.443 1.596 12.039
Slovakia | 15.087 803| 15.890
o= Slovenia [ 22.802 1.637|  24.439
I I Romania 28.748 476 29.227
= Croatia [ 13.218 1.438| 14.656
[ *sCG [ “Serbia + Montendegro 4.551 769 5320
= Bulgaria [ 4.426 5| 4.431
& B Vo = **Macedonia + Kosovo 2.551 116 2.667
— Poland (I 1.699 659 2358
. Ukraine M ™ 15.014 - 15.014
- Albania : 636 - 636
- China 10.663 69| 10.759
Porsche Holding né Total / in Total 484.621| 140.978| 625.599




Rezultatet: Shpérndarja sipas Rajoneve (né %)

The Result: Turnover according to regions (in %)

Porsche Holding 2011

o
20.4% . '

38.1%

Rezultati né Total* / Total Result*:

11.3 Mrd.Euro

. Austria / Austria

. Europa Peréndimore (pa Austriné)
/ Western Europe (without Austria)

I Europa Juglindore
/ Southeastern Europe

[ Kina/China

T T -

(*Té konsoliduara sipas IFRS)
" (*Consolidated with IFRS)

Rezultat i mrekullueshém skuadre

A great team result

“Nje tipar dallues i vitit & lamé pas éshté fakti se Porsche Holding,
né té gjitha tregjet europiane ku éshté e pérfagésuar, pati njé zhvillim
mé té miré se tregu i kétyre vendeve. Rritja e vitit gé shkoi u arrit me
forcat tona népérmjet veprimtarive ekzistuese ” thekson Alain Favey,
zédhénés i Bordit Drejtues té Porshe Holding.

Xhiroja pér shitjet me shumicé éshté rritur me +23,9%. Né njé masé
té konsiderueshme kjo €shté mbéshtetur nga rritja e tregut né Austri,
veganérisht nga markat e Grupit Volkswagen, té pérfagésuara nga
Porsche Holding (me 34,6 % pjesé tregu). Marka Volkswagen thellon
mé tej pozitat e liderit ne treg. Fakti, gé té katér markat e Grupit
Volkswagen — VW, Audi, Skoda dhe Seat — renditen né listén e Dhjeté
mé té mirave, éshté unike né téré botén Volkswagen.

Rrugés pér né njé kurs solid

Nga tregjet e EQL, mbi té gjitha bie né sy rritja e dukshme e véllimit t&
shitjeve t& kompanisé Porsche né Ukrainé me njé rritje prej 76,40%.
Megjithaté, dhe Bullgaria (+51,2%), Hungaria (+31,1%) dhe Sllovakia
(+29,8%) tregojné pérmirésime. Pavarésisht kétyre arritjeve jemi ende
larg rezultateve para krizés financiare. “Tregjet e Europés Qéndrore
dhe Lindore té Porsche Holding kané edhe potencialin mé té madh pér
njé rritie afatgjaté”, shprehet i bindur A. Favey.

“A distinctive feature of the last year is the fact that in every European
market where it was represented, Porsche Holding had a greater
growth than the local markets of these countries. The growth rate
realized last year came through our existing activities” said Alain
Favey, Speaker of the Management Board of Porsche Holding.

The turnover for the wholesales businesses increased by +23,9%.
A significant weight had the increase of the market in Austria,
especially

for the brands of Volkswagen Group, represented by Porsche Holding
(with 34,6% of market share). The Volkswagen brands deepened the
leader position in the market. All four brands of Volkswagen Group-
VW, Audi, Skoda and Seat — are listed in the Top —Ten brands, which
is unique in the entire world of Volkswagen.

On the road for a solid course

In the CEE markets, is to distinguish the increase of the sales
of the Porsche Company in Ukraine, with an increase of 76,4%.
Improvement show also Bulgaria (+51,2%), Hungary (+31,1%) and
Slovakia (+29,8%). But we are still quite far from the results before the
financial crisis. “The markets of Central and Eastern Europe have the
greatest growth potential for Porsche Holding”, commented convinced
A. Favey.



Intervisté me / Interview with

Mr. Gentian Bushati

Drejtorin e Pérgjithshém té Porsche Albania
/ General Manager at Porsche Albania

Vierat gé kané réendeési ...

iti 2012 do té ishte njé vit i véshtire pér biznesin e automjeteve
pér shkak té trazirave greke, krizés italiane dhe legjislacionit té
ri pér tregun automobilistik. Dhe vérteté késhtu ndodhi.

Bazuar né té dhénat e Shoqatés sé Automjeteve, i gjithé tregu pati njé
fillim t€ ngadalté kété vit, ku tregu i makinave té pérdorura €shté i vetmi
gé ka tejkaluar analizat krahasuese vit pas viti.

Ne, né Porsche Albania, planifikuam njé vit t€ véshtiré. Pér gjysmén e
paré té vitit ndogém njé metodé konservatore, por pérséri vazhduam
té investonim. Ne kemi zgjeruar kapacitetet tona té€ shérbimit, kemi
vazhduar té investojmé né fushén e marketingut, jemi angazhuar edhe
mé shumeé né trajnime dhe forma té tjera zhvillimi t&€ burimeve njerézore
me njé géllim té vetém: klientét tané, partnerét tané, Ju!

Ne e dimé se ka ekzistuar, dhe ende ekziston, njé mundési e vérteté
pér té transformuar rrezikun né shans duke reflektuar dhe duke u
pérmirésuar. Né kété drejtim ne kemi gené pérheré aktivé né fushén e
marketingut dhe komunikimit né marrédhéniet e publikut; kemi hartuar
njé program gé synon kryerjen e sondazheve pér opinionet klientéve
mbi cilésiné e shérbimit né ményré qé t€ mund té ndérhyjmé sipas

Values that count...

ith the Greek turmoil, Italian crises and new automotive

market legislation, 2012 was set to be a difficult year

for the automotive business and indeed it met these
expectations.

Based on the Automotive Association data, the whole market had a
dawdling start this year with the used car market which was the only
to exceed by far the year to year comparison analyses.

At Porsche Albania we planned for a difficult year. For the first half of
the year we had a conservative approach, yet we continued to invest.
We enlarged our service capacities; we continued our investment in
marketing; we were even more committed in trainings and other forms
of human resource development with only one goal: to serve better
our customers, our partners, You!

We know that there was, and still is, a genuine chance to transform the
risk into a chance by reflection and improvement. In these regard we
have been permanently active in marketing and PR communication;
we have designed a feedback program aiming at polling our client’s

opinion on our service levels so that we can intervene accordingly. We



nevojés. U takuam me klientét dhe partnerét tané té biznesit dhe
analizuam nevojat dhe kufizimet e tyre pér té hartuar ofertat dhe paketat
e ardhshme sipas nevojave té tyre; kemi rritur aktivitetet tona online
dhe jemi mjaft t& kénaqur me rezultatet; kemi forcuar marrédhéniet me
partnerét tané si kompanité e leasing-ut dhe ato té sigurimeve;

intensifikuam komunikimin dhe bashképunimin me fabrikat e prodhimit
té markave tona, pér té rritur mé tej kénagésiné e blerésve né shitje dhe
pas shitjes me mbéshtetjen dhe késhillat e tyre.

Por ka mé tepér sesa thjesht biznes! Ne krenohemi né ményré té
vecanté pér mbéshtetjen gé i japim Institutit Kombétar pér integrimin e
Jetiméve né pérpjekjet e tij pér té rritur ndérgjegjésimin pér kété grup té
shogérisé. Né ményré té pérhershme nxisim ekonominé shqiptare dhe
historiné toné té suksesit né vend me grupet e ndryshme té€ interesit.
Kjo shkon pértej interesit toné té drejtpérdrejté t€ marketingut dhe
shérben si model.

Ne jemi pérfshiré si punédhénés té mundshém né ményré aktive
né mbéshtetjen e té sapo-diplomuarve (né panairin e studentéve né
Universitetin e Nju Jorkut né Tirané, né panairin e punés té organizuar
nga Ministria e Punés, Céshtjeve Sociale dhe Shanseve té Barabarta
dhe né panairin e punés té organizuar nga Dhoma Amerikane e Tregtisé
né Shqipéri). Kemi filluar njé program praktike ku studentét t&¢ mund
té mésojné dhe té krijojné njé perceptim pér punésimin e tyre né té
ardhmen. Kolegu im Z. Jungnitsch béri njé prezantim né Universitetin
“Luigj Gurakugi” né Shkodér, duke iu drejtuar studentéve té programeve
master. T€ gjitha kéto aktivitete intensive jané pjesé e kulturés soné té
biznesit gé na bind se, megjithése biznesi i automjeteve né Shqipéri
po kalon njé periudhé mjaft sfiduese dhe veté ekonomia nuk éshté né
nivelin e viteve t€ kaluara, ne do té jemi té suksesshém né pérmbushjen
e objektivave dhe géllimeve tona pér vitin 2012.

Por suksesi yné shkon pértej kétyre! Ne kemi katér marka té
mrekullueshme té Grupit Volkswagen, Audi, SEAT, SKODA, Volkswagen
Makina Tregétare, g€ me modelet e reja do té forcojné mé tej pozicionin
toné né treg duke u dhéné klientéve tané ekzistuese dhe atyre té rinj
mé shumé mundési pér té zbuluar dhe shijuar kéto modele.

Né gjysmén e dyté té vitit, ne presim modele té reja, ku SEAT dhe
SKODA, do t& jené né pararojé me modelet e tyre t& fundit. Dizajni
Mesdhetar pér Seat-in e ri Ibiza, Seat Mii, Seat Toledo dhe Seat-in
ri Leon padyshim qé do té béjné dallimin pér gjysmén e dyté té vitit.
Sigurisht jo té gjithé modelet do té prezantohen né té njéjtén kohé dhe
disa do té programohen pér vitin e ardhshém, por ne jemi té sigurt se ju
do té ndani me ne entuziazmin toné pér kéto modele té reja dhe eventet
e prezantimit té tyre.

Skoda Citigo do té sfidojé perspektivén tuaj né Iévizshmériné urbane.
Citigo modeli i pérsosur pér gytetin modern!

Modelet e reja nga Audi, Audi A1 Sportback (5 dyer), Audi i ri A4 por
edhe Volkswagen Makina Tregtare me Caddy Edition 30 do té zgjerojné
mé tej ofertén e markave tona.

Njé ngjarje e réndésishme pritet t€ shénojé 100 vjetorin e Pavarésisé
dhe pér kété rast ne jemi duke pérgatitur dicka shumé té vecanté.
Megenése Ky éshté botimi i paré i revistés Drive Magazine pér kété vit,
né emér té Porsche Albania, uné déshiroj t'ju falenderoj pér besimin tek
ne dhe markat tona né kété gjysmé té paré té vitit.

Ka shumé mé tepér se kaq! Thjesht na ndigni!

met with our clients and business partners; we analyzed their needs
and restrictions in order to tailor the upcoming offers and packages
to their needs; we increased our online activities and we are quite
pleased with the results. We have also strengthened the relations with
our partners like leasing and insurance companies; we intensified the
communication and cooperation with our brands’ production factories,
in order to our increase customer satisfaction in sales and aftersales
through their support and advice.

Yet there is more than business! We take special pride in supporting
the National Institute for Orphan integration in their attempts to raise
the awareness on this group of society. We are permanently promoting
Albanian economy and our success story in our country with different
stakeholders. This goes beyond our direct marketing interest and
serves as role model.

We have been actively involved in meeting and supporting young
graduates, as a potential employer (at the UNYT students’ fair, at the
job fair organized by the Ministry of Labor, Social Issues and Equal
Opportunities of Albania and the job fair organized by the American
Chamber of Commerce in Albania). We have started an internship
program where young students can learn and get a perception on their
future employment. My colleague Mr. Jungnitsch, made a presentation
at “Luigj Gurakuqi” University in Shkodra where he addressed a
speech to graduate students pursuing their master programs. All
these intense activities are part of our business culture which ensures
us that although the automotive business in Albania is going

through a very challenging time and the economic environment is not
in the shape of the previous years, we will succeed in fulfilling our
objectives and targets for 2012.

But there is more to our success! We have our four wonderful brands
from Volkswagen Group: Audi, SEAT, SKODA and Volkswagen
Commercial Vehicles, that with the new upcoming models will further
strengthen our sales and market positioning by giving to our existing
and new customers more possibilities to explore and enjoy these
models. In the second half of the year we are expecting a new range of
models with SEAT and SKODA being in the forefront of this offensive.
The Mediterranean design of new SEAT Ibiza, SEAT Mii, SEAT Toledo
and new SEAT Leon will undoubtedly mark the second half of the
year. Of course, the models will not be all introduced simultaneously,
some will be scheduled for next year but we are confident that you
will share our enthusiasm in these new models and their introduction
events.

SKODA Citigo will challenge your urban mobility perspective. Citigo is
the perfect model for the modern city!

New models from Audi, Audi A1 Sportback (5 doors), the New Audi A4
and Volkswagen LNF with Caddy Edition 30 will add further width to
our brands’ offer.

An important event is expected to mark the 100 Anniversary of
Independence and for this occasion we are preparing something very
special. As this is the first edition of Drive Magazine for this year, on
behalf of Porsche Albania, | would like to thank you for your trust on
us and on our brands this first half of the year.

There is much more to it! Simply follow us!



Intervisté me / Interview with

Mr. Fabian Jungnitsch

Drejtorin e Pérgjithshém té Porsche Albania

/ General Manager at Porsche Albania

Nje dite ne Porsche Albania
A day at Porsche Albania

Zakonisht, dita ime fillon me njé “Miréméngjes” pasi hyj né derén
kryesore té kompanisé dhe afrohem fillimisht prané sektoréve té
shitjeve dhe pas-shitjeve, né katin pérdhes, pérpara se té hyj né zyrén
e kolegut tim Gentian Bushati dhe ta pérshéndes e té shkémbejmé té
rejat e fundit pér njé séré temash. Nuk kam guxuar té€ béj pérpjekje pér
té mésuar gjuhén shqipe, sepse éshté shumé e véshtiré pér ta kuptuar,
por pérpigem té pérshéndes me frazat qé pérdoren zakonisht, sepse
mendoj se kjo éshté njé pjesé e réndésishme pér té treguar respekt
pér njerézit me té cilét punoj dhe pér vendin né té cilin jetoj. Mé pas
pérshéndes asistenten toné Znj. Mukja, si edhe departamentin e
Financés, Logjistikés, Marketingut dhe IT né katin e paré pérpara se té
arrij né zyrén time dhe té ndez kompjuterin né tavolinén time.

Rrugétimi im i punés fillon me takimin né zyrén e Drejtorit té
Shérbimeve, Z. Raimond Zhegu. Na duhet té diskutojmé pér punét e
dités dhe pér shumé ¢éshtje né lidhje me klientét, si edhe pér zhvillimet
e vazhdueshme né shérbime (si psh. Projekti i zgjerimit té ofiginés, i
cili pérfundoi né marsin e kétij viti dhe goi né rritien e kapacitetit tone
me 90 m2, duke u shtuar késhtu dy pika shérbimi té pajisura plotésisht
me mjetet e nevojshme). Ndonjéheré diskutojmé edhe pér c¢éshtjet
e trajnimit. Gjithashtu, diskutojmé pér performancén e pérgjithshme
té shérbimeve té dités, javés ose muajit t& méparshém, duke lexuar
raportet gé dalin nga Sistemi i Manaxhimit t& Shitjeve, i quajtur CROSS.
Pasi kemi pérfunduar bisedén éshté koha pér té béré njé vizité tek
oficina, ku takojmé Drejtorin e Pérgjithshém té Riparimeve, Engert

Gentian Bushati,ﬁ Fabian Jungnitsch Drejtoré t& Pérgjithshém, Raimond Zhegu menaxher
servisi né Porsche Albania.

/ From right Gentian Bushati, Fabian Jungnitsch General Managers, Raimod Zhegu service
manager at Porsche Albania.

Usually | would start the day with a “Miréméngjes” when entering the
company’s front door and approaching firstly the sales and then the
after-sales desks on the ground floor before entering in the office of
my colleague Gentian Bushati, after greeting him we exchange news
on several topics. | have never dared to think | can study Albanian
language, for it is extremely hard to understand but try to greet with
commonly used phrases as | feel this being an integral part of showing
respect towards the people you work with and to the country you live
in. | will then greet also our assistant Mrs. Mukja as well as Finance,
Logistics, Marketing and IT departments on the first floor before |
enter my office and start the computer at my work place.

One of my first ways will then take me to the office of the Head of
Service Mr. Raimond Zhegu. Workloads of the day and various
customer topics need to be discussed as well as constant service
developments (like the service extension project which was finished
in March this year and increased our capacities with additional 90 m2
hosting two fully equipped work places) and sometimes training issues.
Also very often, the overall services performance of the previous day,
week or month is checked by having a look at reports generated from
our Dealer Management System, which is called CROSS. After talking
for a while, it is time to take a tour through the workshop talking briefly
to the Head of General repairs Engert Gjikdhima and the Head of the
Body and Paintshop Ervis Vogli checking the current repairs and the
planned works as well as keeping an eye on things like cleanness and
proper workshop safety.

Back at the office, Erinda Kanina, our Head of Finance is engaging me
in a conversation talking about finance issues and giving me a general
overview. The overview provides much data generated and transmitted
by our focused Controlling and Accounting Team and thanks to a
powerful, easy to use, financial monitoring system for us as managers
practicable and well understandable. With such detailed, real time
information it is possible to take more comprehensive Management
decisions and furthermore report accurately and on a regular basis to
our mother company in Austria.

After a short lunch break while returning to my office, | hear our SKODA
and VW Commercial Vehicles Brand Managers Eno Turku and Bleda
Kozma discussing and planning for the weekly meetings with their
teams. Topics like current Actions, Customer contact planning and
stock Management are part of their tasks. They are also in close
contact with the factories in Germany, the Czech Republic and around



Gjikdhima dhe Drejtorin e repartit t€ Lyerjes Ervis Vogli, duke i hedhur
njé sy riparimeve té fundit dhe riparimeve té planifikuara, si edhe duke
kontrolluar pastértiné dhe siguriné e ofiginés.

Né zyrén e saj Shefja e Financés, Erinda Kanina, mé parashtron
njé bisedé pér géshtje financiare dhe mé bén njé pérmbledhje té
pérgjithshme. Pérmbledhja pérmban té dhéna té mbledhura dhe té
transmetuara nga EKkipi i pérkushtuar Auditimit dhe Kontabilitetit dhe nga
sistemi i fugishém dhe lehtésisht i pérdorshém i monitorimit financiar,
i cili pér ne si manaxher éshté shumé praktik dhe i kuptueshém. Nése
nuk do té kisha njé informacion kaq té detajuar dhe né kohé reale, do
té ishte e pamundur marrja e vendimeve té duhura pér Menaxhimin
dhe pér mé tepér raportimi i sakté dhe i rregullt tek kompania mémé
né Austri.

Pas pushimit t&€ drekés, duke u kthyer pér né zyrén time, dégjoj
Drejtorin e Markés SKODA, Eno Turku dhe Drejtorin e VW Makina
Tregétare, Bledar Kozma, duke diskutuar dhe planifikuar takimet e
javés me grupet e tyre t€ punés. Pjesé e punés sé tyre jané ¢éshtjet
gé lidhen me veprimet aktuale, planifikimet e kontakteve me klientét
dhe menaxhimi i stokut. Ata géndrojné né kontakt t&€ vazhdueshém me
fabrikat né Gjermani, Republikén Ceke dhe fabrikat né té gjithé botén
pér t& mésuar gjithcka rreth modeleve mé té reja dhe strategjive té
markave pér Shqgipériné. Akualisht ata po bisedojné mbi riorganizimin e
hapésirés sé parkimit duke gené se pér dy ditét e ardhshme do té vijné
me trailer nj¢ numér i madh makinash né Porsche Albania. Mé pas
atyre do tu duhet té pérgatiten pér mbledhjen e pérjavshme té shitjes
me Gentian Bushatin ku do té rianalizohen té gjithé problemet qé kané
lidhje me shitjet si dhe do té pércaktohen strategjité né vazhdim.

Pér dyzeté e pesé minutat e ardhshme do t€ merrem me njé numér
e-mail-esh, dhe mé pas duhet t& punoj me prezantimin e planifikuar
pér ditén e nesérme para studentéve té diplomuar né Fakultetin e
Ekonomisé, né Universitetin “Luigj Gurakugi” né Shkodér. Porsche
Albania ka gené aktive né lidhje me mbéshtetjen gé i ka ofruar té
sapo-diplomuarve (népérmjet programeve té trainimit), dhe ishte njé
kénagési té merrnim njé ftesé nga Universiteti “Luigj Gurakuqi “ pér té
béré njé prezantim té shkurtér pér Volkswagen Group, Porsche Albania
dhe tregun shqiptar té automjeteve.

Raportimi i shifrave online gé mé vjen nga Drejtori i Marketingut, Dorian
Mehmeti , mé gartéson né lidhje me preferencat e vizitoréve tané online.
Jam shumé i kénaqur kur shoh se projekti yné i fundit, weltauto.al, njé
fage interneti e programuar pér makinat, jep njé rezultat pozitiv pér dy
tregues (vizitorét dhe kohén qé ata shpenzojné pér té vizituar fagen
ton€). Gjithashtu, mbetet pér t'u diskutuar gjysma e dyté e vitit, duke
gené se kété vit me rastin e festimeve pér 100 vjetorin e Pavarésisé sé
Shqipérisé, do té rritet puna e Marketingut.

Fundi i dité€s s€ punés po afrohet shpejt, por mbetet ende pak kohé
pér té bashkérenduar me Asistenten toné, Suada Mukja, disa ¢éshtje
administrative si edhe pér té planifikuar me detaje fundjavén qé do té
kalojé stafi i kompanisé soné né Dhérmi. Pas késaj, Rovena Zonja
dhe Jetmira Kola nga Financa, mé kérkojné té nénshkruaj fatura dhe
transferta bankare, gjé qé shpeshheré éshté e lodhshme. Rreth ores
18:00 punonijésit e fundit po largohen. Rojet tona, si gjithmoné vigjilenté,
vézhgojné dyert dhe portat dhe daléngadalé bie getésia. Kjo éshté koha
ideale pér mua té merrem me gjérat qé kam Iéné pezull gjaté dités dhe
té mendohem pér géshtje strategjike, por kjo gjithmoné pasi t&¢ kem
marré njé gokollaté nga automati gé ndodhet né katin e paré.

Pérshéndetja e rojeve, paré nga pasqyra e makinés sime éshté gjéja
e fundit gé shikoj né mbrémje pérpara se té largohem nga puna, duke
pérfunduar késhtu njé dité tjetér emocionuese dhe té ngarkuar né
kompaniné toné PORSCHE ALBANIA!
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the globe to learn everything about the newest models and the brand
strategies for Albania. Currently they are discussing on rearranging the
parking space as a large number of cars is expected to reach Porsche
Albania on trucks within the next two days. After that they need to
prepare for the weekly sales meeting with Gentian Bushati where all
the sales issues are recapitulated and sales strategies formulated.

A number of e-mails will keep me busy for the next 45 minutes and
after that, | would need to go through the presentation we have
prepared for the graduated students of the Faculty of Economics at
“Luigj Gurakugi” University, in Shkoder planned for tomorrow. Porsche
Albania has been quite active in terms of supporting young graduates
(also through internship programs) therefore it was a pleasant surprise
to receive an invitation from “Luigj Gurakuqi” University to give a short
presentation on Volkswagen Group, Porsche Albania and the Albanian
automotive market.

The online figures report that | receive from our Head of Marketing
Dorian Mehmeti gives me some more insight on the preferences of
our online visitors. | am quite satisfied to see that our recent project,
weltauto.al, web based car software has a positive trend on both
indicators (visitors and time spent per visit on the web). Furthermore,
the second half of the year needs to be discussed as especially this
year with 100 years Albania celebrations upcoming the Marketing
efforts will be ever growing.

The end of the workday is approaching fast but there is still time to
coordinate with our Assistant Suada Mukja some administrative issues
as well as plan the company weekend in Dhérmi in more detail. After
that Rovena Zonja and Jetmira Kola from Finance require invoices
and bank transfers to be signed, this can at times be quite tiring. At
around 18:00 the last employees are leaving the company. Our ever
watchful Guards look the doors and gates and it gets quiet. This is for
me the ideal time to catch up on things left pending during the day and
gives some more thoughts on strategic topics but usually not before |
had a chocolate bar from the vending machine downstairs.

A salute from the guards in my rear mirror is the last thing | see when
leaving the firm in the evening and ending another exciting and busy
day at our company PORSCHE ALBANIA!



Sportback

A1 Sportback éshté makiné pér njé shofer sportiv dhe té mprehtég,
por ofron gjithashtu njé nivel prakticiteti g¢ nuk mund ta imagjinoni.
Me pesé dyer dhe pesé vénde, me njé hapésiré bagazhi prej 270
litrash, si edhe njé pérzgjedhje t& motoréve mé té miré pér té plotésuar
¢do kérkesé, nga kursimi ekonomik deri tek performanca fantastike
sportive, jané vetém disa nga gjérat gé té falin kénaqgési kur drejton njé
Audi A1 Sportback.

Sigurisht, gama e gjeré e opsioneve ju jep mundésiné qé ta pérshtatni
makinén tuaj Audi A1 Sportback, duke filluar nga stili juaj i té drejtuarit
deri tek jeta juaj familjare.

Né udhétim, do té kuptoni se A1 Sportback éshté tipike Audi.
Manovrohet pér mrekulli. Pjesa e brendshme éshté e rafinuar dhe e
projektuar mé sé miri. Dhe nga jashté, stili &shté mrekullisht i zbatuar.

Pjesa e brendshme e A1 Sportback ka hapésiré dhe €shté e ndriguar.
Modeli i saj elegant mundéson hapésiré t€ mjaftueshme pér kérkesat

The A1 Sportback is an athletic and agile driver’s car but it offers
a level of practicality you just wouldn’t expect. Five doors and five
seats, an impressive 270 litres of boot space, and a selection of
class-leading engines to satisfy every requirement from frugality to
fantastically sporty performance are just some of the many things that

make owning an Audi A1 Sportback such a great pleasure.

Naturally, a wealth of options allow you to tailor your Audi A1 Sportback

to match everything from your driving style to your family life.

As you drive, you'll find the A1 Sportback to be typically Audi. It handles
beautifully. The interior is refined and exceptionally well engineered.

And from the outside, the styling is wonderfully executed.

The interior of the A1 Sportback is spacious and bright. Along with it's
elegant design, there’s plenty of space for day-to-day requirements.

Within the cabin, intuitively simple controls and high-quality



Makina e re ne qytet

The new car in town

e pérditshme. Brenda kabinés, kontrollet e thjeshta intuitive dhe
mjeshtéria e njé cilésie té larté té& béjné té kuptosh se A1 Sportback
pérmban shumé detaje té hartuara me dashuri, duke filluar nga shtypja
precize e butonave deri tek cilésia dhe komforti i kontrolleve dhe
tapicerisé.

Té gjitha pasqyrojné karakterin cilésor qé ofron A1 Sportback, i cili mund
té pérmirésohet dhe té pérshtatet népérmjet njé séré ndryshimesh
dhe mundésish ekstra pér t€& kompletuar pérvojén tuaj té té drejtuarit.
Pothuajse té gjitha mekanizmat e Audi A1 Sportback funksionojné me
opsionin Start-Stop. Nése keni ngecur né trafik ose keni ndaluar né
semafor, motori juaj punon edhe pse makina ndalon duke vazhduar té
harxhojé karburant. Teknologjia joné Start-Stop, e fik motorin kur ju nuk
jeni né lévizje apo né neutro. Procesi i ndezjes aktivizohet sapo kémba
juaj shtyp freksionin dhe ja ku jeni duke Iévizur sapo té keni zgjedhur
marshin gé doni. E thjeshté! Kjo kursen energji, pakéson emetimin e
CO2 dhe kursen rreth 0.4 litra karburant pér ¢gdo 100 km.

workmanship mean that the A1 Sportback is full of lovingly designed
details: from the precise click of the switches, to the quality and comfort
of the controls and upholstery. All illustrate the premium character of
the A1 Sportback, which can be further enhanced and customised
with a number of trim levels and optional extras to complete your

driving experience.

Nearly all engines available on the Audi A1 Sportback feature Start-
Stop.When you’re stuck in traffic or stopped at traffic lights, your idling
engine still uses fuel. Our Start-Stop technology switches off the
engine when you're not moving and out of gear.The starting procedure
is triggered as soon as your foot depresses the clutch and you're up
and running by the time you’ve selected a gear. Simple! This saves on

energy, CO2 emissions and up to 0.4 litres of fuel every 100km.
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SEAT lbiza.

Pérsosmeérisht e sintonizuar.
Perfectly in tune.

Cfaré ju motivon né jeté? Familja, karriera, koha e liré pas punés? Apo
éshté emocioni i fugishém i njé rruge té€ liré dhe njé makiné gé drejton
pasionin tuaj? Cfarédo qé té jeté, shijojeni pérvojén tuaj me SEAT
Ibiza-n e re.

Eshté Ibiza mé e sigurt, mé ekonomike, mé miré e pajisur dhe mé
e bukura e prodhuar deri mé tani: éshté maja e kérkimeve tona té
parreshtura pér té€ arritur pérsosmériné e té€ drejtuarit. Linja e re ofron
njé gamé té gjeré mundésish duke pérmbushur ¢do kérkesé individuale
- duke filluar nga Ibiza SC kompakte dhe sportive me tre dyer, tek Ibiza
dinamike dhe universale me pesé dyer, dhe deri tek makina verore Ibiza
ST, elegante dhe praktike. Secila prej tyre i pérshtatet njé ményre jetese
té ndryshme, duke pasur fuginé e veté speciale. Por ato jané té gjitha
té jashtézakonshme - dhe padyshim qgé jané té gjitha 100% Ibiza.

Mjafton t'i hidhni njé véshtrim SEAT lIbiza-s sé re dhe do ta kuptoni
menjéheré se digka ka ndryshuar. Eshté mé e mprehté, mé dinamike.
Mé shumé sportive. Pjesa e pérparme pasqyron linjén e re t& modelimit
té SEAT. Parakolpi dhe dritat e mjegullés jané modifikuar pér té ofruar
njé pamje té re térhegése. Gjithashtu ka njé tapiceri té re, njé kroskot
té ri mé té madh, disqe té reja dhe padyshim ngjyra té reja. Pavarésisht
nése zgjidhni SC, 5D ose ST, ju keni zgjidhur modelin mé té miré dhe
pararojé.

Paketa opsionale automatike e kambios DSG, pérmiréson ¢do pérvojé
drejtimi, duke ofruar ndryshim té shpejté dhe té lehté t& marshit,
lehtésisht e manovrueshme dhe pa prishur pérshpejtimin- pa harruar
kursimin e karburantit.

Sistemi i ri i me dopio freksion ju jep mundésiné té& pérdorni lehté
paketén automatike té€ marshit me kontrollin e manualit. Me pak fjal€, ju
keni mé té mirén e té dyja opsioneve né majén e gishtit.

Dhe shumé mé tepér!

What drives your life? Is it your family, your career, the things you do
after work? Or is it the sheer exhilaration of the open road and a car
that shares your passion? Whatever it is, get into the groove with the
new SEAT Ibiza.

It's the safest, most economical, best equipped and best-looking Ibiza
yet: the culmination of our relentless pursuit of driving perfection. The
new line-up offers enormous breadth to meet every individual demand
— from the compact and sporty three-door Ibiza SC, to the dynamic and
universal five-door Ibiza, to the elegantly practical Ibiza ST estate car.
Each one fits a different lifestyle, each has its particular strengths. But
they’re all exceptional — and they’re all 100% Ibiza.

Just one look at the new SEAT Ibiza and you know something’s
changed. It's sharper, more dynamic. More athletic. Its front boasts
the new design line of SEAT. Its bumper and fog lamps have been
modified to give it a striking new look. There’s also new upholstery, a
new, larger glove box, new alloy wheels, and of course new colors.
Whether you choose the SC, the 5D or the ST, you're choosing pure,
cutting-edge design.

The optional DSG automatic gearbox improves every driving
experience, offering fast, smooth gear changes, lively handling and
unbroken acceleration — without sacrificing fuel economy.

The clever dual clutch system means you have the ease of use of an
automatic gearbox with the control of a manual. In short, you have the
best of both worlds, right at your fingertips.

And much more !



Behuni gati pér pushime!

Get ready for summer holidays!

Sé bashku me gantén e plazhit, kapelet, kremin kété vere me vete
merrni edhe késhillat tona pér njé shéndet mé té€ miré t& makinés tuaj
kété sezon veror! Pérpara se t€ merrni rrugén sé bashku me familjen
tuaj pér vendpushimin tuaj ne breg té detit apo edhe ne mal, atéhere
ju késhillojmé té béni njé check-up t& makinés tuaj prané Porsche
Albania-s!

Sipas studimeve té kryera, numri mé i madh i kilometrave té pérshkruar
béhet né stinén e verés dhe si rrjedhojé e saj konsumi mé i madh i
mjetit béhet né muaijt gershor deri né gusht.

Pér ti ardhur mé afér klientéve tané ne kemi menduar pér njé paketé
kontrolli e cila pérfshin:

a. Sistemin e frenimit
b. Sistemin e drejtimit
c. Gjendja e pérgjithshme xhenerike e mjetit
d. Cilésia e punés sé motorrit
e. Kontroll i ajrit t€ kondicionuar
(kontroll i nivelit té gazit, kanaleve té ajrimit etj)

Ky kontroll i thjeshté nuk do té kushtonte mé shumé se njé oré kohé
nga koha juaj. Njé investim ky i cili do t& mjaftonte pér tju risjellé
getésiné né udhétim.

Parandalimi i kétyre problemeve béhet thjeshté por vlen shumé.

Béni zgjidhjen tuaj! Ju kushton mé pak té béni njé check-up veror tek
servisi yné!
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This summer, along with your beach bag, hat and suntan lotion, do not
forget to take with you our advices for better health of your car! Before
heading with your family to your seaside or mountain destination, you
better come for your car check-up at Porsche Albania!

According to the studies, the biggest number of kilometers travelled
reaches the peak during summer time, and consequently the vehicle
gets consumed during the period from June to August.

To help our clients we have provided a control package including:

a. Brake System;
b. Driving System;
c. General condition of the vehicle’s generic parts;
d. Quality of the engine state;
e. Air Conditioning Control
(control of gas level, air pipes, etc)

This simple check-up will not take more than an hour. It is worth
spending such time and then be relaxed for the entire journey.

Preventing such problems is simple and worth a lot.

The choice is yours! But remember it is cheaper to do a summer check-

up at our service!
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| Back to school

ané géné té shumta prezantimet gé Porsche Albania ka

mbajtur para grupeve té ndryshme té interesit si biznesmené,

klienté apo kolegé, por prezantimi pér studentét e programit
Master né Universitetin e Shkodrés “LuigjGurakugqi” éshté ndoshta mé
i veganti.

“Ishte njé kénaqgési e veganté pér mua t€ merrja njé ftesé nga stafi
akademik i Universitetit t&¢ Shkodrés, pér té prezantuar pérvojén
Austriake té€ Porsche Albania né Shqipéri.” — shprehet Drejtori i
Pérgjithshém i Porsche Albania-s Z. Fabian Jungnitsch.

Pér mé tepér se 90 minuta Z. Jungnitsch i njohu studentét me modelin
e suksesshém té biznesit gé Porsche Albania ka sjellé né Shqipéri.
Arritiet, sfidat por edhe réndésia gé zé& legjislacioni né sektorin
automobilistik né Shqipéri ,ishin edhe pikat kryesore té prezantimit.

Sistemet e informacionit, procedurat si edhe té rejat mé té fundit nga
tregu automobilistik nxitén kureshtjen dhe vémendjen e studentéve.

here have been numerous presentations held by Porsche

Albania for various groups of interest, such as: businessmen,

clients or colleagues, but the presentation to the students of
Master’s program at the University of Shkodra “Luigj Gurakuqi” is
probably the most particular.

“It was a pleasure for me to take an invitation from the academic staff of
the University of Shkodra in order to introduce the Austrian experience
of Porsche Albania in Albania,” - states Mr. Fabian Jungnitsch, the
CEO of Porsche Albania.

For more than 90 minutes, Mr. Jungnitsch introduced the students with
the successful business model that Porsche Albania has brought in
Albania. The achievements, challenges, but also the importance that
legislation has in the automotive sector in Albania, were the highlights
of the presentation.

Information systems, procedures, as well as the latest news from the
automotive market have stimulated the curiosity and the students’
attention.



Ka r ri e ré né Porsche Albania

Career in Porsche Albania

Muaiji maj i kétij viti ka géné njé muaj aktiv pér Porsche Albania pér nga
investimi né burimet njerézore t&¢ kompanisé. Kjo falé tre panaireve té
punés té organizuar nga:

a. Dhoma Amerikane e Tregétisé ;

b. Ministria e Punés, Céshtjeve Sociale dhe
Shanseve té Barabarta t€ Shqipérisé;

c. Universiteti i New York-ut né Tirané .

Té gjithé aplikantét morén informacion mbi Porsche Albania-n, mbi
natyrén e biznesit, kualifikimet e nevojshme pér t'u punésuar né
pozicione t€ ndryshme brenda kompanisé si dhe patén mundési edhe
té aplikojné pér pozicione té caktuara.

This years’ month of May has been an active month for Porsche Albania
regarding the commitment in the company’s human resources. It has
been possible thanks to three job fairs organized by:

a. American Chamber of Commerce;

b. The Ministry of Labor, Social Affairs and
Equal Opportunities of Albania;

c. The University of New York of Tirana.

All the applicants took information on Porsche Albania, on the business
nature, on the necessary qualifications to be hired in different positions
inside the company and had the possibility to fill applications for certain
positions.

Ministri i Arsimit Z. Myqgerem Tafaj dhe Ministri i Punés dhe Céshtjeve Sociale Z. Spiro Ksera né stendén e Porsche Albanias /
The minister of Educations Mr.Myqgerem Tafaj and The Minister of Labor and Social Affairs Mr. Spiro Ksera at Porsche Albania stand
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Modeli i ri i SKODA-s

SKODA Rapid

SKODA padyshim gé po vazhdon té sfidojé me modelet e saj, duke
prezantuar makinén e re kompakte, SKODA Rapid, vetém pak muaj
pas prezantimit t& SKODA Citigo nénkompakte. Vegoria e markés sé
re éshté té luajé njé rol kryesor né strategjiné e zhvillimit t&€ kompanisé
dhe do té hidhet gradualisht né tregun shqiptar duke filluar nga dimri
i vitit 2012.

SKODA Rapid e para qé do t& paragesé njé modelim totalisht té ril

Rapid &shté seria e paré e makinave t& SKODA-s qé paraget mé sé
miri gjuhén mé té re t€ modelimit t& markés. “Kjo éshté njé makiné qé
té flet veté sapo e shikon: e pastér, precize, e re dhe emocionuese,”
thoté Eckhard Scholz, anétar i bordit t& zhvillimit teknik i SKODA-s.

Pérpjestime perfekte, sipérfage qartésisht dhe pastértisht té€ modeluara
dhe linja té skicuara me mprehtési jané kombinuar pér té krijuar njé
pamje térhegése. Fundi i pjesés sé pérparme paraget njé fuqi té re
té elemetéve tipiké t& modelimit t&¢ SKODA-s. Logoja e re e markés
géndron solide né anén e pérparme té rrumbullakosur né harmoni
me kapakun e makinés. Grila paraget njé kornizé kromi té skicuar me
delikatesé, té formuar nga parete vertikale. Fenerét e pérparme jané
grupuar né pjesén e pérparme t& SKODA Rapid duke projektuar njé
formé si gjethe térfili.

Pjesa e trupit pércon gjithashtu emocion népérmijet njé interaksi té
gjaté dhe njé siluete gé ngjan me njé makiné coupé, por falé linjés sé
sakté dhe shpérthimit t& mprehté té jep imazhin e garté té drités dhe
hijes. Né pjesén e pasme, bagazhi i madh éshté jo vetém funksional,
por shérben edhe si njé element modelimi. Veg késaj, dritat e pasme
me formé té dallueshme sipas konturit tipik C t& markés dhe logoja e
markés sé& re kombinohen mé sé& miri duke e béré SKODA Rapid té
pangatérrueshme .

The new class of SKODA

SKODA is resolutely pursuing its model offensive, presenting its
new compact saloon, the SKODA Rapid, just a few months after the
introduction of the SKODA Citigo subcompact. The brand’s most recent
addition is to play a central role in the company’s growth strategy and
will be phased in on Albanian market from the winter of 2012.

SKODA's Rapid first to show complete new design!

The Rapid is the first SKODA series car ever to fully feature the brand’s
newly formulated design language. “This is a car that gives out a clear
statement at first glance: clear, precise, fresh and emotional,” says
Eckhard Scholz, SKODA board member for technical development.

Perfect proportions, clear and cleanly modelled surfaces and sharply
drawn lines combine to create an attractive overall appearance. The
front end displays a new take on SKODA-typical design elements. The
new brand logo confidently stands out on the harmonically rounded
front edge of the bonnet. The grille shows a finely drawn chrome frame
and is formed by vertical slats. The headlight ensemble is grouped at
the front of the SKODA Rapid to form a cloverleaf shape.

The body’s side also conveys pure emotion though a long wheelbase
and a coupé-like silhouette, but also thanks to a precise and sharp
tornado line creating a clear division of light and shadow. At the rear,
the car’s large tailgate is not merely functional, but also acts as a design
element. In addition, distinctly shaped taillights in the brand’s typical C
shape and the new brand logo all combine to make the SKODA Rapid
unmistakable.



Fundjava SKODA
né Porsche Albania

SKODA weekend at Porsche Albania

W SR

Té provosh makina né Porsche Albania nuk éshté gjé e re. Por To test a car at Porsche Albania is not a novelty. But if we add to

nése provés i shtojmé njé gamé té gjeré makinash, kontrolle falas té the test a vast variety of cars, free check-up of actual cars, as well

gjendjes sé makinave ekzistuese si dhe muziké dhe pije atéhere jeni as music and drinks then you are definitely on SKODA weekend

patjetér né fundjavén SKODA né Porsche Albania. at Porsche Albania.

For two days, on 19-20 May 2012, potential clients, passionate of

Né dy dité klienté potencialé, té€ apasionuar pas makinave por edhe B
cars, but also friends and collaborators gathered for the SKODA

miq dhe bashképunétoré u mblodhén né fundjavén SKODA né
Porsche Albania né datat 19-20 Maj 2012.

weekend at Porsche Albania.

SKODA Superb, Octavia, Yeti and Fabia welcomed all the curious

SKODA Superb, Octavia, Yeti dhe Fabia mirépritén té gjithé kuriozét people about the Czech brand and German technology in the

pér markén ¢eke dhe teknologjiné gjermane né testdrivet e organizuara driving tests organized for such event

pér kété aktivitet.

Financim pér Automjete Raiffeisen
LEASING

Até qgé zgjedh
mund ta kesh!

- Financim deri ng& 80% t& vlerés s& makingés
- Aprovim 24 oré
- Nuk ka nevojé pér garanci

Tel: 04 2 274 920
E-mail: leasing@raiffeisen.al
Adresa: Rr. “Kavajés”, nr. 44, Tirané.
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rana Mayor Lulzim Bash
14 March 2012, Hotel Rogner Tirana

Austrian Society Albania

Tirana Europiane, Shqiperia Europiane

European Tirana, European Albania

e 14 Mars 2012, Austrian Society in Albania (ASA) bashkoi
Kryetarin e Bashkisé s€ Tiranés Z. Lulzim Basha né njé takim
me pérfagésues té bizneseve Austriake né Shqipéri.

Né kété takim pjesémarrésit u njohén nga afér me planet e Bashkisé sé
Tiranés né shérbim té biznesit dhe qytetaréve té saj.

Disa nga temat té cilat u prekén gjaté kétij takimi ishin: zhvillimi i in-
frastrukturés né funksion té zhvillimit modern té gytetit; rritja e pérgjegjé-
sisé sé administratés publike né shérbim té biznesit dhe qytetarit; pér-
puthja e treguesve té performancés sé késaj administrate me rezultatet
konkrete, zgjidhja e problemeve té trafikut dhe derivateve té tij si siguria
rrugore, ndotja e mjedisit et;.

Njé réndési e veganté iu kushtua nga Z. Basha shpjegimit té vizionit té
késaj administrate pér zhvillimin e gytetit té Tiranés si njé qytet ku bash-
kohen zgjidhjet alternative dhe radikale ndaj problemeve ekzistuese;
teknologjia e informacionit si element dallues pér zhvillimin ekonomik
té qytetit; si edhe ndryshimi rrénjésor i géndrimit dhe praktikave té ad-
ministratés sé bashkisé sé Tiranés ndaj qytetaréve dhe grupeve té in-
teresit.

Zhvillimi i Tiranés dhe i t€ gjithé Shqipéris€ mbart njé réndési té vecanté
pér Porsche Albania, e cila vazhdimisht angazhohet né mbéshtetjen e
aktiviteteve té tillé né dobi té qytetit, qytetaréve dhe biznesit né vend.

Motoja e Porsche Albanias “Lévizja éshté suksesi yné” mund té hua-
zohet edhe nga bashkia e Tiranés pér té€ pasqyruar zhvillimet e reja
né qytet.

n 14th of March 2012, the Austrian Society in Albania (ASA)
brought the Mayor of Tirana Mr. Lulzim Basha together with
Austrian businesses in Tirana.

This was a meeting where the participants had the chance to discuss
firsthand the projects of Tirana City Hall in tackling business as well
as citizens needs and problems in Tirana.

Infrastructure development for a modern development of Tirana,
increasing of the public administration’s accountability in citizens and
business community service, matching performance indicators of the
public administration with factual results, solving traffic problems and
its derivates like road safety and environment pollution were only part
of the topics discussed during this presentation.

Of a majorimportance was Mr. Basha’s presentation on the Tirana City
Hall’s vision for the development of Tirana as a city, where alternative
and radical solution would deal with existing problems. He continued
with describing information and technology as a stepping-stone of the
future business development of Tirana as well as of the total change
of attitude and practices of Tirana City Hall administration towards the
citizens and groups of interest.

Tirana and Albania development have a great importance to Porsche
Albania. This is the reason why Porsche Albania is continuously
supporting these activities that bring tangible results in the everyday
life of Albanian citizens and business community.

Porsche Albania’s motto: “Motion is our success” might be borrowed
by Tirana City Hall to better illustrate Tirana’s new vision.



Me tepér vémendje pér jetimet
More attention for the orphans

Ish Presidenti Bamir Topi dhe Zonja Teuta Topi gjaté aktivitetit me fémijét.
Former President Bamir Topi and His spouse Ms. Teuta Topi during the activity.

(Porsche Albania — né kuadrin e politikave té pérgjegjésisé
sociale té saj, mbéshtet 2 veprimtari té réndésishme té Fémijéve
jetimé té Shqipérisé dhe té Kosovés, me rastin e 20 Majit, “Dités
Kombétare né Ndihmé té Jetiméve Shqiptaré)

Paraditen e 20 Maijit, gendra e kryeqytetit kishte njé gjalléri jo té
zakonshme. Né aférsi té Teatrit Kombétar ishin mbledhur gindra
fémijé, té ardhur nga Shtépité e Fémijéve Tirané, Shkodér e Sarandé
dhe Fshati “Sos”. Né mes tyre ishin edhe fémijé jetimé té policéve té
réné né krye té detyrés e fémijé romé dhe fémijé t€ mbetur jetimé nga
tragjedia e Gérdecit. Ata morén pjesé bashkérisht né manifestimin e
organizuar nga Instituti Kombétar i Integrimit t& Jetiméve Shqiptaré,
me rastin e 20 Majit 2012, Dita Kombétare né Ndihmé té Jetiméve.

Bashké me ta, ishin personalitete té jetés politike e shogérore, nga
organizatat joqeveritare e komunitetet fetare, nga media e shkruar dhe
ajo elektronike e tjeré. Gjithashtu, morén pjesé akademiké e profesoré,
shkrimtaré e artisté té njohur, ambasadoré té Pages Universale, té
moshuar pa pérkrahje e té tjeré. Ishte i pranishém edhe ambasadori
i pérfagésisé s&€ OSBE-sé né Shqipéri, Eugen Wollfarth e diplomaté
te tjeré.

Ish-Presidenti Topi dhe Zonja e Paré u urojné fémijéve shqiptaré,
1 Qershorin — Ditén Ndérkombétare té Fémijéve

Nén kujdesin e veganté té ish-Presidentit t& Republikés Prof. Dr. Bamir
Topi dhe bashkéshortes, Zj. Teuta Topi u zhvillua né mjediset e “Pallatit
té Brigadave” njé veprimtari kulturore dhe humanitare pér nder té “Dités
Ndérkombétare t&é Fémijéve” si dhe “Dités Kombétare t€ Jetiméve
Shqiptaré”, né prani t¢ Ambasadoréve té Hollandés, Danimarkés,
Polonisé, Serbisé, Magedonisé, Kinés, Egjiptit, drejtuesve té Institutit
Kombétar té Integrimit t€ Jetiméve Shqiptaré si dhe té pérfagésuesve
té bashkésive fetare e té shogatave dhe organizmave té shoqérisé
civile né vendin toné, fémijé jetimé nga shkolla té ndryshme té vendit,
mésues, personalitete té artit, kulturés, etj.

Njé nga fémijét pjesmarrés, Arba lbraj, lexoi propozimin zyrtar gé
jetimét e Shqipérisé dhe Kosovés ia drejtojné organizatés mé t€ madhe
né boté qé lufton pér baraziné sociale, Organizatés s&€ Kombeve té
Bashkuara dhe né veganti Sekretarit t&¢ Pérgjithshém, Ban Ki-Mun
duke parashtruar kérkesén gé data 20 Maj té shpallet “Dita Botérore e
Fémijéve Jetimé”.

%

Znj. Ana Maria Wollfarth and Ambasadori i pranisé se OSBE-sé Z. Eugen Wollfarth

Mrs. Ana Maria Wollfarth and The Head of OSCE Presence in Albania, Ambassador Eugen Wollfarth

(Porsche Albania — in the framework of the social responsibility
policies of the company supports two important activities of Or-
phans in Albania and Kosovo, on 20 May, “National Day in sup-
port of Albanian Orphans)

Early on 20 May, the center of the Capital sounded differently. Near
the National Theater, were gathered hundreds of children from the Or-
phanage of Tirana, Shkoder, Saranda and “SOS” Village. Among them,
were orphans of the police officers killed on duty, roma orphans, and
orphans from the tragedy of Gerdeci. They participated in the manifes-
tation organized by the National Institute for the Integration of Albanian
Orphans, for the 20 May 2012, National Day in support of Orphans.

Along with them there were actors from the politic, social community,
Non-Government Organizations and religious communities, partici-
pants from written and electronic media. There were present also aca-
demic personalities, professors, writers and artists, ambassadors of
Universal Peace, elder people without support and others. The Head
of OSCE Presence in Albania, Ambassador Eugen Wollfarth and other
diplomats were also present.

Former-President of the Republic of Albania, Mr. Bamir Topi and
former- First Lady wish to Albanian Children - Happy 1st of June,
International Children’s Day

Under the special care of Prof. Dr. Bamir Topi former President of the
Republic of Albania and former First Lady, Teuta Topi in the premises
of “Palace of Brigades” was held a cultural and human activity for the
“National Children’s Day” and “National Day of Albanian Orphans”, in
the presence of the Ambassadors of the Netherland, Denmark, Po-
land, Serbia, Macedonia, China, Egypt, Head of National Institute for
the Integration of Albanian Orphans, and representatives of religious
communities, associations and organizations of civil community of our
country, orphans of different schools of the country, teachers, person-
alities of art, culture, etc.

One of the children in the event, Arba lbraj, read the official proposal
that the Albania and Kosovo orphans directed to the biggest organi-
zation in the world that fights for the social equality, United Nations,
particularly to the Secretary General, Ban Ki-moon, presenting the re-
quest that the 20™ of May to be announced “World Day of Orphans”.
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Nje partner i besueshem

A reliable partner

Grila karakteristike e VW, kutia e shpejtésie me gjashté marshe, kutia
transferimi me amplitudé té ulét, katér rrota gjithmoné aktive, sistem
bllokimit dhe diferenciali né pjesén e pasme vijné té gjitha mé agresive
tek Amarok.

Né lévizje, Amarok kombinon shkélgyeshém tiparet e njé fuoristrade
me njé shkallé té larté manovrueshmérie e krahasueshme kjo me
veturat e pasagjeréve. Kombinimi i balestrave solide né aksin e pasmé,
me fiksuesét mekaniké né gendér, diferencialin e pasém dhe kontrollin
né térhegje do té thoté se edhe né situatat mé ekstreme né terrene té
ashpra ju ju mbetet vetém ti jepni gaz.

Inxhinieri i Volkswagen-it Kristian Wohler thoté se kutia e shpejtésisé
ZF ka njé marsh té paré té ulét pér udhétimet né terrene té véshtira
si dhe njé shpérndarje optimale té raporteve t& ndérmjetme deri né
marshin e teté pér udhétim né autostradé.

“Nuk kemi nevojé pér njé kuti shpejtésie shtesé pér marshet e ulta”,
thoté ai. “Shumica e drejtuesve té mjeteve rrallé pérdorin kuti shpejtésie
me marshe té ulta. Duke e eleminuar até lehtésojmé peshén. Pér
shkak té shpérndarjes optimale té raporteve té marsheve makina dhe
diferencialit me mbyllje makina éshté jashtézakonisht aktive”.

“Pas 15 muajsh né Shqipéri, Amarok ka pasur njé ecuri befasuese
né treg. Njé pjesé e suksesit i atribuohet gamés sé gjeré té punéve
gé ky model mund té kryejé. Kompanité e ndértimit e pérdorin pér té
Iévizur mjetet dhe personelin né vendet e punés, furnitoré té ndryshém
né fushén e telekomunikacionit pér té arritur tek antenat né vende té
largéta, kompanité e termocentraleve dhe energjetike pér té lévizur
népér male por edhe shumé mé tepér” - komenton z. Bledar Kozma,
Menaxher i Markés Volkswagen Makina Tregtare né Porsche Albania.

Shoferét entuziasté do t€ zbulojné se kontrolli i stabilitetit ndérhyn mé
paré seg pritet né kthesa me shpejtési té larté, por Amarok éshté shumé
i géndrueshém edhe pas fikjes sé kétij sistemi, duke mos shfaqur asgjé
mé shumeé sesa njé shmangie té buté nga kursi, t€ kontrollueshém né
gjithcka, edhe né manovrat mé agresive.

The Amarok gets a classy, aggressive interpretation of the VW grille,
a six-speed gearbox, low-range transfer box, permanent four-wheel
drive, locking centre and rear differentials.

On the move, the Amarok combines excellent off-road abilities with
solid, predictable car-like handling. The combination of a solid, leaf-
spring rear axle, mechanical locks on the centre and rear diffs and
traction control means that most extreme off-road situations require
little more than pressing the accelerator and adjusting the wheel so
that it goes in the correct direction.

Volkswagen engineer Kristian Wohler says the ZF gearbox has a low
first gear for off-road work and a spread of ratios through to a tall
eighth gear for highway cruising.

“We don’t need a low-range gearbox in this model,” he says. “Most
owners rarely use the low-range gearbox. So we save weight. But the
vehicle is just as capable because of the wide gear spread and the
lockable differential.”

“After 15 months in Albania, Amarok has had an impressive perfor-
mance in the market. Part of the success is attributed to the wide
range of activities that this model can support. Construction compa-
nies for moving tools and staff to their working places, telecommuni-
cation suppliers reaching antennas in remote locations, power plants
and energy companies driving through mountains and so much more.”
commentedMr. BledarKozmaVolkswagen Commercial Vehicle Brand
Manager at Porsche Albania

Enthusiastic drivers will find that the stability control intervenes earlier
than you’d expect in high-speed corners, but the Amarok is naturally
stable with it switched off, exhibiting nothing more than a mild, control-
lable yaw in all but the most provocative manoeuvres.



VW Amarok, me tepér se puné!

Té jesh gjaté gjithé kohés né lévizje, t& arrish né ¢do kohé dhe terren klientét apo filialet tuaja,

éshté jashtézakonisht e réendésishme pér ¢do biznes. Té shpérndash shpeijt apo té riparosh defektet
edhe né zonat mé té véshtira, éshté thelbésore pér té qéné i suksesshém. Nése pas té gjitha kétyre
ju mbetet ende kohé pér pasionet tuaja, atéhere me siguri makina juaj éshté VW Amarok.

Amarok makina juaj pér terrene té véshtira!

PORSCHE

ALBANIA

Autostrada Tirané-Durrés, Km.3
Mézez, Albania.
Tel: +355 (04) 240 74 31,
Cel: +355 (0) 69 20 57 234,
www.porsche.al

Makina
Tregtare

Konsumi mesatar i karburantit 7.71/100 km, Emetimet e Kombinuara: 202 g/km



“Le te jete

O-LED”

“Let there be O-LED”

Pér t&é shmangur ¢do kegkuptim gé né fillim, kjo makiné nuk do
té ekzistojé asnjéheré. Sepse, té themi té drejtén nuk éshté as njé
makiné e miréfillté. “Ndricuesi OLED” nuk ka motorr, nuk ka rrota dhe
as nuk mund té ulesh né té sepse éshté shumé e ulét. Modeli me njé
shkallé prej 1:4 éshté vetém 103 centimetra dhe arsyeja e vetme qé
e ndértuam ishte t€ ndriconim rrugén e sé ardhmes, pér njé kohé kur
dritat LED (diodé gé emeton drité) do té konsiderohen si teknologji e
sé shkuarés. Pikérisht tani, teknologjia OLED (g€ do té thoté “diodé qé
emeton drité organike “) éshté ende njé fushé eksperimentale, ku edhe
veté specialistét e ndrigmit duhet té gjejné rrugén e tyre.

Vetém njé drité e thjeshté? Audi nuk u kénaq qgé ta linte té tillé pér
njé kohé té gjaté. Stephan Berlitz, Drejtori i Teknologjisé sé Ndrigimit
dhe Elektronikés prané Audi-t thoté: “Projektuesit tané ndihen té
kénaqur vetém kur arrijné té prezantojné dritén né tre dimensione.”
Pér té paragitur intensitetin, projektuesit pérfituan nga transparenca
e paneleve shtresoré, té cilét i vendosén njéri pas tjetrit pérpara se té
pérgendroheshin né dimensionin e katért: ata déshironin qé drita té
lévizte dhe té perceptohej si njé avantazh né rehati dhe né komoditet.
Afrohuni prané derés sé shoferit, gé ka té instaluar Ndriguesin OLED,
dhe drita do té pérgéndrohet aty. Shkoni tek bagazhi dhe drita do t'ju
ndjeké nga pas. “Por kjo nuk béhet pér show,” thoté Berlitz, “kjo ka
té béjé me zhvillimin e karakteristikave té sigurisé, qé jané gjithashtu
estetikisht térhegése.”

To nip any misunderstandings from the beginning, this car will never
exist. Because,strictly speaking, it's not a car at all. The “OLED Light-
ing” has no engine, no wheels, and you can’t even sit in it, it's much
too short for that. The 1:4 scale model measures just 103 centimeters,
and the sole reason for building it was to shine a path into the future-to
a time when LED lights may already be yesterday’s technology. Right
now, however, OLED (for “organic light emitting diode”) technology is
still an experimental field, where even lighting specialists first have to
find their way around.

But simple light? Audi hasn’t been content to just leave it at that for a
long time. Stephan BerlitzHead of Lighting Technology and Electronics
at Audi: “For our designers, things only start getting interesting when
they can present the light in three dimensions.” To display depth, the
designers therefore took advantage of the transparency of the sub-
strate panels, which they also stacked one behind the other-before
turning their attention to the fourth dimension: They wanted the light
to move and so be perceived as a plus in comfort and convenience.
Approach the driver’s door of the OLED Lighting and the light gathers
there. Go to the trunk and the light goes with you. “But this is not about
show,” says Berlitz, “it's about developing safety features that are also

aesthetically appealing.”



Pér sipérmarrésit e ndriguesve, efekti €shté i ngjashém me sinjalet

e dritave fosforeshente qé pérdoren né kantieret e ndértimit prané
autostradave. Duke gené se 90% e perceptimit toné ndijor kalon
népérmjet syrit, ai e drejton shoferin né ményré intuitive drejt njé
drejtimi té caktuar. Stephan Berlitz éshté i vetédijshém se té gjitha kéto
mundési ndrigimi mund té rezultojné né shkatérrim vizual: “Padyshim,
gé ne duhet t&€ marrim parasysh se ku dhe kur duam gé dritat té
ndricojné, nuk déshirojmé gé njerézit t&€ mbingarkohen.” Té njéjtén gjé
do té thonim dhe pér njé studim gé quhet “tufé”, dhe emri i shkon vértet
pér shtat. Njé ekran OLED i instaluar né pjesén e pasme té automjetit
mund té projektojé informacion né pjesén e pasme dhe mund té
transmetojé mesazhe té thjeshté né ményré intuitive. “Ndezur ose
fikur éshté e mérzitshme” €shté motoja e sipérmarrésve té ndriguesve,
dhe kjo éshté arsyeja gé ekrani pérmban né ményré konstante pika
té shumta drite g€ l€vizin rreth e rrotull si njé tufé zogjsh. Secili zog
pérfagésohet nga njé burim i tendosur g& mund té Iévizé né ¢do
drejtim dhe té pérgojé dinamizém. Kur shoferi té drejtojé makinén né
té djathté, tufa do té 1évizé né té djathé. Duke ndezur sinjalin e kthimit
do té aktivizohet njé drité e verdhé gé do té gartésohet né drejtimin
e zgjedhur. Me ané té késaj tekonologjie mund té shihet gjithashtu
intesiteti i njé sinjali. Sipas Berlitz: “Ju mund té pasqyroni njé frenim té
forté duke e béré tufén té duket mé e flakté dhe té ndrigojé mé shume.”
Tani pér tani kjo i pérket vetém té ardhmes.

For the lighting developers, the effect is similar to that of the flashing light
signals used at highway construction sites: As 90 percent of our sensory
perception is via the eye, they guide the driver intuitively in a certain direc-
tion. That this wealth of lighting possibilities could result in visual overkill is
something that Stephan Berlitz is aware of: “Naturally, we have to consider
where and when we want to have lights flashing, we don’t want to overload
people.” The same goes for a study called “swarm” that truly lives up to its
name. An OLED display integrated into the back of the vehicle can project
information to the rear and so transmit simple messages intuitively. “On or
off is boring” is the credo of the light developers-which is why the display has
countless points of light constantly, moving around, like a swarm of birds.
Each bird is represented by a tight source that can move in any direction
and thus signal dynamism. When the driver steers the car to the right, the
swarm moves to the right. Activating the turn signal causes a yellow spot
to sweep in the selected direction. The intensity of a signal could also be
visualized with this technology. Berlitz: “You could indicate heavy braking
by making the swarm appear more hectic and shine more brightly.”For now,
this is still the future.



SIMPLY CLEVER

SKODA prezanton Citigo
Makina juaj e qytetit

Sot pér 7,399 €
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Citigo, modeli mé i ri nga SKODA sjell hapésirén mé té madhe té brendshme pér makinat e késaj kategorie; "City safe-activating brake assist’, sistem i cili frenon
né ményré autonome né rast rreziky; sistemin e lévizshém té argétimit “infotainment” si dhe njé numér té madh detajesh té cilat e béjné udhétimin tuaj né gytet
komod dhe argétues! Béni gati listén e miqve! Pérgatituni t'i takoni té gjithé me SKODA Citigo!

www.skoda-auto.al Konsumi dhe emetimet e kombinuara té& CO2 per modelin Citigo: 4.5 /100 km, 105 g/km @f_by))

Pér mé tepér na vizitoni né tre sallonet tona:

PORSCHE E.T.T Group Auto Sh.p.k KOSTANDIN

ALBANIA
Kthesa e Viroit, Gjirokastér . R,
AutostradaTirané-Durrés km. 3, Tirang, Cel.: +355 (0) 69 40 52 594 Rruga Nacionale Shkodér-Tirané
Cel: +355 (0) 69 20 75 288, E.: ettgroupauto@gmail.com Cel.: +355 (0) 69 40 89 491

E.: info@skoda-auto.al, www.skoda-auto.al. E.: info@kostandingroup.com



