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| dashur lexues,

Dear Reader,

‘Ne, jo une!’ — ne kohen e pandemise
me!’ — during the pandemic

‘We, not

Ne, jo uné! — géndron pér
bashképunimin, pér solidaritetin ndaj
skuadrés, pér sinergjiné e kontributit
té pérbashkét, dhe pér réndésiné e té
vepruarit si njé ekip kompakt. ‘Ne, jo uné!’ nuk
éshté njé shprehje e krijuar pér kété artikull,
por éshté njé prej parimeve kryesore té Grupit
Volkswagen dhe njé parim i pérqafuar mé sé
miri né skuadrén tone té& Porsche Albania.
Kultura e kompanisé soné méshon fort né
atributet gé shfagen né punén e pérditshme dhe
ky parim natyrshém u bé pjesé e shprehisé dhe
praktikés sé bashképunimit né Porsche.

Gjaté késaj kohe pandemie, bashképunimi
dhe mirékuptimi kaluan vijén e té génit terma
motivues dhe u shfagén tek té gjithé ne. Ne

We, not me! — stands for cooperation,

solidarity towards the team, synergy of

shared contribution, and the importance
of acting as a team. ‘We,not me!’ Is not an
expression written for this article, but it is one of
the main principles of Volkswagen Group and a
principle best embraced in our Porsche Albania
team. Our company’s culture s brings out the
attributes that appear in our daily work and this
principle naturally became part of our
practice of cooperation in Porsche.

During the pandemic times cooperation and
mutual understanding were not just typical
motivating terms, but all of our actions showed
these principles. We adapted the schedules,
the work processes, from ‘8 hours’ in the

pérshtatém oraret, proceset e punés, nga ‘8-té
orarshi’ né zyré kaluam né “smart working” —
puna nga shtépia, kolegét pérmbushén detyrat
edhe né kushtet e pasigurisé gé na kishte
stepur té gjithéve. Fokusi i té gjithéve ne ishte
né tejkalimin e késaj situate. E kjo nuk do té
ndodhte nése nuk do té ndiheshim si njé grup i
vetém, qé jep pér t& mirén e pérbashkét e sjell
si rezultat t& mirén individuale.

Kéto 2 muaj ishin njé sprové jo vetém pér
kompaniné si njé institucion por pér individin
si pjesé e njé skuadre, dhe ne ja dolém té
rikthehemi né aktivitetin normal pas 2 muaj e
gjysém té pasigurie. Njé skuadér e forté éshté
motorri i njé kompanie té forté. Ne arritém gé
mes kaosit té krijuar t€ merrnim vendimet e

office we started applying to ‘smart working’.
Colleagues accomplished the tasks even in the
conditions of the insecurity that had captivated
our days. Our main focus was to overcome this
situation. This would not have happened if we
did not feel like a team, who contributes for the
common goods and generates as a result the
individual goods.

These 2 months were a test not only for the
company as an institution but also for the
individuals as part of the team, and we made

it to return to normal activity after two and a

half months of insecurity. A strong team is the
engine of a strong company. We managed to
make the right decisions in the midst of the
chaos, to provide equal opportunities for all, and
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duhura, té ofronim mundési té barabarta pér

té gjithé dhe t’ja dilnim té ruanim pozicionet

e punés. Té gjithé kontribuam né ményra té
ndryshme qé kompania dhe kolegét t& mos
cénoheshin dhe sé bashku mes solidaritetit
dhe kémbénguljes pér t'ju rikthyer normalitet, ja
dolém té kalonim kété sfidé té shfaqur né kohé
pandemie.

Pér rikthimin né normalitet dhe pérballjen

me sfidat e sé ardhmes, ne do té vazhdojmé
té udhéhigemi nga parimet tona dhe do té
vazhdojmé té jemi kompania referencé né
tregun automotiv, jo vetém pér shérbimin,
produktet dhe risité g€ sjellim né treg por edhe
pér bashképunimin dhe frymén e skuadrés qé
percjellim né pérditshmériné toné.

to be able to maintain every job position.

We all contributed in different ways so that

the company our colleagues would not be
harmed, and together in solidarity and with the
persistence to return to the new normality, we
managed to overcome this challenge that came
with the pandemics outbreak.

Towards the return to the new normal and facing
the future challenges ahead, we will continue

to be guided by our core values and principles,
and will continue to be the reference company
in the automotive market, not only for

the services, products and innovations we bring
to the market but also for our cooperation and
spirit that our team conveys in our daily lives.



RIFILLIMI

DUHET TE J
OPTIMIST!"

"RECOVERY" SHOULD BE
OPTIMISTIC!”

“Né kéto momente éshté e véshtiré

pér té krijuar pritshméri té sakta mbi

té ardhmen, por duke vepruar né

ményré té shpejté pér t’iu pérgjigjur
nevojave dhe kérkesave té klientéve né kété
periudhé krize, si né ¢cdo kohé, rifillimi duhet
té jeté optimist!”

Shéndeti i punonjésve, klientéve dhe visitoréve
tané ishte né fokusin e stafit menaxherial t&
Porsche Albania. Duke respektuar té gjitha
udhézimet e autoriteteve publike, siguruam té
gjitha masat mbrojtése higjeno - sanitare ndaj
pérhapjes sé Covid-19. Ne arritém té ndértonim
njé model té ri biznesi duke ndértuar aktivitetin
e pérditshém né digjitalizim té shérbimeve dhe
puné nga shtépia. Pér mua, si pjesé e stafit
drejtues té kompanisé, kjo gasje e re ishte njé
mésim i vlefshém gé nxorri né pah fleksibilitetin
dhe pérshtatjen pérballé késaj sfide té re. Dhe
sfida u paraqit me té gjithé forcén e saj!

Referuar té dhénave té Drejtorisé sé
Pérgjithshme e Shérbimeve té Transportit
Rrugor, tregu automotiv i makinave té reja
pérgjaté tremujorit t& paré té vitit 2020 pati njé
rénie prej 18% krahasuar me té njejtén periudhé
né vitit 2019.

Té térhigeshe dhe té mbyllje dyert e kompanisé
ishte opsioni i paré dhe mé i thjeshté pér tu
zgjedhur, por dalja né frontin e paré duke u
pérballur me njé kércénim té panjohur e duke iu

Gentian Bushati - Drejtor i Pérgjithshém Porsche Albania

gjendur prané partneréve té biznesit, té cilét
ishin heronjté e késaj lufte, ishte zgjedhja e

duhur. Njé armé e forté né kété betejé ishte
edhe digjitalizimi i métejshém.

Zhvillimi i métejshem i aplikacionit “Makina Ime”
ishte njé pérgjigje né kohé reale té kérkesave
té ¢do pérdoruesi duke filluar nga zhvillimi i
shérbimit té autorizimit té daljes, duke vazhduar
me opsionin “Shoferi Im” dhe duke kulmuar me
zhvillimin e opsionit té lojés sé re.

Gjaté muaijit Prill e fillimit t& Majit, srategjia joné
ishte té fokusoheshim né aktivetin e pas shitjes
duke sjellé oferta té reja dhe konkurruese:

1. Fushata “Pick-up, Drop off’ népérmjet
partneréve tané té besueshém té Car-
Tier ku pérdoruesve té “Shoferi Im” iu
mundésua marrja e makinés tek dera
e shtépisé dhe rikthimi me té gjitha
shérbimet e kryera.

Shérbimet periodike t& automjeteve.
3. Higjenizimi i makinés, si lehtésim i
shqetésimit mé kryesor té asaj periudhe.

Megjithése né terma financiar kompania
Porsche Albania pati njé luhatje té
konsiderueshme financiare si pasoje e
pezullimit té aktivitetit tregtar, ne gjetém forcé
tek menaxhimi efikas i njé prej aseteve tona
mé té ¢gmuara: Burimet Njerézore! Siguria
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General Manager Porsche Albania

shéndetésore, riorganizimi i punés dhe ruajtja
e ¢cdo vendi pune, ishin disa nga themelet e
forta gé pérballuan “térmetin” e pandemisé.
Né moton “Ne, jo uné.” e gjithé struktura joné
njerézore u udhéhog nga njé ndjenjé e
pashoq solidariteti duke u shndérruar né njé
moment frymézimi qé do té rrezatojé gjaté né
kohé.

Muaiji Maj filloi té shfagé drité jeshile né aspektin
e mobilitetit, drité e cila u reflektua menjéheré
edhe né ecuriné e 3 javéve té para ku shumé
tregues té aktivitetit u kthyen né kushtet e
méparshme. Si njé shpérblim pér klientét e
méparshém dhe si njé ftesé pér klientét e rinj,
Porsche Albania ka ndértuar njé paketé ofertash
né té gjitha brandet.

Cdo brand ka sjellé oferta dhe mundési
fantastike, ku ¢do biznes apo individ, i ri apo i
vjetér, t& mund té béjé té vetén makinén e tij
nén emrin e markave tona.

Mendoj se éshté e sigurt té thuhet se
mbéshtetja tek vlerat e kompanisé toné rezultoi
i bazuar drejté. Pérpjekjet tona pér t'ju gjetur
prané té gjithé atyre qé na kané besuar ndér
vite, solli pérballimin me sukses té situatés.

“During such times, it is difficult

to pin accurate expectations for

the future. However, by promptly

responding to the needs and
requirements of our customers during this
crisis, recovery should be quite optimistic!”

The health of our employees, customers and
visitors was at the focus of the management

of Porsche Albania, acting in compliance with
all the instructions of public authorities and
providing all hygienic and sanitary protection
measures against the outbreak of Covid-19.
We managed to build a new business model by
designing our daily activity towards digitalization
of services and work from home. For me, as
part of the company’s management, this new
approach was a valuable lesson that pointed
out our flexibility and adaptability to this new
challenge. And the challenge appeared
stronger than ever!

With reference to the data issued by the
General Directorate of Road Transportation
Services, the automotive market of new cars
during the first quarter 2020 decreased by 18%
compared to the same period in 2019.

Drawing back and closing the doors of the
company was the first and easiest option to
choose. On the other hand, standing out on
the front line and facing such unknown threat

Seat Arona
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by being close to our business partners, the
heroes of this war, represented the right choice.
Our strongest weapon in this battle was further
digitalization.

Further developments of the features on the
application Makina Ime / My Car, represented
real-time responsiveness to the needs of each
user, including the development of the
Lockdown Permit Authorization feature and
Shoferi Im / My Driver option, as well as the
development of the new game option.

During April and the beginning of May, our
strategy was focusing on the after-sales activity,
launching new and competitive offers:

1. The Pick-up, Drop off campaign by our
trusted Car-Tier partner, where Shoferi
Im / My Driver users could benefit from
the new service of car pick-up and drop-

off after all services had been performed.

2. Periodic vehicle services.

3.  Car disinfection, for easing down the
main concern of this period.

Although in financial terms Porsche Albania
suffered significant financial fluctuation as a
result of the suspension of commercial activity,
our strength lied in the efficient management of
one of our most valuable assets: Human
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Resources! Health protection, job
reorganization, safety at work and avoidance
of unemployment were some of the strongest
pillars that Car disinfection, for easing down
the main concern of this period. Under the
motto “We, not me”, all our human resources
was guided by an excellent sense of solidarity,
therefore becoming an inspiration that will
radiate our

business path over time.

The month of May lit the green light in terms of
mobility, which was immediately reflected in
the business performance of the first 3

weeks, by reviving many indicators of our
business activity. Therefore, as a reward for
existing customers and as an invitation to new
customers, Porsche Albania launched a new
package of offers including all our brands.

Each brand introduced fantastic offers and
opportunities, where every business or
individual, young or old, can buy their own
brand car.

| believe it is safe to say that relying on our
company’s core values proved to be right, and
our efforts to stand besides those people who
trusted us over the years led us to successfully
cope with the occurring situation.



Kush

KAMIQ

BOTEN KA

Né& mesin e muaijit Shkurt 2020 Skoda
. Albania zhvilloi tek “Kalaja e Tiranés”

njé lojé té quajtur “Kush KAMIQ botén
ka”. Arsyeja ishte pasurimi i portofolit

s& Skoda me njé SUV , mé e vogla e familjes e
quajtur Kamigq.

KAMIQ vazhdon gjuhén e suksesshme té
dizenjos SUV nga KODIAQ dhe KAROQ dhe
vjen me elementé té rinj vizualé té tilla si fenerét
e ndaré gé pérmbajné dritat e dités mbi ato
kryesore, e pa aplikuar kjo mé paré. SUV-ja
qytetit bazohet né platformén MQB dhe me njé
gjatési prej 4,241 mm, ofron hapésiré té
bollshme, ashtu si gdo SKODA. Sistemet e
sigurisé dhe té sistemet e informacionit e
multimedias (infotainment) jané 2 nga copézat
mé kryesore jo vetém té KAMIQ por edhe té té
gjithé brandit. KAMIQ éshté vlerésuar me 5 nga
5 yje t& mundshme nga testuesit e sigurisé

sé makinave EURO NCAP. Nga ana tjetér
sistemi sistemet e informacionit e multimedias
(infotainment) Amundsen, me versionin mé té
ri ekskluzive tek SCALA dhe KAMIQ, pérmban
SmartLink, navigim 3D, kontroll népérmjet
xhesteve, e shumé opsione té tjera gé e béjné
KAMIQ njé makiné perfekte pérsa i pérket
prakticitetit t&€ pérdorimit.

| shgiptuar “Kamik” por i shkruajtur “Kamiq”,
emri i kétij modeli koicidon jo vetém me fjalét
shqip “ka mik” por edhe me faktin qé ajo éshté
njé makiné dedikuar rinis€, shoqgérisé sé miré
e momenteve té bukura. Ndaj vendosém

qé pér prezantimin e saj né tregun e vendit
toné té bénim dicka mé ndryshe nga eventet
tradicionale té natyrés sé tillé.

Pér ata qé nuk e diné, né fillimet e saj Skoda ka
gené njé kompani prodhimi bigikletash, dhe

kjo éshté edhe arsyeja pérse dy rrotaku éshté
njé pjesé e pa ndaré e kompanisé nga Mlada
Boleslav e Republikés Ceke.

Edhe sot kompania ka njé gamé té gjeré
bicikletash té shumllojshme, qé nga klasiket
e deri tek ato elektrike, pér té& pérmbushur
kérkesat e thuajse ¢dokuijt qé kérkon njé
bigikleté.

Duke lidhur té gjitha kéto bashké, menduam qé
té shpérblejmé me njé bicikleté diké qé me
té verteté KA MIQ.

Gjithgka ishte shumé e thjeshté. Tek Kalaja e
Tiranés nga data 13 deri mé 16 Shkurt, njé
KAMIQ u vendos prané hapsirés ekspozuese té
vendit né fjalé, dhe veg té tjerash njé nga

gjérat gé té bénte pérshtypje ishte njé selfie
stick gjigand. Fitues i bigikletés béhej ai gé sillte
numrin mé té madh té miqve pér té béré njé
selfie prané makinés.

Gjithgka filloi geté me grupe té ndryshme me
nga rreth 40-50 veta, por dita e dielé daté 16
ishte ajo mé kulminante. Dita filloi me njé grup
té madh prej 105 migsh dhe teksa orét kalonin,
grupe mé té médhenj nuk po vinin. Kur po i
afroheshim mbémijes, filluam t€ mendonim se
tashmé e kishim njé fitues por gjithcka ndryshoi
momentet e fundit. Dikush arriti té sjellé 147
miq pér té béré njé selfie! Aq shumé persona sa
makina u mbulua térésisht dhe slogani i lojés
“Kush KAMIQ botén ka” mori njé dimension
tjetér.

Fituesi i lojés késhtu zyrtarish u bé Edrin Fidhe
me té cilin patém edhe njé bashkébisedim té
shkurtér:

SA: Edrin keni urimet tona pér fitoren e lojés
dhe jemi té lumtur qé béheni akoma edhe mé
shumé pjesé e familjes Skodal

EF: Edhe uné ju falenderoj pér mundésiné qé
na dhaté!

SA: Do donim té& dinim si fillim, si u informuat
mbi kété lojé?

EF: Né fillim fare e pashé né aplikacionin tuaj
Makina Ime kur mé erdhi si njoftim. Duke gené
klient i Skoda kam shkuarkuar aplikacionin dhe
aty géndroj né kontakt me ju virtualisht.

Mé pas e pashé edhe né madiat tuaja sociale.

SA: Ajeni aktualisht pérdorues i njé biciklete?

EF: Kam géné dikur shumg, por jo mé, por
bicikletén vazhdoj ta kem njé pasion timin. Edhe
stili i jetesés gé béj, puna dhe angazhimet mé
mbajné tepér té lidhur me makinén. Tani mendoj
se duhet té filloj té€ béj disa ndryshime.

SA: Si ka filluar historia juaj me Skoda?

EF: | kam pélgyer shumé makinat. Kam patur
disa makina dhe makina e fundit qgé kam

bleré éshté pikérisht Skoda Superb Laurin &
Klement Edition 4x4. Eshté e fugishme dhe i
bén ballé terreneve me déboré qgé i has shpesh
sepse kam shtépiné né fshat. | ndérroj gomat
né bazé té stinéve dhe rrugétimi béhet shume i
sigurt dhe i kéndshém.

SA: A mendoni né vazhdim t& merrni njé tjetér
Skoda?

EF: Né fakt, po. Mendoj gqé Kodiaq do té jeté
zévendésues i miré i Superb sepse ka shumé
hapésiré, éshté e larté nga toka dhe mendoj gé
do i shkojé shumé edhe bicikleta ime e re qé
do filloj ta marr me vete.

In mid-February 2020, Skoda Albania

organised a game called &quot;Who

owns a KAMIQ, “Who owns a KAMIQ,

owns the world” at Tirana Castle. The
focus was to enrich the Skoda fleet with a SUV,
the youngest member of the KAMIQ model
range.

The new KAMIQ continues the successful SUV
design language of the KODIAQ and KAROQ
SUVs, whilst the split headlights, which feature
daytime running lights above the main
headlight, constitute new striking visual features
as never applied before. The city SUV is

based on the MQB platform, at 4,241 mm long,
offering a generous amount of space, just as
any SKODA does. Security and infotainment
systems are 2 of the most important features
not only for KAMIQ but also for the entire brand.
With the agility of a compact car, KAMIQ was
awarded 5 out of 5 stars safety rating by the
comprehensive Euro NCAP crash and safety
tests. Furthermore, the SCALA and KAMIQ
feature the all-new exclusive Amundsen
infotainment system, including SmartLink, 3D
navigation, gesture control and other numerous
options, making KAMIQ the ideal car for
practical use.

Pronounced as “Kamik” and spelled as “Kamiq”,
the model name coincides with the Albanian
expression “ka mik” (has friends) and makes it
the car dedicated to young people, friendship
and unforgettable moments. For this reason,
we decided to launch KAMIQ in the Albanian
market in a more particular way trather than
similar conventional events.

For everyone who does not know, Skoda was
initially founded as a bicycle manufacturing

company, and this is why the two-wheeler is an
integral part of the company as established by
Mlada Boleslav from the Republic Czech.

Nowadays, the company trades a wide range of
bicycles, from classic to electric ones, to meet
the requirements of almost anyone who is
looking for a bicycle.

Considering all these advantages, we were
keen to reward with a bike anyone that was
really as friendly as “KA MIQ”.

During February 13-16th, a KAMIQ was placed
at the Tirana Castle at the on-site exhibition
space. One of the things that got a lot of
attention was a giant self stick. The person who
would bring more friends for taking a selfie with
the car in the site, would be the winner of the
bicycle.

Groups of 40-50 persons approached the car
and took selfies every day. Sunday, the 16th
marked the Great Day. The day started with a
large group of 105 friends. But, as the day went
by, no bigger group appeared to take a selfie.
As the evening was coming we all thought

we had the winner. Surprisingly, the situation
reversed at the very last moment. At the selfie
corner, someone approached with their 147
friends! There were so many people fitting in
one selfie that the car became almost totally
invisible. The slogan “Who owns a KAMIQ,
owns the world” now was leveled up to a totally
new dimension.

The official Winner of the award was Edrin
Fidhe, with whom we had a brief conversation:

SA: Edrin, congratulations for being awarded

Winner of the game! We are extremely happy
for you to become a member of the Skoda
family!

EF: Thank You for the opportunity!

SA: Firstly, we would like to ask you, how did
you know on this game?

EF: linitially received a notification from the
application Makina Ime / My Car. Being a
Skoda customer, | have downloaded this App
in my phone where | am in continuous virtual
communication with you. After that, | saw your
posts in your social media channels.

SA: Do you use a bicycle?

EF: | used to have one, but not any longer.
However, bicycles are my old passion. My
lifestyle, my job and my engagements keep me
too much connected to the car. However, |
think that it’s just about time to start and make
some changes.

SA: When were you first introduced to Skoda?

EF: | have always been in love with cars since |
was very young. In the past, | have driven
several brands. Skoda Superb Laurin - Klement
Edition 4x4 is what | actually own now. It is very
powerful and much suitable for driving on snowy
terrain, which suits me bests since | live in a
village. | change tyres by season therefore
driving becomes much safer and pleasant.

SA: Do you think your next car will again be a
Skoda?

EF: Yes, indeed | do. | think that Kodiaq will
perfectly replace Superb given its larger interior
spacing, higher ground clearance, and | also
think that my new bicycle will fit perfect with it
and that | should start taking with me.



tashmé njé realitet i prekshém jo vetém

né boté por edhe né Shqipéri. Mjafton ti
hedhim njé sy statistikave dhe gjithcka béhet
meé e qarté. Né 10 vitet e fundit, ato jané kthyer
nga “projekte futuristike” né njé lloj mjeti té
aksesueshém lehté nga té gjithé ne.

E lektrifikimi i industris€ automotive éshté

Makina té vogla, sedan, SUV, hatchback,
bigikleta, motogikleta, autobusé e sé fundmi
kamiona té tonazhit té réndé kané versionet e
tyre elektrike, madje té afta té kryejné shumé
kilometra me njé karikim té ploté.

Né vendin toné ato i hasim s€ tepérmi tek
taksité, kompanité e ndryshme por edhe tek
individét.

Sé fundmi, edhe kompania Coca-Cola Bottling
Shqipéria vendosi qé té elektrifikojé flotén

e saj té shitjes pér Tiranén, me 2 modele
Volkswagen elektrike e-Golf dhe e-Up. Njé
floté bashékohore e cila i shérben kompanisé
duke ulur shpenzimet operacionale té flotés sé
saj, por edhe duke dhéné kontributin e saj né
aspektin ekologjik.

Pér té mésuar mé shumé mbi kété projekt té
kompanisé, patém kénagésiné té realizojmé njé
intervisté me Z. Luca Busi, president i CCBS
(Coca-Cola Bottling Shqipéria).

Pérshéndetje Z. Busi!
Pérse vendosét gé té shtoni mjete elektrike
né flotén tuaj?

Ky investim strategjik €shté hapi i rradhés né
njé seri angazhimesh qé CCBS ka ndérmarré
ndér vite né mbrojtje t& mjedisit. Angazhime té
tilla gjenden té materializuara né mbéshtetjen
qé CCBS ka mundésuar pér projekte madhore
mjedisore apo né ndryshim té praktikave té saj
ditore tregtare.

“Green Mobility” &shté njé nismé e financuar
térésisht nga Coca-Cola Bottling Shqipéria, e
cila synon pérmirésimin e cilésisé sé ajrit me
njé floté té re prej 56 makinash Volkswagen
100% elektrike, té cilat do té sjellin reduktimin
e 178 ton CO2 té emetuara ¢do vit, sasi kjo

e barabarté me pérthithjen gé kryejné 13,327
pemé né vit.

Duke ndjekur suksesin 6 vjecar té “Green
Mobility” né Itali, Kompania Coca-Cola mbéshtet
dhe inkurajon Shqipériné né aktivitetin e saj té
gjelbér.

Investimi “Green Mobility” &shté njé kontribut
dhe shembull real gé rrit ndérgjegjésimin pér
rolin qé té gjithé ne kemi ndaj mjedisit.

Kjo nuk éshté njé éndérr, por puna joné e
pérditshme. Gjithashtu ky éshté fillimi i géllimit
toné madhor pér trefishimin e flotés elektrike
né té gjithé Shqipériné dhe po aq reduktimin
e CO2, duke ofruar késhtu té€ mirat qé ofron
njé pyll gjigant, ¢do vit, pér Shqipériné toné té
dashur. Ky éshté dhe roli yné pér njé Shqipéri
me té gjelbér.

Cfaré funksioni kryejné ato né operacionet e
kompanisé?

Makinat elektrike jané tashmé né pérdorim

qé nga marsi i kétij viti, nga flota e shitjes sé
CCBS té qytetit té Tiranés. Ndiget program
ditor i njé pérfagésuesi shitjesh. Kryhen vizitat
e rregullta né pikat e shitjes, mbi promovimin
dhe shitjen e té gjithé produkteve té portofolit t&
CCBS, mirémbaijtjen e aseteve té& kompanisé,
apo identifikimin e ¢do klient té ri. Mbulon njé
garkullim mesatar rreth 55km/dité pér makiné.

Cfaré infrastrukture keni krijuar pér to dhe
ku munden kéto makina té karikohen?

Aktualisht ne operojmé me 6 pika karikimi (4
karikues té shpejté dhe 2 standardé) té cilat
jané investim i CCBS tek ambientet e parkimit
mbi té cilin jané instaluar panelet diellore dhe
qé furnizojné makinat me energ;ji té pérfituar
nga panelet diellore. Gjithashtu gjaté késaj
kohe kemi lidhur disa marréveshje me Bashkiné
e Tiranés dhe kompaniné Green Taxi pér
shfrytézimin e karikuesve té implementuar né
Tirané prej tyre. Shpresojmé né té ardhmen té
kemi mbéshtjetje né kété lloj infrastrukture edhe
nga institucione té tjera shtetérore me té cilat po
punohet qé prej fillimit t& kétij projekti.
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A keni véné re ulje té kostos sé pérdorimit té
pérditshém té flotés tuaj té makinave?

Kosto e energjisé elektrike pér furnizimin e
makinave elektrike éshté pérllogaritur 16% e
kostos sé karburantit qé do t& konsumonte njé
makiné me nafté. Ky vlerésim éshté bazuar né
indikacionet e dhéna né manualin e mjeteve
dhe ¢gmimin mesatar té karburantit dhe energjisé
elektrike, megjithaté mbetet pér t'u vlerésuar

né kohé pér té gené mé korrekt né kété
kéndvéshtrim.

A mendoni qgé ta elektrifikoni mé tej
kompaniné tuaj?

Vlen pér t'u theksuar se CCBS éshté e para
kompani e cila po vendos né pérdorim njé floté
té téré makinash elektrike né Rajonin e Tiranés.
Me pikénisje Tiranén, flota elektrike do té
shtrihet né té gjithé Shqipériné, duke shérbyer
késhtu si njé frymézim pér individét, komunitetet
e ndryshme, bizneset dhe institucionet publike
pér t'iu bashkuar udhétimit drejt njé ményre
jetese mé té gjelbér.

Njékohésisht bashképunimit t&é vendosur me
institucione publike si Ministria e Financave
dhe Ekonomisé, Bashkia Tirané, Operatori i
Shpérndarjes sé Energjisé Elektrike, Posta
Shaqiptare, Tirana Parking dhe té tjeré partneré
privat si Green Taxi etj., CCBS ka hedhur hapin
e paré drejt projektit mé t& madh: mbulimi i t&
gjithé flotés sé saj né Shqipéri me 197 makina
elektrike!

Cfaré ndryshimesh sugjeroni té béhen né
ményré qé té incentivohet blerja e makinave
elektrike mé tej?

Ne jemi kétu pér té promovuar, mbéshtetur si
dhe pér té ofruar njé shembull t& pérdorimit
efektiv t& mjeteve té garkullimit me impakt
pozitiv. Né té njéjtén kohé&, ne kemi nevojé

per investimet e duhura né infrastrukturé,
rregullatoré né fugi apo politikat e ndryshme
fiskale e sociale, té cilat do té lehtésonin
investimet e métejshme jo vetém pér bizneset
por dhe pér individé, pér té ofruar njé ndikim té
jashtézakonshém né jetén toné, né Shqipériné
toné.

COCA-COLA ALBANIA

NJE HAP PERPARA, PERQAFON
TEKNOLOGIINE E MAKINAVE

ELEKTRIKE

MOVES FORWARD AND
EMBEACES ELECTRIC VEHICLES

has already turned into a tangible reality

at a global and national level, including
Albania. Just take a look at the statistics and
everything becomes clearer. During the last 10
years, they have turned from “futuristic projects”
into a kind of tool easily accessible to all of us.

E lectrification of the automotive industry

Small cars, sedans, SUVs, hatchbacks,
bicycles, motorcycles, buses, and recently
heavy-duty trucks have been manufactured in
their own electric versions, capable for driving
endless kilometres on a single charge.

In our country, we mostly find them in taxis, but
also companies and individuals are currently
using them.

Recently, the Coca-Cola Bottling Albania
company decided to electrify its Tirana’s sales’
fleet, with 2 electric Volkswagen models, the
e-Golf and e-Up. This contemporary fleet serves
best to the company by reducing the operational
costs of its fleet, and therefore providing its
valuable contribution in ecological terms.

To learn more about this company’s project, we
had the pleasure of conducting an interview with
Mr. Luca Busi, President of CCBS (Coca-Cola
Bottling Albania).

Greetings Z. Busi!
Can you tell us more on your decision to add
electric cars to your fleet?

This strategic investment is the next step
towards a series of commitments that CCBS
has undertaken over the years to protect the
environment. Such commitments are embodied
in the support that CCBS has provided to major
environmental projects or in enhancing its day-
to-day trading practices.

“Green Mobility” is an initiative fully funded

by Coca-Cola Bottling Albania, which aims

to improve air quality with the new fleet of 56
Volkswagen 100% electric cars. This will reduce
the 178 tons of CO2 emitted each year, an
amount equal to the absorption performed by

13,327 trees each year.

Following the 6-year success of “Green Mobility”
in Italy, Coca-Cola Company supports and
encourages Albania in its green initiative.

The Green Mobility investment is a tangible
contribution and example that raises awareness
of the role we all play for a sound and green
environment.

This is not a dream. This is our every day
commitment. This is also just the beginning
of our major goal of tripling the electric
fleet throughout Albania and reducing CO2
emissions, thus providing the benefits that
a giant forest offers on a yearly basis to our
beloved Albania. It is exactly our role for a
greener Albania.

What is their role in company operations?

The CCBS sales fleet in the city of Tirana has
been using electric cars since March this year.
The daily program of a sales representative is
followed. Regular visits are made to the sale
points aiming the promotion and sale of all
CCBS portfolio products, maintenance of the
company'’s assets and identification of each new
customer. Each car covers an average driving
distance of about 55km/day.

What kind of infrastructure have you
established for these cars and where can
these cars be charged?

Currently, we operate with 6 charging points (4
fast chargers and 2 standard chargers) funded
by CCBS at our parking lots, where solar panels
are installed for energy efficient power supply.
Moreover, during this time we have entered

into several agreements with the Municipality

of Tirana and the Green Taxi company for the
use of chargers that they have installed around
Tirana. We hope that in the future, other state
institutions further support us in undertaking this
kind of infrastructure we are working with since
the beginning of this project.

Have you noticed any significant cost
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reduction due to the daily use of your e-car
fleet?

The cost of electricity for charging electric

cars is calculated at 16% of the fuel cost that

a normal fuel-running vehicle would consume.
This estimate is based on the indications
provided in the vehicle manual and the average
price of fuel and electricity. However, in order to
be more accurate, this will be assessed better
over time.

Do you intend to further electrify your
company?

It is worth highlighting that CCBS is the first
company operating on an entire fleet of electric
cars in the Tirana Region.

Starting with Tirana, the electric fleet will extend
throughout the entire territory of Albania, thus
representing an inspiring success story to our
people, various communities, business entities
and public institutions, inviting them to join our
journey towards a greener lifestyle.

At the same time, based on the cooperation
established with public institutions such as

the Ministry of Finance and Economy, the
Municipality of Tirana, the Power Distribution
Operator, the Albanian Post, Tirana Parking and
other private partners such as Green Taxi, etc.,
CCBS has taken the first step towards a major
project: coverage of its entire Albanian fleet with
197 electric cars!

What are the changes you suggest to be
made to encourage the purchase of electric
cars in the future?

We are here to promote, support and provide
an example of the effective use of echo-friendly
vehicles. At the same time, we need the
appropriate investments in infrastructure, the
issuance of related applicable regulations, as
well as various fiscal and social policies that
would facilitate further investments of similar
nature, not only for business entities but also for
individuals, to provide a significant and tangible
impact to our lifestyle and our beloved Albania.



MASAT DHE RREGULLAT
GJATE COVID-19 NE
PORSCHE ALBANIA

MEASURES AND RULES DURING
COVID-19 IN PORCHE ALBANIA

Pérballja me situatén e pazakonté té

> krijuar nga Covid19 solli pér té gjithé
ne sfida té reja, té té gjitha niveleve e
dimensioneve.

Na u desh té pérshtatemi me njé ményré té re
té jetesés, té fillojmé té punojmé nga shtépia, té
mos dalim e té& kemi kontakt intensiv me njeréz
té tjeré si béjmé zakonisht, e shumé té tjera.

Por ata té cilét patén njé sfidé akoma edhe mé
té madhe ishin bizneset, té ciléve u lindi nevoja
qé té pérshtaten me kété mjedis té ri, teksa u
duhej gé té€ mund té€ menaxhonin situatén sa
mé mire duke minimizuar risget, démet, teksa
déshira e gjithésecilit ishte gé t& mos kishte
shkurtime né vendet e punés.

Né Porsche Albania arritém qé t'i realizonim

kéto mé sé miri. Asnjé shkurtim nuk u bé dhe
hapém dyert pér here té pare né daté 17 Mars
duke i siguruar gé kushtet e higjenés té jené té
duhurat.

Njékohésisht, lindi nevoja gé té béhej
higjenizimi i ambjenteve, i cili u krye gjaté
gjithé fundjavave dhe vazhdon té kryhet né té
gjitha ambjentet e kompanisé. Njé piké tepér e
réndésishme kjo, pér t& shmangur pérhapjen e
virusit.

Pér kété né ndihmé erdhi edhe Car-Tier i cili
mundésoi qé makinat t€ mund té silleshin né
servis nga njé prej shoferéve té tyre, duke
minimizuar edhe lévizjen e personave té cilét
kishin nevojé gé té sillnin makinén prané
servisit.

Né kété periudhé lindi gjithashtu nevoja e
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PORSCHIE

ALBAMNILA

VEPRIME PER MBROJTJEN

KUNDER COVID-19

autorizimeve té cilat ishin té nevojshme pér té
béré t€ mundur lévizjen me makiné. Pér kété
integruam brenda aplikacionin toné Makina Ime
opsionin “Autorizime”, i cili bénte t&€ mundur gé
lehtésisht t& aplikohej pér té marré njé autorizim
pér té garkulluar me makiné.

Né té gjitha hyrjet e godinave u vendosén tabela
me materiale informuese mbi kujdesin qé duhet
té kemi ndaj Covid19, gjithashtu u vendosén
edhe dezinfektant, doreza dhe maska.
Gjithashtu té gjithé punonjésit u pajisén me njé
Manual Instruktimi pér té pérballuar kété situaté.

Pér fat té miré, tani e kemi Iéné gjithgka pas.
Jemi té mbushur me energji té reja pér té
rifilluar aty ku e lamé, por gjithmoné duke u
treguar té kujdesshém pér veten e té tjerét.

In the face of the unusual situation

> caused by Covid19, new challenges
emerged for all of us, at all levels and
dimensions.

We had to adapt to a new normal, start working
from home, stay isolated at home and avoid
close contacts with other people as we usually
did before.

However, business entities had to cope with
the most exhausting challenge. They needed to
adapt to this new normal, as they had to strive
to remotely manage the reduced workflow by
minimizing all potential risks and damages,
while trying to avoid job loss.

At Porsche Albania, we managed to cope with
this the best way possible. No job losses were

recorded, and our facilities were opened for the
first time on March 17th, ensuring all the proper
hygiene conditions in place.

At the same time, it was required to disinfection
of our premises, which was carried out on a
weekend basis, covering all the premises of our
company, which is a crucial measure to avoid
the spreading of the virus.

Car-Tier proved to be of extreme help, enabling
car service bookings through their driver’s
assistance, therefore minimizing physical
contacts for people needing their car serviced.

During this period, there was also need for Exit
Permit Authorizations necessary for driving
around the city. Hence, App. Makina Ime / My
Car, introduced the “Authorization” option,
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which enabled easy applications for Exit Permit
Authorizations.

Under these circumstances, we placed
informative boards at all building entrances,
providing all the necessary information on
Covid19 preventive measures, such as
disinfestation, face masks, gloves, etc.

Moreover, detailed instructions were made
available to all employees to better cope with
this situation.

Thankfully, this is now a past story! We now
feel full of new energies and eager to resume,
keeping in mind that we should be careful for
ourselves and our beloved ones.



goditur nga pandemia, si gati ¢do sector

tjetér, Porsche Albania kété situaté e ka
marré si sfidé dhe po e shfrytézon pér té na
prezantuar me mundésité e té& ardhmes. Si
asnjéheré tjetér, kjo kompani, népérmjet njé
prezantimi “live”, né linj¢ me strategjiné e re
digjitale t& marketingut dhe komunikimit gé po
zbaton éshté zbuluar pér publikun shqiptar Audi
S8, modeli i vitit 2020, trasmetim i cili éshté
paré tashmé nga mbi 139,000 persona. Kjo, i
hap rrugén njé ere té re t& komunikimeve qé
Porsche Albania do té béjé né vazhdim, duke iu
pérshtatur té tashmes dhe duke sjellé gjithmoné
risi né tregun vendas.

udi S8 éshté njé makiné gé éshté
Alarg té genit vetém e tillé! Prodhime

té tilla, s’kané nevojé pér shume fjalé
sepse vepra flet mé tepér e megjithaté, pér
dashamirésit e Audi por edhe pér ju gqé po
mendoni kété kohé pér blerjen e zgjuar té njé
makine, ky artikull do ju nevojitet me patjetér.

Pavarésisht se tregu i automjeteve éshté

Me fjalé té thjeshta, misioni i njé automjeti éshté
qé té ¢ojé njé njeri nga pika A né pikén B. Audi
S8 e realizon kété mision, por né njé ményré
krejt té vecanté. Pér shumé vite kombinimi i
sportives dhe luksit né njé makiné ka qené e

pamundur. Mesa duket kjo fjalé nuk ekziston
pér inxhinierét e Audi, té cilét jo vetém ja
kané dalé gé té zhvilloj j€ model makine
sportiv, ku adrenalina gé té dhuron shpejtésia
éshté kryefjala, por éshté tepér luksoze, me
teknologjiné mé té fundit, e sigurté dhe e
rehatshme.

Si gjithmoné Audi i ka géndruar besnik rrénjéve
té tij né kété model, duke ruajtur statusin ikon
qé mban. Nése do té futemi né disa detaje, qé
duhet t'i interesojné ¢do personi pérpara se

té béj zgjedhjen pér makinén e tij, S8 ka njé
kabiné prej alumini gé i jep fortési dhe stabilitet.
Vecoria e kétij modeli éshté gé edhe pasqyrat

e makinés jané prej alumini, ndérkohé gé nuk
mund té lemé pa pérmendur difuzorin sportiv,
injeksionin e drejtpérdrejté dhe 4 marmitat.
Gomat plotésojné bukur té gjitha pjesét e

tjera t& makinés duke i dhuruar njé pamje
dinamike por edhe mbéshtetjen e duhur gé té
ndiheni komodé né ¢do reliev ku makina do

té pérshkojé. Normalisht, njé pérbindésh i tillé
shpejtésie me 571 kuaj fuqi, i shpejté si njé
makiné e tipit Porsche, g€ ju e dini miré se ¢faré
duam té themi, mund té€ mendoni se e ka vendin
vetém né rrugé té gjata jashté qytetit? Ky nuk
éshté rasti!
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Audi S8 éshté tepér komod pér t'u pérdorur

né lévizje brenda qytetit. Falé sistemeve té

saj teknologjike, shpenzon mé pak litra gjaté
udhétimeve té shkurtra, né ményré gé jo vetém
té kursejé, por edhe té mbrojé ambientin. Ka
njé sistem radari t& pagabueshém gé studion
rrugén dhe distancén nga makinat e tjera.
Gjashté kamera té inkorporuara dhe njé sistem
amortizimi té tillé, gé t€ mundéson ty si shofer té
mos bésh gabime, edhe kur padashje je jashté
shpejtésisé sé lejuar.

Siguria e shoferit dhe e pasagjerit éshté
kryesore. Sistemi 360 gradé i tij madje mund
edhe té parashikojé njé aksident t&¢ mundéshém
dhe té minimizojé rreziget. S8 ka gjithgka

pér njé performancé fantastike. Nése nuk ju
njaftojné kéto, na lejoni té themi gé ka edhe

njé paisje gé mund t’ju béjé kafen herét né
méngjes, kur jeni voné pér puné.

Ményra se si funksionon kjo makiné, me
shpejtésiné gé mund té arrijé, por dhe me
komoditetin, luksin dhe siguriné gé té ofron,
mund té themi qé arrin gati té thyejé ligjet e
fizikés. Ne mund ta kemi edhe gabim, por zor
se mund té gjejmé diké gé nuk do donte té ishte
tani né rrugé duke drejtuar Audi S8!

egardless of the pandemic impact on
Rthe automotive industry and every other

sector, Porsche Albania is seizing the
challenge by showing us what the future holds.
In a rather unprecedented fashion, the new Audi
S8 2020-model was introduced to the Albanian
audience through a “live” show and in harmony
with the company’s recently-adopted Digital
Marketing and Communication Strategy. AUDI
S8 far from being just a car! Such work of art
speaks for itself and hardly need any praising,
however, to all the Audi fans out there and to all
those thinking of making a smart buy, this article
will certainly come in handy.

To put it plainly, a car’s mission is to transport
somebody from point A to point B. Audi S8
accomplishes such mission, but by exceeding
discerning customers’ expectations. For many
years it has been impossible to combine
dynamism with luxury. This notion however
does not apply to the Audi engineers who
have managed to create not only a sports
sedan whose backbone relies on speed and
adrenaline, but also a car that is luxurious,
safe, comfortable and endowed with the latest
technology.

As always, by preserving its distinctive iconic
status, Audi has once more pursued loyalty to
its very roots by producing this model. When

it comes to details, which are of relevance

to every individual purchasing a car, S8 is
equipped with an aluminium roof that provides
robustness and stability. The aluminium-optic
exterior mirror housings are the particularity

of this model, together with the predictive

active suspension, dynamic all-wheel steering
and dual twin-outlet exhaust pipes. The tyres
naturally add to all the other car elements by
giving it a dynamic look, as well as by providing
the adequate support for you to feel comfortable
in all types of terrain. Obviously you might think
that a velocity “monster” able to generate 571
hp, (as fast as a Porsche, and you know very
well what we mean here!), belongs only to long-
distance inter-city routes. This is not the case!

Thanks to its comfort, Audi S8 can be
confidently driven in inner-city roads. Thanks to
its technological system, this model consumes
less fuel in short distances. This means less
consumption and more environment protection.
It is equipped with an infallible radar system
that analyses the road and the distance to other

vehicles. Six incorporated cameras and the
suspension system enable the driver to make
no mistakes even when you unwillingly exceed
the speed limit.

The driver’s and passenger’s safety are crucial.
Its 3600 system is even able to predict potential
accidents and mitigate risks. This car has all
what is needed for a formidable output. If you
haven’t yet heard enough, how about enjoying
your early-morning coffee made by the car’s
own coffee machine whenever you are running
late to work.

The laws of physics are dangerously challenged
by this car’s ability to perform, the speed it is
able to reach, as well as the comfort, luxury and
safety that it provides. You will not hear it, but
you will feel it! We might be wrong, but it would
be hard to find someone able to resist to the
temptation of hitting the road with an Audi S8
right now!




SEAT LEON | RI
NEW SEAT LEON

jenerata e 4tért e Seat Leon vien mé
G dinamike se kurré, duke filluar njé

rrugétim té ri pér modelin aq té dashur
té kompanisé nga Martorelli i Spanjés. Térésisht
i rifreskuar e duke iu pérshtatur gjuhés sé re té
dizajnit t& kompanisé€, ajo pritet gé t& mbérrijé
né sallonin toné né vjeshtén e kétij viti.

Ndonése Leon ka njé karakter sportiv, makina
gjithmoné ka pér géllim té jeté sa mé praktike
duke iu pérshtatur ¢do situate. Ajo ka njé
interior minimalist dhe ergonomik duke patur
né fokus shoferin e té shijuarit dhe té drejtuarit
té makinés. Né varési té versionit, jané té
disponueshém dy ekrane 8.25 ose 10-inch,
ndérsa njé bagazh prej 380 litra éshté ideal
pér kété tip makine. Nuk mund té harrojmé pa
pérmendur digital cockpit e ri dhe Android Auto

e Apple CarPlay qé i shtojné finesén makinés,
modeli i té cilés mban emrin e njé prej qyteteve
té Spanjés, njésoj si té gjitha modelet e tjera té
SEAT.

Pér kété model do té jené té disponueshém 4
lloje motorrésh: me nafté, benziné, mild-hubrid
dhe plug-in hybrid.

Motorrét e benzinés jané nga 1.0TSI me 110hp,
duke vazhduar me 1.5TSi me 150hp dhe 2.0
TSI me 190hp.

Té gjitha kéto jané té disponueshme me kambio
manuale ose DSG7 automatike. Motorrét me
nafté jané 1.6TDI me 115hp dhe 2.0TDI me
150hp.

Sistemi e TSI mild hybrid do té ofrohet me
motorré 1.0 dhe 1.5TSI me benzinég, té ciléve
u shtohet edhe njé elektromotorr 48V i cili e
ndihmon makinén té pérshpejtojé me lehté.

Version eHybrid ka njé paketé baterish prej
13kWh dhe njé elektromotorr sé bashku me
motorrin 1.4L me benziné. Fugia makismale
éshté 204hp dhe autonomia e baterive éshté
rreth 60km.

Seat vazhdon késhtu traditén e saj duke ofruar
njé paketé té kompletuar pér té gjithé ata qé
kérkojné njé makiné praktike me njé shije té
lehté sportiviteti brenda saj.

ast forward to today and the all-new
F SEAT Leon takes the spirit of the brand’s

very first vehicle in its fourth generation
production and encapsulates it in one of the
most advanced vehicles ever to roll off the
company'’s production lines at its Martorell
facilities, Spain. Totally innovated by embracing
the company’s new design language, it is
expected to be exhibited at our show room early
this autumn.

The SEAT Leon is a sporty-looking,
comfortable, practical and spacious, suitable
for any situation. Leon’s interior is the pinnacle
of minimalism and sleekness with first-class
ergonomics, focused on the driver’s pleasure
to drive. Definitely, two 8.25 or 10-inch displays
are available based on the version, and the

380-liter trunk area is ideal for this type of car.
Not to mention the new digital cockpit, as well
as Android Auto and Apple CarPlay, adding
elegance to the car, which model is named after
of the cities in Spain, same as like all the other
SEAT models.

4 types of engines are available for this model:
diesel, petrol, mild-hybrid and plug-in hybrid.

Gasoline engines are available at 1.0TSI with
110hp, 1.5TSi with 150hp and 2.0 TSI with
190hp. All of these are available with manual
transmission or automatic DSG7.

Diesel engines are 1.6TDI with 115hp and
2.0TDI with 150hp.

The eTSI mild hybrid system is available with
1.0 and 1.5TSI petrol engines, to which a 48V
electromotor can be added, which enables the
car much faster.

The eHybrid version has a 13kWh battery
package and one electromotor along with a 1.4L
petrol engine. The maximum power is 204hp
and the battery autonomy is about 60km.

Seat continues its tradition by offering a full
package to all those looking for a practical car,
exhibiting slight sporty taste.




Makina ime 2.0

Né daté 14 Shkurt 2020, Porsche Albania
prezantoi Makina Ime 2.0, i rishikuar, plot
opsione té reja.

Makina Ime éshté pjesé e pandaré e Porsche
Albania qé prej vitit 2018, vit kur aplikacioni doli
pér heré té paré né iOS dhe Android, dhe qé
prej asaj dite ka gené vazhdimisht njé pjesé e
pandaré e kompanisé.

Por cfaré solli konkretisht té re ky version i
dyté?

Quiz Time: njé vend ku mblidhen té gjithé fansat
e automobilizmit. Njé lojé trivia me pyetje té
ndryshme rreth automobilizmit pér té gjithé ata

qé duan té sfidojné njohurité personale pérsa
i pérket késaj industrie. Né vazhdim, do té
organizohen edhe turne té ndryshém ku mé té
mirét do té shpérblehen me dhurata.

Shih Gjobat: tashmé népérmjet kétij opsioni ju
mund té vendosni t€ dhénat e makinés tuaj dhe
sistemi automatikisht ju shfaq gjobat gé mund
té keni marré. Madije, ju lajméron népérmjet njé
njoftimi sapo njé gjobé e re hidhet né sistem.

Test drive: ju pélgen ndonjé nga makinat tona
dhe déshironi té€ béni njé test drive? Tashmé
nga Makina Ime, mund té shikoni listén e
makinave tona té disponueshme pér test drive,
dhe direkt nga aplikacioni mund té vendosni

datén dhe orén mé té pérshtatshme pér ju.

Shoferi Im: i ofruar nga Car-Tier, bén t€ mundur
qé ju té mos harxhoni kohé e té shkoni té béni
kolaudimin e makinés tuaj, t€ paguani taksat e
siguracionin, por njé nga shoferét e Car-Tier do
ti kryejé ato pér ju.

Ne ju shpérblejmé: pérdoruesit e Makina Ime
tashmé mund té pérfitojné kupona té& ndryshém
uljesh apo dhuratash.

Ndérkohé, Porsche Albania vazhdon té punojé
pér ta béré Makina Ime akoma edhe mé té miré
pér ju, teksa opsione té reja do té viné pér ju
shumé shpeijt.

On February 14, 2020, Porsche Albania
released My Car 2.0, revised, full of new
options.

My Car has been an integral part of Porsche
Albania since 2018, the year the app was firstly
released for download on iOS and Android, and
ever since, it has always been an integral part
of the company.

What is new for this second version of the app?
Quiz Time: a hub where all automotive fans

gather. A trivia game with various automotive-
related questions for all those who want to

challenge their personal knowledge in terms
of this industry. In addition, various tours will
be organized, and the best will be awarded
precious with gifts.

My Fines: this option is for you to set your car
data and the system will automatically show you
the fines you may have imposed. You will also
receive push notifications once a new fine is
entered in the system.

Test drive: do you like any of our cars and you
want to have a test drive? Now, with My Car,
you can view the list of our cars available for
test drive, and book your most convenient test

drive date and hour directly through the app.

My Driver: provided by Car-Tier, enables
time-saving services for your periodic vehicle
inspections, tax and vehicle insurance payment,
since one of Car-Tier’s drivers will do all of
these for you.

Your Reward: My Car users already benefit from
various discount vouchers or gifts.

In the meantime, Porsche Albania strives to
make My Car more advanced for you, with new
options soon to be released.




DHURO GJAK, SHPETO JETE
DONATE BLOOD, SAVE LIFE

i pjesé té njé planeti qé vrapron shumé
shpejt, té gjithé kemi tendencén té
fokusohemi te ato gjéra gé kemi shumé

prané vetes dhe té harrojmé gé ky planet éshté
mé i madh se aq.

Té jemi pérgjegjés, pér até cka ndodh jashté
derés sé shtépisé apo biznesit toné, duhet

té jeté jo vetém njé ide e rastit qé na vjen né
méndje por njé sjellje e jona e cila me kohén do
té kthehet né njé zakon e virtyt tonin, jo vetém
personalisht por edhe profesionalisht. Ndihma
né rast nevoje, dhurimi i gjakut, kujdesi ndaj
mjedisit apo edhe kauza té€ tjera jané ato té cilat
té gjithé ne duhet té japin kontributin toné té
madh ose té vogél.

Té gjithé punonjésit e Porsche Albania dhané
kontributin e tyre duke dhuruar gjak.

Pér kompaniné té japi kontributin e saj né té
miré té komunitetit éshté njé nga prioritetet
kryesore té lidhur fort me té gjithé aktivitetin e
biznesit t& kompanisé. Qéllimi i biznesit éshté
shumé mé tepér se thjeshté té gjenerojé té
ardhura.

s part of a rapidly evolving planet,
Awe all tend to focus on things closely

surrounding us and often forget that our
planet is much bigger than that.

Being responsible for what casually occurs
beyond our home or business must not just be a
random concern occasionally crossing our mind,
but it must turn into a behaviour which over time
becomes a habit of our virtue, at a personal and
professional level. Help for vulnerable people

in need, blood donation, environmental issues
and other potential causes should trigger us all
to provide our contribution, no matter how big

or small.

All employees of Porsche Albania provided their
contribution by donating blood.

Contribution to the community well-being
represents one of the company’s top priorities,
strongly linked to the company’s business scope
of activity. Our core value is that our business
scope represents much more than just to
generate income.

Klea Huta & Elgit Doda
Ambasadoret e rinj

té markés Skoda

New brand
ambassadors
for Skoda

mbasador pér Skoda.
“Qé prej Janarit t& kétij viti, Skoda ka 2

ambasador té rinj, Klea Huta dhe Elgit
Doda.

Té rinj, té suksesshém dhe shumé té dashur pér
té gjithé, ata tashmé pérfagésojné markén mé
té shitur té automjeteve né Shqipéri.

Patém kénaqésiné té realizojmé njé intervisté té
shkurtér me ta:

POAL: A njiheshit mé paré me Skoda?

KH: Po e njihja, kam dégjuar edhe mé paré pér
té. Kohét e fundit fillova té interesohem pér té
dhe sot éshté marka e makinés qé uné pérdor.

ED: E mbaj ménd qé kemi patur makina Skoda
né Shqipéri para viteve 90. E njoh prej kohésh.

POAL: Cili ka géné modeli i paré qé ju ka
béré pérshtypje?

KH: Kam paré Kamiq né Valenca para disa
vitesh.

ED: Ka gené Superb. Gjithmoné njé nga té
preferuarat e mia.

POAL: Cilin model té Skoda keni zgjedhur
dhe pérse?

KH: Zgjodhém Kodiaq. Tashmé jemi 3 dhe na
duhet mé tepér hapésiré dhe komoditet.

ED: Kodiag, né momentin qé zgjodhém bashké
me Klean té blinim Skoda Kodiaq ishim né
planifikim familjar dhe patjetér qé na duhej njé
makiné me hapésiré té bollshme, komode dhe
gé té transmeton siguri.

POAL: Cfaré reagimi kané patur miqté tuaj
kur ju pané me makinén e re?

KH: Kemi marré reagime shumé pozitive,
njé makiné me vizualitet tepér té larté dhe e
rehatshme.

ED: Né fillim ishin pak skeptik, por kur e pané

nga afér nuk e
pritén té ishte
aq sport e me
té vérteté qé u
habitén.

POAL: A
mendoni té
shtoni edhe
aksesoré

té tjeré pér
makinén qé t’iu
ndihmojé né
aktivitetet tuaja?

KH: Momentalisht pas lindjes sé djalit i kemi
shtuar sedilje pér femijé, dhe akoma ka shumé
hapésiré né pjesén mbrapa. Kjo ishte njé
arsye e forté gé zgjodhém pikérisht kété model
makine.

ED: Me hapésirén qé ka makina pa dyshim gé
éshté dhomé pér bebin toné.”

mbassador for Skoda.
ASince January this year, Skoda has now
2 new ambassadors, Klea Huta and Elgit
Doda.

Young, successful, and much loved by the
public, they now represent the best-selling
vehicle brand in Albania.

We had the pleasure to conduct a short
interview with them:

POAL: Was Skoda known to you before?

KH: Yes, | knew it, | had heard of it before. |
recently started to show interest and today it is
the brand | am driving.

ED: I recall it in the streets of Albania even
before the 90’s. | have known it for a long time.

POAL: Which is the first model that
impressed you mostly?

KH: | remember | once saw Kamiq being driven
in the streets of Valencia some time ago.

ED: It was Superb. It has always been my
favourite.

POAL: Which Skoda model is your choice
and why?

KH: | chose Kodiaq. Now, it is 3 of us and we
need more space and comfort.

ED: Kodiag! The moment we chose to buy
Skoda Kodiaq together with Klea, we were
planning to have children and we definitely
needed a safe and comfortable car, with
ultimately plenty of space.

POAL: What was your friends first reaction
when they saw you in your new car?

KH: Their reaction was quite positive: an
outstanding visual exterior and extremely
comfortable.

ED: At first, they were a little skeptical, but after
having a closer look, they did not expect it to be
as sporty and they were really surprised.

POAL: Do you plan to add other car
accessories to help you with your activities?

KH: Right now, after our son was born, we
added the baby car seat, and still there is plenty
of room in the back seat. This is a strong reason
why we chose exactly this model.

ED: Considering all the interior space of the car,
it is certainly just like a room for our baby.



Caddyi Ri
New Caddy

olkswagen Caddy i ri u prezantua né
VDusseIdorf né fund té muajit Shkurt. Ajo

vjen 42 vite pas prodhimit té versionit t&
paré té saj, dhe éshté tashmé né gjeneratén

e saj té 5té, me mé shumé hapsiré se
paraardhéset e saj.

Platforma MQB e Volkswagen éshté pérdorur
mé paré vetém tek modelet pér pasagjeré.
Ajo éshté mé ekonomike dhe me njé séré
opsionesh té reja, tepér e sofistikuar pér
segmentin e vet.

Pamja e jashtme

Caddy i ri ka marré njé prekje té lehté sportiviteti
né dizajnin e saj té jashtém. Lehtésisht vihet re
influenca nga makinat e pasagjeréve. Fenerét
lidhen émbél me maskarinon dhe e gjithé kjo e
lidhur me parakolpin me njé shkrirje té€ buté gé
kalon pa u véné re. Pér heré té paré, opsional
jané edhe fenerét LED.

Pjesa e pasme ndérkohé ka pésuar njé
ndryshim akoma edhe mé té madh. Ndryshe
nga Caddy paraardhés, tashmé dritat e pasme
jané té gjata dhe té ngushta, teksa tek té gjitha
gjeneratat e kaluara kané gené mé té vegjél.

Tavani gjithashtu éshté mé i ulét se né
gjeneratat e kaluara, duke krijuar njé linjé
aerodinamike e cila rrjedhimisht rrit edhe
eficensén e makinés.

Pérmasat

Ashtu si gjenerata e kaluar, Caddy vjen né 2
versione, SWB (trup i shkurtér, Caddy) dhe LWB
(trup i gjaté, Caddy Maxi)

Versioni i shkurtér &éshté 4,501mm i gjate,
1,855mm i gjeré dhe 1,797mm i larté. E théné
ndryshe, 93mm mé i gjaté, 62mm mé i gjeré
dhe 25mm mé i ulét. Ndryshim gjithashtu

ka pésuar edhe distanca nga aksi né aks, e
cila &shté rritur me 73mm né 2,755mm e cila
pérkthehet né mé tepér komfort né rrugé dhe
mé shumé hapésiré.

Versioni i gjaté ndérkohé ka té njéjtén lartési
dhe gjerési, dhe tani éshté 4,853mm i gjaté
ose 25mm mé i shkurtér se mé paré. Largésia
e akseve gjithashtu éshté zvogéluar nga
3,006mm né 2,970mm. Megjithaté, Maxi
mundet gé t€ mbajé 2 paleta té pérmasave
Evropiane té vendosur anash, gjé e cila éshté
ndihmuar edhe nga rritja e madhésisé sé derés
rréshqitése.

Mé poshté vijojné pérmasat e ngarkesés sé
Caddy:

. Gjatésia maksimale e ngarkesés:
1,797mm Caddy, 2,150mm Caddy Maxi

. Lartésia maksimale e ngarkesés:

1,273mm

. Gjerésia maksimal e ngarkesés:
1,606mm

. Gjerésia midis harqeve té rrotave:
1,230mm

. Gjerésia e derés sé pasme: 1,234mm

. Gjerésia e derés rreshqitése: 701mm
Caddy, 840mm Caddy Maxi

. Volumi i ngarkesés: 3.3 metér kub
Caddy, 4.0 metér kub Caddy Maxi

Caddy i ri pérfiton késhtu 29mm lartési
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ngarkese dhe plot 60mm midis hargeve té
rrotave.

Por ashtu si dihet, Caddy do té vijé edhe né
versionin e tij Life, me 5 ulése né Caddy dhe 7
ulése né Caddy Life.

Motorrét

Caddy i ri do té vijé me 3 motorré me nafté dhe
1 me benziné. Ata diesel do té jené 2.0 TDI, té
cilét do té prodhojné 75hp, 102hb dhe 122hp.
Motorri i vetém i benzinés éshté njé 1.5 TSI i
cili prodhon 116hp. Konsumi i karburantit ka
réné me rreth 12%. Kétu rol ka luajtur edhe
aerodinamika mé e miré, e kombinuar me
motorrét e rinj dhe kambion me 6 marshe si
standarde tek modeli. Por njé kambio DSG7
do té ofrohet pér versionet mé té fugishme tek
motorrét me nafté dhe benziné.

Njé opsion tjetér éshté edhe ai i gazit natyral
té kompresuar (CNG) me 130HP, i quajtur TG,
dhe gé do té tregtohet vetém né disa tregje.

Salloni

Ai éshté modern, funksional dhe tepér
ergonomik, ashtu si njé makiné e tillé duhet té
jeté. Njé ekran 10.2 inch né mes dhe njé tjetér
10.0 inch ndodhet pas timonit. Tashmé, duke
shtuar edhe frenat e dorés jo mé me levé por
me buton. Tani &shté e mundur edhe hapja dhe
ndezja e makinés duke e mbajtur ¢elésin né
xhep.

Té gjitha kéto, pritet gé té jené né duart e té
interesuarve né muajt né vazhdim.

he new Volkswagen Caddy was launched
in Disseldorf in February. The new model
arrives 42 years after the original. While

representing the model’s 5th generation, this car
is now more spacious that its forerunners.

Volkswagen’s MQB platform was previously
reserved for passenger cars only. The new
model is more fuel-efficient and comes with
a series of new features which are highly
sophisticated for its range/category.

Exterior

Caddy has been talking up a sporty new look
on its exterior design. The influence from
passenger vehicles can be easily noticed.
The headlights are smoothly joined with the
lower grille and then altogether integrated into
the bumper through a light fusion which can
hardly be noticed. For the very first time, LED
headlights are now also available.

Additionally, the rear of the car has changed
even more. Differently from the previous Caddy,
the rear lights are now narrower and taller, while
in the previous generations they were smaller.

The roof is also lower compared to previous
generations, which helps with aerodynamics
and consequently increases the efficiency of the
new van.

Dimensions

As with the previous generations, Caddy comes
in 2 versions, SWB (short wheelbase, Caddy)
and LWB (long wheelbase, Caddy Maxi)

The short-wheelbase version is 4,501mm long,
1,855mm wide and 1,797mm high. In other
words, it is 93mm longer, 62mm wider and
25mm lower. The wheelbase has also changed
and grown by 73mm to 2,755mm, which
translates into more comfort on the road as well
as greater space.

At the same time, the long-wheelbase version
has the same height and width, and is now
4,853mm long or 25mm shorter than before.
The wheelbase also decreases from 3,006mm
to 2,970mm. Despite this, the Maxi can now
take 2 Euro pallets loaded sideways, a feature
that is supported by the increased size of the
sliding door.

These are Caddy’s load space dimensions:

. Maximum load length: 1,797mm Caddy,
2,150mm Caddy Maxi

. Maximum load height: 1.273mm
. Maximum load width: 1,606mm

. Width between the wheel arches:
1,230mm

. Width of rear door opening: 1,234mm

. Width of sliding side door: 701mm
Caddy, 840mm Caddy Maxi

. Load volume: 3.3 cubic metres Caddy,
4.0 cubic metres Caddy Maxi

That gives to the new Caddy an extra 29mm

of loading height and makes it 60mm wider
between the wheel arches.
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Additionally, it is known that Caddy will also be
available in its Life version, with 5 seats in the
Caddy and up to 7 seats in Caddy Life.

Engine

The new Caddy will provide a choice of 3 diesel
and 1 petrol engine.

The diesel engines will be 2.0-litre TDI, offering
75hp, 102hp and 122hp.

The only petrol engine is a 1.5-litre TSI that
provides 116hp.

Fuel consumption has decreased by 12%.
Improved aerodynamics plays a part here,
combined with the new engines and the
6-speed gearbox as standard across the range.
A DSG7 gearbox will be offered on the most
powerful diesel and petrol engines.

Another option includes the compressed natural
gas (CNG) with 130HP, labelled as TGI, but this
model will be available in specific markets only.

Interior

The interior is as modern, functional, and
ergonomic as it should be. A 10.2-inch
screen stands in the middle and another 10.0
inch screen is behind the steering wheel.
Handbrakes are no longer manual, but
electronic. Keyless entry and start are now
possible, too.

All what was mentioned above will be available
in the coming months to those who are
interested.



NXITJA E KULTURES SE INTEGRITETIT TE SHOQERIVE
TREGTARE PER NJE BIZNES ME TE FORTE

FOSTERING COMPANIES' INTEGRITY CULTURE FOR A
STRONGER BUSINESS
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Av. Erblina Shalési LLM - Menaxhere e Departamentit Ligjor dhe Pajtueshmérisé
Manager of Legal & Compliance Department

érshéndetje té dashur lexues,

Déshiroj ta nis kété artikull me njé

shprehje shumé interesante e cila rezultoi
me vend pér shkak té sfidave dhe pasigurité

me té cilat u pérballén bizneset né Shqipéri né
kushtet e pandemisé botérore COVID-19.

Kush nuk ka njé plan, planifikon t& déshtojé!

Gjaté késaj periudhe u evidentua se sa e
réndésishme éshté qé biznesi té€ operojé mbi
themele té konsoliduara vlerash, procese dhe
rregulloresh té brendshme té cilat i shérbejné si
njé busull orientimi né ¢do situaté té papritur.

Ne pandemia na kapi né befasi por jo té
papérgatitur! Mobilizimi i menjéhershém i stafit
té POAL, fleksibiliteti per tu pérshtatur, besimi
dhe solidariteti i pérbashkeét, plani i menaxhimit
té krizave dhe rindértimit té biznesit si dhe
déshira e miré pér t& mbéshtetur njéri tjetrin né
kété situaté, na ndihmuan gé té rikthehemi né
normalitet edhe mé té forté.

Kryefjala e parimeve themelore mbi té cilat
Porsche Albania zhvillon aktivitetin e saj éshté
NE, pasi:

NE MBAIME NE JEMI TE NDERSHEM
PERGIEGIESI DHE FLASIM KUR

PER MJEDISIN DHE  DIC £ GABIM
SHOQERINE

NE J NARE
PER TONE

Vi

Pér mé tepér, NE déshirojmé té& ndajmé
eksperiencén toné duke promovuar réndésiné
e té vepruarit me integritet dhe té qenurit té
“pajtueshém” né botén e biznesit shqiptar. Njé
biznes etik €shté njé biznes gé promovon sjellje
etike, transparente dhe té drejta. Njé biznes i

tillé garanton besimin e dhéne jo vetém ndaj
bashképunétoréve té brendshém por edhe
ndaj partneréve té jashtém. T€ kesh integritet
né biznes do té thoté gé té bésh biznes né
ményrén e duhur.

Mbéshtetur né parimet tona me synimin pér té
dhéné njé kontribut né promovimin dhe nxitjen
e biznesit shqiptar né zhvillimin e kulturés sé
brendshme té shogérive tragtare mbéshtetur
né Integritet dhe Pajtueshméri, né Shkurt

té vitit 2020 Porsche Albania mori pjesé né
Konferencén me temé “Ndértimi i njé kulture

té Integritetit né shoqgéri: Nxitja e zhvillimit

té géndrueshém” té organizuar nga Dhoma
Ndérkombétare e Tregtisé né bashképunim me
Ministriné e Drejtésisé dhe me mbéshtetjen e
Ambasadés sé Mbretérisé sé Hollandés dhe
Delagacionit t&€ Bashkimit Evropian né Shpipéri.
Kjo konferencé mblodhi aktoré t& ndryshém
pér té debatuar mbi pérvojén e pérbashkét dhe
pér té rritur ndérgjegjésimin pér Integritetin dhe
luftén kundér korrupsionit.

Znj. Guusje Korthals Altes, Ambasadore e
Mbretérisé sé Hollandés né Shqipéri né fjalén e
saj pércolli njé mesazh shumé té réndésishém:

NE MBAJME _
FJALEN TONE

“Integriteti né biznes ka réndési. Ne kemi

njé obligim moral t€ garntojmé planetin dhe
shoqériné pér brezat e ardhshém”. Korrupsioni
éshté njé problem i vazhdueshém, i cili ka
pllakosur mbaré botén dhe nuk njeh kufij, éshté
njé ndér sfidat mé t€ médha té kohés song,

njé sfidé gé duhet dhe mund té pérballohet.

Korrupsioni, me shtrirje t&¢ madhe a té vogél,
paraqget njé kércénim jo vetém pér mjedisin,
institucionet demokratike dhe té drejtat e lirité
themelore, por minon gjithashtu zhvillimin dhe
thellon varfériné pér miliona njeréz né mbaré
botén.

Kontributi i sektorit privat i kombinuar me

té gjithé aktorét e tjeré thelbésoré né luftén
kundér korrupsionit &€shté i réndésishém

dhe duhet té inkurajohet dhe shfrytézohet
plotésisht. Adresimi é€shté thelbésor pér nxitjen
e zhvillimit t& géndrueshém né luftén kundér
antikorrupsionit. Lufta kundér korrupsionit
kérkon njé angazhim té forté dhe njé organizim
me cilési té larté dhe né ményré sistematike pér
té siguruar qé pérpjekjet kundér korrupsionit

té béhen pjesé integrale e kulturés. Pér té
adresuar kéto géshtje themelore té gjithé palét
e interesuara duhet té angazhohen gé té€ marrin
pjesé aktive né pérpjekjet e koordinuara duke
promovuar integritetin dhe sjelljen etike dhe
duke adresuar né ményré adekuate té gjitha
format e korrupsionit dhe faktorét mundésues.

Kur béhet fjalé pér prodhimin e rezultateve té
prekshme né fushén e pajtueshmérisé dhe
veganérisht antikorrupsionit, éshté e véshtiré
té vihen re rezultate t& menjéhershme. Qéllimi
kryesor i aktiviteteve té tilla éshté té rritet
vetédija né shogéri dhe veganérisht né pjesé
té caktuara té saj si biznesi apo geveria, té
shkémbehen praktika té mira, té zgjerohet rrjeti
i komunikimit dhe té sigurohet qé keto tema té
jené gjithnjé né axhendén e binzesit. Kjo éshté
arsyeja pse té gjithé duhet té inkurajohen, té
bashkohen né ményré mé aktive né debat

dhe té mbéshteten pér té patur rolin e tyre né
tryezén e diskutimit dhe né ¢do veprimtari té
lidhur me kéto tema. POAL shpreh zotimin dhe
angazhimin saj si njé lojtar aktiv dhe njé model
biznesi pér tu ndjekur né ngritien dhe forcimin e
njé kulture pa korrupsion, me integritet dhe né
pajtueshmeéri té ploté me ligjin!

ello dear readers,
| would like to start this article with a

very interesting expression which turned
out to be appropriate due to the challenges
and uncertainties that businesses in Albania
faced in the conditions of the Global Pandemic
COVID-19.

Who doesn’t have a plan, plans to fail!

During this period, it was emphasized how
important it is for the business to operate on
consolidated foundations of values, processes
and internal regulations which serve as a
compass of orientation in any unexpected
situation.

The pandemic caught us by surprise but
not unprepared! Immediate mobilization of
POAL staff, flexibility to adapt, mutual trust and
solidarity, crisis management plan, business
continuity plan and goodwill to support each
other in this situation helped us return to
normality stronger than before.

The key word of the basic principles on which
Porsche Albania carries out its activity is WE,
as:

WE TAKE ON WE NEST AND
RESPONSIBILITY FOR SP U HEN
THEE RONMENT SOM | IS WRONG

AND S ETY

WE OUD OF T
THE WE DO

Furthermore, WE want to share our experience
by promoting the importance of acting with
Integrity and being Compliant in the Albanian
business world. An ethical business is a
business that promotes ethical, transparent and

fair behaviour. Such a business guarantees the
trust given not only to internal collaborators but
also to external partners. Having integrity in
business means doing business the right way.

Based on our principles with the aim

of contributing to the promotion and
encouragement of Albanian business in the
development of an internal company culture
based on Integrity, and Compliance, on
February 2020 Porsche Albania participated in
the Conference on “Construction of a culture
of Integrity in society: Promoting Sustainable
Development” organized by the International
Chamber of Commerce in cooperation with the
Ministry of Justice and with the support of the
Embassy of the Kingdom of the Netherlands
and the Delegation of the European Union in
Albania. This conference brought together
various actors to discus, share experience
and raise awareness of Integrity and the fight
against corruption.

Mrs. Guusje Korthals Altes, Ambassador of the
Kingdom of the Netherlands in Albania, in her
speech conveyed a very important message:
“Integrity in business is important. We have a

WE KEEP
OUR WORD

moral obligation to guarantee the planet and
society for future generations.” Corruption is a

persistent problem, which has plagued the world

and knows no borders, is one of the greatest
challenges of our time, a challenge that must

TH -

and can be faced. Corruption, large or small,
poses a threat not only to the environment,
democratic institutions and fundamental

rights and freedoms, but also undermines
development and deepens poverty for millions
of people around the world.

The contribution of the private sector combined
with all other essential actors in the fight
against corruption is important and should be
encouraged and fully exploited. Addressing is
essential to fostering sustainable development
in the fight against corruption. The fight against
corruption requires a strong commitment and

a high-quality and systematic organization

to ensure that anti-corruption efforts become
an integral part of culture. To address these
fundamental issues, all stakeholders must
engage in active participation in coordinated
efforts, promoting integrity and ethical conduct,
and adequately addressing all forms of
corruption and enabling factors.

When it comes to producing tangible results
in the field of compliance and particularly anti-
corruption, it is difficult to notice immediate
results. The main purpose of such activities is
to raise awareness in society and especially
in certain parts of it such as business or
government, to exchange good practices,

to expand the network of communication

and to ensure that these topics are always

on the agenda of the business. This is why
everyone should be encouraged to join the
debate more actively and to support their

role at the discussion table and in any activity
related to these topics. POAL expresses its
commitment and engagement as an active
player and a business role model to follow in the
establishment and strengthening of a culture
without corruption, with integrity and in full
compliance with the law!



RIPARO MAKINEN TENDE NGA
SHTEPIA GJATE COVID-19

VEHICLE PICK-UP AND
DELIVERY SERVICE DURING COVID-19

Ju kujdeseni pér shéndetin tuaj,
ne kujdesemi pér mjetin tuaj!

M kelo dité me kufizim qgarkullimi

k& automjeteve, ne ju ofrajme falas

marmen dhe kthimin pas & mjetit
nga Servisi.

Me ¢do rezenvim
pérfitoni 15% zbritje
pér ndémem va) & filtra.

Pér repervime telefonond né nuemrin #3855 (0] 89 80 S50 44

Ofesth #shiE o whefsheme derl mé 31.05.2020

Sherbimi | levizjes sé mjeteve do 18 olrohet nga partnesét tané né Car.Tier

Pagesa mund 18 bibet vetém me banké

ituata té tilla té véshtira kérkojné adaptim
pasi éshté ményra e vetme pér ti dhéné
frymémarrje biznesit. Kéto situata

kérkojné gjetijen e ményrave té reja pér té
mbajtur gjallé funksionin bazé té biznesit.

Té gjitha kéto béhet mé té lehta kur ke partnerét
e duhur, té cilét jané njé mbéshtetje e madhe né
pérballimin e kalimin e ngérceve té ndryshme.

Tek aplikacioni yné “Makina Ime”, qé prej muajit
Shkurt mund té gjeni edhe “Shoferi Im”. Ky
shérbim i realizuar nga partneri yné Car-Tier

ju ndihmon gé té kryeni kontrrollin teknik

uch difficult situations require adaptation
Sto the circumstances as it is the only way

to make business breathe. It requires
new ways to keep business operability alive.

It all becomes easier when you have the right
partners besides you, step-by-step supporting
you in coping with and going through various

obstacles.

Since February, “My Car” app. also includes “My
Driver”. This service provided by our partner
Car-Tier helps you remotely perform the annual

vjetor t&€ makinés tuaj, t& paguani taksat dhe
siguracionin, pa lévizur né asnjé moment nga
vendi juaj, pasi njé nga shoferét do té kujdeset
pér makinén tuaj.

Té gjendur pérballé njé situate me trafik té
reduktuar dhe me kufizim té l€vizjes pér té
shmangur kontaktet me njéri-tjetrin, pamé
nevojén qé klientét tané kishin pér té sjellé
makinén né servis, por njékohésisht edhe té
shmangnin lévizjen.

Késhtu qé Porsche Albania né bashképunim
me Car-Tier béné té mundur qgé klienti jo vetém

technical inspection of your car, pay all the
taxes and insurance from your office desk or
home couch, as one of the drivers will take care
of your car.

In the light of a situation of reduced traffic and
limited mobility to avoid social contact, there
was need to find a solution for our customers to
perform their car services remotely in order to
avoid physical contact.

Therefore, Porsche Albania in collaboration
with Car-Tier, enabled their clients to perform

ta sillte makinén né servis népérmjet shoferit,
por gjithashtu edhe té pérfitonte 15% ulje né
ndérrimin e vajit dhe filtrave.

Né fillim t& muaijit Volkswagen erdhi me njé lajm
té miré pér klientét e saj.

Té gjithé klientét e Volkswagen gé u mbaronte
garancia nga data 1 Mars 2020 deri né 31 Maj
2020, pérfitonin edhe 3 muaj té tjeré garanci
pa asnjé pagesé ekstra, duke rekuperuar

né njé formé késhtu, kohén e humbur gjaté
pandemisé.

the technical services through the driver’s
assistance, accompanied by 15% discount on
oil and filter replacement.

Earlier this month, Volkswagen published some
good news for its customers.

All Volkswagen customers whose warranty
expired from March 1st, 2020 to May 31st,
2020, benefited another 3 months warranty,
without any extra fees, thus recovering at

a certain extend the time lost during the
pandemic.

Nga éndrra pér njé makiné, né makinén e éndrrave tuaja!

Me Grupin Financiar té Porsche Albania, mund té keni makinén e éndrrave tuaja, duke
pérshtatur késtin mujor sipas mundésive tuaja dhe té keni té gjithé fleksibilitetin gé ju duhet,
né kostot e mirémbajtjes dhe té sigurimit té automijetit.

Kontaktoni me ekspertét té Volkswagen, AUDI, SKODA, SEAT, Volkswagen Makina Tregtare,
DasWeltAuto, pér té vendosur pér njé oferté financimi té pérshtatshme, me
Porsche Finance Group Albania!

Porsche Finance Group Albania
Autostrada Tirané-Durrés
Km.7, Rr.Monun

Tirané

Albania

Tel: +355 (04) 450 08 28
E-mail: info@porscheleasing.al
www.porscheleasing.al

/-) PORSCHE

FINANCE GROUP ALBANIA




APLIKACIONI | RI NGA
Porsche Albania!

MAKINA IME
SHKARKO TANI -
DHE REGJISTROHU -ﬂ f‘fﬁ
PG| Dgpsion S

J

Me menu kag té pasur, mund t'i bésh té gjitha:

PORS CI—IE té llogaritésh tarifén e doganés, té kontrollosh

ALBANIA gjobat, té gjesh makina té pérdorura,
madje edhe té gjesh shoferin ténd.




