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SHIDAT

E VITIT 2021

Viti g& lamé pas solli njé sfidé té

paparashikuar nga bota moderne, njé

sfidé té paprecedenté, me té cilén na

u desh té luftonim té gjithé, pa asnjé
dallim. 2020 ishte viti i sprovés sé madhe, si nga
ana sociale ashtu edhe pér biznesin.

Impakti gé pati né ekonomi dhe aktivitetet né
biznes, ishte i madh. Té gjithéve na u desh
té luftonim dhe kujdeseshim pér shéndetin e
kolegéve, shéndetin toné dhe té dashurve tané,
ndérkohé qgé pérpigeshim ti pérshtateshim
kushteve té reja té “lojés”, t& mendonim jashté
“kutisé” pér zgjidhjen e problemeve dhe té ishim
fleksibél né pérshtatjen e njé modeli té ri biznesi,
té panjohur mé paré. Né Porsche Albania ja
dolém me sukses dhe viti 2020 u mbyll edhe mé
miré se pritshmérité tona, qé& ndryshonin javé
pas jave e muaj pas muaji.

Ky fillim viti na gjeti pérséri né njé situaté té
“errét” si pasojé e pandemisé dhe premisat nuk
dukeshin té mira, referuar pritshmérive optimiste
pér t&€ mposhtur pandeminé dhe pér té ringritur
biznesin shpejt dhe né ményré té sigurté, né
nivelet e viteve 2018 dhe 2019.

Ne vazhduam ményrén e operimit duke iu
pérshtatur situatés sé pandemisé, duke punuar
nga shtépia, me qéllim mbrojtien nga rreziku i
Covid-19. Gjithashtu, népérmjet digjitalizimit té
vazhdueshém e né rritje, krijuam mundésiné e
rezervimit t&€ shérbimeve online, bémé té mundur
forcimin e rregullave mbrojtése pér stafin, si dhe
pér klientét tané. Bérja e mundur e gjithé késaj
erdhi si pasojé e pérkushtimit t& kolegéve té
Porsche Albania, falé kulturés toné té punés dhe
frymés sé bashképunimit.

Pér shkak té impenjimit t& treguar nga ¢do
department, ku gjithésecili éshté pjesé integrale
pér suksesin e kompanisé, arrittm gé ta mbyllim
kété 6 mujor t€ paré me rezultate té larta
krahasuar me vitin 2020, duke arritur késhtu
rezultatet e vitit 2019, edhe pse sfidat dhe
situatat jané shumé té ndryshme. Kjo puné e
madhe e plot pasion u konkretizua né njé seri
aktivitetesh dhe u komunikuan né té gjitha
kanalet e komunikimit, sidomos né ato digjitale.
Prezantimi i modeleve té reja, si prezantimi i
Volkswagen Caddy dhe Volkswagen ID.4, apo
aktivitete té tjera si sponsorizimi i “Trees for Lura”
me Volkswagen Makina Tregtare, mbéshtetja e
Federatés Ciklizmit né Shqgipéri me markén
SKODA, Prezantimi i Kéndit Audi RS né Audi
Showroom me Audi RS5 dhe Audi RS4, apo
realizimi i takimeve virtuale me klientét tané
pér té gjitha modelet dhe komunikimi i tyre né
mediat sociale, si ishte rasti i Seat Tarraco Plugin
e-Hybrid.

Té gjitha kéto aktivitete béné té mundur gé ne té
ishim mé prané jush me gjithé forcén dhe pasionin
gé ne né Porsche Albania na karakterizon.
Zhvilluam metodologjiné mé bashkékohore té
komunikimit me té gjithé partnerét tané né kohé
reale népérmjetkanaleve digjitale dhe aplikacionit
toné Makina Ime, qé vlen té theksohet qé éshté
i vetmi aplikacion i fokusuar né industriné ku ne
operojmé. Aktualisht, jemi duke pritur ardhjen e
flotave té reja sic do té jeté SKODA Octavia me
100 makina pér policiné e shtetit, realizim Ky, i cili
erdhi né bashképunim me kompaniné Porsche
Leasing, apo flota té tjera me makina elektrike
si ID.3, pér disa kompani apo me VW e-up dhe
ID.4. prezantimin e modeleve Hybrid si SEAT

Tarraco e-Hybrid sé bashku me modele té tjera
Hybrid pér markén SKODA, Audi me modelin
e ri Audi Q5 apo Audi A3, A4, A6, Q7 dhe Q7,
Volkswagen Makina Tregtare me Amarok, Caddy
dhe Crafter. Partneriteti me Porsche Leasing
pér té krijuar oferta sa mé té personalizuara né
bazé té nevojave té klientéve do té vazhdojé,
madje ne do té€ vémé theksin né partneritetin me
kompani prestigjoze pér té forcuar prezencén e
produkteve tona. Do vazhdojmé té investojmé
pér shtimin e shitjeve né modelet elektrike, né
ményré gé té€ vazhdojmé té jemi té parét né kété
treg.

Me té gjitha kéto asete qé& Porsche Albania
zotéron ne themi se beteja vazhdon dhe jam i
bindur qé edhe 6-mujorin e dyté do mbajmé
té njéjtat rezultate, pavarésisht sfidave dhe
véshtirésive, duke e kthyer 2021 né njé vit té
suksesshém pér kompaniné dhe secilin prej
nesh!

Kéto suksese té deritanishme dhe pritshmérité
tona kané ardhur si pasojé e veprimeve dhe
punés sé palodhur té secilit prej nesh, pavarésisht
streseve dhe presionit t¢ mbartur nga pandemia
dhe sfidave gé ajo solli pér biznesin.

Zotésia tregohet né kohé té véshtira dhe té gjithé
sé bashku po ja dalim mé sé& miri, prandaj u jam
thellésisht mirénjohés dhe ndihem krenar pér
angazhimin e skuadrés sé Porsche Albania, qé
éshté aseti mé i madh e mé i gmuar né Porsche
Albania, pér t'i shérbyer dhe informuar me shumé
profesionalizém partnerét tané té biznesit dhe
pér té béré produktet tona zgjedhjen e ardhshme
pér JU dhe biznesin tuaj!



Gentian Bushati - Drejtor i Pérgjithshém Porsche Albania

General Manager Porsche Albania

2021 CHALANGES

The year we left behind unfolded

> unprecedented challenges for the

modern world — challenges we all had

to face, each and every one of us. 2020

was the year of great challanges, both in social
and business terms.

With respect to the economic and business
activities, the impact was enormous. All of us
had to fight and take care of the health of our
colleagues, our own health and that of our loved
ones, while trying to adapt to the new conditions
of the “game”, to think outside the “box” for
problem solving and to be flexible in adapting
a new, previously unknown business model.
At Porsche Albania we succeeded and 2020
closed even better than our expectations, which
changed every week and month.

The start of this year, found us at a “dark”
situation, due to the pandemic and the future
did not look bright, considering the optimistic
expectations to defeat the pandemic and to
rebuild the business quickly and safely, bringing
it back at the levels of 2018 and 2019.

We remained operational, adapting to the
pandemic, working from home, so as to
be protected by the dangers of Covid-19.
Also, owing to the continuous and growing
digitalization, we came up with the possibility
of online booking for services; we provided the
means to strengthen the protective rules for our
staff and customers. All was brought to life as a
result of the dedication of our Porsche Albania
colleagues, thanks to our work culture and spirit
of cooperation.

In virtue of the commitment undertaken by each

department, where everyone is essential to the
success of the company, we managed to close
the first 6 months with high results compared to
2020, thus achieving the results of 2019, although
the challenges and situation are significantly
different. This arduous and full of passion work
was materialised in a series of activities, which
were announced in all our communication
channels, especially in the digital ones. New
models were launched, such as Volkswagen
Caddy and Volkswagen ID.4, and other activities
were organised such as the sponsorship of
“Trees for Lura” by Volkswagen Commercial
Vehicles, the support of the Cycling Federation
in Albania by SKODA, the introduction of Audi
RS Corner in Audi Showroom with Audi RS5 and
Audi RS4, and virtual meetings were held with
our customers for all models and social media
communication was ongoing, as was the case of
the Seat Tarraco e-Hybrid Plugin.

All these activities enabled us to be closer to you,
with all the strength and passion that Porsche
Albania is known for. We established the most
up-to-date communication methodology with all
our partners, in real-time, via digital channels
and our Makina Ime app, which should be
noted is the only app focused on the industry
in which we operate. Currently, we are waiting
for the arrival of new fleets such as the SKODA
Octavia with 100 cars for the state police, which
was made possible in cooperation with Porsche
Leasing, or other fleets with electric cars such
as 1D.3, for some companies, or VW e-up and
ID.4., the launch of Hybrid models such as the
SEAT Tarraco e-Hybrid, along with other Hybrid
models for SKODA, Audi with the new Audi Q5

or Audi A3, A4, A6, Q7 and Q7, Volkswagen
Commercial Vehicles with Amarok, Caddy and
Crafter. The partnership with Porsche Leasing
for the creation the most customized offers,
in accordance with our customer needs will
stay on track, and we will even draw attention
to partnerships with prestigious companies
to strengthen the presence of our products.
Investment in increasing sales of electric models
will stay on course, in order to remain the leaders
of the market.

With all these assets that Porsche Albania
possesses, we believe that the battle perseveres
and | am convinced that we will maintain the
same results during the second part of the year,
despite the challenges and difficulties, making
2021 a successful year for the company and
each of us!

Our successes and our expectations so far were
achieved through the deeds and tireless work
of each of us, despite the stress and pressures
spread by the pandemic and the challenges it
brought to the business.

Competency is best displayed during difficult
times and all of us together have fared very well,
so | am deeply grateful to you and | feel proud
of the commitment of the Porsche Albania team,
which is the biggest and most priceless asset
of Porsche Albania, serving and informing our
business partners with high professionalism and
making our products the next choice for YOU
and your business!
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Audi RS4

a térhegése, po aq e fugishme!

Njé tjetér model Audi, RS 4 Avant

kombinon pérdorshmériné dhe
funksionalitetin e pérditshém té njé Avant, me
performancén e larté té fugishme té njé makine
sportive.

Ky model bén pérshtypje me formén e tij sportive
té trupit Avant, i cili premton performancé
progresive dhe né té njéjtén kohé ofron shumé
hapésiré pér familjen. Dizajni specifik pér RS,
dhe motori 2.9 litér TFSI twin turbo V6 me 600
Nm torque, i cili pérshpejton 0-100 km/oré pér
4.1 sekonda, jané thjesht ngazéllyese.

Kéto dhe shumé té tiera né Audi RS4 Avant!

ttractive, just as powerful
Another Audi model, the RS 4 Avant
combines the wusability and daily

functionality of an Avant with the high-power
performance of a sports car.

This model impresses with its sporty Avant cabin
shape, which promises progressive performance,
and at the same time provides plenty of space for
the family. The striking RS-specific design and

the powerful 2,9-liter TFSI twin-turbo V6 engine
with 600 Nm torque that accelerates from 0 to
100 km/h in 4.1 seconds are simply thrilling.

Get introduced to these features and much more
of the Audi RS4 Avant!

Audi RS5

oncept i njé siluete unike, e zhdérvjellét dhe
Kluksoze pér pérdoruesin. Dizajn dinamik.

Performancé sportive. RS 5 ka vlera
mbresélénése e paré si nga brenda ashtu dhe
nga jashté.

Sportback tregon cilési, performancé dhe kualitet.
Ményra mé e shpejté pér té rritur entuziazmin?

Motor 2.9 litérsh TFSI twin-turbo V6 me 331 kW
(450 kf) dhe 600 Nm, Audi RS 5 pérshpejton
0-100 km/h né 3.9 sekonda.

Siguria nuk mungon asnjéheré, kjo falé sistemit
té frenimit me disqet e geramikés dhe ju udhétoni
té qeté.

Audi RS5 makina gé ndérthur luksin, fuginé, dhe
stilin!
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unique silhouette concept, agile and
luxurious for the driver. Dynamic design.
ports performance. The RS 5 has

impressive value both inside and outside the
cabin.

Sportback that exhibits quality, performance, and
class.

The fastest way to boost enthusiasm?

With the 2,9-liter TFSI twin-turbo, V-6 that makes
331 kW (450 hp ) and 600 Nm of torque, Audi
RS 5 accelerates from 0-100 km/h in 3,9 seconds.

Safety always present, due to the braking system
with ceramic discs, enabling extreme comfort in
traveling.

Audi RS5, the car that combines luxury, power,
and style!



Audi SQ5

modern té kabinés tashmé mjaft e

identifikueshme, Audi SQ5 TDI e vitit 2021
vijon sagén e SUV-ve fantastike t& Audi me
simbolin S qé pritet té jeté shembulli mé i miré né
gamén e modeleve té tij.

Falé stilit me njé dizajn té ri dhe interiorit

Q€ nga prezantimi pér heré té paré né treg,
SQ5 ka gené gjithmoné modeli me i shitur né
segmentin e tij. Gjithashtu, Audi thekson me
krenari se ndodhet né vendin “mé té émbél”
pér blerésit gé jané né treg pér té bleré, dhe
pérfagéson gjithgka ... cilési té larté, luks dhe
performancé gé tashmé vjen e shogéruar me
simbolin S. Qé nga dalja e paré né treg, dhe
me kalimin nga motor nafte né benziné dhe tani
pérséri né motor nafte, Audi vijon té pérsosé
dhe pérmirésojé SQ5 né ményré qé ky model té
Vvijojé té jeté né krye té listés sé blerésve.

upgraded interior, the 2021 Audi SQ5 TDI

continues Audi’'s fine S-badged SUV that
pretends to be the best example in its model
range.

Identifiable thanks to revised styling and an

The SQ5 has been the biggest seller in its
segment since launch. Audi is also keen to note
that it sits in the sweet spot where buyers are
shopping, and it represents everything, high
quality, luxury, and the performance that comes
with the S badge. Since its release, and through
a shift from diesel to petrol and now back to
diesel, Audi has continued to refine and enhance
the SQ5 to keep it right at the top of buyers’ lists.

As such, the updated 2021 variant is subtly —

Si i tille, varianti i pérditésuar i vitit 2021 éshté
kuruar né detaje, dhe padyshim i ndryshém nga
modeli i méparshém. Eshté projektuar njé grilé
e re dhe elementé mé moderné té dizajnit né
té gjithé parakolpin. Ka profile té reja anésore,
tuba té reja marmite dhe ndryshime té dizajnit
né portén e pasme té bagazhit. Madje si opsion
jané edhe dritat e pasme digjitale OLED, dhe
Audi shprehet se quhen “digjitale” sepse mund
té konfigurohen sipas déshirés.

Né brendési éshté montuar njé ekran té ri 10.1
inc me prekje, njé program i pérditésuar pér
sistemin e informacionit dhe argétimit dhe njé
interior i pasur me elementé moderné té detajuar.
Théné shkurt, ka njé kabiné premium qé té fal
njé pamje dhe sens té cilésisé superiore dhe té
jep até ndjesiné e géndrueshme té izolimit gé na
pélgen kaq shumé nga Audi.

but obviously — different to the previous model.
There’s a new grille and revised design elements
across the front bumper. There are new side
skirts, new tailpipe trims and design changes to
the tailgate. Digital OLED tail-lights are available
as an option, and Audi says they are called
‘digital’ because they are configurable.

Inside, there’s a new 10.1-inch touchscreen,
upgraded software to run the infotainment
system, enhanced interior trim and finishes, and
new black trim. The short of it is a premium cabin
that looks and feels high quality and has that
solid insulated feel we like from Audi.

No doubt. It's sharp, it's fast, it's capable on
any road (wet or dry), and it's as practical as a

Pa dyshim ... i mprehté, i shpejté, mund ta
ngisni né ¢do rrugé (té thaté ose me lagéshti)
dhe éshté po aq praktik sa duhet té jeté njé SUV
me madhé&si mesatare. Eshté vérteté njé nga ato
SUV-et gé “bén gjithcka” qé& dukshém plotéson
shumé nga kérkesat e blerésve.

Ju mund ta pérdorni até té geté ¢do dité népér
qytet, mund ta merrni né njé udhétim me familjen,
mund té ktheni me energji timonin né njé rrugé
plot me kthesa, dhe do té kuptoni se efikasiteti i
motorit me nafté éshté po aq i justifikueshém sa
edhe ai i kamionginave familjare.

Né fakt, éshté aq i miré dhe aq komod, sa
déshmon qarté dhe pa médyshje se jo ¢do Audi
ka nevojé pér simbolin RS - SQ5 mjafton.

medium SUV should be. It really is one of those
‘do everything’ SUVs that quite obviously ticks
plenty of boxes for buyers.

Sportier performance comes in the SQ5
Sportback, which uses a turbocharged 3.0-liter
V-6 making 362 hp.

You can use it sedately day-to-day around town,
you can take it on a family road trip, you can
have a riot behind the wheel on a twisty road,
and the efficiency of the diesel engine means it's
easily justifiable as the family truckster.

In fact, it's so good and it's so capable, it proves
unequivocally that not every Audi needs an RS
badge — the SQ5 will do just fine.

Drive with us 7



SKODA, pjesé e promovimit té
sigurisé rrugore ne aktivitetin
Klea Huta Academy Summercamp

ksidentet rrugore kané njé ndikim serioz
né jetén e femijéve. Ata jané shkaktari
i humbjes sé jetés sé mé shumé se
186,000 fémijve nén moshén 18 vijeg né
mbaré botén. Njé pjes€ e madhe e aksidenteve
pérfshin fémijé té cilet nuk e perceptojné rrezikun
e lévizjes né rrugé. Né krahun tjetér drejtues
makinash gé harrojné pérgjegjésiné qé ata kané
pér t& mbrojtur qytetarét e tjeré gé pérdorin
rrugén ashtu si dhe ata. Aksidentet fatale nuk
jané thjeshté njé numeér statistikor. Seicili prej tyre
fsheh tragjedi té jetuar nga familjarét, té afermit
dhe komuniteti dhe kur kéto aksidente pérfshijné
femijét, pérmasat e tragjedisé shuméfishohen.

Konventa e Kombeve té Bashkuara pér té
Drejtat e Fémijéve e vitit 1989 kérkon gé ¢do
femijé duhet t& gézoje mbrotjen dhe pérkujdesin
e nevojshem pér miregenien e saj ose té tij. Njé
ményré e réndésishme pér té pérmbushur kéto
detyrime éshté dhe adresimi i epidemisé sé
aksidenteve rrugore gé vrasin femijé ¢do dité me
forma ndérgjegjésuese.

Me kété objektiv né pikénisje, Klea Huta dhe
KHA Summercamp organizoi ne ambjentet e
kampit veror né Mullet njé aktivitet argétues
dhe ndérgjegjésues me femijét e sezonit té
paré té kampit veror. Pjesmarrésit ishin fémijé
té moshave té ndryshme q@é frekuentojne
kampin dhe aktivitetet ge organizohen né té.
Né ambjentet e kinoteatrit t& vét kampit fémijét
té grupuar sipas moshave morén pjesé né
lojrat, diskutimet dhe aktivitet e organizuara nga

kompani dhe organizata t&€ ndryshme qé prej
vitesh promovojné siguriné rrugore dhe mbrojten
e jetés né rrugé si DPSHTRR, SKODA dhe Kryqi
i Kug Shqiptar.

Pérfagésusesit e DPSHTRR folén pér
rrespektimin e sinjalistikés rrugore duke
simuluar situata t€ ndryshme me vijat ndarése
dhe semaforét ku femijet dilnin vullnetaré pér
té treguar se si duhej vepruar pér té zgjidhur
situata t& ndryshme. Me ndihmén e Kryqit te Kuqg
Shqiptar dhe materialeve té tyre demonstruese
fémijét mésuan disa elemente té ndihmés sé
paré qé ju jepet té aksidentuarve né vendngjarje
dhe gé mund té shpetojné jeté. Interesi i fémijeve
ishte tepér i larté dhe pasohej me pyetje té
shumta té nxitura nga situata té jetuara prej
tyre apo nga ato qé kané paré né ekranet e
televizoréve.

Nuk do t& mungonte as SKODA e cila e solli
mé afér aktivitetin me botén e fémijeve duke ju
dhuruar atyre lapsa me ngjyré dhe libra ngjyrosje
ku ilustruheshin tematikat e diskutuara té sjella
né njé formé térhegése pér moshén e tyre.
Gijithseicili prej tyre u pajis dhe me njé byzylyk
fluoreshent gé vishet me géllim evidentimin né
rrugé pa ndricim. Té entuzjazmuar me dhuratat
ge moren prej perfagesuesve te SKODA ata
hapén diskutimin rreth makinave dhe natyrshém
kaluan bisedén né sjelljen e fémijve brenda tyre
dhe né rrugé. Diskutimet nxitén pyetje t& shumta
rreth vendit mé té miré ku fémijet duhet té ulen
né makiné, pérdorimit té telefonit, t& karriges pér

femije, rripit t& sigurimit e plot pyetje té tjera qé
pér ta lindin shpesh né rrugé dhe per te cilat jo
gjithmoné marrin pérgjigje.

Komunikimi me femijét éshté i njé réndesie té
vecanté pér SKODA-n pasi 49% e blerésve té
makinave SKODA jané prindér fémijésh qofshin
kéta blerés te SPACEBACK, CROSSOVER,
OCTAVIA, SUPERB, KAROQ apo KODIAQ. Ata
e kané pérzgjedhur makinén e tyre SKODA si
njé makiné familjare e cila siguron komoditetin
dhe siguriné maksimale pér familjen dhe femijét
e tyre. Njé nga vlerat bazé té pasqyruara né
brandin e SKODA-s éshté ajo e té genit “Human”
dhe té lidhur shumé ngushté me familjen. Kjo
sjellie nuk &shté e rastésishme. SKODA mendon
pér siguriné e familjes dhe té fémijéve qé né
hapat a paré té dizenjimit té seicilit model proges
qé vijon me standartet e larta té€ prodhimit dhe
kontrollit, futien e teknologjive mé té fundit qé
lehtésojné progesin e drejtimit te automjetit,
garantojné komoditetin dhe siguriné maksimale
té drejtuesit té& automjetit dhe familjes sé fij.

Siguria éshté njé ¢éshtje shumé e réndésishme
pér SKODA-n dhe prindérit gjithashtu. Por kjo
pér fémijét éshte njé teme diskutimi jo dhe aq
térheqése. Megjithaté, nese ky diskutim ju sillet
fémijeve né njé formé interesante si¢ edhe
ndodhi gjaté eventit né KHA Summercamp ky
komunikim kthehet né njé mésim me vlera pér ta
dhe sigurisht pér familjet e tyre.



oad accidents have a serious impact on
R our children’s lives. They have led to a

death toll of more than 186,000 children
under the age of 18 worldwide. The majority of
accidents involve children who do not perceive
the danger of crossing the road. On the other
hand, drivers forget about their responsibility
to protect other citizens, who are road-users
likewise. Fatal accidents are not just statistics.
Each death is translated into a tragedy for family
members, relatives and the community and
when these accidents involve children, the size
of the tragedy multiplies.

The 1989 United Nations Convention on the
Rights of the Child provides that every child is
given the proper protection and necessary care
for his/her well-being. One of the fundamental
ways to meet these obligations is to address the
epidemic of road accidents that kill children on
a daily basis, through a series of awareness-
raising forms.

Having this goal in mind, Klea Huta and KHA
Summercamp organized a fun and awareness-
raising event with the children of the first summer
camp season in the facilities of the summer camp
in Mullet. Children of different age groups attend
the summer camp and the activities it organizes.
Children grouped according to their age took part
in games discussions and activities organised in
the camp’s theatre venue by different companies
and organizations that promote road safety and
life protection for many years, such as GDRTS,

SKODA and the Albanian Red Cross.

Representatives from GDRTS elaborated on
how to act in compliance with the traffic signs by
simulating a series of situations in zebra crossing
and traffic lights, where children volunteered to
show how to act in different assumed situations.
Thanks to the Albanian Red Cross and their
demonstration material, children learned a few
first-aid life-saving help to be given to those
injured in road accidents. The children’s interest
was significantly high and was followed by many
questions prompted by their life experiences or
by what they had seen on TV.

SKODA would not miss this opportunity and
brought the activity closer to the children’s
world by donating colored pencils and coloring
books that illustrated the topics discussed in a
form quite appealing to their age. Each of them
got a fluorescent bracelet which is intended to
illuminate while walking in unlit streets. Excited
about the gifts they received from SKODA
representatives, active discussions shifted to
cars and how children behave while sitting and
while walking on the street. Many questions
arose on the best sit children should take in the
car, the use of mobile phones, child car seats,
seat belts and many other questions they had on
road circulation for which they do not always get
answers.

Communication with children is of particular
significance for SKODA as 49% of SKODA

car buyers are parents using SPACEBACK,
CROSSOVER, OCTAVIA, SUPERB, KAROQ
or KODIAQ. They chose SKODA cars as a
family car which ensures maximum comfort and
safety for their families and children. One of the
fundamental values embodied in the SKODA
brand is the “Human” factor and its dedication
to family. This element is not just occasional.
SKODA pays special attention to the safety of
families and children at the very first steps of the
design of each model, a process in full line with
the highest industry manufacturing and control
standards, including the introduction of the novel
technologies that facilitate the driving process
and guarantee maximum comfort and safety for

the driver and his family.

To SKODA and its parent drivers, safety is an
issue of core relevance. Unfortunately, the
topic is not that attractive to children. However,
if elaborated in a form which is interesting to
children, as in the KHA Summercamp event, this
communication will surely turn into a valuable

lesson to children and their parents.
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Angazhimi i SKODA né promovimin e
ciklizmit né Shqipéri
SKODA's commitment to promoting

Angazhimi i SKODA pér ciklizmin dhe
garat me bigikleta i ka fillesat e veta qé

né zanafillén e themelimit t&€ shogérisé.
Né vitin 1895, Vaclav Laurin dhe Vaclav Klement
themeluan njé fabriké bicikletash né qytetin
Bohemin té Mlada Boleslav.
Dhjeté vite mé voné, Voiturette A u langua si
modeli i paré i automobilit t& shoqgérisé€ sé re,
i cili shérbeu si bazé pér hapjen e fabrikave
té tjera. Né vitin 1925, Laurin dhe Klement iu
bashkuan shoqérisé SKODA. Sot, bigikleta
pérfagéson gurin e themelit té strategjisé sé
sponsorizimit t€ prodhuesit t€ makinave geke.
SKODA mbéshtet “Tour de France”, né cilésiné
e partnerit zyrtar dhe si partner automjetesh, dhe
prodhuesi i automjeteve SKODA éshté sponsor i
fanellés sé gjelbér pér kryesuesin e grumbullimit
t& pikéve. SKODA gjithashtu mbéshtet shumé
aktivitete sportive popullore kombétare dhe
ndérkombétare, filozofi kjo e pércjellé dhe
integruar edhe tek pérfagésuesi i SKODA né
Shqipéri.

Mé 23 maj nisi edicioni i 78-t€ i Turit Ciklistik té
Shqipérisé, eventi mé i réndésishém i ¢iklizmit
né Shqipéri. 85 sportisté, vendas dhe te huaj,
kérkuan suksesin né aktivitetin kombétar, gé
zgjati pér 5 dité né itinerare té ndryshme né rrugét
e Shqipérisé. Me projektin “We Love Cycling”
SKODA ishte prezent dhe né Turin Ciklistik té&
Shqipérisé. Né mbéshtetje té eventit ishte modeli
Fabia me té cilin u shogéruan sportistét né ¢do
terren duke treguar komfort dhe siguri, cilési té
cilat e karakterizojné si makiné.

Kjo nuk &shté hera e paré q&¢ SKODA sponsorizon
eventet e ciklizmit.

“We Love Cycling” prezent gjithnjé aty ku éshté
pasioni pér kété sport.

SKODA's commitment to cycling and
bicycle racing can be traced back to the
company’s roots. In 1895 Vaclav Laurin
and Vaclav Klement founded a bicycle
factory in the Bohemian town of Mlada Boleslav.
Ten years later, the Voiturette A became the first
automobile of the young company to roll out the
factory buildings. In 1925, Laurin Klement merged
with SKODA. Today, cycling is a cornerstone of
the Czech carmaker’s sponsorship strategy.
SKODA supports the Tour de France as an
official partner and vehicle partner, and the
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cycling in Albania

manufacturer also sponsors the green jersey for
the leader of the points completion. SKODA also
supports many national and international popular
sports events; this philosophy is embraced in
Albania as well.

May 23 rd marked the start of the 78 th edition
of the Albanian Cycling Tour, the most important
cycling event in the country. 85 cyclists, local and
international, aimed for trophy in this national
activity, which lasted 5 days and extended in a
wide range of itineraries on the roads of Albania.

Skoda was present in the Albanian Cycling Tour
under the project; We Love Cycling;. In support
of the event, the Fabia model drove along the
bike route together with the cyclists,
demonstrating Fabia’s comfort and safety
features, thus highlighting the vehicles’ most
distinguished advantages.

This is not the first time Skoda sponsored a
cycling event.

We Love Cycling; is always present where there
is passion for this sport.



SAFETY AND SECURITY FOR SECOND-HAND CARS!

ka gené njé zgjedhje mes disa makinave

té pérdorura. Njésoj edhe pér shumé té
tjeré kur kané vendosur ta zévendésojné mjetin
aktual.

P ér shumeé prej nesh blerja e makinés sé paré

Makinat e pérdorura jané njé opsion shumé
joshés!

Ky treg, né fakt, ende vuan nga informaliteti
i cilesisé dhe operatoréve, duke shndérruar
késhtu té gjithé pérvojén nga njé blerje e zgjuar
dhe efikase né njé kalvar procesesh nga blerési
informal, te servisi informal deri tek pajisja me
dokumentacionin e sakté.

Porsche Albania vjen pérséri me zgjidhje té
zgjuara dhe té garantuara, edhe pér ata gé duan
té béjné té tyren njé makiné jo té re.

was a choice between a series of second-
hand cars. The same goes for many others
when deciding to replace their current car.

For many of us, the purchase of the first car

Second-hand cars can be a very enticing option!

Currently, the market is still hugely informal and
in urge for quality, thus the whole experience
from a smart and efficient purchase turns into
an endeavouring process, starting with the
informal buyer, to the informal servicing and to
the assurance of proper documentation.

Once again, Porsche Albania introduces smart
and guaranteed solutions, dedicated to all those
who want to engage in the purchase of a second-
hand car.

The offer provided by Porsche Albania for several
years in a row now is called “Das WeltAuto”; a

Oferta qé Porsche Albania sjell prej disa vitesh
tashmé quhet “Das WeltAuto”; njé platformé e
cila operon né té gjithé Europén dhe mé gjeré.

Cfaré éshté Das WeltAuto?

Das WeltAuto éshté “tregu” ku ¢do person, qé
déshiron té blejé njé makiné té pérdorur, té keté
siguri dhe garanci pér blerjen e tij.

Aktualisht, nése blen njé mjet té tillé né tregun
informal je i detyruar té pérballésh me mungesén
e garancive gé nga prejardhja e automijetit,
kilometrat e konsumuara, historiku i pérdorimit
deri te servisi, tek i cili t& duhet té kryesh
kontrollet e nevojshme para blerjes.

Das WeltAuto “gliron” ¢do dité me mijéra blerés
né té gjithé botén nga kéto pasiguri, duke ofruar
njé set shumé rigoroz kriteresh né vlerésimin e

platform operational throughout Europe and
beyond.

What does “Das WeltAuto” represent?

“‘Das WeltAuto” represents the “market” where
each person who wishes to buy a second-hand
car is provided with safety and warranty for their
purchase.

Currently, if you make such a purchase in the
informal market, you have to cope with lack of
guarantees related to the origin of the vehicle,
mileage, the vehicle background and proper
maintenance checks at a car servicing centre,
where you must perform the necessary servicing
checklist before the purchase.

Das WeltAuto “frees up” thousands of buyers
from these uncertainties on a daily basis, by
providing a stringent comprehensive multi-point

produktit para daljes né treg. Késhtu edhe né
Shqipéri, kjo marké ofron gertifikimin e automjetit,
dokumentacion té rregullt, si dhe kontrolle vetém
né servise té autorizuara.

Né kété ményré Das WeltAuto i heq klientit riskun
e marré pérsipér gjaté blerjes sé njé automjeti té
pérdorur.

Né nisje té sezonit t& ri t&€ promovimit t€ kétij
shérbimi fantastik, pérfagésuesit e Porsche
Albania shprehen krenaré se pértej avantazheve
fantastike qé ofron Das WeltAuto kundrejt njé
tregu informal dhe shpesh heré edhe abzues me
standardet, elementi mé i forté gé ata duan ti
komunikojmé klientéve éshté transparenca dhe
besimi; si dy elementét bazé té biznesit té tyre
né Shqipéri.

inspection for the vehicle assessment before it
hits the market. Therefore, in Albania, this brand
provides all the necessary vehicle certification,
duly issued documentation, as well as servicing
checks exclusively performed at authorized
servicing centres.

This way, Das WeltAuto releases customers
from all the risks undertaken when purchasing a
second-hand car.

On the eve of the new season for promoting
this remarkable service, the representatives of
Porsche Albania are confident that beyond the
fantastic advantages offered by Das WeltAuto in
comparison to the informal and often abusive to
standards market, the most powerful feature they
seek to highlight to customers is: transparency
and trust; which represent the core elements of
their doing business in Albania.
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VOLKSWAGEN ID.4

brezave té rinj éshté tema gé ka pushtuar

diskutimet publike dhe shkencore, né té
gjithé botén. Bienalja e Arkitekturés né Venecia
2021 u titullua “Si do té jetojmé sé bashku?”, duke
frymézuar artisté dhe arkitekté té japin zgjidhjet
e tyre pér njé té ardhme mé té shéndetshme,
me komunitete mé té forta dhe infrastrukturé mé
efikase né ruajtjen e mjedisit.

Enesérmja dhe mijedisi gé po u lémé pas

Prej disa vitesh njé zgjidhje efikase ka ardhur
edhe nga “arkitektét dhe artistét” e industrisé
automotive, nga Volkswagen. Népérmijet
modeleve té tyre elekirike dhe veganérisht
gjeneratés sé re ID ata kané ofruar “njé shérim”
ndaj ndotjes sé madhe g€ krijon transporti né
rrugét e gyteteve tona dhe ajrin gé thithim.

Sé fundmi Volkswagen prezantoi modelin 1D.4,
makina pér familiet e t& ardhmes! Ky model
éshté alternativa mé e miré dhe praktike e serive
SUV me djegie. E bollshme né hapésiré dhe
100% elektrike, ID.4 éshté gjithashtu e para
makiné e cila krijon 0% emetime ndotése né ajér
dhe mijedis.

Qe prej krijimit t€ saj né fabriké deri né fund té
performancés sé saj né rrugé ID.4 emeton 0%
ndotje né mjedis. Nga materialet e pérdorura té
riciklueshme deri te zhdukja e tymit kjo makiné
éshté “njé slité éndrrash” pér brezat e rinj dhe té
ardhmen qé ata do té trashégojné.

ID.4 i pérket familjeve dhe udhétimeve, detit dhe
malit. Me 500KM autonomi me vetém njé karikim,
¢do cep i Shqipérisé éshté i arritshém, pa krijuar
asnjé ndotje, pa shgetésuar asnjé habitat natyror
nga zhurmat dhe pa ndjeré asnjé kilometér rrugé.
Teknologjia e aplikuar né 1D.4 mundéson kontroll
né distancé té temperaturés, lidhje me internetin
dhe udhézim AR gjaté ngarjes. Té gjitha kéto té
lehta né pérdorim pér kédo.

Diskutimi mbi t&€ ardhmen dhe mjedisin na takon
té gjithéve dhe kontributi i gjithésecilit éshté njé
pérgjegjési e paneglizhueshme.

Si pérheré, Volkswagen ka ndikuar diskutimet
globale duke i revolucionarizuar kéndvéshtrimet
me produktet e tyre automomtive. Njéjté dhe sot,
ata po ndikojné trashégiminé toné ndaj brezave
té rinj, duke e ndértuar gé sot t& ardhmen mé té
pastér.

he future and the environment we are
I inheriting to the younger generations is
the topic at the core focus of public and
scientific discussions all over the world. The tittle
of the 17th Venice Architecture 2021 Bienale
“How will we live together?”, inspired artists and
architects to provide their solutions for a healthier
future, with stronger communities and more
efficient environment-friendly infrastructure.

For several years now, “architects and artists” of
the Volkswagen automotive industry have also
provided an efficient solution. Their all-electric
designs, in particular the new ID generation,
represent the “cure” to the immense air pollution
caused by the chaotic road transport and the air
we breath in our cities.

Volkswagen recently introduced the all-new 1D.4
model, the car for the families of the future! This
design represents the best and most practical
alternative to the combustion-engine SUV series.
Comfortably spacious and 100% electric, the
ID.4 model is also the first environment-friendly
car with 0% carbon air-polluting emissions.

From its inception at the factory to its final road
performance, the ID.4 emits 0% discharge to the
environment. From recyclable materials used to
eradicating smoke, this car is “a dream sled” for
younger generations and the future they will inherit.

ID.4 is designed for families and trips to the
seas and the mountains. With 500KM autonomy
of a single charge, every corner of Albania
is pollution-free accessible, with no acoustic
disturbance to any natural habitat while on a
dreamy comfortable drive. The 1D.4 technology
enables remote temperature control, internet
connection and AR instruction while driving. All
of these highly user-friendly.

The future and the environment are crucial
matters concerning all of us and everyone’s
contribution is an impending responsibility.

As always, Volkswagen is a powerful and
influencing stakeholder to global discussions by
revolutionizing perspectives with its automotive
products. Likewise, today Volkswagen is a major
influencer to our heritage and to the younger
generations, building a cleaner and greener
future.
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New Caddy 5

8 versioni i fundit, gé do té lartésojne nivelet e teknologjisé né skaje

M odelet e reja té Caddy 5 kané té njéjtén platformé me modelin Golf
té paprekura mé paré né hapésirén e makinave té lehta tregtare.

Ndérkohé gé Caddy 5 éshté njé model krejtésisht i ri, ai ende pérfagéson
100 pérgind njé Caddy. Pér mé shumé se njé dekadé, Caddy ka kryesuar
tregun né kété segment, duke pérfagésuar rreth 60-70% té pjesés sé
tregut shqiptar. Ndérsa klientét e rinj do té joshen nga Caddy 5 i ri pér
anén praktike dhe teknologjiné qé zotéron, klientét ekzistues, shumica e
té ciléve kané pasur né zotérim gjenerata t¢ méparshme t€ Caddy-it, do
té kené mundésiné té shohin evolucionin e ri, se si njé automjet kaq i miré
thjesht béhet edhe mé i pérkryer. Fakti gé zgjidhjet ekzistuese té hapésirés
sé magazinimit mund té trashégohen nga gjenerata e vjetér te modeli i ri,
pérbén njé lajm fantastik.

8, and will boast levels of technology not yet seen in the light

The all-new Caddy 5 shares its underpinnings with the latest Golf
commercial space.

While Caddy 5 is an all-new model, it is still 100 per cent a Caddy.
For over a decade, Caddy has been the market leader in its segment,
representing around 60-70% per cent of the Albanian market share. While
new customers will be attracted to the new Caddy 5 for its practicality
and technology, the existing customers, many of whom have owned
several previous generations of Caddy, will see this latest evolution as
simply making a good thing even better. The fact that existing shelving and
storage solutions can be carried over between older generations and the
new model, can’t hurt either.



for Lura

arku Kombétar Luré-Dejés éshté njé
nga parget mé té bukura kombétare né
Shqipéri.

Fatkegésisht, ka pésuar démtime masive pér
shkak té prerjeve té paligishme dhe serive té
zjarreve qé shkatérruan pyjet e saj.

Trees for Luré éshté njé projekt gé synon ti
rikthejé Lurés jetén gjaté viteve né vazhdim.
Gjaté dy ditéve (28-30 maj) u zhvillua misioni i
mbijelljes sé 2500 fidanéve.

Pérvec praktikave t&€ njohura nga té gjithé si
pérdorimi i energjive té ripértéritshme dhe ulja
e CO2, Volkswagen Makina Tregtare, pjesé e
Porsche Albania eshte mbéshtetés i projektit
Trees for Luré pér té dytin vit rradhazi. Synimi
éshté gé ti rikthehet Lurés, gjaté viteve né
vazhdim, lulézimi i dikurshém.

Porsche Albania éshté dhe do te jete vazhdimisht
duke pérmirésuar praktikat e mbrojties sé
mjedisit natyror.

Dikur Parku Kombétar i Lurés ka qgéné njé
pasuri natyrore dhe éshté detyré e gjithésecilit t&
kontribojé sadopak né rimékémbjen e tij!

he Lura-Deja National Park is one of the
most amazing national parks in Albania.

Unfortunately, it has suffered massive
damage due to illegal logging and a series of
fires that destroyed its forests.

“Trees for Lura” is a project that aims to bring
Lura back to life in the years to come. During the
two-day event, May 28-30, a mission of planting
2500 seedlings took place.

In addition to widely-known practices as the
use of renewable energy and CO2 reduction,
Volkswagen Commercial Vehicles, an integral
part of Porsche Albania showed to be a
prominent supporter of the “Trees for Lura”
project for the second year in a row. As a partner
in this initiative, it aims to restore Lura to its
former blooming prosperity in the future years.

Porsche Albania is and will be continuously
engaged in enhancing its natural environmental-
friendly practices.

Once upon a time, Lura National Park used to be
a natural resource, and everyone should feel the
duty to contribute to its recovery!
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SEAT Tarraco

Plug-In e-HYBRID

mbicia e SEAT pér té shndérruar gamén
Ae automjeteve né automjete elektrike
materializohet me kombinimin e djegies
dhe energjisé elektrike, duke prezantuar

automjete té tilla si SEAT Tarraco Plug-In
e-HYBRID,

Kjo éshté déshmi e prekshme se si teknologjité e
pérparuara té energjisé elektrike mund té béjné
meé eficiente edhe automjetet mé t€ médha, duke
ruajtur pozicionin e tyre té€ réndésishém né njé
treg gjithnjé e mé té& prekshém nga ndikimet
mjedisore.

Nén kofanon e madhe t& SUV-it géndron zemra
e hibridit t&¢ avancuar plug-in (me karikim), ku
miksohet njé motor benzine 1,4 litérsh TSI 150PS
(110kW) me njé motor elektrik 85kW (115PS) té
lidhur me njé transmision automatik dhe manual
DSG me gjashté nivele shpejtésie dhe motor
qé drejton gomat e pérparme, duke gjeneruar
késhtu njé fugi t& kombinuar prej 180kW/245PS
dhe 400Nm té shtytjes fillestare.

Versioni hibrid plug-in (me karikim) siguron njé
udhétim prej rreth 49 km, duke pérdorur vetém
energjiné né bateriné e automjetit — i pérkryer
pér rritien e efikasitetit ose pér té€ udhétuar

népér rrugét e njé qyteti ku rregullat pér ruajtien
e cilésisé sé ajrit jané mé té rrepta - dhe mund
té pérdoret me njé shpejtési deri né 140 km/
oré, duke e béré até tepér efikas. Né rast se
parashikoni té& udhétoni distanca mé té largéta,
SEAT Tarraco Plug-In e-HYBRID pérdor motorin
elektrik dhe até me benziné pér té ofruar njé
diapason udhétimi prej 730 km pa gené nevoja
té furnizoheni me karburant.

Dizajni ka platformén solide té projektuar nga
Tarraco qé nga langimi i tij, dhe ka té integruar
né kété model Stilin, Ekselencén dhe linjat e
FR, pér té pérshtatur automjetin posagérisht me
nevojat tuaja.

Dizajni i brendshém mbetet dominant, ndjesia e
hapésirés sé bollshme, siguria dhe njé nivel mé
i larté cilésie. Sérish, fokusi mbetet né finesén e
pérzgjedhjes dhe sugjerimin pér aftésité hibride
té karikimit t&¢ SUV. Kjo ilustrohet nga pérzgjedhja
e dizajnit té levés sé marshit me ndrigcim dhe dy
butonave specifiké: e-Mode dhe s-Boos

Me prezantimin e modelit hibrid plug-in (me
karikim), né vecorit¢ shtesé pér té ndihmuar
pérdoruesit pérfshihen mundésia qé drejtuesit
e automjetit t&€ menaxhojné procesin e karikimit

né distancé pérmes e-Manager, té kontrollojné
kondicionimin e ajrit - automjeti mund té
nxehet paraprakisht pér deri né 30 minuta, dhe
sistemi punon nga -15 °C deri né 22 °C — dhe
t€ menaxhojné kohén e nisjes nga té gjitha
aplikacionet e telefonave inteligjenté; ¢ka do té
thoté gé kur té jeni gati t& nisni udhétimin tuaj,
gati do té jeté edhe SUV-i i madh.

SUV-i mé i madh i prodhuar nga kjo marké,
tashmé me njé nivel mé té larté vetédije
dhe efigiencé mjedisore , ruan integritetin e
markés pér pérmirésimin e sigurisé. SEAT
Tarraco Plug-In e-HYBRID integron njé séré
sistemesh té& pérparuara té asistencés ndaj
drejtuesit t& automjetit dhe karakterizohet nga
vecori komoditeti g€ ofrojné mé shumé siguri,
géndrueshméri dhe komfort, pavarésisht trafikut
népér xhungla urbane apo nisjes né udhétime
meé epike.

SEAT Tarraco Plug-In e-HYBRID éshté njé
déshmi solide gé elektrifikimi pérfagéson njé
teknologji qé sjell avantazhe té shumta dhe
do té pérfaqésojé té ardhmen e ndritur gé do
té pérmbushé nevojat e |évizshméris€, duke
zvogéluar ndikimin e démshém né mjedis.



EAT's ambition to electrify its vehicle
line-up is exemplified by the mating of
combustion and electricity and delivering

vehicles such as the SEAT Tarraco Plug-In
e-HYBRID,

It proves that advanced powertrain technologies
can make even the largest vehicles more
efficient, maintaining their relevance in a market
more influenced by environmental concerns.

Underneath the large SUV’s bonnet sits the heart
of the advanced plug-in hybrid, mixing a 1.4 litre
TSI 150PS (110kW) petrol engine with a 85kW
(115PS) electric motor linked to a six-speed
DSG dual-clutch transmission and with a front-
wheel drivetrain, delivering a combined output of
180kW/245PS and 400Nm of torque.

The plug-in hybrid version provides a range of
some 49km using just the energy stored in the
vehicle’s battery — perfect for increased efficiency
or to travel around city streets where air quality
regulations are stricter — and can be used at

speeds of up to 140km/h making it incredibly
versatile. And when longer distances are
required, the SEAT Tarraco Plug-In e-HYBRID
uses both electric and petrol engines to deliver a
730km range without the need to refuel.

The design uses the solid foundation put in place
by the Tarraco since its launch and integrates
into Style, Xcellence and FR trims, to match the
vehicle specifically to the needs.

The strong interior design remains, the feeling of
space, safety and a high level of quality. Again,
the focus is on subtleness and hinting at the plug-
in hybrid SUVs abilities. This is exemplified by the
inclusion of the newly designed and illuminated
gear selector and two specific buttons: e-Mode
and s-Boos

With the introduction of the plug-in hybrid,
additional features to help users include the
ability for drivers to manage the charging
process remotely via the e-Manager, control the
air conditioning — the vehicle can be pre-heated

for up to 30 minutes, and the system works from
-15°C to 22°C — and manage departure times all
from the smartphone app; meaning that when
you’re ready to start your journey so is the large
SUV.

The brand’s largest SUV, now with a more
efficient and environmental consciousness,
maintains the brand’s approach to improving
safety. The SEAT Tarraco Plug-In e-HYBRID
integrates a range of advanced driver assistance
systems and convenience features that allow
it to remain secure, stable and comfortable no
matter whether it's battling through urban jungles
or taking on more epic journeys.

The SEAT Tarraco Plug-In e-HYBRID proves
that electrification is a technology that delivers
numerous advantages and is part of a bright
future where mobility needs can be reached while
still reducing our impact on the environment.

Drive with us 17
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Tiranés dhe mendojmé se éshté njé ide e re,

njé risi g&¢ shumékush e lidh me brezin e ri.
Scooter-at elektriké |évizin lirshém népér Tirané
sot dhe jo vetém. U desh pak kohé qé scooter-i
té shndérrohet nga njé lojé pér fémijé né njé mjet
elegant lévizje né qytet aq sa dikush mund té
pyesi “Po si nuk i vajti né mend dikujt mé herét?”.
Pérgjigjja do ju surprizojé.

Ishohim ¢do dité e mé shumé né rrugét e

Megjithése scooter—i duket si njé vijim llogjik i
trendit t& mobilitetit elektrik t& nisur né dekadén e
fundit me makinat elektrike dhe motorrét elektrik,
ai éshté njé mjet transporti i rilindur. Scooter-i i
paré elektrik, i njohur si Autoped, filloi té shitej
né dyganet e New York-ut né vitin 1915, vetém 3
vjet mé voné se mbytja e Titanikut.

Edhe atéhere, si sot, Autoped-i i gjeti qytetarét
té papregatitur si nga ana e legjislacionit ashtu
edhe nga infrastruktura. Semaforét e paré u
futén né pérdorim rreth 15 vjet mé voné. Duke
vazhduar me qytetin nga ku e nisi udhén pér
heré té paré Autoped-i u legalizua vetém né prill
té vitit 2020.

Femrat ishin t& parat qé& rané né dashuri me
Autoped-in. Zyra Postare e New York-ut e
kontraktoi kompaniné pér té prodhuar Autoped-e
pér postjerét e saj si njé ményré mé e shpejté
dhe e lehté pér shpérndarjen e postés. Oficerét
e policisé gjithashtu i pérdorén Autoped-et
pér patrullim. Fatkegésisht edhe gangsterét
i shfrytézuan si mjete té& pérshtatshme pér tii
shpétuar ndjekjes nga policia. Kjo ishte arsyeja
pérse gazeta “The Sun”, né até kohé, i quajti

eKickScooter

“Solo Devil Wagon”.

Ashtu si atéhere, edhe tani, arsyeja mé joshése
e pérdorimit té& scooter-it mbetet lehtésia dhe
shpejtésia e Iévizjes né distancat brenda qgytetit.

Mbase jo té gjithé, por njé pjesé e madhe e
qytetaréve té Tiranés humbasin mesatarisht 30
oré né vit né trafik. Kjo éshté njésoj si té€ shohésh
1578 video né TikTok! E dimé té gjithé se kjo do
té thoté shumé kohé e harxhuar para ekranit, por
e njéta gjé mund té thuhet dhe pér géndrimin
ulur né makiné. Shpejtésia mesatare e |évizjes
sé tyre me makiné brenda qytetit éshté rreth
15 km né oré. Pér mé tepér, gjaté vitit qgé lamé
pas té gjithé e shijuam Iévizjen né ajér té pastér
dhe ecjen né rrugét bosh té gyetetit. Packa se
u detyruam nga faktoré té tjeré, té gjithéve na
pélgeu pa masé dhe na tregoi se makina nuk
éshté e vetmja zgjidhje pér Iévizje brenda qytetit.

Kjo éshté dhe arsyeja kryesore g& Porsche
Albania sjell né tregun shqiptar SEAT MO
eKickScooter 25, njé zgjidhje elektrike, online
té cilén mund ta bleni, ta merrni me gera ose ta
bashképérdorni.

E kush ka déshiré ti rikthehet trafikut dhe
ndotjes né rrugé e qytete pa rimenduar pasojat?
SEAT Albania mundéson me ané t&¢ SEAT MO
eKickScooter 25 pér té gjithé ata gé duan té
hedhin njé hap té guximshém né transformimin
e ményrés sé lévizjes sé& tyre né dicka mé
positive, mé té lehté dhe mé té shpejté. SEAT
MO eKickScooter 25 paloset, éshté portativ dhe i
lehté mjaftueshém pér té kombinuar |évizjen tuaj
me transportin publik. eKickScooter 25 ju sjell

njé pavarési lévizjeje prej 25 km duke ju dhéné
siguri, komoditet dhe teknologji né Iévizje. SEAT
MO mund t& menaxhohet direkt nga celulari juaj
népérmijet aplikacionit Ninebot-Segway.

Lévizia me SEAT MO eKickScooter 25 sjell
pérfitime ekonomike dhe né kohé pér ju edhe
pér qytetin duke ulur trafikun, kosot e riparimit
té infrastrukturés si dhe ofron transport me kosto
té ulét pér té gjitha kategorité e qytetaréve.
Njé numeér i konsiderueshém prej nesh e kané
pérgafuar tashmé kété trend duke ulur numrin
e udhétimeve me makiné né qytet né favor té
scooter-it elektrik. Shumé studime tregojné
gjithashtu se trendi i pajisjeve t& mikromobilitetit
do té vazhdojé té rritet ndjeshém né vitet né
vazhdim, sidomos né zonat urbane.

Kjo éshté e pritshme pér sa kohé gé kjo lloj
|évizje ju mundéson té€ mbérrini aty ku duhet né
kohé, lehtesisht dhe pa u shqetésuar pér kostot.
E ku ka mé kéndshém se kur rruga pér né puné
té ndihet si njé seancé patinazhi né akull dhe
vajtja pér né kinema si njé xhiro me patina.

A nuk ju ka shkuar dhe ju ndérmend té zgjidhni
njé scooter elektrik né vend t& makinés?
Adaptimet e vogla mund té sjellin ndikim té
konsiderueshém né kohé, para dhe né ambient.
Kété vit le té dalim jashté makinés dhe ta shohim
qytetin ndryshe.

E nése do té shkoni diku shpejt mos prisni pér
taksi. Me SEAT MO mbérrini mé shpejt. E mbase
mund té dégjoni diké t’ju thoté kalimthi “Ec mo,
me SEAT MO!”




e see them increasingly more every
Wday in the streets of Tirana and we

assume it's a new idea, an innovation
that many people associate with the new
generation. Electric scooters move freely around
Tirana today and not only. It took some time for
the scooter to be transformed from a children’s
toy into a stylish city vehicle, so much so that
one might ask, “How come no one thought of it
before?” The answer will surprise you.

Although the scooter seems like a logical sequel
to the electric mobility trend that began in the
last decade with electric cars and motors, it is
actually a reinvented mode of transportation. The
first electric scooter, known as the Autoped, was
launched in New York stores in 1915, just 3 years
after the sinking of the Titanic.

Back then, as is the case at present, Autoped
found citizens unprepared both in terms of
legislation and infrastructure. The first traffic
lights were introduced about 15 years later. In
the city it began its journey for the first time,
Autoped was legalized only in April 2020.

Women were the first to fall in love with Autoped.
The New York Post Office contracted the
company to produce Autoped for its postmen,
as a faster and more efficient way to deliver
mail. Police officers also started using Autoped
for patrolling. Unfortunately, the gangsters also
used them as appropriate means to escape
being followed by the police. That is why “The
Sun” named it “Solo Devil Wagon” at the time.

Similarly, in the past just like now, the most

tempting reason to use the scooter remains the
ease and speed of moving at city distances.

Probably not all, but a large portion of the citizens
in Tirana lose an average of 30 hours a year in
traffic. That makes for the same time as watching
1578 videos on TikTok! Clearly this means too
much time spent in front of the screen, but the
same can be said for sitting in a car. The average
speed one moves within the city is about 15 km
per hour. Moreover, during the past year we all
enjoyed moving in the fresh air and walking on
the empty streets our city. Although we were
forced by other factors, we all tremendously
enjoyed it and this experience showed us that
cars are not the only solution available for
moving within the city.

This is the principal cause why Porsche Albania
brought to the Albanian market SEAT MO
eKickScooter 25 - an electric solution - which you
can buy, rent or share.

Who wants to get back to traffic and pollution in
the streets and cities without reconsidering the
consequences? SEAT Albania makes this wish
come true through SEAT MO eKickScooter 25
for everyone who wants to take a bold step in
transforming the way they move into something
more positive, easier and faster. SEAT MO
eKickScooter 25 is foldable, portable and light
enough to combine it with public transport.
eKickScooter 25 brings you 25km of movement
independence providing you with safety, comfort
and technology on the go. Manage your SEAT
MO scooter directly from your mobile phone via

the Ninebot-Segway app.

Moving with the SEAT MO eKickScooter 25 is
beneficial both in economic and time aspects, for
you and the city, as it reduces traffic, infrastructure
repair costs and provides low-cost transportation
for all types of citizens. A considerable number of
us have already embraced this trend by reducing
the number of car trips to the city in favor of the
electric scooter. Many studies also show that
the trend of micromobility devices will continue
to grow significantly in the subsequent years,
especially in urban areas.

This is to be expected as long as this type of
movement allows you to get where you need to
be on time, easily and without worrying about
costs. And what could be more enjoyable than
a trip to work which feels like an ice-skating
session, or going to the movies as if on a roller
coaster ride?

Didn’t you ever think of choosing an electric
scooter instead of a car? Small changes can
have a significant impact on our time, money and
the environment. This year, let's get out of the car
and see the city from a different point of view.

And if you want to go somewhere fast, don’t wait
for a taxi. Get there faster with SEAT MO. And

maybe you will hear someone say to you, “Go,
with SEAT MOY”




ur flasim pér modelin Golf nga marka
KVoIkswagen, nuk flasim thjesht pér
njé makiné por pér njé nga elementét
karakterizues

komuniste.

té shoqérisé shgqiptare post-

Ajo ka shogéruar shqiptarét né momentet mé
té réndésishme. Né gézime dhe momente té
véshtira; né terrene malore apo pushimet e
tyre buzé detit; né shi apo né boré kjo ikoné e
transportit botéror ka gené shogéruesja mé e
besueshme.

Volkswagen ka patur pérheré kapacitetet pér té
prodhuar, jo thjesht mjete transporti, por ikona
kulturore né té gjithé botén.

Kjo ishte ajo ¢faré ndodhi edhe me praniné e
Volkswagen Golf né Shqipéri. Ajo ¢faré mé paré
konsiderohej si njé eskluzivitet i elitave, tashmé
ishte e pérballueshme nga té gjithé. Aq shpejt
“u pérvetésua” Golf sa shoferét e késaj marke
u shndérruan né njé komunitet té gjalle, té
famshém pér eksperimentimet me paragitjen e
mjetit té tyre.

Prej disa vitesh kjo familje e madhe funksiononte
né ményré té paorganizuar. Tashmé, me
iniciativén e disa prej pjesétaréve té Kkétij
komuniteti dhe me mbéshtetien e Porsche
Albania, kjo familje ka njé shtépi.

Ajo quhet Golf Club Albania!
https:/Awww.facebook.com/groups/2807375342819022

Formalizimi i kétij Klubi pérkon me langimin e
modelit mé té fundit: Golf 8!

Prezantimi i kétij modeli pérfagéson edhe njé
déshmi mbi té gjithé epokén. Golf 8 materializon
kulmimin e té gjitha déshirave personalizuese
té shoferéve té modeleve té mépérparshme
dhe té gjithé rrugén e pérshkuar nga vende
si Shqipéria, me té gjitha transformimet dhe
ndryshimet radikale socio-ekonomike.

Ky model éshté gjithashtu njé rast pér té
ndjeré nga afér “sa rrugé éshté béré” edhe me
teknologjiné. Ku transporti cilésor dhe migésor
me mijedisin kané gené pérheré né gendér té

vémendijes sé€ inxhinieréve dhe projektuesve té
Volkswagen, pér t'i sjellé audiencés makinén e
tyre té éndrrave.

Me siguri Golf 8, prurja mé e shumépritur, do
té shérbejé edhe si njé ogur shumé i miré pér
familjen Golf Club Albania.

Pronarét e makinave Golf jané té njohur si njé
komunitet shumé i gjallé me njé histori té gjaté.

Ata mund ti gjesh né té gjitha klasat sociale,
gjithmoné duke improvizuar dhe modifikuar
makinat e tyre. Gjalléria e karakterit té tyre
éshté e reflektuar né modifikimet gé ato i
béjné makinave té tyre me njé sens té rafinuar
komuniteti t& pérbashkét. Ata i konsiderojné
makinat e tyre Golf si njé pasion gé zgjat gjithé
jetén, dhe i referohen atyre si “flaké”.

Disa nga momentet e I€vizjes né rrugét e
Shqipérisé me makinat nga Golf 1 né Golf 8.
Njé udhétim qé nisi me mé té apasionuarit pas
Golf, dhe qé do vazhdoj mé te;j.



https://www.facebook.com/groups/2807375342819022

hen talking about the Golf model
by Volkswagen, it is not just about
the car ... it is about one of the most

distinguishable features of the post-communist
Albanian society.

Golf drove along with Albanian people in their
most prominent days: in merry and tough
moments, in mountainous terrains or by the
seashore on vacations, in rainy or snowy
weather ... this worldwide famous transport icon
represented the most reliable companion.

Volkswagen has not only demonstrated to be a
leading car manufacturer bur also a cultural icon
all over the world.

Likewise, we lived through the same experience
with the presence of Volkswagen Golf in
Albania. What was once considered an elite
exclusiveness, now became accessible to
all. Golf was so “absorbed” that its drivers
transformed into a vibrant community, famous for
experimenting with the appearance of their car.

For several years, this large family behaved
in a disorganized way. Nowadays, thanks to
the initiative undertaken from some of the
community members and with the support of
Porsche Albania, this family has a home.

It is named the Golf Club Albania!

https:/Aww.facebook.com/groups/2807375342819022

The establishment of this Club coincides with the
launch of the latest model:

Golf 8!

The launch of this model also represents an
endorsement to the whole era. Golf 8 embodies
the pinnacle of all customized features used by
previous models’ drivers and the entire journey
gone through by countries like Albania under
vast radical socio-economic transformations.

Moreover, this model represents an opportunity
to acknowledge the “gone-so-far” embracing
technology. The quality and environmental-
friendly transport has always been the core focus

of Volkswagen engineers and designers, aiming
to introduce the audience with their dream car.

Undoubtedly Golf 8, the most awaited model,
will also serve as a good omen for the Golf Club
Albania family.

Dating back long ago, Golf car owners are
popular for being a very vital community.

They pertain to all social classes, always
modifying and improvising on their cars. Their
liveliness is reflected in the modifications they
make to their cars with a refined sense of
shared community. They consider their Golfs
as an everlasting passion and refer to them as
“flames”.

Hot moments on the roads of Albania with
models from Golf 1 to Golf 8.

A journey initiated with the most passionate
about Golf and that will be a never-ending story.
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Rezervimi online

i sherbimeve té makineés!

Service Booking Online

t'i kryejé shérbimet mjetit té tij éshté njé

proces i gjaté dhe ezaurues. Pértej kohés
sé harxhuar deri né gjetjen e servisit té& besuar,
shumé energji shpenzohen pa rezultat duke mos
marré vlerésimin e duhur té problemeve apo
kostove pér riparimin e tyre.

Pér njé pronar makine, momenti kur duhet

Kéto procese, né fakt pérfagésojné njé mendési
ende arkaike té té& punuarit dhe optimizuarit té
kohés soné té pérditshme. Njé nga kompanité gé
po revolucionon kété mendési me gasjet e saj
teknologjike éshté Porsche Albania. Népérmijet
investimeve té tyre digjitale kjo kompani ka
arritur “t€ lehtésojé jetén” klientéve té saj,
duke pérmirésuar njékohésisht edhe cilésiné
e shérbimeve qgé ata marrin. Njé moment i
réndésishém pér kété kompani dhe pér té gjithé
tregun automotiv ka qené krijimi, pér heré té
paré né Shqipéri, i aplikacionit “Makina Ime”. Ky
aplikacion ofron dhjetra shérbime té integruara
pér mbi 50 mijé pérdoruesit e saj aktiv.

Kryerja e shérbimeve té makinave éshté
vértetuar tashmé se éshté njé “dhimbje koke”
e pérmuajshme dhe pérvitshme pér shumé
individé dhe kompani me flota transpoti té
konsiderueshme.

Pér kété arsye Porsche Albania vendosi t'i japé
njé zgjidhje edhe késaj “dhimbje koke”.

Dealership-i mé i madh né vend ofron, pérséri pér
heré heré té paré né Shqipéri, shérbimin online té
rezervimit t&€ shérbimeve. Népérmijet platformés
sé tyre online té dedikuar, ky proces qé mé paré
mund té merrte shumé dité té ¢muara, tashmé
plotésohet me 7 hapa té shpejté:

1. Krijo profilin ténd né platformén online:
bit.ly/30AtkxP ose bit.ly/3bwrOaV

Zgjidh markén e makinés.
Zgjidh ményrén e rezervimit.

Zgjidh llojet e shérbimeve.

o 0N

Zgjidh ményrén e dérgimit t& mjetit dhe
oraret e pérshtatshme.

6. Futté dhénat e tua.
7. Rezervo!

Ky shérbim inovativ ofrohet ekskluzivisht pér
markat e Porsche Albania: VOLKSWAGEN,
AUDI, SKODA, SEAT.

Profili i pérdorueséve krijohet vetém njé heré
duke shkurtuar késhtu kohén e procesit edhe mé
shumé né shérbimet e rradhés.

Pértej kohés, parave dhe energjive té shpenzuara
pa efikasitet, shumé shoferé rrezikonin edhe

cilésiné e shérbimeve duke i marré ato nga
servise té pa autorizuara.

Me rezervimin online t€ shérbimeve, tashmé té
gjithé bizneset dhe individét qé€ kané né pronarési
markat VOLKSWAGEN, AUDI, SKODA dhe
SEAT mund té pérfitojné né Porsche Albania
shérbime té lehtésuara dhe té garantuara nga
serviset e saj té autorizuara dhe me reputacion
té konsoliduar né tregun shqiptar.

Né termat e teknologjisé, evolucioni ende
favorizon ata qé arrijné té pérshtaten dhe té
integrojné risité né punén e tyre té pérditshme.

Né kété sens Porsche Albania udhéheq kété
evolucion duke ripérkufizuar premisat pér
industriné automotive dhe cilésiné e shérbimeve.

Digijitalizimi pérfagéson njé terren ende té ri pér
shumé sektoré té€ ekonomisé shqiptare dhe ato
kompani gé do té arrijné “té vendosin flamurin”
té parét premtojné té jené edhe dominuesit pér
vitet qé vijné.

Né industriné automotive flamuri i Porsche
Albania dhe i markave qé ajo pérfagéson
aktualisht: VOLKSWAGEN, AUDI, SKODA,
SEAT, duket té jené pércaktuesit dhe promovuesit
mé me zé té progresit dhe standardeve té sé
ardhmes.



the vehicle periodic maintenance services,

it can turn into an endless and exhausting
process to cope with. In addition to the time
spent in finding a reliable service provider,
tons of energy are wasted and yet no proper
assessment or fair costs are found for the car
repair.

For a car owner, when it comes to perform

Indeed, such processes represent an outdated
archaic mindset of working versus the option
of optimizing our much-needed daily time.
Porsche Albania is one of the companies that
is revolutionizing this mindset by introducing its
novel technological approaches. By embracing
technology through digital investments, this
company has managed to “make life easier” for its
value-minded customers, while focusing on the
improvement of the high-tech featured services.
An important achievement for this company and
the entire automotive Albanian market is the
launch of the pioneer application, “My Car”. This
App. provides dozens of integrated services for
over 50 thousand of its active users.

Monthly or annual maintenance car service can
admittedly cause a “serious headache” to many
individuals and companies in possession of
significantly large transport fleets.

On these grounds, Porsche Albania introduced

the solution to this “headache” as well.

For the first time in Albania, the largest authorized
dealership in the country, introduces the service
of booking online for car maintenance. Through
this tailored online platform, this process that
previously could take many precious days, is
now completed with 7 quick steps:

1. Create your individual profile on the online
platform: bit.ly/30AtkxP or bit.ly/3bwrOaV

Select the car brand.
Select the booking method.

Select the types of services.
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Select the appropriate shipping method and
schedules.

6. Enter your details.
7. Book!

This innovative service is exclusively provided
for Porsche Albania brands: VOLKSWAGEN,
AUDI, SKODA, SEAT.

The user profile is completed only once, thus
saving more time for the next services.

Furthermore, despite the time, money and
energy spent inefficiently, many drivers also

risked facing the poor quality of services from
unauthorized service providers.

Through this innovative of online booking, all
business entities and individuals who own any
of the VOLKSWAGEN, AUDI, SKODA, SEAT
brands can benefit from ‘Porsche Albania’
facilitated and guaranteed authorized services,
with a solid and sustainable reputation in the
Albanian market.

In terms of technology, evolution favors those
who manage to adapt and integrate innovations
into their daily work.

Porsche Albania represents a technology
evolution leader by redefining the prerequisites
for the automotive industry and the quality of
services delivered.

Digitalization is not very popular in many sectors
of the Albanian economy and the first companies
that will manage to embrace digitalization,
promise to become market dominators for the
next years to come.

In the automotive industry, Porsche Albania’s
flag and the brands it currently represents are
as follows: VOLKSWAGEN, AUDI, SKODA,
SEAT, being the most prominent determinants
and promoters of progress by establishing future
standards.
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Together 4 Integrity
Perception Workshop

i pjesé e Grupit Volkswagen, ne né
S Porsche Albania po zbatojmé prej 3 vitesh

projektin “Together 4 Integrity”. Ky éshté
njé program i zhvilluar nga Volkswagen dhe i
véné né zbatim né té gjitha entitetet e grupit, ku
qéllimi kryesor i té cilit éshté té arrijé ekselencé
né integritet dhe pajtueshméri né ¢do proces,
shérbim dhe produkt t&€ kompanisé pér té gené
njé model né shoqéri.

Ndyshimi fillon nga ne, nga kolegét e Porsche
Albania-s, dhe si pjes€ e zbatimit ne kemi
zhvilluar trajnime dhe seminare pér té kuptuar
géndrimin toné karshi parimeve té integritetit, si
mund té pérmirésohemi edhe mé shumé dhe si
mund té kontribuojmé né shogéri.

s part of the Volkswagen Group, we at
APorsche Albania have been implementing

in the last 3 years, a project called
“Together 4 Integrity”. This program was
developed by Volkswagen and implemented in
all entities of the group, and it's our main goal to
achieve excellence in integrity and compliance
in every process, service and product of the
company, to be a model in society.

The change starts from us, from Porsche Albania
colleagues, and as part of the implementation
we have developed trainings and seminars to
understand our attitude towards the principles
of integrity, how we can improve even more and
how we can contribute to our society.
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Seminari i zhvilluar rishtazi, me tematiké
“Perceptimii T4l” kishte pér géllim matjen e gasjes
qé ne si kolegé kemi ndaj parimeve té integritetit
né punén toné té& pérditshme, dhe krijimin e
mundésive pér pérmirésim té vazhdueshém.
Kété seminar e zhvilluam sé bashku me kolegét
tané té Porsche Leasing Albania dhe Porsche
Kosové, ata u zgjodhén né ményré rastésore pér
té pérfagésuar departamentet dhe entitetet ku
bénin pjesé.

Pér té kuptuar perceptimin dhe pér t&€ mundésuar
shprehjen e mendimit té liré, zhvilluam njé votim
anonim, ku kolegét vlerésonin se sa individi,
departamenti dhe kompania pérfagésojné
parimet e integritetit dhe té pajtueshmérisé. Me
marrjen e rezultatit final, i cili tregoi se jemi né

The newly developed seminar called “Perception
Workshop of Together 4 Integrity” aimed to
measure our colleague’s embracement towards
the principles of integrity in our daily work and
create opportunities for continuous improvement.
We conducted this seminar together with our
colleagues from Porsche Leasing Albania
and Porsche Kosovo, where colleagues were
randomly selected to represent the departments
and entities they belong to.

To understand perception and enable the
expression of free thought, we conducted an
anonymous poll, in which colleagues assessed
how well the individual, department, and
company represented the principles of integrity
and compliance. Upon receiving the result,

rrugén e duhur té té genit njé sjellje model, ishin
po kolegét ku népérmjet diskutimeve né grup
sugjeruan edhe mundésiné pér pérmirésim té
vazhdueshém. Ky pérmirésim i vazhdueshém
arrihet vetém népérmjet kontributit té gjithésecilit
si edhe disktutimit t& hapur té problematikave qé
hasim.

Ajo ¢faré mésuam nga ky seminar ishte se ne do
té vazhdojmé té mbéshtesim kulturén e té folurit
hapur, do t& mbajmé pérgjegjésité dhe do té
ofrojmé zgjidhje bazuar né parimet e integritetit.
Ky ishte seminari i paré i késaj forme por do
vazhdojmé zbatimin e “Together 4 Integrity” pér
té patur njé ambient pune ku gjithésecili prej
nesh éshté krenar.

which showed that we are on the right track to be
a role model, our colleagues participated in small
group discussions where they suggested from
their point of view opportunities for continuous
improvement. And this continuous improvement
is achieved only through the contribution of
everyone and the open discussion of the
problems we face.

What we learned from this seminar was that we
will continue to support a culture of speaking up,
accountability towards mistakes and providing
solutions based on the principles of integrity.
This was the first workshop of its kind, and we
will continue to implement Together for Integrity
to enable a work environment that each of us can
be proud of.

Jona Njocko - Menaxher i Burimeve Njerézore & Zyrtar i Integritetit
Human Resources Manager & Integrity Officer



(qofté edhe né ményré té pavetédijshme)

né bazé té déshmive sociale né té gjitha
fushat e jetés soné, duke pérfshiré ményrén se si
sillemi dhe vendimet gé marrim pér blerjet.

N e jemi gjithmoné né kérkim dhe veprojmé

Nuk ka réndési nése kjo déshmi sociale vijen nga
miq apo té huaj. Ajo gé ka réndési éshté se ne
shohim njé reagim nga kolegét tané - né kété
kontekst, nga konsumatoré té tjeré - gé vendimi
qgé po marrim éshté pikérisht i duhuri.

Kéto rekomandime mund té vijné né forma té
ndryshme. Mé vijné né mendje rishikimet e
paléve té treta dhe rekomandimet qé qarkullojné
me fjalé goje, si dhe ato gé jané fokusi i kétij
artikulli - déshmité.

Veté Marketingu ka evoluar me kalimin e viteve.
Né thelb, éshté shndérruar né njé linjé t& hapur
komunikimi drejtpérdrejté mes jush dhe njerézve
qé u shérbeni. Njerézit nuk duan “t'u shiteni” mé,
ose té paktén, jo si mé paré.

Prandaj edhe déshmité e klientéve jané kaq
té réndésishme. Né vend gé ta “marrin pér té
mirégené” fjalén tuaj qé produkti ose shérbimi
juaj do té ndikojé pozitivisht né jetén e tyre,
déshmité u lejojné klientéve té vérteté té dégjojné
klienté té tjeré té vérteté pse vendimi qé ata do té

e look for and act on (even if
subconsciously) social proof in all areas
of our life — including how we behave

and the purchasing decisions we make.

It does not matter if that social proof comes from
friends or strangers. What matters is that we are
seeing evidence from our peers — in this context,
other consumers — that the decision we are
about to make is the right one.

These recommendations can come in many
forms. Word-of-mouth and third-party reviews
come to mind, as well as what I'm focusing on in
this article — testimonials.

Marketing itself has evolved over the years,
it has essentially become an open line of
communication between you and the people you
are serving to. People do not want to be “sold
to” anymore — or at least, not in the way they
used to.

Therefore customer testimonials are so
important. Instead of “taking your word” for it that
your product or service is going to impact their
lives positively, it alows real customers hear from

marrin éshté njé vendim i miré.

Pérve¢ komunikimit me audiencén tuaj, njé
tjetér objektiv thelbésor i materialeve tuaja
té marketingut duhet té jeté krijimi i njé
besueshmérie sa mé té larté. Klientét tuaj nuk
duan thjesht té kuptojné se ju mund té zgjidhni
problemin e tyre - ata duan té kuptojné gé ju
mund ta béni mé miré se kushdo tjetér. Pér kété
géllim, déshmité e klientéve jané tepér efikase
gé marka juaj té marré vlera humane.

Njé pjesé e arsyes pse déshmité kané njé
réndési kaq t¢é madhe éshté sepse ato térheqin
mé shumé dhe né formé mé emocionale markén
tuaj.

E théné thjesht, déshmité e klientéve krijojné njé
lloj profecie veté-pérmbushése sa i takon lidhjes
me audiencén tuaj té€ synuar. Dikujt i pélgejné
produktet ose shérbimet tuaja, ndaj dhe mund
t'i nxisni ata té japin njé koment pozitiv ose njé
déshmi. Eshté e natyrshme qé konsumatorét
t'i besojné njéri-tietrit mé shumé sesa vetém
kolateralin e marketingut, ndaj dhe déshmité
shtojné mé shumé peshé né vendimin gé ata
po pérpigen té€ marrin. Ja pra, klientét e paré té
kénaqur nxisin mé shume blerje, gjé qé gjeneron
edhe mé shumé klienté té kénaqur, etj.

other real customers why the decision they are
about to make is a good one.

In addition to communicating with your audience,
another essential goal of your marketing
materials should involve building as much trust
and credibility as you can. Your customers do not
just want to know that you can solve their problem
—they want to know that you can do it better than
anyone else. To that end, customer testimonials
are incredibly effective on humanizing the brand.

Part of the reason why testimonials are so
important is that they help create a deeper, more
emotional appeal for your branding.

Simply put, customer testimonials create
something of a self-fulfilling prophecy regarding
your connection with your target audience.
Someone enjoys your product or service, so
you encourage them to leave a positive review
or testimonial. Consumers naturally trust
each other more than they trust just marketing
collateral, so that testimonial adds more weight
to the decision they are about to make. Those
initial happy customers, therefore, encourage
more purchases, which creates more happy

Kur kombinoni déshmité e klientéve me taktika
té tjera efektive té marketingut - si p.sh. té
mbéshteteni jo vetém né materialet e printuara
por edhe né teknikat e printimit gé ndihmojné
marketingun tuaj té€ bjeré né sy dhe té krijojé
pérshtypje unike - papritmas mesazhi juaj
shuméfishohet né ményrén mé té miré té
mundshme.

Né kété ményré, ju u jepni mundésiné klientéve
tuaj té rregullt t&€ kthehen né avokaté t& markés
suaj, ¢gka ndihmon tej mase né krijimin e besimit
dhe emocioneve té shéndetshme, krahasuar me
até qé mund béni vetém ju.

Ky proces madje ju ndihmon té gjeni edhe
mé shumé avokaté t€ markés, dhe kjo éshté
gjithmoné njé gjé e miré.

Kjo ishte ajo qé kishim né mendje gjaté punés
soné me Projektin “Audi People- Albania”.

Miqgté e Audi, klientét besniké, t& pasionuarit e
makinave dhe lider opinionesh gé ngasin njé
Audi jané pjesé e kétyre “filmave”, té cilét ndajné
me ne pjesé té jetés sé tyre pa pasur lidhje té
drejtpérdrejt me promovimin e njé modeli té
caktuar Audi. Kéta jané njeréz pér té cilét ne
punojmé, njeréz me té cilét ne punojmé, njeréz
gé u besojmé dhe kujdesemi pér ta.

customers, and so on.

When you combine customer testimonials with
other effective marketing tactics — like a heavy
reliance on not just print but on print techniques
that help your collateral stand out and make a
unique impression — suddenly your message is
being amplified in the best possible way.

You are giving an opportunity to let regular
customers become brand advocates, which
does more in terms of building trust, credibility,
and emotion than you could ever do on your own.

You are also creating more brand advocates in
the process, which is always a good thing.

This was on our mind while working on “Audi
People- Albania” Project.

Audi friends, loyal customers, car enthusiasts
and opinion leaders that drive Audi are part of
this “movies”, sharing pieces of their life without
it being directly related to the promotion of a
certain Audi model. These are people who we
work for, people who we work with, people that
we trust and care.

Erilda Hoxha - Drejtor Marketingu dhe PR
Marketing and PR Director
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Test Drive
T-Cross

eventin e langimit t& modelit T Cross né

B esojmé se shumeé prej jush e mbajné ménd
vitin 2019.

Njé prej shumé influencuesve qé€ u bashkua
me ne pér té testuar modelin e ri né Korgé
ishte edhe blogerja Sarah Berisha. Shumékush
e njeh Sarén pér pasionin e saj ndaj modés,
udhétimeve dhe té bukurés.

Té tri kéto elementé shkrihen natyrshém né
modelin T Cross; ideal pér udhétime, i cilésuar
i bukur nga té gjitha grupmoshat té cilat e kané
paré, dhe plot ngjyra e opsione té ndryshme gé e
bén até té jeté gjithmoné né mode.

Dy vite mé voné, Sara u kthye sérish né familjen
e Volkswagen Albania pér té béré njé reels mjaft
interesant. Ajo beson se gjithkush do té binte né
dashuri, ashtu si¢ edhe ajo me T Cross-in, nése

do té provonin njé eksperiencé udhétimi me té.

Késhtu lindi ideja e projektit pér test drive né
Tirané té hostuar nga Sara. Ajo ftoi té gjithé té
interesuarit nga ndjekésit e saj né instagram
té béhen pjesé e test drive-it me Sarén dhe T
Cross-in.

Pas publikimit né story té thirrjes né profilin e
Sarés, pérzgjodhém disa nga té interesuarit pér
té xhiruar edhe njé Vlog.

Kété heré né rolin e konsulentit té shitjes ishte
Sara, e cila falé eksperiencés sé saj me modelin
T Cross, nuk nguroi té tregonte té gjitha detajet
rreth makinés, duke nisur nga komoditeti né rrugé
té gjata dhe brenda qytetit, te konsumi i makinés
té cilén e bén até njé ndér mé ekonomiket né
garkullim.

Pér disa oré té pérzgjedhurit patén kénagésiné
té testonin makinén né rrugét e Tiranés, dhe ta
njihnin mé miré até.

Aparenca dhe prakticiteti ishin ato gé rané né sy
té parat. Ngjyra jo e zakonshme gurékali, kroskoti
me ekranin me prekje e béjné makinén edhe mé
térheqgése, gjé qé nuk ngeli pa u pérmendur nga
té pérzgjedhurit gé testuan makinén.

Nje tjetér element gé surprizoi té gjithé ishte dhe
lehtésia né drejtimin e makinés, ku falé motorit
1.0 me 3 cilindra TSI, nuk dallohej né makina
ishte ndezur apo jo.

Argétues dhe i lezetshém, T-Cross é&shté
pikérisht ajo gé shoferét e qytetit po kérkojné -
éshté i bukur nga jashté dhe plot hapsiré brenda
dhe me teknologji shumé mé interesante sesa
rivalét e saj.



e trust that many of you recall the
launch event of the T-Cross model in
2019.

One of the many influencers who joined us to test
the new model in Korga was the blogger, Sarah
Berisha. Sarah is well-known for her passion for
fashion, travel and beauty.

These three elements are naturally intertwined
in the T Cross model: ideal for travel, considered
beautiful by all age groups who have had a
glimpse of it, and brimming with different colors
and options that makes it perpetually fashionable.

Two years later, Sarah revisited the Volkswagen
Albania family to make a highly interesting reel.
She believes everyone would fall in love, just like
she did with the T Cross, if they only ventured on
a travel experience with it.

And so, it came into existence the idea of a
test drive project in Tirana, hosted by Sarah.
She invited all of her Instagram followers, who
showed interest, to become part of the test drive
with Sarah and T Cross.

After posting the story on Sarah’s profile, we
selected some of those who showed interest, to
shoot another Vlog.

This time, Sarah took the role of the sales
consultant, and thanks to her experience with
the T Cross model, was not reluctant to give all
the details on the car, starting from the comfort
it provides on long trips, as well as when used
within the city, to the fuel consumption which
makes it one of the most economical cars to be
found.

For several hours, those selected had the

pleasure of testing the car on the streets of
Tirana and getting to know it better.

Appearance and practicality were the features
that stood out first. The unusual turquoise color,
and the touch screen dashboard made the car
even more charming — properties that did not go
unnoticed by the lucky ones who tested the car.

Another element that took everyone by surprise
was the ease of driving thanks to the 1.0 TSI
engine with three cylinders which made it difficult
to tell whether the car was turned on or not.

Fun and delightful, the T-Cross is exactly what
city drivers are looking for - it is beautiful on the
outside and spacious on the inside, and with far
more interesting technology than its rivals.
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