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ané kaluar 15 vite nga momenti i paré

qé Porsche Albania, pjesé e Porsche

Holding, pjesé e familjes sé madhe

Volkswagen Group, nisi rrugétimin né
tregun automotiv shqiptar si e vetmja kompani
ndérkombétare né treg.

Ishte viti 2005, kur Porsche Albania hyri né treg
fillimisht me vetém dy marka, Seat dhe Audi. Té
dyja kéto marka vinin pér heré té paré zyrtarisht
né Shqipéri. Ky moment shénoi gurin e paré
kilometrik, pér té& vazhduar mé tej ndér vite

me marrjen e eksluzivitetit t&¢ markés SKODA,
Volkswagen makina tregétare dhe prej vitit 2012
té Volkswagen makina pér pasagjeré. 5 marka
prestigjoze nén njé emér, Porsche Albania.

Né vitin 2013, portofolit t& shérbimeve né
Porsche Albania iu bashkua me shérbimet e saj
financiare, kompania simotér, Porsche Leasing.
Njé tjetér moment ky¢ qé pozicionoi Porsche
Albanian si kompaniné e vetme né Shqipéri gé
ofron modelin e biznesit “One Stop Shop”.

Me mbi 7 milioné euro té investuara deri mé
sot, ambicja gé vjen si rrjedhojé e zhvillimit té&
tregut dhe kérkesés sé€ konsumatoréve, na bén
té rendim mé tej drejt pasurimit t& portofolit té
markave tona né té ardhmen e afért.

Me rreth 10,000 makina té shitura, mbi 100,000
urdhéra puna dhe mé shumé se 32,000

klienté né kéto 15 vite me markat Audi, Seat,
Volkswagen makina tregtare, Volkswagen
makina pasagjerésh si dhe markén Dasweltauto
pér makinat e pérdorura, Porsche Albania

éshté padyshim ndér kompanité lider né tregun
automotiv né Shqipéri.

Njé tjetér element shumeé i réndésishém éshté
investimi né rritjen profesionale té skuadrés
toné. Jané me mijéra oré trajnime pér stafin e
shitjes dhe servisit, gé kané béré té mundur
njé shérbim té shkélqgyer ndaj klientéve dhe
partneréve, duke na diferencuar né treg dhe
duke ndikuar né nxitjen e konkurrencés né
cilésiné e shérbimit.

Né vitin 2005 nisém rrugétimin toné me njé
skuadér té vogél prej 12 vetash dhe sot kemi
pjesé té ekipit toné 73 punonjés profesionisté.
Njé vleré e padiskutueshme éshté balancimi
gjinor ku 40 % e drejtuesve té departamenteve
né kompani jané femra. Njé tjetér aspekt i
réndésishém éshté ofrimi i mundésive pér
praktika té punés pér studenté dhe nxénés té
shkollave mésimore, gjithashtu dhe punésimi
i profesionistéve té rinj t& motivuar dhe té
fokusuar né kryerjen me profesionalizém dhe
me pérgjegjshméri ligjore dhe shoqgérore té
detyrave né ¢do department.

Kéto shifra na béjné gé té jemi krenar dhe té
jemi njé nga kompanité mé té sukseshme té

19 vite

Rrugetimi

histori!

vazhdon...

tregun automotiv né Shqipéri né kéto 15 vite
histori!

Sfidat, gé kéto 15 vite kané sjellé pérballé
skuadrés sé Porsche Albania, kané gené té
shumta, por po aq edhe zgjidhjet gé jané gjetur,
gjé qé ka béré t& mundur rritjen e vlerésimeve
nga klientét tané pérsa i pérket cilésisé sé
marrjes sé shérbimeve si nga sektori i shitjeve
ashtu edhe i servisit.

Ndér vite, kemi prezantuar né treg me dhjetra
modele t€ markave tona, shpesh me evente dhe
gasje gé pérbénin risi né tregun automotiv duke
sjellé né kété ményré né Shqipéri njé frymé
ndérkombétare gé shpejt u pérqafua edhe nga
kompani té tjera né tregun toné.

Markat SKODA dhe Volkswagen makina pér
pasagjeré, jané té listuara né 3 pozicionet

e para né tregun automotiv né Shqipéri.
Ndérkohé, Volkswagen makina tregtare
vazhdon té udhéheqé né kété segment té tregut
(referuar deri né vitin 2019).

Makinat elektrike dhe hibride, digjitalizimi,
kérkesa pér oferta té personalizuara, zhvillimi
dhe hyrésit e rinj né tregun premium té
makinave si dhe ndérgjegjésimi pér njé ambjent
mé té pastér, kané gené shtysa dhe motivi gé
Porsche Albania t'u pérgjigjet me shpejtési dhe
pérgjegjési té gjithé kétyre ndryshimeve.

Jemi krenaré qé Porsche Albania ka prezantuar
e para né Shqipéri, né vitin 2016 makinat
elektrike me markén Volkswagen e-Golf, si dhe
ato hibride si¢ éshté Passat GTE. Sot, 4 vite mé
pas, me rritjen e numrit t&€ makinave elektrike té
shitura, Porsche Albania ka dhéné kontributin

e saj né reduktimin e CO2 dhe uljen e ndotjes
mjedisore si njé anagazhim global gqé na pérket
té gjithéve.

Digjitalizimi né Porsche Albania ka gené i
hershém si né aspektin e shitjes dhe até té
pas shitjes. Gjithashtu né rrejtet sociale dhe né
faget tona jané mé shumé se 285,000 ndjekés
aktiv, njé angazhim gé na coi né hapin tjetér

té suksesshém pér kompaniné toné, zhvillimin
dhe prezantimin e aplikacionit revolucionar pér
industriné automotive né Shqipéri, aplikacioni
“Makina Ime”. Ky aplikacion sot njeh mé shumé
se 52,000 shkarkime dhe mé shumé se 25,000
té rregjistruar, ky aplikacion éshté “shoferi

juaj né kohé digjitale” dhe pér ne né Porsche
Albania ka pér géllim té jeté partneri juaj i
|évizshmérisé.

Shembulli gé Porsche Albania jep pér njé
konkurenceé té ndershme dhe né pérputhshméri
me té gjitha normat dhe ligjet né fugqi, jep njé
garanci mé shumé né rritien e besueshmérisé te
klientét tané, njé shémbull ky gé éshté vlerésuar
edhe nga partnerét tané né biznes.

Viti 2019 u mbyll me ngjarjen tragjike até té
térmetit né néntor, ku shumé jeté u humbén
tragjikisht, mijéra shtépi u rrafshuan duke e
béré késhtu 26 néntorin njé prej ditéve mé té
trishta pér kombin toné. Si njé kompani e cila

i jep réndési pérgjegjésisé sociale, Porsche
Albania u gjend prané shqipétaréve edhe né ato
dité té véshtira dhe sé bashku me kompaniné
simotér Porsche Leasing, kontribuam me disa
mijéra euro né fondin e rindértimit t& banesave
té démtuara.

Ndérkohé qé ky pérvjetor i 15-té i yni erdhi
ashtu si¢ askush nga ne nuk e kish imagjinuar,
me njé virus té panjohur. Pandemia COVID-19
sprovoi shumé familjen shqiptare si né ¢do
vend té botés, né ményrén mé ekstreme, até

té kércénimit té jetéve dhe shéndetit publik. Kjo
pandemi solli edhe njé sfidé tjetér mé shumé né
thellimin e véshtirésive ekonomike pér shumé
individé, biznese dhe sektoré ekonomik.

Né njé normalitet té ri, t&€ panjohur mé paré,
Porsche Albania vedosi né fokusin kryesor
mirégenien dhe shéndetin e punonjésve, vierén
mé té madhe té& kompanisé, si dhe klientét tané,
duke marré masa organizative dhe logjistike né
funksion té kétij géllimi.

Ja dolem me sukses té ruanim kolegét tané
pavarésisht véshtirésive dhe té panjohurés

qé koha na vendosi pérpara. Garantuam
vazhdueshmeériné e biznesit duke integruar
zgjidhje dhe alternativa bashkékohore né
komunikimin e aktiviteteve tona, optimizuam
kostot dhe i géndruam gjithmoné prané dhe
besnik partneréve tané, pa ndérpreré shérbimin
dhe duke iu pérgjigjur nevojave té klientéve né
¢do moment.

Sot, né pérvjetorin e 15-t€, Porsche Albania

i shpreh nderimin mé té singerté té gjithé
klientéve dhe partneréve té biznesit. Njé
falenderim shumé i madh shkon pér té gjithé
skuadrén e Porsche Albania gé¢ me mencuri,
profesionalizém dhe sakrificé ka arritur t&¢ mbajé
né majat mé té larta biznesin e kompanisé toné,
Porsche Albania.

Anganzhimi yné pér t& ardhmen éshté té
vazhdojmé té jemi inovatoré né ide, veprime
dhe né model biznesi, pér t'i sjellé partneréve
tané gjithmoné shérbim sa mé té shpejté e
cilésor, mbi baza besimi reciprok, integriteti dhe
profesionalizmi gjithnjé e né rritje.

Porsche Albania do té jeté partneri juaj né
Lévizshméri!

Gjej rastin, tju uroj ju dhe familjeve tuaja
Gézuar Festat e fundvitit dhe njé vit t& ri sa mé
té mbaré!



19 years of history!

The journey goes on ...

t has been 15 years since Porsche Albania,

part of Porsche Holding and Volkswagen

Group family, started its journey in the

Albanian automotive market as the only
international company.

It was 2005 when Porsche Albania entered

the market, initially with only two brands: Seat
and Audi. Both for the first time in Albania.

This moment was the first milestone followed,
over the years, by the acquisition of SKODA
exclusivity, Volkswagen commercial vehicles
and, from 2012, Volkswagen passenger cars. 5
prestigious brands under one name - Porsche
Albania.

In 2013, the service portfolio in Porsche Albania
was enlarged by including, in terms of financial
services, its sister company, Porsche Leasing.
Another moment that positioned Porsche
Albanian as the only company in Albania
offering the “One Stop Shop” business model.
With over 7 million Euros invested so far, the
ambition that comes with market developments
and, consumer demand, make us running faster
toward enriching our brand portfolio for the near
future.

With around 10,000 cars sold, over 100,000
work orders and more than 32,000 customers
acquired in these 15 years through the Audi,
Seat, Volkswagen commercial vehicles,
Volkswagen passenger cars and, Dasweltauto
used cars, Porsche Albania is definitely one of
the leading companies in the automotive market
in Albania.

Another essential component has been
investing in the professional growth of our team.
We count thousands of hours of training for the
sales and services staff, leading to excellent
services provided for our customers and
partners, which differentiate us in the market
and influence the promotion of competition in
terms of service quality.

In 2005, we started our journey with a small
team of 12 people whereas today, we count
73 professional employees. An indisputable
value is the gender balance, with 40% of

the company’s heads of departments being
females. Another important aspect is the
provision of internship opportunities for
students of universities and vocational schools,
as well as the employment of motivated

young professionals, committed to high-level
performance and observance of law and social
responsibilities, at all departments.

These figures make us proud and one of the
most successful companies in the automotive
market in Albania in these 15 years of history!

The challenges Porsche Albania team has

dealt with these 15 years have been numerous,
as were the respective solutions generated,
enabling an increase in appreciation from our
customers in terms of the quality of services
received by the sales’ and services’ sectors.

Over the years, we have introduced dozens

of models of our brands to the market, often
through events and approaches innovative to
the automotive market, thus bringing to Albania
an international spirit quickly embraced by other
companies in our market.

SKODA and Volkswagen passenger cars are
listed in the first 3 positions in the Albanian
automotive market. In the meanwhile,
Volkswagen commercial vehicles continue
leading this market segment (as of 2019).

Electric and hybrid cars, digitalization, demand
for personalized offers, development and the
new entries in the premium car market, as
well as awareness on a cleaner environment,
have been the impetus and motivation behind
Porsche Albania quick and responsible
adaptation to all these changes.

We at Porsche Albania are proud to having
introduced in 2016, for the first time in Albania,
Volkswagen e-Golf electric cars, as well as
hybrid ones, such as Passat GTE. Today, 4
years later, through the increase in the number
of electric cars sold, Porsche Albania continues
contributing to the reduction of CO2 levels and
of environmental pollution in general, in the
name of the global commitment affecting all of
us.

Digitalization at Porsche Albania has been
anticipative, both in terms of sales and the
aftermath. More than 285,000 persons are
active members and followers of our social
network and media, a commitment inspiring us
to the next successful step: the development
and presentation of a revolutionary application
for the automotive industry in Albania - “My Car”
App. As of today, the application recognizes
more than 52,000 downloads and more than
25,000 persons registered. It is “your driver in
digital time” and we, at Porsche Albania, wish at
becoming your mobility partner.

The model that Porsche Albania is setting for
fair competition and pursuant to all norms and
laws in force, provides an added guarantee in
increasing the credibility toward our customers,
a model highly appreciated by our business
partners.

2019 ended with the tragic November
earthquake, whereby many lives were
tragically lost to us and thousands of homes
were destroyed, turning November 26 to
one of the saddest days for our nation. As a

company that attaches great importance to
social responsibility, Porsche Albania was
close than ever to the Albanians, even in
those difficult days and, together with its sister
company Porsche Leasing, we contributed
with several thousand euros to the fund for the
reconstruction of the damaged homes.

This 15th anniversary came, instead, as none
of us had ever imagined: brining by an unknown
virus. COVID-19 pandemic greatly tested the
Albanian households, as in any other country

in the world, in the most extreme way, by
threatening our lives and public health. This
pandemic posed one more challenge: widening
the financial hardship for many individuals,
businesses and economic sectors.

In this new normality, previously unknown to
all of us, Porsche Albania’s greatest wealth,
its employees’ and customers’ well-being
and health, were in the spotlight, taking
organizational and logistical measures in its
view.

We managed to successfully keep our
colleagues despite the difficulties and the
unknown that time put in front of us. We
guaranteed business continuity by integrating
contemporary solutions and alternatives in the
communication of our activities, optimized the
costs and always stayed by and loyal to our
partners, without discontinuing our services
and responding to the needs of our customers
anytime.

Today, in its 15th anniversary, Porsche Albania
expresses its most sincere reverence to all
customers and business partners. A very big
thank you goes to the entire Porsche Albania
team that with wisdom, professionalism and
sacrifice, has managed to keep the business of
Porsche Albania at the highest peaks.

Our commitment to the future is moving

forward with innovative ideas, activities and our
business model, always bringing to our partners
the fastest and highest quality services, based
on mutual trust, integrity and ever-growing
professionalism.

Porsche Albania shall be your partner in
Mobility!

| take this opportunity to wish you and your
families Happy Holidays a prosperous new year!



Marketingu: gjate dhe

pas pandemise

Marketing: during and after

the pandemic

oronavirusi e ka ndryshuar ndjeshém
peisazhin e marketingut, pértej
normales. Buxhetet jané ngriré.
Eventet jané anuluar. Sjellja e
konsumatorit ka ndryshuar. Ne, tregtarét, mezi
po presim gé bota té “kthehet né normalitet”, por
cfaré éshté normale? Edhe kur konsumatorét
té rinisin blerjet, mund té keté ndryshime
rrénjésore né kategorité e produkteve,
segmentimin e tyre dhe pozicionimin e
produkteve qé do t'i mbijetojné pandemisé.

Nuk éshté mé sekret g€ jetojmé né njé boté
gjithnjé e mé digjitale, dhe pandemia COIVID-19
e ka pérshpejtuar kété trend né ményré
eksponenciale. Pérpos kalimit t& pjesés me té
madhe té kohés né internet dhe né aplikacione,
géndrimet, sjelljet dhe zakonet e blerjes sé
konsumatoréve né internet kané ndryshuar
tashmé. Njé nga sjelljet e reja té blerjes, qé
éshté zhvilluar gjaté kétij “normaliteti té ri”,
éshté gé njerézit po bé&jné mé shumé blerje né
internet. Duke gené se lévizja ishte e limituar
dhe individét e interesuar nuk mund té vinin

né sallonet tona pér té provuar makinat, ne
vendosém qé t'i conim makinat pikérisht aty ku
klientét tané potencialé ndodheshin: né shtépi.
Fushata e “Test Drive from home” ishte njé nga
praktikat gé ndogém.

Me uljen e buxheteve té marketingut, ne na
éshté dashur té ri konceptojmé strategjité

tona té shitjes dhe mbaijtjes sé klientit. N&

kété periudhé, njé reklamé e shtrenjté né
televizion, pa ndonjé ndikim té gjurmuar, nuk
éshté mé njé opsion. Né vend té késaj, ne po i
drejtohemi kanaleve mé pak tradicionale por mé
té efektshme; sig jané partneritetet, programet
e referimit dhe kryesisht projektet argetuese.
Keshtu lindi edhe ideja ge modelin e ri te Skoda,
i cili quhet Kamiq ta prezantonim népérmjet

njé kénge té dedikuar dhe krijuar enkas pér té.

Donim té sillnim dicka ndryshe, dhe realizuam
njc kénge pér makinén né bashképunim me
ambasadorin e markés, producentin Elgit Doda.
Kénga e quajtur “Ka miq si ti” me melodiné
verore dhe njé tekst kaq afér pérditshmérisé
toné, i dha ngjyra markés Skoda. Po kaq
kreative ishte dhe prezantimi i Skoda Octavia
né misionin kamouflazh. Dy makina u veshén
me letér kamouflazh 360 gradé dhe dolén népér
qytetet mé t& médha té vendit né njé mision
undercover. Javén e fundit kryen test drive-e
duke pyetur té interesuarit se cila do té ishte kjo
makiné, dhe vetém besnikét e markés Skoda
mundén ta dallonin. Kjo krijoji shumé zhurmé

si né kanalet online por edhe né rrugét ku
kalononin makinat duke rrémbyer vémendijen e
audincés né té gjitha format.

Gjaté kohés sé karantinés, duke ditur gé
ndjekeésit kishin mé shumé kohé né duar, vumé
re se markat tona kishin njé audiencé mé té
larté. Mediat tona sociale jané ndjekur né kété
periudhé nga mé shumé njeréz se kurré.

Ky ishte treguesi i paré i cili na shtyu gé té mos
i pezullojmé prezantimet e modeleve té reja nga
markat tona. Pérkundrazi, po pérshtateshim
duke praktikuar prezantime online, live té
makinave té reja, dhe kjo pér ne éshté béré
tashmeé krejt normale. Deri mé tani, kemi
prezantuar né kété format dy makina tepér té
réndésishme pér ne, Audi S8 dhe Volkswagen
ID.3. Kjo formé digjitale prezantimi, e cila u
aplikua pér heré té paré né vend nga Porsche
Albania, rezultoi té kishte njé audience live 80%
mé té larté se njé event tradicional. Kjo risi né
treg erdhi né emér té digjitalizimit dhe sigurisé
sé njéri-tjetrit.

Duke marré parasysh ndikimin ekonomik té
késaj krize dhe faktin qé nuk e dimé se cfaré
do té sjellé e ardhmja, ne vendosem té ri

konceptojmé strategjiné toné afatgjaté. Dhe
né strategjiné toné té re t& marketingut, gjaté
dhe pas pandemiség, do té pérgendrohemi né
pérdorimin e pérmbajtjeve qé krijojné lidhje té
fugishme pérmes internetit duke e humanizuar
markén.

Gati gdo reklamé kéto kohé fillon me njé hyrje
té zakonshme me muziké té lehté dhe té pasuar
me fraza si “né kéto kohé té pa precedent”
apo “ne jemi kétu pér ty”, pra me pakéz
ndryshim nga njéra tjetra, por té gjitha mbeten
njésoj. Njerézit jané lodhur me to. Késhtu, ne,
kemi vendosur qgé té dalim né mediat sociale
dhe te flasim hapur dhe me singeritet me
audiencén toné. Sa mé shpejt té pérqgafojmé
realitetin e gé po pérjeton audienca joné, aq
mé té suksesshém do té jemi né pérgijithési,
veganérisht né mediat sociale.

Ne po ndértojmé audienca besnike dhe si pér
¢do marké, kjo besnikéri do té paguajé né
terma afatgjaté. Njé shembull gé do té donim
ta ndanim me ju éshté Giveaway i 15 vjetorit.
Pér té festuar kété pérvjetor Porsche Albania
dhuroi njé Skoda Fabia népérmijet njé shorteu i
cili u mbajt né datén 15 dhjetor. Fituesi u zgjodh
nga audienca e aplikacionit “Makina Ime” i

cili prej 2 vitesh éshté njé nga projektet mé té
réndésishme té kompanise toné. Kjo ményré
shpérblimi béri gé njé nga 26,000 pérdoruesit e
aplikacionit té fitonte kété makiné.

Ndérsa askush nuk e di se si do té duken
konturet e sakta té normales tjetér, njé gjé éshté
e sigurt: konsumatorét do t'i kthehen tregut.
Mund té ndodhé po aq shpejt sa ndodhi edhe
karantina. Kjo éshté arsyeja pse pér ne éshté
kritike gé ta mbajmé marketingun té gjallé

né kété moment — duke gené té gatshém té
takohemi me konsumatorét né ¢do formé apo
moment.



he coronavirus has significantly
changed the marketing landscape
beyond recognition. Budgets are
frozen. Events are cancelled.
Consumer behavior has changed. Us,
marketers are anxiously awaiting the world
to “return to normal,” but what does normal
look like? Even when consumers start buying
again, there may be radical changes in
product categories, segmentation, and product
positioning that will outlast the pandemic.

It's no secret that we live in an increasingly
digital world, but the COIVID-19 pandemic has
accelerated this trend exponentially. In addition
to spending more time online and in apps,
consumers’ online attitudes, behaviors, and
purchasing habits have already changed. One
of the new buying behaviors that has developed
during this “new normal” is that people are
buying more online. Since movement was
limited and interested individuals could not
come to our showrooms to test our cars, we
decided to bring the cars to them, where they
were: at home. The “Test Drive from Home”
campaign was one of the practices we applied.

With the slashing of marketing budgets,

we have needed to redesign our sales and
customer retention strategies. During these
times a pricey TV commercial without any
traceable effect is not anymore, an option.
Instead, we are switching to less traditional but
more effective channels such as partnerships,
referral programs and entertaining projects.
That is how the idea to launch the new Skoda
Kamiq through a dedicated song created
specifically for it, came to life. We wanted a
different approach and produced a song for the

car with the brand ambassador, the producer
Elgit Doda. The song titled “Friends like you”
with a summer beat and text so much alike

our every day’s routine made the Skoda brand
more colorful. The same creativity drove the
presentation of Skoda Octavia in its camouflage
mission. Two cars wrapped with camouflage all
around drove the biggest cities of the country in
an undercover mission. During the last week’s
test drives the interested drivers were asked

to find out what the test drive car was and only
the Skoda brand loyal customers were able to
find out. This created a wave of discussions in
online channels and on the streets too grabbing
the attention of the audience in all forms

During the quarantine, we noticed that our
brands were receiving greater audiences as
followers had more time to engage. Our social
media have had the highest followers ever
during this period.

This was the first indicator that encouraged us
not to suspend the launch of new models of our
brands. On the contrary, we were adapting by
making online presentations, live launches and
this has become quite normal for us now. We
have, so far introduced in this format two very
important cars for us, Audi S8 and Volkswagen
ID.3. This digital form of introduction, which
was first applied in the country from Porsche
Albania, turned out to have a live audience 80%
higher than a traditional event. This innovation
in the market came in the name of digitalization
and keeping each other safe.

Considering the economic impact of this crisis—
and the fact that we don’t know what the future
will bring, we decided to redesign our long-term

strategy. In our new marketing strategies —
during and after the pandemic — we will focus
on using content that creates powerful online
connections by humanizing our brand.

Almost all of the TV commercials right now
have a generic intro of soft music followed by
phrases such as "in these unprecedented times"
and "we're here for you", slightly varying but
yet remaining all the same. People are over it.
That is why we have decided to communicating
through social media talking openly and
honestly with our audience. The faster we
embrace the reality of what our audience is
experiencing the more success we’ll be overall,
especially on social media.

We are building loyal audiences and that loyalty
will pay off long-term. An example we would
like to share with you is the 15th Anniversary
Giveaway. To celebrate this anniversary
Porsche Albania gave away a Skoda Fabia
through a lottery draw which was held on
December 15th. The winner was chosen by
the audience of the application "My Car" which
has been one of the most important projects of
our company for the last two years. This way of
rewarding enabled one of the 26,000 users of
the app to win this car.

While no one knows what the exact contours
of the next normal will look like, one thing is
certain: consumers will return to the market. It
can happen as quickly as quarantine did. This
is why it is critical for us to keep marketing
alive for the moment — showing our will to meet
customers in any form or moment.



KAMIQ
SI Tl

‘ Né SKODA Marketing Summit 2020, SKODA Albania konkuroi me kété
klip teksa konkurenca vjen nga e gjithé bota ku SKODA tregtohet.

Midis gjithé aplikimeve, “Ka miq si ti” arriti t& nominohej si njé nga 5

praktikat mé té mira pér vitin 2020 né kategoriné “Best launch campaign”.

‘ At SKODA Marketing Summit 2020, SKODA Albania competed with this

clip among competition from all countries in the world whereby SKODA

is traded. Among all the applications, “Friends like you exist”, succeeded

in being nominated as one of the 5 best 2020 practices in the category
“Best launch campaign”.

ELGIT DODA
KA MU0 NS00 STall



ush ka miq si Elgit Doda, do ta kuptojé

shumé miré kéngén e tij té fundit.

Tashmé e dimé qé dedikimet né

projektet muzikore e “vjedhin” mé lehté
zemrén e publikut, ndaj “Ka Miq Si Ti” ka béré
qé teé gjithé t'i kthejné syté nga kjo risi.

Po, e lexuat miré, e cilésojmé si risi, pasi pér
heré té paré né tregun shqiptar, njé kompani
zgjedh muzikén pér té depértuar né shijet e
atyre gé kérkojné modernen dhe komoden
né njé té vetme. Prezanton modelin e ri té
SKODA-s, emri i sé cilés duket sikur éshté
krijuar enkas pér gjuhén toné. KAMIQ (qé
shqiptohet Kamik) u kthye menjéheré né
frymézim dhe ide origjinale pér té& prezantuar
kété model pérmes njé kénge.

Protagonistét e klipit jané veté Elgiti dhe
SKODA, té cilét si dy miq shumé té ngushté

me njéri-tietrin, pérshkojné té€ pandaré rrugé té
ndryshme té Shqipérisé. Ky koncept nuk vjen
mé kot, pasi KAMIQ né gjuhén origjinale do té
thoté “dicka qé pérshtatet né ményré perfekte”,
njésoj si modeli i ri i SKODA-s, qé& i shkon aq
shumé (né kété rast) Elgitit. Partneritete té tilla
do té vazhdojné, pér té sjellé njé frymé unike né
tregun vendas.

Por nuk mbaron gjithgka kétu. Né SKODA
Marketing Summit 2020, SKODA Albania
konkuroi me kété klip teksa konkurenca vjen
nga e gjithé bota ku SKODA tregtohet.

Midis gjithé aplikimeve, “Ka miq si ti” arriti té
nominohej si njé nga 5 praktikat mé té mira
pér vitin 2020 né kategoriné “Best launch
campaign”.

Tashmé, e keni ju né doré té keni miq té pa
ndashém né pérditshmériné tuaj. Si¢ thoté edhe
Elgiti: “pér ¢cdo dité e pér ¢do naté”, me KAMIQ
do té ndiheni “shumé me fat”!

hose having a friend like Elgit Doda,

will best understand his latest song. We

already know that “dedications” through

music projects “steal” the heart of the
public much easily. This is why “Friends like you
exist” has made everyone turn their eyes to this
innovation.

Yes, you read it well: we consider it a novelty,
because, for the first time in the Albanian
market, a company chooses music to penetrate
the tastes of those looking for the modern and
the comfortable, all in one. It introduces the
new SKODA model, whose name seems to
have been created exclusively for our language.
KAMIQ (pronounced Kamik), immediately
turned to inspiration and to the original idea of
introducing this model through a song.

The clip stars Elgiti and SKODA, which, as
two very close friends, cross different roads

of Albania. This concept is not in vain as
KAMIQ, which, in the original language means
“something that fits perfectly”, just like the new
SKODA model, suits (in this case) Elgit. Such
partnerships shall continue bringing a unique
spirit to the domestic market.

This is not all. At SKODA Marketing Summit
2020, SKODA Albania competed with this

clip among competition from all countries in

the world whereby SKODA is traded. Among

all the applications, “Friends like you exist”,
succeeded in being nominated as one of the 5
best 2020 practices in the category “Best launch
campaign”.

Now, it is up to you to acquire inseparable
friends in your daily life. As Elgit says: “every
day and every night”, with KAMIQ you will feel
“alive”!



Zbulohet “misteri’”
I makinave te kamufluara
ge qarkullonin ne Shqgiperi

The "mystery” of camouflaged cars

circulating in Albania is revealed

€ rrugét e Shqipérisé gjaté muajit korrik

kané garkulluar dy makina me veshje

té kamufluar, té cilat kané térhequr

vémendjen e té gjithé atyre qé i kané
paré. Cilés marké i pérkisnin dhe mbi té gjitha,
kush ishte misioni i tyre sekret?

E gjitha kjo ka gené pjesé e fushatés pér té
sjellé prané shqiptaréve surprizén e verés,
modelin e ri t&¢ SKODA Octavia. Prezantimi i
kétij modeli erdhi térésisht ndryshe nga ajo

qé keni paré ¢do vit, me njé strategji qé e

béri SKODA-n e maskuar té jeté kryefjala e

té apasionuarve pas makinave né cdo gytet.
Gjaté gjithé korrikut kjo makiné I€vizi né rrugét
kryesore té vendit, me formén dhe ngjyrén e
vecanté té kamuflazhit, duke béré qé té gjithé té
debatonin mbi modelin dhe markén e saj.

Nuk mundén ta zbulonin se ¢faré ishin as
pjesémarrésit né test drive-t gé u zhvilluan,
brandimi total i makinave nga kompania e kishte
béré kété sfidé tepér té véshtiré. Megjithate,
pérshtypjet e tyre e kishin njé té pérbashkét,
vlerésimin maksimal té€ performancés sé
automjeteve. Ndérkohé, té pakét né numér
ishin ata gé dhané pérgjigjen e sakté né rrjetet
sociale té Drive Channel pér pyetjen: “Cilés
marke i pérket kjo makiné misterioze?”, duke
hamendésuar pér “Audi” té llojeve té ndryshme,
KIA e madje dhe Tesla.

Késhtu, misioni u pérmbush me sukses! Erdhi

10

momenti kur njerézit donin té dinin patjetér se
cfaré fshihej poshté kamuflazhit dhe tani mé né
fund e kané njé pérgjigje.

nga modelet e méparshme t& SKODA-s. Me njé
design té ri modern, me mé shumé elegancé
dhe duke pérfagésuar teknologjiné e fundit né
automobilizém, SKODA Octavia premton shumé
pér shoferét shqiptaré.

uring July, two disguised cars
circulated around the streets of
Albania, attracting all those whose
eyes they caught. What is that brand
and, most of all, what was their secret mission?

All of this was part of the campaign to introduce
Albanians to a summer surprise: the new
model of SKODA Octavia. The launch of this
new model came completely differently from
the previous years’, with a strategy that made
the disguised SKODA cars the headline of

car enthusiasts in every city. Throughout July,
they navigated the main roads of the country,
with the special shape and colour of the
camouflage’s, causing everyone to debate over
its model and brand.

Not even the participants in the test drives
were able to figure out the whole thing; the

total cars’ branding by the company had made
this challenge extremely difficult. However,
their impressions had one thing in common:
the maximum rating of vehicle performance.
Meanwhile, fewer were the ones who gave the
correct answer on the social networks of Drive
Channel as far as the question “What brand
does this mysterious car belong to?”, was
concerned.

The mission was thus successfully completed!
The moment came when people definitely
wanted to know what was hidden under the
camouflage and now, they finally have an
answer.

The new Octavia icon model comes in quite
different from previous SKODA models. With a
new modern design, with more elegance and,
representing the latest car technology, SKODA
Octavia promises a lot for Albanian drivers.
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My 15 years at Porsche Albania!

Nése flasim pér sukseset, véshtirésité,
sfidat, risité dhe historiné e rritjes sé
kompanisé gjaté kétyre 15 viteve, té
gjitha kané njé emérues té pérbashkét:
njerézit! Dhe kété artikull po ja kushtojmé
kolegéve té cilét vazhdojné té japin kontributin
e tyre prej 15 vitesh né kompani. Si e mbajné
mend ata fillimin e rrugétimit né Porsche, si jané
rritur dhe ¢faré suksesesh jané gdhendur né
rrugétimin e tyre drejt 15 vjetorit. Jané 6 kolegé
gé marrin pjesé né kété mini intervisté dhe
ndajné me ne njé pjeseé té historisé sé tyre.

. E mban mend ditén e paré té punés tek
Porsche? Si ka qené ajo?

Bledar Kozma — 5 gusht 2005 — Menaxher i

markés SKODA

Né fakt uné do doja té pérmendja datén 30
gusht, ditén e paré té hapjes sé sallonit té
makinave pér klientét, dité e cila u pagézua me
shitjen e paré - njé SEAT Altea.

Arven Flamuraj — 1 shtator 2005 — Mjeshtér
Servisi

Une sapo isha larguar nga njé tjetér kompani
tregétimi automjetesh dhe né ditén e paré té
punés mé kujtohet qé jam suprizuar kur kam
takuar ish-kolegun nga puna paraardhése. Ne
nuk e dinim gé ishim larguar té dy pér té ardhur
tek Porsche.

Engjell Mehmetaj — 1 shtator 2005 — Menaxher
i departamentit té Pjeséve t& Kémbimit

Po, mé kujtohet dita e paré, kur gjaté
prezantimit takoj kolegét e rinj, mes tyre ishte
edhe njé fytyré e njohur pér mua, Arveni. Ne
kishim punuar sé bashku dhe me sa duket do té
vazhdonim edhe pér 15 vite té tjera.

. Si ka ndryshuar puna jote né kéto 15
vite?

Bledar Kozma

Kam nisur prané markés SEAT né vitin 2005
si asistent shitjeje, mé pas kam mbuluar
Volkswagen Makina Tregtare pér 7 vite, dhe sot

12

jam Brand Manaxher i SKODA pre;j vitit 2014.
Pra jam po né té njéjtin profesion, por me mé
shumé eksperiencé dhe mé shumé pérgjegjési
ndaj ekipit tim.

llirjan Milla — 12 shtator 2005 - Asistent
Logjistike

Pérveg ndryshimit t&€ punés né volum, detyra
dhe pérgjegjési, pér mua puna prané Porsche
Albania-s ka ndikuar edhe né rritjen time
personale. Kur sot shoh ndryshimin nga 15 vite
mé paré, jam krenar pér rrugén gé kam béré.

Arven Flamuraj

Para 15 vitesh ishte fillimi i njé pune shumé té
madhe, me shumé pérgjegjési dhe me shumé
mund dhe falé késaj jemi sot servisi lider né
Shqipéri.

. Cila ka gené arritja/suksesi mé i madh i
yti né Porsche?

Ramis Aliaj — 1 shtator 2005 — Motorrist

Arritja gé& kam déshiré té pérmend gjithmoné,
ka gené zgjidhja e problemit qé kishte njé prej
makinave né servisin toné. Ishte njé makiné
Audi A8, V12 pér té cilin nuk po arrinim té
gjenim zgjidhje. Falé punés né skuadér,
informacionit qé kolegét nga fabrika ofruan, si
edhe falé eksperiencés personale, arrita té gjej
zgjidhje dhe té riparoj automjetin.

Engjell Mehmetaj

Sukses pér mua éshté ¢do dité realizimi i
detyrave, ndjekja e projekteve dhe pérmbushja
e objektivave. Cdo hap qé hedhim né
departament éshté pjesé e suksesit dhe punés
toné.

. Cfaré té pélgen mé shumé tek
profesioni qé ke?

Ervis Vogli — 15 tetor 2005 — Pérgjegjés pér

repartin e Bojés

Profesioni gé kam, kérkon impenjim té larté, me

duhet t& kem durim, vémendje dhe pérkushtim

té madh pér té arritur rezultatet e duhura. Puna

qé uné béj mé jep kénagési té madhe kur fitoj
besimin e klientéve dhe dorézoj automjetin si
njé “nuse e re” gé shkon tek bashkéshorti.

Ramis Aliaj

Uné kam 20 vite eksperiencé si mekanik/
motorist dhe ajo ¢faré mé bén té vij me
kénagési né puné éshté zgjidhja e problemeve.
Mé pélgen angazhimi, kujdesi, kontrolli dhe
gjetja e zgjidhjes! Eshté kénaqési t'i rikthesh
makinén klientit né gjendje perfekte pune dhe té
dégjosh zhurmén e motorrit kur niset sérish.

. Njé histori qé do doje té ndaje pér 15
vjetorin e Porsche Albania-s?
Bledar Kozma
Ne jemi njé ekip shitje sa dinamik aq edhe i
géndrueshém. Pér mua éshté pér t'u pérmendur
se si né momente té ndrysme té historisé sé
POAL, té gjithé kemi patur mundésiné té jemi
kolegé té té njéjtés marké. Kolegét e mi, sot
jané né markat e Volkswagen-it dhe Audit. Kjo e
bén mé natyrale bashképunimin mes nesh dhe
té jep kénagési té jesh pjesé e té njéjtit ekip.
Ervis Vogli
Histori? Po té gjithé mé njohin si Visi i Porsche-s
dhe mé pelgen ky emértim pérkatésie. Cfaré
mund té them mé shumé se kag.

llirjan Milla

Mé kujtohet dhjetori i vitit 2005, kur zhvilluam
darkén e paré té fundvitit me kolegét e
Porsche-s dhe nuk kemi gené mé shumé se

12 persona. Sot kur numeroj, kam 15 vite

qé jam pjesé e aktiviteteve dhe eventeve té
kompanisé, dhe ¢do vit jemi rritur si staf, ku sot
pér mua éshté kénaqgési té kem 73 kolegé pér té
kremtuar sé bashku.

Né kéto 15 vite té shkuara dhe né shumé

té tjeré qé do té vijné, vémendja do té jeté
gjithmone tek njerézit. Sepse njerezit kané
réndési! Kontributi, déshira dhe bashképunimi
jané elementét gé e béjné rrugétimin toné té
suksesshém dhe dinamik.



Bledar Kozma
Menaxher i markés

SKODA

Engjell Mehmetaj
Menaxher i
departamentit té
Pjeséve té Kémbimit

Arven Flamuraj
Mjeshtér Servisi

Successes, difficulties, challenges,
innovations and growth of the company
during these 15 years, bear a common
denominator: people! We are dedicating
this article to colleagues who continue providing
their contribution within the company for 15
years now. What do they remember from their
beginnings at Porsche, how they matured and
what success stories were carved into their
journey towards this 15th anniversary?
There are 6 colleagues who participated in this
mini-interview and shared part of their stories
with us.

. Memories from the first day of work at
Porsche?

Bledar Kozma — 5 August 2005 — SKODA
Brand Manager

| would like to mention the date August 30th,
the first day of opening the car showroom to
customers, the day which was baptized with the
first sale - a SEAT Altea.

Arven Flamuraj — 1 September 2005 — Service
Master

| had just left another car dealership and on the
first day of work, | remember being surprised
as | met my former colleague from the previous
job. We had no idea we had both left to join
Porsche.

Engjell Mehmetaj — 1 September 2005 — Spare
Parts Division Manager

Yes, | remember the first day. During the
introduction, | met new colleagues and, among
them, a familiar face: Arven. We had worked
together and would continue for another 15
years.

. Changes in your job the last 15 years?
Bledar Kozma

| started with SEAT in 2005 as a sales assistant,
then | covered Volkswagen Commercial

Vehicles for 7 years, and since 2014, | am the
Brand Manager at SKODA. Thus, | hold the
same job profession, but now more experienced
and more accountable toward my team.

llirjan Milla — 12 September 2005 — Logistics
Assistant

Besides the changes in the work volume, tasks
and responsibilities, working with Porsche
Albania has also affected my personal growth.
When | see the changes compared to 15 years
ago to today, | am proud of the path | have
taken.

Arven Flamuraj

15 years ago, it was the beginning of a great
job, with a lot of responsibilities and a lot of
efforts and, thanks to all this, today we are the
leading service provider in Albania.

. Your greatest achievement/success
with Porsche?

Ramis Aliaj — 1 September 2005 — Engine
Mechanic

The achievement | always like to mention,

has solved the isse with one of the cars in our
workshop. It was an Audi A8, V12 car for which
we could not find a solution. Thanks to the
teamwork, information provided by colleagues
from the factory and, my personal experience, |
was able to find solutions and repair the vehicle.

Engjell Mehmetaj — Success to me is daily
fulfilling my tasks, following on projects and
meeting objectives. Every step we take in our
division, is adding up to the success of our job.

. The highlight of your job?

Ervis Vogli — 15 October 2005 — Responsible
for the Paint Division

My job requires high commitment: | have to be
patient and pay attention and great dedication
to achieve the proper results. Gaining the trust
of your clients and handing over the vehicle as a

Ramis Aliaj
[ Motorrist

Ervis Vogli
Pérgjegjés pér
repartin e Bojés

"new bride" to her husband, inundates me with
great pleasure.

Ramis Aliaj

Itis 20 years now working as an engine
mechanic and what makes me happy to come
to work is solving problems. | love commitment,
care, control and finding solutions! It is a
pleasure to return the car to the customer in
perfect working conditions and hearing the
noise of the gears restarting.

. A story you would like to share for the
15th anniversary of Porsche Albania?

Bledar Kozma

We are a dynamic and stable sales team. To me
it is worth mentioning how, at different moments
in the history of POAL, we have all had the
opportunity to be colleagues of the same brand.
My colleagues today work for Volkswagen and
Audi. This makes the cooperation between us
more natural and gives us the pleasure of being
part of the same team.

Ervis Vogli
A story? Everybody knows me as Visi from

Porsche and | like the feeling of this connection.
What more should | add?!

llirjan Milla

| remember December 2005 when we had our
first year-end dinner with Porsche colleagues.
We were no more than 12 people by then.
Today, after 15 years with the company, with
every activity and event, | have the pleasure
to witness how we have grown by, counting 73
colleagues happy to celebrate together.

In these past 15 years and in many more to
come, our key word shall remain: the people.
Because people matter! Efforts, wish and
cooperation remain the core elements making
our journey successful and dynamic.



Té gjithé mund té japim njé kontribut sado té
madh apo té vogél né té mirén e planetit toné!

We can all make a contribution, no matter how
big or small it is, for the good of our planet!

do vit e mé shumé shtohen pyetjet
mbi mjedisin, teknologjiné, hapésirén,
mundésité ekonomike dhe pérgjigjet
ndaj tyre mbeten skica té

papérfunduara té sé nesérmes.
Volkswagen ka pérmbledhur kéto skica dhe
i béri realitet né mjetin elektrik t€ quajtur
Volkswagen ID-3!

Volkswagen ID.3 u prezantua né shtator 2019
pér heré té paré né Frankfurt Motor Show.
Pér shkak té situates sé krijuar kété vit,
dorézimet e para u shtyné pér pak kohé pér té
filluar me Gjermaniné si shtetin e paré gé mori
né duar njé ID.3 gé prej muajit shtator.

ID.3 éshté makina e cila pak nga pak po
revolucionarizon makinat elektrike dhe po i jep
ngjyra tregut, me sa duket njésoj si paardhésit

e saj Beetle dhe Golf. Ajo €shté njé nga aktoret
meé té forta kur vjen puna tek makinat elektrike
me njé cmim ekonomik. Me njé autonomi

prej maksimalisht 540km, ajo éshté e afté té
kryejé pak nga pak té gjitha detyrat qé kryen
njé makiné me djegie té brendshme. E théné
ndyrshe, me t€ mund té& udhétosh pér shumé
kilometra pa u shgetésuar nesé do mundésh a
jo t& mbérrish né destinacion, dhe ta karikosh
pérseéri pér vetém 25 minuta nga 2% né 60%
pér vetém 25 minuta.

Rrugétimi dhe elementét shtesé té kétij zhvillimi
revolucionar transporti u shpalosén né eventin
e organizuar nga Porsche Albania né profilet né
Facebook dhe Instagram.

ID.3 éshté “sportive si njé Golf, e madhe si njé
Passat, e lehté pér t'u komanduar si njé UP!
dhe e shpejté si njé Golf GTI” ashtu si edhe

shprehet edhe Blendi Salaj dhe Armand Saliu
né prezantimin e makinés.

Natyrshém mund t€ lindi pyetja: “Sa ekonomike
éshté kjo makiné?”. Duke iu referuar gmimit
aktual té energjisé elektrike pér pérdoruesit
shtépiak, 100 kilometra me ID.3 kushtojné
mesatarisht vetém 150 leké té reja.

Si pérfagésues zyrtar té Volkswagen pér
Shqipéring, Volkswagen Albania éshté lidhja juaj
mé e afért me njé ID.3. Nése keni vendosur qé
me té vérteté doni té béni njé ndryshim dhe té
emetoni 0g CO2 teksa udhétoni, tani ju mund té
béni rezervimin pér ID.3 tuaj.

Té gjithé mund té japim njé kontribut sado té
madh apo té vogél né t& mirén e planetit toné!




very year, more and more questions

arise on the environment, technology,

space, economic opportunities while,

the answers thereto, remain unfinished
sketches of tomorrow.

Volkswagen has summarized these sketches
and turned them into a reality through the
electric vehicle called Volkswagen ID-3!

Volkswagen ID.3 was unveiled for the first time
in September 2019 at Frankfurt Motor Show.
Due to the pandemic situation occurring this
year, the first deliveries were postponed for a
while, starting with Germany, as the first country
to receive an 1D.3 since September.

ID.3 is the car which, little by little, is
revolutionizing electric cars and bringing colours

to the market, apparently just like its Beetle

and Golf predecessors. When it comes to
economic electric cars, it is one of the strongest
actors. With a maximum range of 540 km, it is
capable of performing, little by little, all the tasks
performed by an internal combustion engine.

In other words, with it, you can travel many
kilometres without worrying about whether or
not you will be able to get to your destination
and, you will manage to charge it again, from
2% to 60%, in just 25 minutes.

The journey and additional elements of this
revolutionary transport development were
unveiled at the event organized by Porsche
Albania on its Facebook and Instagram profiles.

ID.3 is “sporty as a Golf, big as a Passat, easy
to command like an UP! and fast as a Golf GTI”,

as Blendi Salaj and Armand Saliu would define
the car during its presentation.

Naturally, the question arising could be: “How
economical is this car?”. Referring to the
current price of electricity for households, 100
kilometres with an ID.3 would cost, on average,
only ALL 150.

As the official representative of Volkswagen for
Albania, Volkswagen Albania is your closest link
to an ID.3. If you have decided you really want
to make a difference and emit 0g CO2 while
traveling, you can now make a reservation for
your ID.3.

We can all make a contribution, no matter how
big or small it is, for the good of our planet!




Perse nje

aspekte qé duhen marré né
konsideraté nga perspektiva shqiptare

Ka shume arsye pérse makinat
elektrike tashmé jané njé zgjedhje logjike né
tregun shqiptar, duke filluar nga ulja e normés
sé emetimit t€ gazrave, gqé automatikisht
pérkthehet né ajér mé té pastér, e duke vijuar
tek pérfitimi financiar g€ vjen nga gmimi i uléti
energjisé elektrike krahasimisht me karburantet,
apo kostot e mirémbaijtjes gé jané maksimalisht
té reduktuara. Gjithashtu edhe hegja e TVSH-sé
pér té gjitha makinat elektrike té reja dhe vlera e
rishitjes né rritje, kontribuojné konsiderueshém
pér ta kthyer pérfundimisht peshoren né krah
té kundért té¢ makinave me djegie té& brendshme.

Por ka disa aspekte qé duhen marré né
konsideraté nga ata qé aktualisht ndodhen para
dilemés sé makinés sé tyre té& ardhshme. Mé té
réndésishmet jam pérpjekur t'i shpjegoj sa mé
thjeshté né rradhét né vijim.

3 Autonomia

Nuk éshté sekret gé ankthi i autonomisé éshté
njé ndér arsyet kryesore té hezitimit pér té bleré
njé makiné elektrike. Dhe realisht &shté digka
pér té cilén duhet njé ndryshim thelbésor né
ményrén e pérdorimit t& makinés. Lajmi i miré
éshté se gjenerata e re e makinave elektrike
vjen me autonomi 300 — 550 km dhe kombinuar
me distancat e shkurtra ndérgytetase né
Shqipéri (rruga mé e gjaté Shkodér - Sarandé
éshté vetém 352km), efikasiteti &shté shumé
me i larté krahasuar me vendet e médha té
Europés Peréndimore. Ngelet pér t'u vlerésuar
vetém se cila autonomi do zgjidhet, duke u
bazuar tek pérdorimi

. Koha e gjaté e karikimit

Njé nga pikat e dobéta t& makinave elektrike
né krahasim me ato me djegie t& brendshme,

por jo e pa tejkalueshme. Jemi mésuar t&€ mos
géndrojmé shumé gjaté né njé piké furnizimi me
karburant dhe do donim gé karikimi i makinés
elektrike t€ mos na e ndryshonte kété tradité.
Ajo gé vlen pér t'u theksuar kétu éshté se pika e
furnizimit pér njé makiné elektrike, mund té jeté
kudo ku shkon energjia elektrike, né shtépi, né
pung, né gendrén tregtare ku bén pazaret, né
lokalin ku do ndalosh pér kafe ose pér dreké,
apo né hotelin ku shkon pér fundjavé a me
pushime. Kjo do té thoté qé nuk éshté mé e
nevojshme té ndalosh pér té furnizuar makinén,
por té furnizohesh aty ku ndalon pér té€ kaluar
kohé ose pér té pushuar. Gjé qé na sjell tek pika
e radhés...

3 Infrastruktura e karikimit

Aktualisht né Shqipéri infrastruktura e karikimit
éshté ende né hapat e para. Por gjérat po
ecin! Gjithmoné e mé shumé kompani po
krijojné infrastrukturén e tyre, shoqéruar

edhe me panele diellore pér pérfitueshméri

mé té larté, pér té mbuluar nevojat e tyre

né furnizimin e makinave elektrike. Qendrat
tregtare apo pikat e shérbimeve té ndryshme
po investojné né karikues pér makina elektrike,
né ményré gé té ofrojné njé shérbim shtesé
pér klientét e tyre apo qgé té diversifikojné
portofolin e té& ardhurave. Ndértuesit po
parashikojné dalje t& shumta energjie elektrike
né parkingjet néntokésore té pallateve té

tyre. Edhe autoritetet publike e kané kuptuar
domosdoshmériné e rrjetit kombétar té
karikuesve dhe projekti tashmé éshté né

fazé fizibiliteti. Pikat tregtuese apo si¢ thuhet
né zhargonin e pérditshém, koncesionarét e
makinave elektrike e kané me detyrim nga
prodhuesi té kené minimalisht njé piké karikimi
té shpejté né ambientet e tyre. Tek Volkswagen
Tirana jané dy té tilla g¢ mundésojné karikimin e
80% té baterisé deri né 25 minuta.

makine elektrike?

. Performanca

Njé nga paragjykimet e heréshme éshté
mungesa e performancés. Makinat elektrike
jané karakterizuar shpesh si té ngathéta dhe

té mérzitshme né ngarje. Sugjerohet se para
blerjes sé njé makine, té€ provohet ajo apo njé e
ngjashme me té, qofté kjo elektrike apo jo. Ajo
gé mund té them me siguri pér makinat elektrike
éshté qé do befasoheni! Mungesa totale e
zhurmés nga motori dhe forca térheqgése
marramendése, me plot kuptimin e fjalés, jané
njé eksperiencé ndryshe, gé nuk duhet humbur.
Pavarésisht limitimit t& shpejtésisé pér ¢éshtje
efikasiteti, shpesh né 160km/h, pérshpejtimi
deri atje éshté mbresélénés si né njé makiné
sportive.

. Shérbimi

Megjithése makinat elektrike nuk kané

nevojé pér shumé mirémbaijtje dhe gati njé
mijé pjesé té konsumueshme si rrip motorri,
turbo, injektoré, pompé karburanti etj., jané
konsideruar si t& panevojshme nga prodhuesit,
ashtu si asnjé send tjetér i pérbéré nga pjesé
té ndryshme, edhe makinat elektrike nuk jané
té pérjashtuara nga defektet e mundshme. Pér
kété arsye éshté e domosdoshme pérzgjedhja
e njé partneri t& besueshém dhe profesional.

E drejta pér té servisuar njé makiné elektrike,
kalon népér disa procese trajnimesh dhe
pérfitimi diturish gé nuk mund té aksesohen nga
kushdo. Riparimi i baterive kérkon nivel té larté
ekspertize. Dhe prodhuesit né kété piké jané
shumeé rigorozé, pasi pér shkak té tensionit t&
larté, mund té rrezikohet edhe jeta e personit
qé ,fut duart® né makiné. Mekaniku i lagjes do
dorézohet me patjetér! Porsche Albania éshté e
para kompani né Shqipéri gé i ka plotésuar dhe
tejkaluar standardet e prodhuesit, duke synuar
té béhet njé gendér rajonale pér riparimin e
baterive t& makinave elektrike
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The 'whys' of electric cars?

aspects to consider from the
Albanian perspective

There are plenty of reasons why electric
cars are already a logical choice in the Albanian
market, starting with the reduction of the gas
emissions’ rate, which, automatically, translates
into cleaner air, to the financial benefits that
come with the low prices of electricity compared
to fuels and, maintenance costs that are
maximally reduced. In addition, VAT abolition on
all new electric cars and the increasing resale
value, significantly contribute to finally turning
the scales on the opposite side of internal
combustion engines.

Yet there are some aspects that need to

be considered by those currently facing the
dilemma of their next car. We have tried to
explain the most important ones, as simply as
possible, in the following lines.

. Autonomy

It is no secret the anxiety of autonomy is one of
the main reasons behind reluctance to buy an
electric car. And it really is something requiring a
fundamental change in the way the machine is
used. The good news is that the new generation
of electric cars comes with an autonomy of 300
- 550 km and, combined with the short inter-city
distances of Albania (the longest road Shkodra

- Saranda is only 352 km), the efficiency is
much higher compared to other big Western
European countries. It remains to be seen which
autonomy will be chosen, based on the usage.

. Battery Life
One of the weaknesses displayed by electric

cars, compared to those with internal
combustion, yet not insurmountable. We are
used to not staying too long at gas stations and
we would like charging the electric cars by not
altering this tradition. What is worth noting here
is that, the supply stations for electric cars, can
be wherever electricity is supplied: at home, at
work, in the shopping malls, in the bar stopping
by for coffee or lunch, or at the hotel whereby
you go for weekends or holidays. This means
stopping by to supply the car is no longer
necessary. You can do that as you stop by for
some leisure time or rest. Which brings us to the
next point ...

. Charging Infrastructure

Charging infrastructure in Albania is still in its
infancy. Yet things are moving! More and more
companies are creating their own infrastructure,
coupled with solar panels for higher profitability,
in view of covering their needs regarding the
supply of electric cars. Shopping malls or
various service outlets are investing in electric
car chargers in order to provide an additional
service to their customers or to diversify their
revenue portfolio. Construction companies

are anticipating multiple power outages in the
underground car parks of the new buildings.
Even public authorities have realized the
necessity of a national network of chargers

and the project is already in its feasibility

study phase. Trading points or, as used in the
everyday jargon, electric car concessionaires,
are obliged by the manufacturer to have at least
one fast charging point within their premises.

At Volkswagen Tirana, there are two such that
enable the charging of 80% of the battery in just
25 minutes.

o Performance

One of the early prejudices is lack of
performance. Electric cars are often
characterized as clumsy and boring while
driving. Tests, prior to buying a car, being it
electric or not, are highly suggested. What
we can say for sure about electric cars is that
you will be surprised! The total lack of noise
from the engine and the dizzying traction, in
the full sense of the word, make for a different
experience, not to be missed. Despite the speed
limit for efficiency reasons, often at 160 km/h,
acceleration to there is as impressive as in
sports cars.

. Service

Although electric cars do not need much
maintenance and numerous consumable parts,
such as engine belt, turbo, injectors, fuel pump,
etc., they are considered unnecessary by the
manufacturers, like any other item made up of
different parts and, even electric cars, are not
excluded from possible defects. To this end,
the selection of a reliable and professional
partner is necessary. The right to service an
electric car goes through several training
processes and acquisition of knowledge that
cannot be accessed by everyone. Battery repair
requires a high level of expertise. And the
manufacturers, at this point, are very rigorous
because, due to the high voltage, the life of the
person who “puts his hands” in the car, can be
endangered. The neighbourhood mechanic

will definitely surrender! Porsche Albania is the
first company in Albania meeting and exceeded
the standards of the manufacturer, aiming at
become a regional centre for repairing electric
car batteries.
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Kalaja e Tiranes
Tirana Castle

uke ditur gé kjo veré do té ishte

ndryshe nga té tjerat, vendosém

edhe ne né Porsche Albania té

bénim digcka ndryshe, qé nuk e
kishim béré kurré mé paré.

Menduam pér klientét dhe dashamirésit e
makinave, té ofronim disa nga modelet mé té
mira tona me njé ¢mim tepér té ulét e me oferta
mjaft t& mira, sidomos pérsa i pérket pagesés
me késte.

Nisur nga déshira e miré pér té gené sa mé
prané fizikisht klientéve, por edhe té gjithé té
apasionuarve pas markave si: Volkswagen,
Audi, SKODA apo Seat, kompania vendosi qé té
“zhvendoset” fizikisht kéto muaj vere, nga data

1 korrik deri mé 1 tetor, né njé nga destinacionet
mé té aksesueshme dhe mé interesante té
kryeqytetit, né Kalané e Tiranés.

Kjo zhvendosje nuk do té ishte vetém pér
géllimin e miré gé té interesuarit t¢ mos lodhen
nga trafiku i rénduar né autostradén Tirané -
Durrés kété periudhé.

Né ményrén mé speciale t¢ mundshme, pamé
ato muaj se si ndérthuret modernja me klasiken.
Brenda guréve antiké rrethues té Kalasé sé
Tiranés, prekém nga afér teknologjiné mé té
fundit t& makinave, sé bashku me opsionet
hi-tech té cilat e kané kthyer eksperiencén e té
ngarit t&€ makinés né njé emocion mé vete.

Né kété showroom té ri por kaq té veganté,
ndodhi shumécka! Fillimisht shijuam nga afér
brande dhe modele té ndryshme ku fillimisht
do t& prezantoheshin Audi dhe SKODA, e me
pas Seat dhe Volkswagen. Té katérta markat
rezervuan makinat mé speciale pér ekspozim.

Té gjitha kéto makina erdhén edhe me ofertat

e tyre pérkatése sepse jo mé kot erdhém mé
prané jush. Té gjitha modelet gé u prezantuan
kishin njé ¢gmim mé té ulét se zakonisht.

Njé tjetér shérbim-surpriz€ qé€ u ofrua, pér té
cilén na ndihmoi teknologjia, ishte ai gé kur
kishte té interesuar pér njé marké/model i cili
nuk ndodhej fizikisht né Kalané e Tiranés, me
aplikacionin ‘Makina ime’, mund té rezervohej
njé ‘test drive’ (t€ provoni té€ ngisni makinén e

zgjedhur nga ju).

Pér shkak té situatés qé ende po kalojmé, nuk
e kishim té mundur té realizonim evente té
ndryshme, por jemi duke pritur me padurim,
ashtu sikundér té gjithé, qé gjithcka t'i kthehet
normalitetit dhe t€ mund té vimé me risi té reja
praj jush.




nowing in advance this summer
would be different from the others,
we, at Porsche Albania, decided to
do something different, like never

before.

We had our customers and car lovers in mind,
wishing to offer some of our best models at
a very low price and with very good offers,

especially in terms of payments.

Based on the good will to be physically closer to
the customers and to every person passionate
about brands such as Volkswagen, Audi,
SKODA or Seat, the company decided to be
physically “displaced” during the months of
summer, from July 1st to October 1st, to one of
the most accessible and interesting destinations
of the capital: Tirana Castle. This relocation
would not only serve the good purpose of
interested parties, easing their burden of getting
tired of the heavy traffic on the Tirana - Durrés

highway in that period.

In the most special way possible, we withessed,
during those months, how the modern combines
with the classic. Inside the ancient stones
surrounding Tirana Castle, we touched the
latest car technology, along with hi-tech options
which have turned the driving experience into a
thrill per se.

In this new but special showroom, a lot
happened! We first enjoyed the different brands
and models, where Audi and SKODA were first
introduced, followed by Seat and Volkswagen.
All four brands had reserved the most special

cars for display.

All these cars brought about their respective
offers, as this was the intention all along. All the

models introduced had a lower price than usual.

Another surprise-service offered to all interested
parties not present in the Castle, certainly
helped by technology, was the application ‘My
car’, whereby a ‘test drive’ (try to drive the car of

your choice), could be booked.

Due to the situation we are still going through,
various events were omitted. We are eagerly

waiting, like everybody else, for everything to

return to normality and coming up with new

innovations for you.



Legjendarja quattro feston
pérvjetorin e 40t

The legendary quattro celebrates its
40t anniversary

P T i,

atér rrathé, 40 vite, njé quattro — e

théné ndryshe: njé histori suksesi

nga Ingolstadt. Audi quattro feston

pérvjetorin e tij né vitin 2020. Ja se si
Audi i paré me 4 rrota aktive revolucionarizoi
industriné automotive.

Idea pas quattro-s

Kérkimi pér origjinén e Audi quattro na gon
menjéheré né dimrin e vitit 1976 kur Audi
zhvilloi VW lltis, njé makiné pér off-road pér
Ushtriné Gjermane — me sistemin me 4 rrota
aktive. Inxhinierét ishin té impresionuar me
performancén e larté t&é VW litis né boré
gjithashtu edhe né akull.

Gjaté testeve pér prototipet e reja té Audi, lltis
gjithashtu u pérdor pér té béré krahasime — dhe
perfromanca e tij ishte superiore mbi makinat
me rrotat e para aktive. Kjo e forcoi idené e
pérdorimit té€ késaj teknologjie né makinat e
prodhimit né maseé.

Walter Treser, Drejtor i Para-Prodhimit, u
mrekullua nga “visioni i zhvillimit té njé makine
qé duhet té egistonte por nuk egistonte deri
né até moment,” ashtu si ai e komentoi pak
mé voné. Pér ta béré kété, ai kishte nevojé
pér njé emér té pérshtatshém. Makina me té 4
rrotat aktive pér pak sa nuk u quajt Audi Carat
(shkurtim i “Coupé All-Wheel-Drive Turbo”).
Sidoqofté, emri ishte tashmé pérdorur pér

njé parfum — ndaj nuk do té shkonte miré me
imazhin e makinés. Késhtu, sugjerimi i Walter
Treser prevaloi dhe “Audi quattro” - ishte emri

qé mé voné do té béhej i famshém.

Teknologjia quattro mé né detaj

Me kété teknologji, momenti pérdredhés
(torque) shkonte automatikisht né ményré

té barabarté tek té 4 rrotat. Né kété ményre,
quattro ofronte avantazhin e njé férkimi perfekt
né rrugé dhe njé ngarje té sigurté edhe né sitata
té véshtira.

Audi adapton teknologjiné tek tipet respektive
té makinave. Jané dy variante pér makinat me
motor t& montuar pér sé gjati.

Kambiot automatike Tiptronic pérdorin sistemin
klasik me diferencial t€ mesit me veté-bllok.
Audi me kambio manual ose S-tronic pérdor njé
teknolog;ji té larté qé aktivizon sistemin ashtu si
dhe atéheré kur kérkohet.

Pér modelet me motorin e montuar pér sé

gjéri dhe pér sportiven Audi R8, Audi pérdor
diferencialin me freksion hidraulik me disa
pllaka.

Audi quattro: njé legjendé e motorsportit

Le té kthehemi pas né janarin e vitit 1981: njé
shteg off-road thellé né Austri midis borés dhe
baltés. Shumé makina vuajtén pér té kaluar
shtegun, duke pérfshiré edhe Audi quattro.
Kjo ndodhi gjaté rally té janarit né Muhlviertel.
Né fund té garés skuadra fituese ishte Franz
Wittmann senior dhe Kurt Nestinger né njé Audi
quattro.

Fitorja ishte fillimi i njé rruge té gjaté suksesi
né motorsport. Deri né vitin 1987, Audi quattro

(gjithashtu e njohur si Audi Sport quattro) kishte
pushtuar njé numér pistash dhe kampionatesh
té World Rally Championship. Né fund té viteve
80, Audi u fokusua tek garat e touring cars.

Me Hans-Joachim Stuck dhe Hurley Haywood
né Audi 90 quattro, Audi fitoi DTM (Germand
Touring Car Masters), kampionate botéror dhe
TransAm Series.

Emri Le Mans gjithashtu éshté i lidhur ngushté
me quattro: makinat me 4 rrotat aktive korrén 3
fitore rresht né garén legjendare 24 oréshe.

Makinat elektrike me té gjitha rrotat aktive dhe
diferencialét sportiv: legjenda quattro jeton
brenda e-tron (s).

Audi kurré nuk ka rreshtuar sé kujdesuri pér
quattro-n. Besniké né moton e vet: Edhe njé
legjendé mund té vazhdojé té zhvillohet me
sistemin elektrik me 4 rrota aktive né Audi e-tron
dhe Audi e-tron Sportback, ne kemi arritur
cakun e teknologjisé aktuale. Kétu, teknologjia
e transmisionit fuknsionon népérmjet motoréve
elektrik né ¢do aks.

Né Audi e-tron S dhe e-tron S Sportback, Audi
prezanton versionin e fundit t& motoréve elektrik
me té 4 rrotat aktive. SUV-ét elektriké shumé
dinamik té dy kané 3 motoré elektrik né bord.
Kontrolli i transmisionit inteligjent merr pérsipér
siguriné dhe mbi té gjitha dinamikat e drejtimit
té mjetit, duke e cuar até né njé nivel shumé té
larté.



our rings, forty years, one quattro -

in summary: a success story from

Ingolstadt. The Audi quattro celebrates

its anniversary in 2020. Read how the
first Audi with all-wheel drive revolutionized the
automotive industry.

The idea behind the quattro

Our search for the origins of the Audi quattro
takes us straight back to the winter of 1976
when Audi developed the VW lltis off-road
vehicle for the German Army — with its all-wheel
drive. The engineers were impressed with the
outstanding performance by the VW lltis on
both snow and ice. During the test runs for new
Audi prototypes, the lltis also participated for
purposes of comparison — and its performance
was superior to front-wheel-drive cars. This
gave rise to the idea of using this special, all-
drive technology in mass-produced vehicles.

Walter Treser, then Director of Pre-
Development, was fascinated by the “vision of
developing a type of car that had to date not
existed,” as he later commented. To do this,

he needed a suitable name. The car with all-
wheel drive almost became known as the Audi
Carat (abbreviation for “Coupé All-Wheel-Drive
Turbo”). However, there was already a perfume
with the same name - this would not have
gone well with the image of the car. So, Walter
Treser's suggestion prevailed: “Audi quattro” — a
name that would soon become famous.

The quattro drive technology in more detalil
With this technology, the drive torque is
automatically evenly distributed to the four
wheels. This way, the quattro drive offers the
advantages of perfect road grip and a safe drive
- even in adverse conditions.

Audi adapts the drive technology to the
respective vehicle type. There are two variants
for cars with longitudinally installed engines:

The tiptronic automatic transmission uses the
classic quattro drive with self-locking center
differential.

Audi with a manual gearbox or S-tronic use
cutting-edge technology which engages all-
wheel drive as and when required.

For models with transverse engines and the
Audi R8 sports car, Audi uses its own quattro
drivetrain with a hydraulic multi-plate clutch.

Audi quattro: a motorsport legend

Let us look back to January 1981: An off-road
track in remote Austria between snow and

mud. Numerous cars struggle along the track,
including an Audi quattro. This scene took place
during the January rally in the Mihlviertel.

At the end of the race the winning team was
determined: Franz Wittmann senior and Kurt
Nestinger in an Audi quattro.

The victory was the start of a long series of
successes in motorsport. Up until 1987, the Audi
quattro (also known as the Audi Sport quattro)
hared over the tracks of numerous World Rally

Championships and achieved many victories.
At the end of the eighties, Audi then focused on
touring car racing. With Hans-Joachim Stuck
and Hurley Haywood in the Audi 90 quattro,
Audi won the DTM (the German Touring

Car Masters), world championships and the
TransAm series.

The name Le Mans is also closely associated
with the quattro: the all-wheel drive cars took
three consecutive overall victories in the
legendary 24-hour race.

Electric all-wheel drive and sports differential:
the quattro legend lives on in the e-tron (S)
Audi has never rested on its laurels with the
quattro. True to its motto: even a legend must
continue to develop. With the electric all-

wheel drive in the Audi e-tron and the Audi
e-tron Sportback, we are at the cutting edge of
technology. Here, the drive technology functions
via electric motors on each axle.

In the Audi e-tron S and the e-tron S Sportback,
Audi presents the latest version of the electric
all-wheel drive. The two really dynamic electric
SUVs each have three electric motors on board.
Their intelligent drive control takes driving safety
and, above all, driving dynamics to a new,
higher level.



Udhétimi nuk éshté vetém njé udhétim nga pika A né pikén B. Shpesh, nuk éshté as pjesa mé e mérzitshme. Sepse udhétimi
éshté eksperiencé, njé eksperiencé unike ashtu si Audi di ta ofrojé. Si mund t€ mos jeté magjike eksperienca e kaluar né sallonet
plot stil, luks dhe teknologji t& Audi. Dhe jo vetém kjo, por teknologji edhe né konfortin e ngarjes apo edhe ndrigimin fantastic
matrix.

Por thuajse gjithmoné ka nevojé pér té pérmirésuar digka.
Kété heré vendosém qé formulés magjike ti shtojmé edhe njé element tjetér: aromén.
Me elegancén dhe stilin qé pérfagéson, bashké me MEMO Paris sollém prané jush Audi x MEMO, parfumin e makinés me aroma

natyrale nga Parisienét e prodhimit t& parfumeve. Njé aromé gé i jep akoma edhe mé shumé hijeshi kilometrave tuaja, e cila vien
si dhuraté vetém pér klientét e Audi.

The journey is not just a transition from point A to point B. Often, it is not even the most boring part. Because travelling is
experience, a unique experience only Audi knows how to best offer. How can it not be magical the experience lived in Audi
showrooms: full of style, luxurious and high-tech. And not only: even high-tech to driving comfortably or fantastic matrix lighting.

But there is almost always the need to improve something.
This time we decided to add another element to the magic formula: the scent.
With the elegance and style it represents, in cooperation with MEMO Paris, we brought to you Audi x MEMO, the car perfume with

natural fragrances from the Parisians perfume factories. A fragrance that adds even more charm to your mileage and comes as a
gift only to Audi customers.



Hyni tek MAKINA IME,
dilni me makinén tuaj!
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shte shtatori i vitit 2005 kur i gjithé ky rrugétim

filloi, nga ai moment kané kaluar plot 15 vite.

15 vite t& mbushura me suksese dhe sfida

pér tu kapérxyer. 15 vite me momente té
bukura dhe jo gjithnjé aq té bukura. 15 vite me
po té njejtén energji t€ pareshtur pér misionin gé
kemi marré pérsipér.

Ja ku jemi sot, pas 15 vitesh pér té kremtuar 15
vite puné té palodhur.

Pér fat té keq ky vit nuk ishte ai gé té gjithé do
té donim. Na u desh té kufizoheshim pér shumé
nga aktivitetet tona té cila i parapélgejmé mé
shumeé ti organizojmé.

t was September 2005 when this whole

journey began. 15 years have since passed

by. 15 years filled with successes and

challenges to overcome. 15 years with
beautiful and not-so-beautiful moments. 15
years with the same unceasing energy for the
mission undertaken.

Here we are today, 15 years later and
celebrating our hard work.

Unfortunately, this year was not our most
favourite. We had to limit ourselves in many
respects, which we usually prefer to anticipate.

This year-end, as a sign of gratitude to all
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Kété fundvit, né shenjé falenderimi pér té gjithé
gé na kané mbéshtetur né gjithcka kemi béré
kéto 15 vite, vendosém té& dhurojmé njé SKODA
Fabia té re me Okm.

Si mund té béhesh fitues?

Aplikacioni Makina Ime éshté i pari dhe i

vetmi aplikacion né tregun automotiv shqiptar
kushtuar mobilitetit dhe éshté njé nga projektet
tona mé té réndésishme.

Vetém duke shkarkuar aplikacionin dhe duke u
regjistruar ju mund té béheshit pjesé e shorteut.

| gjithé ky proces u licensuar dhe u ndoq nga
Autoriteti i Mbikqyrjes sé Lojrave té Fatit duke

those who have supported us in everything we
have done these 15 years, we have decided to
donate a new SKODA Fabia with 0 km.

Becoming the winner?!

“My Car” App is the first and sole application in
the Albanian automotive market dedicated to
mobility, as well as one of our most important
projects.

Only by downloading the app and inserting the
data, you may participate in the draw.

The entire process was licensed and followed
by the Gambling Supervisory Authority, in

gené konform té gjitha rregullave.

Fituesi u shpall népérmijet njé sistemi té
licensuar dhe né mbikqyrjen e pérfagésuesve té
AMLF, Drejtoria e Tatimeve dhe njé noter.

Mé né fund momenti i shumépritur erdhi! Pas
hedhjes sé shorteut népérjet programit online
“easypromos”, fitues doli Eliodor Dervishaj,
banues né Tirané. Tejet i suprizuar nga lajmi qé
ne i pércolém népérmijet telefonit, Elio nuk priti
gjaté por té& nesérmen erdhi prané ambjenteve
tona pér té paré makinén dhe pér té filluar
progedurat e marrjes sé saj né pronési.

accordance with all the rules in force.

The winner was announced through a
licensed system and under the supervision
of representatives from the GSA, the Tax
Directorate and a notary.

Finally, the long-awaited moment came!

Follow to the draw, enabled by the online
program “easypromos”, the winner was Eliodor
Dervishaj, a Tirana inhabitant. Extremely
surprised by the news we conveyed to him over
the phone, Elio could not wait and visited us to
our promises the very next day to see the car
and starting the procedures for transferring car's
ownership.



Volkswagen
Multivan 6.1

ése do té béjmé njé listé me disa

prej Volkswagen mé autentik dhe

qé kané revolucionarizuar jo vetém

botén automotive por edhe mé gjeré,
atéheré pa dyshim Volkswagen T1 do té jeté njé
prej tyre.

Vitet ndérkohé kalojné dhe ja ku jemi sot, éshté
viti 2020 dhe VW T6.1 éshté modeli mé i fundit
qé na ofrohet.

Ai éshté rifreskuar dhe vien mé i bukur se kurré.

Né pjesén e pérparme feneret LED i japin
elegancé teksa menjéheré té€ shkon né mend se
sa do té kesh nevojé té pérdorésh dritat e gjata
natén, edhe né rrugén meé té errét. Né krah

té feneréve dy shirita té kujtojné gé makina té
cilén je duke paré éshté njé Multivan, njé detaj
ky tepér i kéndshém né lidhje me dizajnin e
pérgjithshém té makinés.

Né brendési gjithcka éshté gjithashtu e
pérditésuar. Menjéheré vihet re gé tani
kilometrazhi éshté dixhital dhe jo mé analog,
dhe se ekrani i mesiti informacionit dhe
argétimit éshté tashmé mé i madh, i njéjté me
até qé gjendet edhe tek makinat e pasagjeréve
si Tigauan apo T-ROC.

E vecanta dhe njé pikat mé kyce té kétij modeli
éshté pikérish ajo ¢’ka gjendet né pjesén pas
dy sediljeve té para té shoferit e pasagjerit.
Pikérisht arsyeja se pérse kjo makiné egziston.

Ndryshe nga versionet e tjera, né pjesén

e pasme té Multivan sediljet e mesit jané

té rrotullueshme, duke e kthyer até né njé
dhomé ndenje té vérteté. Madje njé tavoliné

e lévizshme éshté e inkorporuar me makinén
duke dhéné mundésiné gé makina jo vetém té
jeté tepér e pérshtatshme pér udhétimet e gjata,
por gjithashtu té shérbejé si vend perfekt pér té
vazhduar piknikun, teksa jashté moti nuk éshté
ai mé ideali.

Pérsa i pérket motoréve, ata jané njé 2.0 TDI
me fugi nga 90HP deri né 196HP, gjithashtu
edhe njé térésisht elektrik zhvilluar nga ABT. Ky
i fundit i afté té prodhojé 112HP, me njé paketé
baterish prej 77.6 kWh, dhe me njé autonomi
sipas NEDC prej 400km.

f we are to make a list of some of the

most authentic Volkswagen cars that have

revolutionized the cars industry and beyond,

then, without the shadow of a doubt,
Volkswagen T1 is one of them.

Years go by and here we are: it is 2020 and we
have VW T6.1 as the latest model on offer.

It has been refreshed and comes forward more
beautiful than ever.

On the front, the LED headlights adorns it with
elegance, as you immediately think about how
much you will need to use the high beams at

night, even on the darkest roads. Next to the
headlights, two stripes remind you the car you
are looking at is a Multivan, a very nice detail
about the overall design of the car.

Inside everything is also modern.

It is immediately noticeable the odometer is
digital and no longer analogue, and the middle
information and entertainment screen is larger,
same as that found in passenger cars like
Tigauan or T-ROC.

The most special and one of the key points of
this model is exactly what is found in the part
behind the first two seats. This is exactly the
reason why this car exists.

Unlike other versions, the rear middle seats

of the Multivan are rotatable, turning it into

a real living room. Even a portable table is
incorporated with the car, providing for a car
suitable for long trips and serving as the perfect
place to hold picnics, while outside the weather
is not the most ideal.

The engine is of the 2.0 TDI type, with power
from 90HP to 196HP, an all-electric developed
by ABT. The latter is capable of producing
112HP, with a battery pack of 77.6 kWh, and
with an autonomy, according to NEDC, of 400
km.



Cupra formentor

jo éshté e para g€ vjen térésisht e re,
gé pasi emblema e saj, nuk éshté mé
e vendosur né makiné si njé shtojcé
por drejt, drejt e né maskarinon dhe né
kapakun e bagazhit té saj.
Qe prej vitit 2020, Cupra, gé mé paré ishte emri
i modeleve me performance té larté té Seat,
éshté njé brand mé vete, nén Seat, i cili do té
prodhojé makinat mé té shpejta té Seat.

Formentor éshté Cupra e paré gé vjen

térésisht e re, e cila ndonése éshté e bazuar
tek Seat Ateca, nuk ngjan me asgjé té nxjerré
né treg deri mé tani. Megjithaté, ajo pérséri
mishéron linjat elegante njékohésisht sportive
gé spanjollét prej vitesh tashmé i ka béré té
diferencohen nga té tjerét. Emri e ka origjinén
nga Cap de Formentor i cili €shté kepi mé verior
i ishullit t&¢ Majorkas.

Ajo géndron e vendosur né rrugé, éshté e gjeré
dhe disget e saj 19 inch e béjné até té bukur pér
syrin pér t'u paré, dhe té lehté pér mendjen pér
t'u admiruar si njé nga SUV-té mé dinamike té
kategorisé s€ saj.

Ajo do té ofrohet me disa motoré, ku mé i
fugishmi éshté 2.0 litér, 4 pistona turbo me
306HP, fuqi e cila do té transferohet né té

4 rrotat e makinés. Gjithashtu do té jeté e
disponueshme edhe njé Plug-in hybrid me
motor 1.4 litér me turbo, sé bashku me njé
motor elektrik dhe me fugi maksimale prej
242HP. Vetém népérmijet baterive, makina
mund té pérshkruajé rreth 50km. Té dyja kéto,
té shogéruara nga njé kambio automatikie DSG.

Né brendési salloni éshté solid, ku ndrigimi
gé vjen nga treguesi i shpejtésisé apo ekrani

i mesit, krijojné njé kontrast fantastic, teksa
sediljet sportive “t€ mbérthejné” dhe nuk té
|éné té lévizésh nga vendi edhe né manovrat
e forta. Butoni i ndezjes sé makinés ndodhet
né timon né krahun e djathté, teksa né krahun
tjetér ndodhet njé buton me logon e Cupra, i
cili ndryshon e kthen makinén nga njé makiné
qé mund t'a pérdorésh pérdité, né njé makiné
gati pér té provuar limitet e tua dhe té€ makinés
népér pista té ndryshme.

Makina vjen né 5 modalitete: Comfort, Normal,
Sport, Cupra dhe Individual. Ato béjné njé
ndryshim thelbésor tek kjo makiné.

Cupra Formentor ka dalé tashmé né treg dhe
klientét e paré sapo kané filluar t&€ marrin
makinat e para.

t is the first to come completely new, since its

emblem is no longer placed in the car as an

accessory but straight into the replacement

grill and in the tailgate. As of 2020, Cupra,
formerly the name of Seat's high-performance
models, is a separate brand, under Seat, which
will produce Seat's fastest cars.

Formentor is the first completely new Cupra,
which, although taking after the Seat Ateca,
does not look alike anything on the market so
far. However, it still embodies the elegant and
sporty lines which for years have distinguished
Spaniards from the rest. The name originates
from Cap de Formentor, the northernmost cape

of the island of Mallorca.

It navigates on the road; it is wide and its 19-
inch wheels make it beautiful for the eye and
easy on the mind to admire it as one of the most
dynamic SUVs in the its category.

It comes with several engines, where the most
powerful is 2.0 litre, 4 turbo pistons with 306HP,
power which is transferred to all 4 car wheels. A
1.4-liter turbocharged plug-in hybrid engine will
also be available, along with an electric motor
with @ maximum output of 242HP. Only via
batteries, the car can cover about 50 km. Both
accompanied by a DSG automatic transmission.

The interior is solid, with lighting coming from
the speedometer or the mid-range display,
creating a fantastic contrast, while the sport-
style seats “grab” you and keep you from
moving even in strong manoeuvres. The engine
start button is located on the right side of the
driving wheel, whereas on the other side, a
button with the Cupra logo is introduced, which
changes and turns your car from a car that you
can use every day, to one ready to test your
limits and drive through different tracks.

The car comes in 5 models: Comfort, Normal,
Sport, Cupra and Individual. They make a
fundamental difference to this car.

Cupra Formentor has already hit the market and
the first customers have just started getting the
first cars.
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rej 15 vitesh tashmé Porsche Albania

ka ofruar pér tregun shqiptar té

automjeteve jo vetém makina té reja,

por edhe njé servis té specializuar dhe
trajnuar pér té ofruar njé shérbim ekselent dhe
pér té béré diferencén.

Departamenti i servisit €shté njé nga copézat
tona mé té réndésishme dhe ndaj duam gé
klientét tané t€ marrin shérbimin mé té miré.
Tashmé, jo vetém mundeni gé kryeni ¢do
servisim té makinés tuaj vetém me pjesé
origjinale, por mund té ndérroni edhe gomat
e makinés me njé ndalesé té vetme. Porsche

or 15 years now, Porsche Albania

has provided the Albanian vehicle

market not only with new cars, but also

with specialized and trained service
providers, for an excellent and game-changing
service.

The service department is one of our most
important ‘pieces’ and we want our customers
to receive the best of services. Now on, not only
can you service your car with only original parts,
but you can replace the car tires in a single
stop-shop. Porsche Albania now comes with
Continental, Semper and Barum tires, to meet

26

Albania tashmé vjen me gomat Continental,
Semperit dhe Barum pér té pérmbushur
kérkesat e té gjithé klientéve me té gjitha llojet
e gomave.

Zgjodhém kéto 3 marka sepse ofrojné gjithgka
pér kédo.

Contiental &shté brandi yné premium dhe éshté
njé zgjidhje ideale pér té gjithé ata té cilét kané
makina luksoze por jo vetém.

Semperit nga ana tjetér vjen si njé balancé
tepér e miré midis cilésisé dhe ¢mimit.

the requirements of all customers with all types
of tires.

We chose these 3 brands because they offer
everything for everyone.

Contiental is our premium brand and is an ideal
solution for all those with luxury cars and not
only.

Semper, on the other hand, comes as an
incredibly good balance between quality and
price.

Whereas Barum come as the most economical

Kurse Barum vjen si goma mé ekonomike, por
gjithmoné, pa kursyer né cilési.

Pér ne siguria éshté e para dhe ajo ¢’ka ne
sugjerojmé, veganérisht né stinén e dimrit,
éshté pérdorimi i gomave té dimrit, sidomos
pér ata gé udhétojné né zona ku mund té keté
rreshje débore apo ngricé.

Po gomat egzistuese? Mos u shqetésoni! Ato
mund t'i magazinoni tek ne dhe késhtu nuk
do keni nevojé mé té shgetésoheni pér gomat
tuaja, por vetém té shijoni udhétimin né stinén
festive té vitit!

tires, but always, without any compromise as to
the quality.

To us, safety comes first and, what we suggest,
especially for the winter season, is the use of
winter tires, especially for those travelling to
areas with snow or frost.

What about existing tires? Do not worry! You
can store them with us so you do not have to
worry about your tires, just enjoy your trips
during holidays!



Nga éndrra pér njé makiné, né makinén e éndrrave tuaja!

Me Grupin Financiar té Porsche Albania, mund té keni makinén e éndrrave tuaja, duke
pérshtatur késtin mujor sipas mundésive tuaja dhe té keni té gjithé fleksibilitetin gé ju duhet,
né kostot e mirémbajtjes dhe té sigurimit té automijetit.

Kontaktoni me ekspertét té Volkswagen, AUDI, SKODA, SEAT, Volkswagen Makina Tregtare,
DasWeltAuto, pér té vendosur pér njé oferté financimi té pérshtatshme, me
Porsche Finance Group Albania!

Porsche Finance Group Albania
Autostrada Tirané-Durrés
Km.7, Rr.Monun

Tirané

Albania

Tel: +355 (04) 450 08 28
E-mail: info@porscheleasing.al
www.porscheleasing.al

/-) PORSCHE

FINANCE GROUP ALBANIA




Best wishes for a sparkling New Year!
May you find health, happiness, and peace.

Urimet me té mira per njé Vit té Ri plot shkelgim!
Sjellté pér ju shendet, lumturi dhe page.
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