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LEVIZSHMERIA NE SHQIPERI
S| KALUAM NE KORSINE E REVOLUCIONIT ELEKTRIK.

MOBILITY IN ALBANIA

zhurmshém  té

Né peizazhin e
Shqipérisé, ku automjetet tradicionale
me djegie te brendshme kané dominuar
prej kohésh rrugét, njé revolucion i
fugishém elektrik po merr vrull né heshtje.

Porsche Albania ka gené déshmitar dhe
promotori me | madh i sfidave fillestare té
prezantimit t€ makinave elektrike né njé vend
qé éshté kryesisht i varur nga karburantet fosile.
Megjithaté, me investime strategjike né modelet
elektrike moderne nga markat tona ikonike si
Audi, Volkswagen, SKODA dhe Seat, ne kemi
ndezur me sukses njé ndryshim paradigme
drejt njé t& ardhmeje mé té gjelbér dhe mé té
géndrueshme.

SFIDAT E “KORSISE” SE RE

Nisja e revolucionit elektrik né Shqipéri nuk
ishte pa pengesa. Mendésia rreth motoréve
me djegie tradicionale ishte e rrénjosur né
venat e shogérisé soné&, duke e béré sfiduese
prezantimin e konceptit té lévizshmérisé
elektrike. Ankthi i distancés, infrastruktura e
kufizuar e karikimit aftesia me e madhe dixhitale
dhe shqgetésimet pér performancén dhe koston e
automjeteve elektrike (EV) ishin ndér pengesat
kryesore me té cilat u pérballém fillimisht.
Ndersa si faktoré té jashtém té industrisé ishin
véshtirésité e imponuara periodikisht qofté nga
krizat financiare ndérkombétare, qofté nga
pandemia, apo edhe nga probleme me zinxhirin
e furnizimit nga konfliktet e fundit né Ukrainé.

INVESTIMET QE SHTRUAN RRUGEN

Duke gené té ndérgjegjshém gé né fillim, Porsche
Albania investoi me guxim né njé portofol té
larmishém modelesh makinash elektrike nga
Audi, Volkswagen, Seat dhe SKODA, si dhe né
paisjet dhe trajnimet specifike pér kéto mjete té
reja, si né teknologji, ashtu edhe né pérdorim
e mirémbajtije. Kéto marka té njohura sollén
ekspertizén dhe inovacionin e tyre, duke na
mundésuar té ofrojmé njé gamé té gjeré makinash
EV me performancé té larté qé& ndérthurin
pa probleme fuqiné, stilin dhe ndérgjegjen
mjedisore. Té gjitha kéto t&€ mbéshtetura edhe
nga njé staf i kualifikuar ndérkombétarisht pér

shérbimet ndaj makinave elektrike. Duke shfaqur
potencialin e lévizshmérisé elektrike pérmes
kétyre kapaciteteve, ne térhogém vémendjen e
shqiptaréve qé ishin té etur pér njé té ardhme
té géndrueshme. E si rrjedhoje Makinat e para
Elektrike ne treg u sollén nga Porsche Albania
qé né vitin 2016.

NDRYSHIMI | NARRATIVES

Népérmjet pérpjekjeve tona té€ pandérprera dhe
partneriteteve bashképunuese, ne kemi arritur
té transformojmé narrativén rreth automjeteve
elektrike né Shqipéri. Ngadalé por me siguri,
mé shumé shqiptaré po pérqafojné pérfitimet
e té paturit nj¢ makiné elekirike. Ndonése
infrastruktura e karikueséve né té gjithé vendin
ka nevojé ende pér investime, ofrimi i modeleve
gjithnjé e mé té fugishme, duke mbuluar distanca
ge kalojne 500KM me njé karikim, ka adresuar
shqgetésimet e pérshkrimit té distancave té
largéta, duke siguruar gé pronarét e automjeteve
elektrike t& mund té zotérojné mé me lehtési njé
makiné elektrike. Pér mé tepér, performanca
mbresélénése dhe efikasiteti i makinave tona
elektrike kané hedhur poshté mitet rreth té
gjithé kategorisé sé tyre, duke pastruar né térési
potencialin e makinave elektrike né syté skeptiké.
Nuk mund té€ mos pérmendim edhe suportin gé
geveria géndrore ka dhéné duke zeruar TVSh-né
pér kéto makina dhe zvogluar taksat pér to.

NJE FTESE PER AKSION

Udhétimi drejt t& ardhmes elektrike né Shqipéri
éshté larg té qenit i pérfunduar. Ndérsa
investimet tona kané hedhur njé themel té forte,
ne kemi nevojé pér njé pérpjekje kolektive nga
vendimmarrésit, institucionet dhe subjektet
private pér té pérshpejtuar tranzicionin. Nevojiten
ende politika dhe stimuj gé inkurajojné miratimin
e automjeteve elektrike, té tilla si lehtésimi
i métejshém i taksave, tarifimi i granteve té
infrastrukturés dhe fushatat ndérgjegjésuese,
investimet né karikuesit e shpejté apo edhe
ato normal. Subjektet private mund té luajné
njé rol kryesor duke pérfshiré flotat elektrike né
operacionet e tyre dhe duke inkurajuar punonjésit
qé té pérgafojné lévizshmériné elektrike. Kjo
duke rritur ndérgjegjésimin e tyre social karshi

HOW&GOT INTO THE LANE OF ELECTRIC REVOLUTION.

Gentian Bushati | General Manager

publikut dhe ambjentit. Porsche Albania né kéto
pika ka gené dhe do té jeté gjithmoné partner
si me bizneset private ashtu edhe me geveriné
pér té béré t& mundur ndryshimin drejt makinave
pa djegie té€ brendshme njésoj me vendet mé té
pérparuara té Europés!

NDERTIMI | NJE TRASHEGIMIE TE
QENDRUESHME

Teksa té gjithé punojmé drejt njé t€ ardhmeje
ku makinat elektrike do té jené norma né
Shqipéri, pérfitimet shtrihen shumé pértej
reduktimit t& emetimeve té karbonit. Pérgafimi i
|évizshmérisé elektrike do té forcojé ekonominé
lokale duke krijuar mundési té reja pune né
prodhim, instalimin e infrastrukturés sé tarifimit
dhe mirémbaijtien. Ai do t€ pérmirésojé cilésiné
e ajrit né qytete, duke guar né pérmirésimin e
rezultateve té shéndetit publik. Kosto té cilat
sot réndojné shumé buxhetet familjare dhe
té kompanive. Gjithashtu, do ta pozicionojé
Shqipériné si njé shoqgéri progresiste dhe té
géndrueshém né skenén globale, duke e béré
térhegése edhe pér investime té tjera madhore,
duke nxitur procese zinxhir inovacioni né ¢do
sferé té sé pérditshmes.

Porsche Albania ndihet modeste pér kété
kontribut t&¢ pacmuar né nxitien e pérdorimit
dhe né futjen né treg té makinave Elektrike
né Shqipéri, ku tashmé nuk éshté kompania e
vetme, por éshté mé e madhja e tregétimit té
makinave elektrike né Shqipéri.

Ne ndihemi shumé miré qgé né Shqipéri
Revolucioni Elektrik po ndodh, teksa sheh
kompani Taksi, kompani té€ shities dhe
shpérndarjes me shumicég, veté shteti po perdor
makina elektrike dhe hibride, si dhe familjaré e
pérdorues individual po shtojné né numra rekord
shitjesh pér vitin 2023 t€ makinave Elektrike.

Premtimi yné né Porsche Albania éshté gé ne
do vazhdojmé té punojmé duke sjell prané jush
produktet BEV mé té mira nga Grupi Volkswagen,
duke rritur né kété ményré hapésiren e kétyre
makinave né treg dhe duke i dhéné partneréve
tané zgjidhje té géndrueshme dhe inovative.



In the hustling and bustling scenery of

Albania, where internal combustion cars

have long dominated the roadways, a

powerful electric revolution is quietly
gaining momentum.

Porsche Albanian has been a witness and
the biggest promotor of the initial challenges
of introducing electric cars in a country that is
heavily reliant on fossil fuels. We have, however,
effectively sparked a paradigm shift toward a
greener and more sustainable future with our
strategic investments in cutting-edge electric
vehicles from our iconic brands, including Audi,
Volkswagen, SKODA, and Seat.

THE CHALLENGES OF THE NEW “LANE”

Introducing an electric revolution in Albania was
not without its difficulties. Our society’s mindset
around conventional combustion engines was
so deeply engrained, making it challenging
to introduce the concept of electric mobility.
Distance anxiety, limited charging infrastructure,
greater digital capability, and concerns about the
performance and cost of electric vehicles (EVs)
were among the main obstacles we initially
faced. Whereas external factors of the industry
included periodically imposed challenges be it
either international financial crises, the pandemic
or even the issues in the chain of supply following
the recent conflict in Ukraine.

THE INVESTMENTS THAT PAVED THE WAY

With this knowledge from the start, Porsche
Albania boldly invested in a diverse portfolio of
electric vehicle models from manufacturers like
Audi, Volkswagen, Seat, and SKODA, as well as
in equipment and training designed specifically for
these new vehicles, both in terms of technology,
uses and maintenance. These renowned brands
contributed their expertise and innovation, by
providing us a wide variety of high-performance
EV cars that seamlessly combine power, style,
and environmental consciousness. All of this was

achieved with the support of the staff which has
received international qualifications in regard to
electric car services. We captured the interest
of Albanians who were eager for a sustainable
future by showing the promise of electric mobility
through these capacities. As a result, the first
Electric Vehicles were launched in the market by
Porsche Albania in 2016.

CHANGING THE NARRATIVE

Through our persistent efforts and collaborative
partnerships, we have managed to transform
the narrative around electric vehicles in
Albania. Slowly but surely, more Albanians are
embracing the benefits of having an electric car.
Although the charging infrastructure across the
country still requires investment, the availability
of increasingly powerful models, covering
distances exceeding 500KM on a single charge,
has addressed the concerns of long distances,
ensuring that EV owners will be able to own
an electric car more easily. Furthermore, the
impressive performance and efficiency of our
electrical cars have busted the myths regarding
this category and have fully unfolded the potential
of electric cars to sceptics. We must not fail to
mention the support by the central government
provided by eliminating the VAT and reducing
taxes.

AN INVITATION FOR ACTION

Albania’s journey to an electric future is far from
being over. Even though our investments have
established strong foundations, a collective effort
from decisionmakers, institutions and private
subjects is required to speed up the transition.
There is still a need for policies and incentives
to promote the use of electric vehicles, such as
more tax cuts, funding for charging infrastructure,
public awareness campaigns, and investments in
fast or even standard chargers. Private entities
can play a key role by incorporating electric
fleets into their operations and encouraging
employees to embrace electric mobility. This

by raising social awareness towards the public
and the environment. In order to make the
transition to cars without internal combustion
feasible, Porsche Albania has been and will
always be a partner with the private sector and
the government, just like in the most advanced
countries in Europe!

BUILDING A SUSTAINABLE LEGACY

As we all work toward a day when they are the
norm in Albania, the benefits of switching to
electric cars extend far beyond reducing carbon
emissions. Embracing electric transportation will
boost the local economy by generating new jobs
in production, installation, and maintenance of the
charging infrastructure. It will improve air quality
in cities, which will lead to better public health
results. Costs which nowadays weigh heavily
on family and company budgets. Furthermore,
it will position Albania as a progressive and
sustainable society in the global scene, by
making it appealing for other major investments
and initiating chain innovation processes on
every aspect of daily life.

Porsche Albania is humbled by this priceless
contribution to promoting the use and introduction
of electric cars to the market in Albania, where
even though it is no longer the only company, it is
the largest electric car dealer in Albania.

We are glad that this Electric Revolution is taking
place in Albania, as evidenced by the fact that
taxi companies, wholesale and distribution
businesses, the government itself, as well as
families and individual users are using electric
and hybrid vehicles, contributing to record sales
numbers for electric vehicles in 2023.

We at Porsche Albania promise to continue to
work to bring to you the best BEV products of
the Volkswagen group by expanding the market
share for these vehicles and by providing our
partners sustainable and innovative solutions.

Drive with us 5



Uncover the future

Audi Q8 e-tron

Efikasitet, autonomi e pérmirésuar
dhe dizajn i rafinuar.

Improved Efficiency, Range

& Refined Design.

DERI NE
600 KM

Bateri me kapacitet mé té larté dhe
performancé mé e larté karikimi

o Eksterier i ri, dizajn i ri i markés
dhe karakteristika dinamike té
drejtimit

* Prodhim me emetime karboni
neutrale dhe pérdorimi pér heré té
paré i materialeve té ricikluara né
njé nga komponentét e sigurisé

Audi e-tron shénoi fillimin e t& ardhmes elektrike
pér markén toné né vitin 2018, dhe gati katér vite
gé atéheré ka arritur né 150,000 njési shitje.

Me e-tron, Audi ka vendosur standardet né
segmentin e SUV-ve té klasit luksoz dhe
elektrik.

Duke ndjekur suksesin e kétij automjeti elektrik
pioner, tani Audi ka prezantuar Audi Q8 e-tron-
in e ri. Ky SUV dhe “crossover” elektrik i klasit
mé té larté krenohet pér konceptin e optimizuar
té drejtimit, aerodinamikén e pérmirésuar,
performancén e larté té karikimit si dhe shtimin e
gamés deri né 582 kilometra pér versionin SUV
(né pérputhje me WLTP) dhe 600 kilometra né
versionin Sportback (né pérputhje me WLTP).

Me ndryshimet e konsiderueshme, veganérisht
né pjesén e pérparme té automjetit, SUV-ja e re
kryesore ka njé pamje mé té re. Pérveg kétyre
pérmirésimeve, Q8 e-tron i ri éshté edhe migésor
ndaj mjedisit. Né t& éshté arritur prodhimi me
emetime karboni neutrale dhe éshté pérdorur pér
heré té paré material i ricikluar né komponentét
e sigurisé.

Fytyré e re, emér i ri, identitet i ri i korporatés

Me dizajnin e modelit té ri Q8, Audi é&shté duke
béré njé deklaraté té qarté qé Audi Q8 e-tron

éshté modeli mé i miré i SUV-ve dhe “crossover-
ave” elektriké. Q€ né pamje té paré, Audi Q8
e-tron dhe Q8 Sportback dallojné gé jané modele
térésisht elektrike. Kjo garantohet nga dizajni i ri
i pjesés sé pérparme dhe t& pasme me maskén
e dallueshme me njé kornizé, grilat inverte dhe
kapsen mbi difuzorét e ridizajnuar né pjesén
e pasme, g€ ruajné konsistencén me gjuhén
e dizajnit t& Audit elektrik. Njé karakteristiké e
vecanté e paketés sé edicionit té linjés S éshté
grila me njé korniz€, e cila ka té njéjtén ngjyré
si trupi.

Si modeli prestigjioz SUV elektrik i Audi-t, Q8
e-tron prezanton identitetin e ri té korporatés
né eksterier me dizajnin dydimensional té katér
unazave. Pér té evidentuar logon e re té familjes
né pjesén e pérparme si njé element gendror,
né té ardhmen Audi do té nxjerré né pah fytyrén
e automjetit me opsionin e projektimit té drités
Singleframe. Pér mé tepér, Q8 e-tron éshté
modeli i paré qé ka emértimin e modelit té ri me
germat Audi né shtyllén-B.

Bateri me kapacitet té pérmirésuar dhe
performancé mé e miré karikimi

Njé nga elementét kryesoré té Audi Q8 e-tron
éshté bateria me kapacitet t€ pérmirésuar dhe
performanca mé e miré e karikimit. Audi mundi
té pérmirésonte né ményré té konsiderueshme
kapacitetin e baterisé dhe performancén
e karikimit, gé ka rezultuar né balancén
e optimizuar mes dendésisé sé& energjisé
dhe kapacitetit t€ karikimit, si dhe shtimit té
efikasitetit. Ky pérmirésim i mundéson Q8 e-tron-
it t& ri t& arrijé njé gamé deri né 582 kilometra
né versionin SUV dhe deri né 600 kilometra né
versionin Sportback, né pérputhje me WLTP.

Eksterior dhe dizajn i ri i markés

Njé tjetér vecori e dallueshme e Audi Q8 e-tron
éshté eksterieri dhe dizajni i ri i markés. Automjeti
ka pésuar ndryshime té konsiderueshme,
vecanérisht pjesa e pérparme té automijetit
ka njé pamje té re. Gjuha e re e dizajnit t&¢ Q8
e-tron éshté frymézuar nga makina koncept Audi
A6 e-tron, duke u fokusuar né pamjen sportive
dhe gjerésiné. Grila me njé Kkornizé éshté
zévendésuar me njé grilé té forté, t& mbyllur me
njé sipérfaqge té sheshté, té strukturuar, duke i
dhéné pjesés sé pérparme té automjetit njé

pamje mé agresive.
Karakteristikat e drejtimit dinamik

Q8 e-tron i ri gézon karakteristikat e drejtimit
qé jané tipike pér Audin. Audi ka pérmirésuar
motorét, drejtimin progresiv dhe sistemet e
kontrollit t& shasisé né té gjitha versionet e Q8
e-tron, gé rezulton né njé pérvojé mé dinamike
dhe mé té kéndshme drejtimi.

Prodhimi me emetime karboni neutrale dhe
pérdorimi i materialeve té ricikluara

Pérveg kétyre pérmirésimeve, Q8 e-tron i ri éshté
edhe migésor ndaj mjedisit. Audi ka zbatuar njé
proces prodhimi me emetime karboni neutrale
pér automjetin, duke garantuar g€ procesi i
prodhimit nuk kontribuon né emetimet botérore té
karbonit. Pér mé tepér, Q8 e-tron pérdor pér heré
té paré materiale té ricikluara né komponentét e
sigurisé, duke theksuar mé tepér kredencialet
mjedisore.

Portofoli elektrik i Audi-t

Me prezantimin e Audi e-tron rreth katér vite mé
paré dhe me shitjen e rreth 150,000 njésive, Audi
ka ndjekur sistematikisht udhérréfyesin elekitrik.
Portofoli i tij elektrik tani pérbéhet prej teté
modelesh dhe mé shumé se 20 modele té tilla do
té dalin deri né vitin 2026. Né até moment, Audi
do té nxjerré vetém modele térésisht elektrike
né tregun botéror. Anétari i Bordit té Audi-t pér
Zhvillimin  Teknik, Oliver Hoffmann shprehet:
“Audi Q8 e-tron* i ri*, me efikasitetin dhe gamén
e tij t& pérmirésuar dhe dizajnin e rafinuar, éshté
njé tietér komponent i réndésishém né portofolin
toné elektrik pér t'i béré njerézit entuziasté pér
automjetet elektrike me modele emocionale
qé jané té pérshtatshme. pér pérdorim té
pérditshém”.

Pérfundime

Audi Q8 e-tron pérfagéson angazhimin e Audi-t
ndaj t& ardhmes elektrike, me efikasitet dhe
gamé té pérmirésuar, dizajn té rafinuar dhe
karakteristika migésore me mjedisin si prodhimi
me emetime karboni neutrale dhe pérdorimi i
materialeve té ricikluara.



UP TO
600 KM

* More battery capacity and higher
charging performance

 Fresh exterior, new brand
design, and dynamic driving
characteristics

* Net-carbon-neutral production
and the first-time use of recycled
materials in a safety-related
component

The Audi e-tron marked the start of the electric
future our four rings in 2018, and since then
around four years ago and sales of 150,000
units.

With e-tron Audi has been setting standards
in the electric luxury-class SUV segment.

Building on the success of this electric pioneer,
Audi has now introduced the new Audi Q8
e-tron. This top-of-the-line electric SUV and
crossover boasts an optimized drive concept,
improved aerodynamics, higher charging
performance, and battery capacity, as well as
increased range of up to 582 kilometers in the
SUV version (in accordance with the WLTP) and
up to 600 kilometers in the Sportback version (in
accordance with the WLTP).

With significant changes made, especially at
the front of the vehicle, the new flagship SUV
has a fresher appearance. In addition to these
improvements, the new Q8 e-tron is also eco-
friendly. It has a net-carbon-neutral production
and the first-time use of recycled materials in a
safety-related component.

New face, new name, and new corporate
identity

With the model designation Q8, Audi is making
a clear statement that the Audi Q8 e-tron is the
top model of electric SUVs and crossovers.
At first glance, the Audi Q8 e-tron and Q8

Sportback e-tron are recognizable as all-
electric models. This is ensured by the new
front and rear design with the distinctive single-
frame mask, the inverted grile and a clasp
above the redesigned diffusers at the rear, which
consistently continue Audi&#39;s electric design
language. A special feature of the edition S
line package is the single-frame grille, which is
exclusively in the body colour.

As Audi’'s prestigious electric SUV model, the
Q8 e-tron introduces the new corporate identity
on the exterior with a two-dimensional design of
the four rings. To highlight the new family logo
at the front as a central element, Audi will in
future be staging the vehicle&#39;s face with
the Singleframe projection light as an option. In
addition, the Q8 e-tron is the first model to have
the new model designation with Audi lettering on
the B-pillar.

Improved Battery Capacity and Higher
Charging Performance

One of the main highlights of the new Audi
Q8 e-tron is its improved battery capacity and
higher charging performance. Audi was able to
significantly increase both the battery capacity
and charging performance, resulting in an
optimal balance between energy density and
charging capacity, as well as Internal increased
efficiency. This enhancement allows the new Q8
e-tron to achieve a range of up to 582 kilometers
in the SUV version and up to 600 kilometers in
the Sportback version, in accordance with the
WLTP.

Fresh Exterior and New Brand Design

Another notable feature of the new Audi Q8
e-tron is its fresh exterior and new brand design.
The vehicle has undergone significant changes,
especially at the front of the vehicle, lending it a
fresher appearance. The new design language
of the Q8 e-tron is inspired by the Audi A6 e-tron
concept car, with a focus on sportiness and a
wide stance. The single-frame grille has been
replaced with a solid, enclosed grille with a flat,

structured surface, giving the front of the vehicle
a more aggressive look.

Dynamic Driving Characteristics

The new Q8 e-tron also boasts dynamic driving
characteristics that are typical of Audi. Audi
has improved the motors, progressive steering,
and chassis control systems in all versions of
the Q8 e-tron, resulting in a more dynamic and
enjoyable driving experience.

Net-Carbon-Neutral Production and Use of
Recycled Materials

In addition to these improvements, the new Q8
e-tron is also eco-friendly. Audi has implemented
a net-carbon-neutral production process for the
vehicle, ensuring that the production process
does not contribute to global carbon emissions.
Additionally, the Q8 e-tron features the first-time
use of recycled materials in a safety-related
component, further enhancing its environmental
credentials.

Audi’s Electric Portfolio

Since the introduction of the Audi e-tron around
four years ago and sales of 150,000 units,
Audi has been following a systematic electric
roadmap. Its electric portfolio now comprises
eight models, with more than 20 to be released
by 2026. At that point, Audi will only be releasing
fully electric models on the global market. Audi
Board Member for Technical Development Oliver
Hoffmann says, &quot;The new Audi Q8 e-tron*,
with its improved efficiency and range and
refined design, is another important component
in our electric portfolio to get people excited
about electromobility with emotional models that
are suitable for everyday use.&quot;

Conclusion

The new Audi Q8 e-tron represents Audi&#39;s
commitment to the electric future, with improved
efficiency and range, a refined design, and eco-
friendly features such as net-carbon-neutral
production and the use.
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gjerman té automjeteve, ka arritur njé etapé

té réndésishme duke dorézuar flotén mé
té madhe deri mé sot; 61 automjete luksoze. Kjo
arritie e réndésishme jo vetém gé nxjerr né pah
pérkushtimin e Audi Albania ndaj tregut shqiptar,
por pasqyron edhe popullaritetin e markés dhe
kérkesén né rritje mes klientéve.

AudiAIbania, pérfagésuesi zyrtar i prodhuesit

Me dorézimin e 61 makinave, Audi Albania
zgjeroi ndjeshém praniné e tij né vend dhe
po ashtu ruajti pozicionin e tij si marka lider e
makinave luksoze. Flota pérfshin njé gamé
té larmishme modelesh, té tilla si Audi A3,
Q2 dhe Q3, duke u pérshtatur me preferencat
dhe kérkesat e klientéve té€ ndryshém. Kéto
automjete mbartin vlerat thelbésore té Audi-t
pér inxhinieriné novatore, teknologjiné e fundit
dhe dizajnin e pakrahasueshém. Rrita e
kérkesés pér makina Audi né Shqipéri éshté
njé déshmi pér pérkushtimin e palékundur té
markés pér té ofruar performancé, komfort dhe
stil té jashtézakonshém pér klientelén e tij té
pérzgjedhur.

the German automobile manufacturer,

has achieved a remarkable milestone by
delivering its largest fleet to date; 61 luxurious
vehicles. This noteworthy accomplishment not
only highlights Audi Albanian’s commitment
to the Albanian market, but also reflects the
brand’s popularity and growing demand among
customers.

Audi Albania, the official representative of

The delivery of 61 cars, gives to Audi Albania
the significant expand of its presence in the
country, as well as to maintain its position as a
leading luxury car brand. The fleet includes a
diverse range of models, such as the Audi A3,
Q2, and Q3, provisioning to the preferences
and requirements of various customers. These
vehicles epitomize Audi’'s core values of
innovative engineering, cutting-edge technology,
and unparalleled design. The surge in demand
for Audi cars in Albania is a testament to the
brand’s unwavering commitment to delivering
exceptional performance, comfort, and style to
its discerning clientele.

Reputacioni i Audi-t né té ofruarit njé eksperiencé
té jashtézakonshme drejtimi forcohet mé tej nga
dorézimi i kétyre 61 makinave né Shqipéri. Cdo
automjet gézon karakteristika moderne dhe
sisteme té avancuara sigurie, duke siguruar njé
rrugétim té& geté dhe té sigurt si pér drejtuesin
e mjetit, ashtu edhe pér pasagjerét. Mjeshtéria
superiore dhe vémendja ndaj detajeve né
makinat Audi i ka béré ato simbolin e prestigjit
dhe luksit né rrugét shqiptare. Angazhimi
i markés ndaj novacionit té& vazhdueshém
dhe pérparimeve teknologjike e ka béré até
njé zgjedhje té preferuar pér ata qé kérkojné
kombinimin e pérsosur té stilit, performancés
dhe komfortit.

Dorézimi i suksesshém i késaj flote té
konsiderueshme thekson pérkushtimin e Audi-t
pér kénagshmériné e klientit. Pérfagésité
vendore t&€ markés né Shqipéri jané pérpjekur
té ofrojné shérbim dhe mbéshtetje shembullore,
duke e béré pérvojén e blerjes sé makinave té
lehté dhe té kéndshme pér klientét. Shérbimi pas
shitjes i Audi-t siguron qé ¢do pronar t€ marré
mirémbajtje dhe ndihmé té shpejté, duke forcuar

Audi’s reputation for providing an exceptional
driving experience is further enhanced by the
delivery of these 61 cars in Albania. Each vehicle
boasts state-of-the-art features and advanced
safety systems, ensuring a smooth and secure
journey for both drivers and passengers. The
superior craftsmanship and attention to detail
in Audi cars make them a symbol of prestige
and luxury on Albanian roads. The brand’s
commitment to constant innovation and
technological advancements has made it a
preferred choice for those seeking the perfect
blend of style, performance, and comfort.

The successful delivery of this substantial fleet
underscores Audi's dedication to customer
satisfaction. The brand’s local dealerships in
Albania have strived to provide exemplary
service and support, making the car-buying
experience effortless and enjoyable for
customers. Audi’s after-sales service ensures
that each owner receives prompt maintenance
and assistance, further solidifying the trust and

mé tej besimin dhe besnikériné e pronaréve
shqgiptaré té Audi-t. Duke ofruar vazhdimisht
automjete té jashtézakonshme dhe shérbim té
shkélgyer ndaj klientit, Audi Albania éshté kthyer
né njé piké referimi pér industriné e makinave
luksoze né vend.

Me besimin né rritje, Audi Albania jo vetém ka
treguar angazhimin né ekselencé por edhe ka
hapur dyert pér mundési té reja bashképunimi.
Kjo arritie bén t& mundur suksesin e ardhshém
dhe paraget shanse mé té médha pér mé shumé
dérgesa. Audi Albania vazhdon té fitojé besimin e
klientéve, angazhimi i tyre pér té ofruar automjete
té jashtézakonshme dhe shérbim té shkélgyer
do ta ¢ojé até drejt arritieve mé té médha né
tregun shqiptar. Dorézimi i flotés shérben si njé
déshmi e pérkushtimit té€ tyre, dhe me besimin
né rritie, Audi Albania éshté pozicionuar miré
pér té pranuar partneritete té reja dhe pér té
pérmbushur kérkesén né rritje pér automjetet e
tyre.

loyalty of Albanian Audi owners. By consistently
delivering exceptional vehicles and superlative
customer service, Audi Albania has established
itself as a benchmark for the luxury car industry
in the country.

With the rising trust, Audi Albania has not only
showcased their commitment to excellence but
has also opened doors to new opportunities for
collaboration. This achievement sets the stage
for future success and presents bigger chances
for even more deliveries. As Audi Albania
continues to gain the confidence of customers,
their commitment to providing exceptional
vehicles and outstanding service will propel them
towards greater achievements in the Albanian
market. The fleet delivery serves as a testament
to their dedication, and with trust on the rise,
Audi Albania is well-positioned to embrace new
partnerships and fulfill the increasing demand for
their vehicles.
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Miresevini ne Makina Ime
Péer ata ge duan te béjne

vetém né Makina Ime app

%

Download on the

App Store

Si funksionon
“Makina té pérdorura”?

Ju do té keni mundésiné té blini dhe shisni makina
té pérdorura té té gjitha markave. Nése déshironi
té shisni makinén tuaj ose té gjeni njé oferté té
miré pér njé makiné té pérdorur, funksionaliteti
yné i ri jua ofron té gjitha mundésité gé ju duhen.

Mjafton té krijoni njé llogari né aplikacionin
“Makina Ime®, ku do té gjeni funksionalitetin
“Makina té pérdorura“ dhe me vetém disa klikime,
té ngarkoni foto dhe té plotésoni pérshkrimin
e makinés suaj pér ta nxjerr né shitje. Né kété
moment makina juaj gé deshironi té shisni do té
publikohet né fage dhe do té jeté e dukshme pér
té gjithé ata qé jané duke kérkuar njé makiné té
pérdorur.

Dhe nése jeni né kérkim té njé
makine té pérdorur, né tregun
e makinave né aplikacionin
“Makina Ime“, do té gjeni té
gjitha opsionet pér makinén tuaj
té ardhshme.

Né saj té filtrimit e keni mé té lehté gjetien e
makinés perfekte pér ju. Gjithashtu do té keni
mundésiné te rezervoni njé kontroll pér té

verifikuar gjéndjen e makinés tuaj.
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PERFITIMET E
FUNKSIONALITETIT

“Makina té perdorura”:

{2} Kontroll i verifikuar i makinés
O Cmime konkurruese

% Lehtési né pérdorim

2:6:3 Multifunksional

7 Eksperiencé e personalizuar

oll i verifikuar:

Kontrolli i verifikuar ofrohet nga Porsche
Albania dhe éshté kontrolli i detajuar i té gjithé
paramatrave té makinés duke ju ofruar njé
formular qé tregon té gjitha detajet e makinés
pér t'i ofruar njé arsye mé shumé blerésit tuaj
potencial. Ky kontroll &shté i réndésishém, sepse
ofron njé siguri shtesé pér cilésiné e automjetit
gé ata po blejné. Kontrolli i mjetit pérmban
informacione té réndésishme si: gjendjen
e pérgjithshme té automjetit, kilometrazhin,
historikun e kujdesit dhe mirémbajtjes, si dhe
informacione pér gjendjen e pjeséve kryesore
té automjetit. Ky kontroll éshté i dobishém pér
blerésit & duan té sigurohen se po blejné njé
automjet me cilési t€ miré dhe gé do t'i shérbejé
nevojave té tyre pér njé kohé té gjaté.

do gjé nga kolltuku



How it works
“Used Cars”?

You will have the opportunity to buy and sell
used cars of all brands. If you want to sell your
car or to find any good offer for a used car, our
functionality provides you all the options you
need.

Just create an account in the “Makina Ime”
application, where you will find the “Used Cars”
functionality and with a few clicks, you can
upload photos and fill in the description of your
car to put it up for sale. At this moment, your
car that you want to sell will be published on the
website and will be visible to all those who are
looking for a used car.

And if you are looking for a used
car, the car market in “Makina
Ime” application will provide you
with all the options for your next
car.

By filtering, it is easier to find the perfect car for
you. You will also have the opportunityto book

an inspection to certify the condition of your car.

< Garazhi im

John Doe

FUCTIONALITY
BENEFITS
“Used Cars”:

{{/} Certified car inspection
O Competitive prices

o

o Ease of use

{16:3 Multifunctional

¥ Customized experience

@ Certified inspection:

The certified inspection is offered by Porsche
Albania and is a detailed inspection of all
parameters of the car, by offering you a form
that presents all the details of the car to offer
one more reason to your potential buyer. This
inspection is important, because it provides
additional quality assurance of the vehicle that
they are purchasing. The vehicle inspection
contains important information such as: the
general condition of the vehicle, the mileage,
the care and maintenance history, as well as the
information on the condition of the main parts of
the vehicle. This inspection is useful for buyers
who want to make sure that they are buying a
good quality vehicle, which will meet their needs
for a long time.

MAKINA IME

Drive with us




ID.7 éshté Volkswagen i paré térésisht
elektrik pér klasin e mesém/té sipérm.

Kombinimi i aerodinamikés sé pérkryer me
gjeneratén e re dhe mé efikase té drejtimit
qé garanton pérshkrimin e distancave té
médha.

Volkswagen i paré me pamje dhe koncept
té ri operimi

Rehati maksimale gjaté udhétimit népérmjet
karakteristikave si ajri i kondicionuar, sedilja
me sistem klimatronik me funksionin e
masazhit dhe baxha panoramike me xhamin
inteligjent té ndérrueshém

The ID.7 is the first all-electric Volkswagen
for the upper mid-size class.

The combination of excellent aerodynamics
and a new, more efficient drive generation
ensures long ranges.

First Volkswagen with new display and
operating concept

Exceptional travel comfort through
features such as new air conditioning, seat
Climatronic with massage function and
panoramic sunroof with switchable smart
glass

e Langimi i ID.7 éshté programuar pér
vjeshtén e vitit 2023 né Evropé dhe Kiné,
kurse né Amerikén e Veriut né vitin 2024

ID.7 ka hyré né treg dhe do ta shihni kudo si
modelin e paré elektrik t€ firmés né té gjithé
botén pér klasin e mesém/té sipérm. Kombinimi i
distancave deri né 700 kilometra (WLTP), motori
superior, brendia me hapésiré dhe teknologjité
premium e béjné 1D.7 njé limuziné té rehatshme
pér udhétime né distanca té gjata dhe si njé
segment té ri pér familjen ID. Gati pesé metra
i gjaté, modeli ka evidentuar dhe konceptin e
operimit té€ fokusuar te klienti dhe njé pamje me
cilési té larté. Langimi i ID.7 éshté planifikuar pér
kété vit né Evropé dhe Kiné dhe nga viti 2024 né
Amerikén e Veriut.

¢ The launch of the ID.7 is scheduled for
autumn 2023 in Europe and China; North
America will follow in 2024.

ID.7 has entered the market and you will see
it everywhere, the brand’s first global electric
model for the upper mid-size class. The
combination of ranges up to 700 kilometres
(WLTP), superior powertrain, spacious interior
and premium technologies makes the ID.7 a
comfortable limousine for long distance travel
and opens up a new segment for the ID. family.
Almost five metres long, the model also has an
enhanced customer-focused operating concept
and a high-quality appearance. The ID.7 launch
is planned for this year in Europe and China, and
from 2024 in North America.

Sipas Thomas Schifer, CEO i Volkswagen
Passenger Cars: “Me ID.7 po ndérmarrim hapin
e radhés né fushatén toné elektrike. Limuzina
ofron nivel té larté rehatie dhe pérshkon distanca
té gjata. Deri né vitin 2026, ne do té ofrojmé
gamén meé té gjeré té gjithé prodhuesve né
Evropé - nga modeli i nivelit fillestar pér mé pak
se 25,000 euro deri te ID.7 qé éshté modeli mé i
miré né familjen ID. Qéllimi yné éshté té arrijmé
80% té tregut t& makinave elektrike né Evropé
deri né vitin 2030. Q& nga viti 2033, Volkswagen
do té prodhojé vetém automjete elektrike né
Evropé.”

Mezi presim ta kemi né Shqipéri sé shpejti.

According to Thomas Schafer, CEO of
Volkswagen Passenger Cars: “With the ID.7 we
are taking the next step in our electric offensive.
The limousine offers a high level of comfort and
long ranges. Already by 2026, we will offer the
widest electric range of all manufacturers in
Europe — from the entry-level model for less than
25,000 euros up to the ID.7 as the new top model
within the ID. family. Our goal is to achieve an
electric car share of 80 per cent in Europe by
2030. As from 2033, Volkswagen will produce
only electric vehicles in Europe.”

We cant wait to have it in Albania soon




Volkswagen
the Love Brand

olkswagen, gjithgka pér DASHURINE
dhe SPORTIN né Shqipéri.

Si njé nga prodhuesit mé té njohur té
makinave né boté dhe né Shqipéri, ne kemi gené
gjithmoné njé marké e lidhur ngushté me sportin
dhe kété vit Volkswagen Albania ka béré hapa
pér té promovuar markén pérmes sporteve,
veganérisht ragbit dhe Kitesurf.

Ne duam té promovojmé dhe t€ mbéshtesim
sportet qé jané unike né Shqipéri, né ményré
qé t'i ndihmojmé té njihen dhe ato ta ndihmojné
markén toné té zgjerohet né ato komunitete té
vecanta.

olkswagen is all about LOVE &

SPORTS in Albania

As one of the most recognizable car
manufacturers globally and in Albania, we have
always been a brand that is closely tied to sports
and this year Volkswagen Albania has made
strides to promote the brand through sports,
specifically rugby and kitesurfing.

We want to promote and to support the sports
that are unique in Albania so we can help them
grow and they can help our brand to grow in
those special communities.

Making
Tegsptore

Lindja e sportit té regbit dhe Kitesurf né
Shqipéri.

Edhe pse nuk jané té njohura né Shqipéri sic
jané né vendet e tjera, regbi dhe sérfi me baloné
kané filluar té njihen mé shumé vitet e fundit.
regbi, né vecanti, ka pasur njé rritje té interesit,
me ekipin kombétar shqiptar qé ka fituar disa
ndeshje ndérkombétare.

Po ashtu, edhe sérfi me baloné ka fituar
popullaritet né Shqipéri, me disa pika pérgjaté
bregdetit qé ofrojné kushte ideale pér kété sport.
Pavarésisht se jané sporte relativisht té reja né
skenén sportive Shqiptare, regbi dhe Kitesurf
kané térhequr njé komunitet sportistésh dhe
entuziastésh té pasionuar dhe té dedikuar.

The Rise of Rugby and Kitesurfing in Albania.

Although rugby and kitesurfing are not as
popular in Albania as they are in other countries,
both sports have experienced a rise in popularity
in recent years. Rugby, in particular, has seen a
surge in interest, with the Albanian national team
winning several international matches.

Similarly, kitesurfing has also gained a following
in Albania, with several spots along the coast
offering ideal conditions for the sport. Despite
being relatively new to the Albanian sports
scene, both rugby and kitesurfing have attracted
a passionate and dedicated community of
athletes and enthusiasts.

Ekipi i regbit i Volkswagen né Shqipéri dhe
Ekipi i Kitesurf i Volkswagen né Shqipéri.

Né fillim té vitit 2023, Volkswagen Albania njoftoi
partneritetin e saj me Federatén Shgqiptare
té regbit dhe ekipin e Kitesurf né Shqipéri.
Bashképunimi ka si géllim t& promovojé sportet
né Shqipéri dhe nxisé€ ndérgjegjésimin pér
markén Volkswagen né komunitetet e tyre, ku
nuk kemi gené té pranishém deri mé tani.

Duke e harmonizuar markén toné me sporte
si regbi dhe sérfi me baloné, ne kemi gené né
gjendje ta lidhim markén toné me njé brez mé té
ri dhe mé aventurier, dhe me adhurues té sportit.

Ne si Volkswagen do té vazhdojmé té
mbéshtesim sportet né Shqipéri.

Volkswagen Rugby team in Albania &
Volkswagen Kitesurfing team in Albania.

In beginning of 2023, Volkswagen Albania
announced its partnership with the Albanian
Rugby Federation and Kitesurfing team in
Albania. The collaboration is aimed at promoting
the sports in Albania and increasing awareness
of the Volkswagen brand in their communities
where we were not present until now.

By aligning our brand with those sports like Rugby
and Kitesurfing, we have been able to connect
our brand with a younger and more adventurous
generation and among sports enthusiasts.

We as Volkswagen will keep supporting the
love sports in Albania.
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SKODA

e ardhmja elektrike
SKODA the electric future

Miré se vini né botén emocionuese té modeleve
t¢ ardhshme elekirike t& SKODA-s ku
teknologjia e fundit takohet me |Iévizshmériné e
géndrueshme. Si njé prodhues lider né industriné
e automomjeteve, SKODA qgéndron né krye té
revolucionit elektrik, pér njé t& ardhme mé té
gjelbér dhe mé té géndrueshme pér transportin.
Linja e ardhshme e automjeteve elektrike té
SKODA-s &shté njé déshmi e pérkushtimit t& tyre
ndaj novacionit, performancés dhe pérgjegjésisé
mjedisore.

SKODA Enyaq iV: Ekselenca e SUV-it elektrik
pioner

Produkti novator i SUV-it elektrik i SKODA-s,
Enyaq iV, pérfagéson pérkushtimin e markés pér
kombinimin e motoréve té avancuar elektriké me
komfortin dhe zhdérvjelltési té pakrahasueshme.
Me dizajnin e tij t& mrekullueshém, brendésiné e
gjeré dhe gamén mbresélénése, Enyaq iV synon
té revolucionarizojé segmentin e SUV-it elektrik.
| pajisur me njé paketé baterie me kapacitet
té larté, Enyaq iV krenohet me njé distancé té
jashtézakonshme drejtimi deri né 480 km, duke
siguruar udhétime té pandérprera né distanca té
gjata pa cenuar performancén.

SKODA Octavia iV: Elektrizimi i ikonés

Duke vazhduar traditén e tyre té ekselencés,
SKODA ka elektrizuar modelin e saj t& njohur
Octavia me prezantimin e Octavia iV. Ky hibrid
dinamik me prizé pér karikim kombinon mé té
mirén e dy botéve, duke kombinuar njé motorin
efikas me benziné me njé motor elektrik pér té
ofruar shpenzim shumé mé té pakét pér karburant
dhe reduktim t& emetimeve. Octavia iV balancon
lehtésisht fuginé dhe efikasitetin, intervalin
e drejtimit deri né 68 km, duke e béré até njé
zgjedhje ideale pér drejtuesit e ndérgjegjshém
pér mjedisin qé kérkojné njé kalim pa probleme
né epokén e elektrizimit.

iV: Shkathtési

SKODA Citigo-e

urbane,
elektrike

Duke njohur kérkesén né rritie pér I&vizshméri
t¢ géndrueshme urbane, SKODA prezanton
Citigo-e iV, njé automjet elektrik kompakt dhe i
shkathét i pérshtatur pér jetén né qytet. Citigo-e
iV pérkrah drejtimin me emetim zero pa cenuar
stilin, prakticitetin apo performancén. Me
drejtimin e tij té& shpejté dhe konventoré rrotullues
t€ menjéhershém, kjo makiné elektrike pér
gytetin siguron njé eksperiencé emocionuese
drejtimi me njé interval drejtimi deri né 250 km,
ndérkohé qé kontribuon né mjedise urbane mé

té pastra dhe mé té geta.

SKODA Vision iV: Formésimi i sé Ardhmes
Elektrike

Né& pararojé t& revolucionit elektrik t& SKODA-s
géndron Vision iV, nj¢ makiné me njé koncept
gé mishéron vizionin e markés pér té& ardhmen.
Me dizajnin e saj futuristik, teknologjité e
pérparuara dhe motorin plotésisht elektrik, Vision
iV demonstron pérkushtimin e SKODA-s pér té
shtyré kufijté e |évizshmérisé sé géndrueshme
me njé interval drejtimi deri né 500 km. Kjo
makiné koncept vizionare hedh themelet pér
modelet e ardhshme elektrike, duke treguar
vendosméring e SKODA-s pér t& gené lider pér
njé t& ardhme té elektrizuar.

Pérkushtimi i palékundur i SKODA-s ndaj
géndrueshmérisé dhe novacionit shpaloset
pérmes modeleve té tyre té ardhshme elektrike.
Me gamén e tyre té jashtézakonshme, teknologjité
e avancuara dhe vémendjen e kujdesshme ndaj
detajeve, modelet elektrike t& SKODA-s jané gati
té revolucionarizojné industriné e automjeteve.
Duke pérqafuar motorét elektriké, SKODA shtron
udhén pér njé té ardhme mé té gjelbér dhe mé
té géndrueshme, pa cénuar performancén ose
kénagésiné e té udhétuarit.




Welcome to the exciting world of SKODA's future
electric models, where cutting-edge technology
meets sustainable mobility. As an industry-
leading automotive manufacturer, SKODA is
at the forefront of the electric revolution, for
a greener and more sustainable future for
transportation. SKODA's upcoming electric
vehicle lineup are a proof of their commitment
to innovation, performance, and environmental
responsibility.

SKODA Enyaq iV: Pioneering Electric SUV
Excellence

SKODA's flagship electric SUV, the Enyaq iV,
represents the brand’s dedication to blending
advanced electric powertrains with unrivaled
comfort and versatility. With its striking design,
spacious interior, and impressive range, the
Enyaq iV is set to revolutionize the electric SUV
segment. Equipped with a high-capacity battery
pack, the Enyaq iV boasts an exceptional driving
range of up to 480 Km, ensuring seamless long-
distance journeys without compromising on
performance.

SKODA Octavia iV: Electrifying the Iconic

Continuing their tradition of excellence, SKODA
has electrified their renowned Octavia model with
the introduction of the Octavia iV. This dynamic
plug-in hybrid combines the best of both worlds,
blending an efficient petrol engine with an electric
motor to deliver remarkable fuel economy and
reduced emissions. The Octavia iV effortlessly
balances power and efficiency, driving range of
up to 68 km, making it an ideal choice for eco-
conscious drivers seeking a seamless transition
into the electrified era.

SKODA Citigo-e iV: Urban Agility, Electrified

Recognizing the increasing demand for
sustainable urban mobility, SKODA presents the
Citigo-e iV, a compact and nimble electric vehicle
tailored for city life. The Citigo-e iV embraces
zero-emission driving without compromising on
style, practicality, or performance. With its agile
handling and instant torque, this electric city car
ensures an exhilarating driving experience with a
driving range of up to 250 km, while contributing
to cleaner and quieter urban environments.

SKODA Vision iV: Shaping the Electric Future

At the vanguard of SKODA's electric revolution
stands the Vision iV, a concept car that
epitomizes the brand’s vision for the future. With
its futuristic design, advanced technologies, and
fully electric powertrain, the Vision iV showcases
SKODA's commitment to pushing the boundaries
of sustainable mobility with a driving range of up
to 500 km. This visionary concept car sets the
stage for upcoming electric models, illustrating
SKODAs determination to lead the charge
toward an electrified future

SKODA's unwavering dedication to sustainability
and innovation shines through their future
electric models. With their exceptional range,
advanced technologies, and meticulous attention
to detail, SKODA's electric models are poised
to revolutionize the automotive industry. By
embracing electric powertrains, SKODA paves
the way for a greener and more sustainable
future, without compromising on performance or
driving pleasure.




SKODA
We Cycling

Turi i 89-t¢'—ii i Shqipérisé

PromO\an 975 km brukuriéShqiptare
P -

Kété vit ciklizmi shqiptar vendosi njé gur
kilometrik né historikun e tij. Federata Shqiptare
e ciklizmit organizoi Turin e 80 Ciklistik té
Shqipérisé. Vetém dy vende né Europé kané
mundésiné té krenohen me mé shumé se 80 ture
vjetore té organizuara, Italia dhe Franca.

Porsche Albania, pérfagésuar nga marka besnike
e gjenezés sé saj, SKODA Albania, sigurisht qé
perséri nuk mungoi duke mbéshtetur kété garé
ciklistike me makinat qé shogeruan ekipet dhe
garuesit gjaté gjithé turit. 11 SKODA Octavia dhe
2 SKODA Kodiaqg shogéruan ciklistét né plot 975
kilometrat e garés anembané Shqipéris€. Ato
shérbyen né fillim dhe né mbyllje té& autokolonés
sé ciklistéve si dhe pér mbéshtetjen teknike té
15 skuadrave profesioniste gé pérfagésonin 14
shtete té€ ndryshme té Europés.

Ky éshte viti i shtatémbé&dhjeté gqé& SKODA
Albania mbéshtet sportin e ciklizmit né Shqipéri
dhe progresi i béré né kété sport éshté i
dukshem. Federata Shqiptare e Ciklizmit ka
regjistruar né Unionin Botéror té Ciklizmit ekipin
e paré profesionist shqiptar, Amore Vita. Edhe

This year, the Albanian cycling set a milestone
in its history. The Albanian Cycling Federation
organized the 80th Cycling Tour of Albania. Only
two countries in Europe have the chance to feel
proud with more than 80 annual tours organized,
Italy and France.

Porsche Albania, represented by the loyal brand
of its inception, SKODA Albania, was surely once
again present, supporting this cycling race with
cars accompanying the teams and competitors
throughout the tour. 11 SKODA Octavia and
2 SKODA Kodiaq accompanied the cyclists
in the entire 975 kilometers of the race across
Albania. They served at the front and at the back
of the motorcade of the cyclists, as well as for
the technical support of 15 professional teams

medaljet né kampionate botérore dhe garat
ndérkombetare nuk kané munguar. Kété tur
SKODA Albania i dhuroi gmime bluzave jeshile
té renditura né vend té 1-ré, 2-t& dhe té 3-té.
Turi i 80 Ciklistik i Shqipérisé ishte i regjistruar
kété vit né kalendarin e Unionit Ndérkombétar té
Ciklizmit dhe gjithashtu ishte pjesé e pikéve pér
kualifikim né Lojrat Olimpike Paris 2024.

Ciklizmi éshté njé gur themeli i strategjisé sé
sponsorizimeve t€¢ SKODA edhe né Shqipéri.
Pérveg Tour de France, SKODA sponsorizon njé
numeér federatesh té tiera né Europé dhe mé tej
si dhe njé numér garash ndérkombétare ciklizmi.
Sponsorizimi i ¢iklizmit v& né pah marrdhénien
e vecanté gé brandi SKODA ka me bigikletén.
120 vjet mé paré themeuesit e saj Vaclav Laurin
dhe Vaclav Klement ndértuan né Mlada Boleslav
kompaniné e tyre me njé histori suksesi né
prodhimin e bigikletave. Pér mé tepér bicikletat
dhe aksesorét_e tyre jané pjesé e portofolit té
produkteve t& SKODA.

SKODA vazhdon té zgjerojé mbéshtetien e saj
pér kété sport.

representing 14 different countries of Europe.

This is the seventeenth year that SKODA Albania
supports the cycling sport in Albania and the
progress achieved in this sport is evident. The
Albanian Cycling Federation has registered the
first Albanian professional team, Amore Vita, in
the World Cycling Union. Medals have also been
awarded in world competitions and international
races. At the end of this tour, SKODA Albania
awarded prizes to the green shirts ranked in
the 1st, 2nd and 3rd places. The 80th Albanian
Cycling tour was registered this year in the
calendar of the Union Cycliste Internationale and
was also part of the qualifications points for the
Paris 2024 Olympic Games.

Cycling is a milestone of SKODA’s sponsorship

strategy in Albania as well. Besides the Tour
de France, SKODA sponsors a number of other
federations in Europe and beyond, as well as
a number of international cycling competitions.
The cycling sponsorship points out the special
relationship that SKODA brand has with the
bicycle. 120 years ago, its founders, Vaclav
Laurin and Vaclav Klement, built their company
in Mlada Boleslav, with a success story in
bicycles manufacturing. Furthermore, bi cycles
and their accessories are part of SKODA's
product portfolio.

SKODA continues to expand its support for this
sport.



SKODA

Histori suksesi né Shqipéri
A successful story in Albania

Bledar Kozma | SKODA Brand Manager

SKODA 6 MUAJ = NJE HISTORI SUKSESI

Pér SKODA gjashté muajt e paré té vitit 2023
u pérgendruan te shitjet, cilésia dhe dorézimi
né kohé.

Ne jemi krenaré pér angazhimin toné ndaj
pérsosmeéris€ né shérbimin ndaj klientit, cilésisé
sé produktit dhe dorézimit né kohé. Ne besojmé
se pérgendrimi né kéto vlera ka kontribuar né
suksesin toné né gjashté muajt e paré té vitit
2023.

Por pas kétij suksesi fshihet gjithmoné nje
strategji e shkélgyer dhe njeréz punétoré gé e
béné kété t€ mundur. Njerézit g€ punojné né
SKODA na ndihmuan né dorézimin e makinave
te klientét, ruajtjen e niveleve té larta té stokut
dhe plotésimin e kérkesés né rritie pér modelet
tona té makinave familjare si Octavia dhe Karoqg.

Cfaré kemi arritur

Dorézimin e té gjitha makinave té porositura
nga klientét deri né shtator té vitit 2022

Njé nga arritiet pér té cilén jemi mé shumé
krenaré éshté dorézimi i té gjithé makinave té

SKODA 6 MONTHS = A SUCCESS STORY

At SKODA the first six months for 2023 were
about sales, quality, and timely delivery.

We are proud of our commitment to excellence
in customer service, product quality, and timely
delivery. We believe that our focus on these
values has contributed to our success in the first
six months of 2023.

But behind this success there is always a great
strategy and the hard-working people that made
this possible. The people at SKODA helped us
deliver cars to our customers, maintain high
stock levels, and meet the growing demand for
our family models such as Octavia and Karoqg.

What we reached

Delivery of All Cars Ordered by Customers in
September 2022

One of our proudest achievements is the delivery
of all cars ordered by customers in September
2022.

We understand that for all our customers, their

porositura nga klientét né shtator té vitit 2022.

Ne e kuptojmé se pér té gjithé klientét tané
makina e tyre nuk éshté thjesht njé automjet, por
njé pjesé shumeé e réndésishme e jetés sé tyre té
pérditshme dhe ne kemi detyrimin té garantojmé
se makina e tyre do té dorézohet né kohé, dhe
kjo u mundésua vetém falé:

- Bashképunimit toné té ngushté me fabrikén;
ata na dhané mbéshtetjen dhe ne prioritizuam
makinat.

- Ndihmés gé na dha departamenti yné i
logjistikés me transportin né kohé dhe té
gjithé dokumentacionin.

- Bashképunimit t&€ ngushté me departamentin
e financés, qé u sigurua gé té gjitha pagesat
dhe procedurat té kryheshin né kohé.

Pas njé arritje vjen njé tjetér arritje. Ne shtuam
kérkesén pér vitin 2023

Ne kemi véné re njé kérkesé té shtuar pér
vitin 2023 krahasuar me vitin 2022. Njé faktor i

car is not just a vehicle, but a crucial part of their
daily

lives and we got the commitment to ensure that
their car was delivered to them on time, but this
was possible through:

- Our close cooperation with the factory, they
gave to us the support and we prioritized cars.

- The help that our logistic department gave to
us with the transportation on time and all the
documentation.

- And the close collaboration that we had with
our finance department by ensuring that all
the payment and procedures were done on
time.

But after one achievement another one
comes We increased Demand for 2023

We have seen an increase in demand for
2023 compared to 2022. One significant
factor contributing to this increase is the
rental companies doubling their demand. To

réndésishém qgé kontribuon né kété rritie éshté
dyfishimi i kérkesés nga kompanité e makinave
me gira. Pér té plotésuar kété kérkesé né rritje,
ne zhvilluam njé strategji pér té krijuar njé nivel
té larté stoku né fund té vitit 2022, duke na
mundésuar dorézimin e makinave té para né
fillim té vitit. Kjo strategji na mundésoi té arrinim
mbi 300 DTC brenda gjashté muajve, gé éshté
njé arritje kuptimploté pér ne.

Disa nga modelet tona jané nga mé té pélqyerat.

Kemi njé kérkese té larté pér modelet e makinave
familjare si Octavia dhe Karog, me mbi 50% té
dérgesave pér kéto dy modele. Kjo nuk éshté
rastési, por tregon se klientét tané jané kryesisht
familie dhe kéto modele kané shumé pér té
ofruar pér familjet e médha.

NE NE SKODA DO TE VAZHDOJME TE
PUNOJME FORT PER T’| DHENE SHERBIM
DHE PRODUKTE TE  PERSOSURA
KLIENTEVE TANE

ME SKODA MUND TE VAZHDONI TE
EKSPLORONI

meet this growing demand, we developed a
strategy to create a high stock level at the end
of 2022, allowing us to deliver the first cars at
the beginning of the year. This strategy allowed
us to reach over 300 DTC within six months, a
significant milestone for us.

And some of our models are the most wanted.

We have also seen a high demand for our family
models such as Octavia and Karoq, with over
50% of deliveries being from these two models.
This is not a coincidence but shows that our
clients are mostly

families, and those models have everything to
offer to a big family. Internal

WE AT SKODA WILL KEEP WORKING HARD
TO GIVE EXCELLENTE SERVICE AND
PRODUCTS TO OUR LOVED CLIENTS

WITH SKODA YOU CAN KEEP EXPORE
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Eliverta Kanani | Logistics & Disposition Manager

15 vitet e mia ne Porsche Albania
My 15 Years at Porsche Albania

i nj¢ menaxhere logjistike, kam pasur
Sprivilegjin té punoj pér njé nga kompanité

mé té njohura té& automjeteve né boté,
Porche Albania. Ka qgené njé rrugétim i
paharrueshém rritieje, mésimi dhe pérkushtimi.
Gjaté 15 viteve té fundit, kam gené déshmitare
i zhvillimit dhe zgjerimit t& kompanisé dhe jam
krenar qé kam kontribuar né suksesin e saj. Né
kété artikull, uné do té ndaj eksperiencat, sfidat
dhe arritjet e mia gjaté géndrimit tim né Porche
Albania si menaxhere logjistike/Dispo.

Hyrje

Porche Albania éshté njé filial i Porche AG, njé
prodhues gjerman makinash luksoze. Kompania
u themelua né vitin 2001 dhe qé atéheré éshté
béré njé aktor i mirénjohur né industriné shqiptare
té automjeteve. Si menaxhere e logjistikés,
uné isha pérgjegjés pér menaxhimin e zinxhirit
té furnizimit, kontrollin e inventaréve, dhe
transportin e mallrave né dhe nga ambientet e
kompanisé. Gjithashtu, mé duhej té sigurohesha
se kompania ishte né pérputhje rregulloret
vendase dhe ruante njé standard té larté sigurie.
Fillimi i rrugétimit tim

Uné iu bashkova Porche Albania né vitin 2006 si
népunése e ulétlogjistike. Né até kohé, kompania
ishte akoma relativisht e re né tregun shqiptar
dhe kishte shumé mundési pér rritje dhe zgjerim.
Isha e emocionuar té isha pjesé e njé ekipi kaq
dinamik dhe isha e vendosur pér té béré mé té
mirén pér kété mundési. Roli im fillestar ishte té

s a logistic manager, | have had the
Aprivilege of working for one of the most

renowned automobile companies in the
world, Porsche Albania. It has been an incredible
journey of growth, learning, and dedication.
Over the last 15 years, | have witnessed the
company’s evolution and expansion, and | am
proud to have contributed to its success. In this
article, | will share my experiences, challenges,
and achievements during my time at Porsche
Albania as a logistics manager/Dispo.

Introduction

Porsche Albania is a subsidiary of Porsche
AG, a German luxury car manufacturer. The
company was established in 2001 and has
since then become a prominent player in the
Albanian automobile industry. As the logistic
manager, | was responsible for overseeing the
supply chain management, inventory control,
and transportation of goods to and from the
company’s premises. | also had to ensure that
the company complied with local regulations
and maintained a high standard of safety and
security.

The Beginning of My Journey

| joined Porsche Albania in 2006 as a junior
logistic officer. At the time, the company was still
relatively new in the Albanian market, and there
was a lot of room for growth and expansion. |
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menaxhoja inventarét e kompanisé, transportet,
proceset doganore dhe té koordinohesha me
furnizuesit dhe shpérndarésit vendas. Ishte njé
puné emocionuese dhe sfiduese, dhe e shijova
¢do pjesé sé€ saj.

Rritja e Porsche Albania

Gjaté viteve, Porsche Albania u rrit vrullshém,
nga njé ekip me 3 anétaré né 7, dhe kjo
u shogérua me sfida dhe mundési té reja.
Portofoli i kompanisé u zgjerua dhe ne filluam
té importonim dhe shpérndanim makina, pjesé
kémbimi dhe aksesoré té cilésisé sé larté. Si
menaxheri i logjistikés, duhet té sigurohesha gé
infrastruktura e logjistikés mund ta pérballonte
véllimin e shtuar t&€ mallrave dhe té ruante nivelin
e larté té efikasitetit. Uné punova me ekipet
e marketingut dhe shitjeve pér té€ parashikuar
kérkesat dhe pér té planifikuar inventarét tané né
pérputhje me rrethanat. Ne gjithashtu investuam
né teknologji dhe softuer té rinj pér té integruar
operacionet tona dhe pér té reduktuar gabimet
manuale.

Roli im si menaxhere logjistike

Simenaxhere e logjistikés, roliim ishte i larmishém
dhe kérkues. Duhej té rishikoja té gjithé procesin
e menaxhimit té furnizimeve, nga prodhimi deri
té dérgesa. Gjithashtu mé duhej té koordinoja
eksporte té€ ndryshme, duke pérfshiré furnizues
vendas, shpérndarésit, zyrtarét e doganés dhe
kompanive té transportit. Njé nga aspektet mé
sfiduese té punés sime ishte té sigurohesha se

was thrilled to be part of such a dynamic team
and was determined to make the most of this
opportunity. My initial role was to manage the
company’s inventory, transports, customs and
coordinate with local suppliers and distributors.
It was an exciting and challenging job, and |
enjoyed every bit of it.

The Growth of Porsche Albania

Over the years, Porsche Albania grew rapidly,
from a team of 3 members to 7, and with it
came new challenges and opportunities. The
company’s portfolio expanded, and we started
importing and distributing high-end cars, spare
parts, and accessories. As the logistics manager,
| had to ensure that our logistics infrastructure
could handle the increased volume of goods and
maintain a high level of efficiency. | worked closely
with the sales and marketing teams to forecast
demand and plan our inventory accordingly. We
also invested in new technologies and software
to streamline our operations and reduce manual
errors.

My Role as a Logistics Manager

As the logistic manager, my role was diverse and
demanding. | had to oversee the entire supply
chain management process, from procurement
to delivery. | also had to coordinate with various
exports, including local suppliers, distributors,
customs officials, and transport companies. One

kompania ishte né pérputhje rregullat vendore
dhe ruante njé nivel té larté té sigurisé. Ne duhej
té mbéshtesnim ligjet e rrepta té& importit dhe
eksportit gé mallrat tona té transportoheshin né
ményré té sigurt dhe té& mbrojtur.

Sfidat qé hasa si njé menaxhere logjistike
Puna si menaxhere logjistike shogérohet me
goxha sfida. Njé nga sfidat mé té médha qé
hasa ishte menaxhimi i efektshém i niveleve
té inventarit. Duhej t€ gjenim ekuilibrin midis
té pasurit njé inventar t€ mjaftueshém pér té
pérmbushur kérkesén dhe pér té minimizuar
kostot e inventarit. Njé sfidé tjetér ishte pérballja
me vonesat e papritura dhe ndérprerjet, si¢ jané
problemet e lidhura me motin, dyndjen e portit
dhe grevat e shoqgérive té transportit. Ne duhet té
ishim e shpejté dhe té pérshtateshim me lehtési
pér té siguruar qé operacionet tona nuk do té
prekeshin.

Arritjet dhe Etapat

Jam krenare qé kam kontribuar né suksesin e
Porche Albania gjaté kétyre viteve. Ne arritém
disa etapa, duke pérfshiré rritjen e pjesémarrjes
né treg, zgjerimin e portofolit t& produkteve
tona dhe pérmirésimin e infrastrukturés soné
logjistike. Njé nga arritjet tona kuptimplota éshté
marrja e Zhdoganimit Vendor dhe ne jemi duke
pritur pér certifikimin AEO pér sistemin toné té
menaxhimit té cilésisé.

of the most challenging aspects of my job was
ensuring that the company complied with local
regulations and maintained a high level of safety
and security. We had to adhere to strict import
and export laws and ensure that our goods were
transported safely and securely.

Challenges | Faced as a Logistic Manager
Working as a logistic manager comes with its
fair share of challenges. One of the biggest
challenges | faced was managing inventory
levels effectively. We had to strike a balance
between having enough inventory to meet
demand and minimizing the carrying costs.
Another challenge was dealing with unexpected
delays and disruptions, such as weather-related
issues, port congestion, and transport strikes.
We had to be agile and adaptable to ensure that
our operations were not affected.

Achievements and Milestones

Over the years, | am proud to have contributed
to Porsche Albania’s success. We achieved
several milestones, including increasing our
market share, expanding our product portfolio,
and improving our logistics infrastructure. One
of our significant achievements is receiving the
Local Custom Clearance and we are waiting for
our AEO certification for our quality management
system.
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apat tané pércaktojné té ardhmen, dhe
Hsecili prej nesh ecén pérpara me kujdes

dhe i fokusuar tek ajo qé e ardhmja do
té sjellé né rrugén toné. Kontributi, konsistenca
dhe puna e palodhur ¢do dité sjellin gjithmoné
rezultatet e pritshme né jetén toné personale dhe
até profesionale.

Népérmjet kétij artikulli t& shkurtér drejtuar
bashképunétoréve, kolegéve dhe miqve té
ardhshém té Porsche Albania, ¢dokush mund té
kuptojé se si do té duket e ardhmja me Porsche.

Porsche Albania, pjesé e Porsche Holding,
nxit kulturén e inovacionit, bashképunimit
dhe krijimtarisé, duke u bazuar tek integriteti
dhe vlerat e larta, pér t& shpérfaqur ambicien
ndérkombétare né aktivitetet tona té pérditshme
té punés. Duke mundésuar, né két€ menyre,
hapésirén qé ¢cdo punonjés té mund té shprehé
veten dhe té veprojé sipas vlerave tona.

Cdo punonjés pérzgjidhet dhe ngrihet né
detyré duke u bazuar jo vetém tek ekspertiza
profesionale, por edhe te vlerat dhe géndrimet
gé mund té ndajé me ekipin toné té Porsche.

ur steps define the future, and every
Oeach of us walks with care and focus on
what the future will bring in our path. The
everyday contribution, consistency and hard work

always bring the expected results in our personal
and professional life.

Through this short article directed to future
collaborators, colleagues and friends of Porsche
Albania, everyone could get a hint on what the
future with Porsche would look like.

Porsche Albania part of Porsche Holding fosters
a culture of innovation, collaboration, and
creativity based on integrity and high values to
represent an international drive in our everyday
working activities. Giving so the space that every
employee can express themselves and act upon
our values.

Every employee is selected and promoted based
not only on their professional expertise but also
based on the values and attitudes that could share
with our Porsche team. Our recruitment pipelines
are structured in two different levels, first begins

Jona Njocko | Human Resources Manager & Integrity Officeer

Struktura joné e rekrutimit pérbéhet nga dy
nivele t& ndryshme, duke filluar me stazhet, ku
identifikohen talentet e ardhshme pér markat
tona ndérkombétare, dhe duke vijuar mé pas me
gjetjen e talenteve pér pozicionet e specialistéve
dhe drejtuesve.

Pér ¢do koleg/e gé i bashkohet ekipit toné, ne
kontribuojmé pér rritien e tij/saj profesionale
népérmjet trajnimit né puné, programeve
formuese té ekspertizés dhe, pér pozicionet
kryesore, edhe programet e zhvillimit té
drejtimit, gé ofrohen nga Porsche Holding
Group. Kontributi yné nuk fokusohet vetém tek
ekspertiza dhe zhvillimi profesional, por edhe
te rritja personale dhe mirégenia e punonjésve.
Ne i japim prioritet mirégenies dhe lumturisé sé
punonjésve tané, ndaj, ¢do vit, né bashképunim
me Volkswagen Group, ne organizojmé njé
vlerésim té brendshém, qé i ndihmon punonjésit
té shprehin opinionet dhe ndjesité e tyre lidhur
me ekipin, menaxherin, bashképunimin dhe
motivimin. Né kété ményré, ne arrijmé té
kuptojmé se cfaré funksionon mé miré pér ekipin
toné dhe se ¢faré mund té pérmirésohet. Plani
i pérmirésimit hartohet gjithmoné bashké me

with internships, identifying the best future talents
for our international brands, and second through
talent scouting for our specialist and leadership
positions.

For every colleague who joins our team we
contribute to their professional growth through on
job training, expertise training programs and for
key positions also the leadership development
programs offered from Porsche Holding Group.
Our contribution is not focused only on the
expertise and professional development but also
in the personal growth and employee wellbeing.
We prioritise the well-being and happiness of
our employee, and thus every year we organize
together with Volkswagen Group an internal
evaluation which helps employees express their
opinions and feelings for their team, manager,
collaboration, and motivation; having so a clear
understanding of what is working best for our
team and what could get improved. And the
improvement plan is always built up with all the
team, to assure a lasting commitment in the plan
implementation.

ekipin, pér té siguruar njé angazhim afatgjaté pér
zbatimin e planit.

Nxitja e bashképunimit népérmjet aktiviteteve
té zhvillimit t€ ekipit, kremtimit t€ ngjarjeve té
veganta dhe udhétimeve me personelin, ka gené
pérheré pjesé e kulturés soné.

Nése ato gka jané pérshkruar mé lart ju ngjallén
interesin pér tiu bashkuar ekipit t&¢ Porsche
Albania, né fagen toné té internetit porsche.al,
né seksionin Karriera/Pozicione vakante, mund
té shihni vendet e lira té punés, dhe duke ndjekur
llogariné toné né LinkedIn, bashkérisht me
llogarité tona né mediat sociale, ju do té njiheni
me té gjitha té rejat lidhur me nevojat e rekrutimit
té Porsche.

Dhe pérju gé déshironi té kryeni njé aplikim té liré,
duke prezantuar talentin tuaj, jeni t€ mirépritur
té dérgoni CV-té tuaja népérmjet seksionit té
aplikimit té liré né fagen toné té internetit.

Ne déshirojmé té njihemi dhe té bashképunojmé
me talente gé do té& na ndihmojné né té ardhmen
toné té “Nxities sé inovacionit, fugizimit té
njerézve dhe ofrimit t& ekselencés”.

Part of our culture has always been the
encouragement of collaboration through team-
building activities, special events celebrations,
and retreats.

If what was mentioned above triggered your
interest on becoming a member of Porsche
Albania team, you can find our open vacancies
in our website porsche.al in the section Career/
job vacancies, and by following us in our LinkedIn
account, altogether with our social media accounts
you will receive every update related to Porsche’s
recruitment needs.

And for you who want to make a free application,
making a presentation of your talent, will always be
welcomed to send your CVs through spontaneous
application — section in our website.

We would like to meet and collaborate with talents
who help us in our future of “Driving innovation,
empowering people, and delivering excellence.”
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Think Green. Energie veranMortungsvoll nutzen

Porsche Holding
dhe politikat mjedisore!

Porsche Holding

and environmental policies!

Jonida Dika | Environmental Officer & After-Sales Specialist

Ne marrim pérsipér pérgjegjési.

Grupi Volkswagen éshté grupii paré automobilistik,
i cili pérgafon gartazi Marréveshjen e Parisit pér
Klimén.

Cfaré éshté marréveshja e Parisit pér Klimén?

Marréveshja e Parisit &shté dakordésimi midis
196 shteteve dhe u mbajt né Paris mé 12 Dhejtor
2021 pér té vendosur standarde pér kufizimin e
ngrohjes botérore me 2 gradé celcisus ku shtetet
synojné té ulin emisionet e tyre t& gazérave té
serrés pér té patur njé boté karbon-neutrale deri
nga mesi i shekullit 21.

Grupi i Porsche Holding ka ndértuar sipas
késaj marréveshje inicativén Together- Strategy
2025+ pér té gjithé grupin e cila merr pérsipér
pérgjegjési pér mjedisin, siguriné dhe shogériné.

Porsche Albania si pjesé e Porsche Holding ka
zbatuar aktivitete té& ndryshme.

Né cilésiné e njérit prej tregtuesve mé té médhen;
té automjeteve né boté, ne kontribuojmé me
mundésité tona pér mbrojtien e klimés. Jo
vetém duke shpérndaré hap pas hapi automjete
gjithmoné me mé pak emisione dhe duke u
orientuar me gamén toné té prodhimeve dhe té
shérbimeve gjithnjé edhe mé shumé né drejtim
té reduktimit t&¢ CO2, por edhe duke ndérmarré
aktivitete té pérditshme né ndérmarrjen toné pér
té shkarkuar mjedisin.

Angazhohemi pér mbrojtien e mjedisit dhe pér
até qé shérbimet dhe proceset tona t'i verifikojmé
dhe ti pérmirésojmé né vazhdimési pér sa
u pérket pasojave ekologjike. Njékohésisht
e konsiderojmé shkémbimin me punonjésit,
klientét dhe partnerét tané si edhe me autoritetet
si njé shans pér t& mésuar dhe pér t'u zhvilluar
me tej.

Ne synojmé té arrijmé kéto qgéllime:
» Deri né vitin 2030 30% mé pak CO2

* Deri né vitin 2030
energjetik me 30%

rritien e efikasitetit

» Deri né vitin 2030 zgjerimin e energjisé sé
rinovueshme pér 30%

» Deri né vitin 2030 hegjen doré prej naftés

» Deri né vitin 2040 hegjen doré prej formave té
energjisé fosile né ndértesa.

Ne kemi besim né propulsionet alternative:
Me automijetet plotésisht elektrike dhe hibride
té markave té grupit Volkswagen si edhe me
modelet me gaz natyror e bémé térhegése
pér klientét tané té kalojné né mobilitet té
qgéndrueshém.

Ne karrikojmé dhe akumulojmé: Me prodhimet
MOON luajmé njé rol udhéheqés pér sa i pérket
infrastrukturés sé karrikimit dhe té akumulimit.

Ne riciklojmé: Metalet, |éndét e rrezikshme,
vajin dhe |éngjet e frenimit i grumbullojmé né
ményre gendrore dhe ev/itojmé sipas mundésisé
gjithashtu mbeturinat g& nuk mund ripérdoren,
késhtu kursejmé Iéndé té para té vlefshme dhe
reduktojmé shpenzimet pér hegjen e plehrave.

Ne kursejmé energji: Deri né vitin 2025 duam
té konsumojmé 25 pér qind mé pak energji
duke marré parasysh ndér té tjera efikasitetin e
energjisé gjaté blerjes.

Ne ndértojmé me parashikim: Gjaté planifikimit
té ndértesave té reja e kemi né fokus temén
e géndrueshmérisé. Né té ardhmen té gjitha
ndértesat e reja do té kené njé certifikim té
qgéndrueshmérisé, nése kjo do té jeté teknikisht e
mundshme dhe do té keté kuptim nga piképamja
ekonomike.

Ne regjistrojmé, analizojmé dhe informojmé:
Konsumi i energjisé dhe treguesit ekologjiké
regjistrohen rregullisht, analizohen dhe u
komunikohen punonjésve.

Ne pérmirésohemi vazhdimisht: Ne vémé
né dispozicion burime té mjaftueshme pér té
pérmirésuar vazhdimisht pasojat e prodhimeve
dhe shérbimeve tona si edhe té proceseve té
punés soné.

Ne shkollohemimé tej: Té gjithé punonjésitsiedhe
partnerét e jashtém, té cilét ushtrojné veprimtari
relevante pér mjedisin né vendndodhjet tona,
shkollohen rregullisht.

Si mund té jap edhe uné njé kontribut?

Té gjithé punonjésit té Porsche Holding
informohen rregullisht mbi rezultatet e analizave
tona dhe motivohen pér njé pérdorim té
kujdesshém té burimeve tona dhe té mijedisit
toné. Secili prej nesh mund té japé né jetén e
pérditshme njé kontribut t€ réndésishém pér
mbrojtjen e mjedisit:

*  Kryeni udhétimet né interes té€ shérbimit,
kur éshté e mundshme dhe kuptimploté,
me mijetet e transportit publik ose me njé
automjet elektrik.

* Udhétoni bashké me kolegét né njé automjet,
p. sh. pér né panaire.

* Reduktoni pérdorimin e letrés — printoni pak,
kur ka mundési.

* Mbyllni dritaret, kur éshté ajri i kondicionuar
ose ngrohja né puné.

» Fikni dritat, kur dilni nga dhoma.

* Ndani mbeturinat (alumin, letér,
plastike, etj.) pér té nxitur ripérdorimin.

Ieéndé

Té angazhuar pér mjedisin.

Ndérmarrjet e Porsche Holding Salzburg
angazhohen qé té kontribuojné né té gjitha
shtetet pér respektimin e ligjeve dhe detyrimeve
pérkatése dhe pér arriten e qéllimeve tona
ambicioze pér mijedisin dhe energjiné.
Direktiva joné e re 17 “Sistemi i menaxhimit
té pajtueshméris€ me ambientin” (Umwelt-
Compliance-Managementsystem) ne na ndihmon
né kété rast.



We take responsibility!

Volkswagen Group is the first automobile
group to explicitly embrace the ParisClimate
Agreement.

What is the Paris Climate Agreement?

The Paris Agreement is a 196-state agreement
that was made on December 12, 2021 in Paris to
establish guidelines for limiting global warming
with 2 degree Celsius. Countries are expected to
reduce their greenhouse gas emissions in order
for us to live in a carbon-neutral world by the
middle of the twenty-first century.

Porsche Holding Group has launched the
Together - Strategy 2025+ initiative for the
whole group, which takes responsibility for the
environment, safety, and society, in accordance
with this agreement.

Being a part of Porsche Holding, Porsche Albania
has implemented various activities.

We contribute our skills to climate protection as
one of the largest automobile dealers in the world.
Not only by providing vehicles that are gradually
emitting less pollution and by expanding the
amount of CO2-reducing products and services
we offer, but also by taking proactive steps within
our organization on a daily basis.

We are dedicated to preserving the environment
and are constantly assessing the effects of our
services and operational procedures on the
environment. In addition, we see communication
with our partners, customers, and workers, as
well as with the authorities as an opportunity to
grow and learn more.

Our aim is to achieve these goals:

* 30% less CO2 by 2030;
» Increasing energy efficiency by 30% by 2030;

» Expanding renewable energy by 30% by
2030;

» Giving up on oil by 2030;
» Giving up on fossil fuels in buildings by 2040;

We trust in alternative propulsions: The fully
electric and hybrid vehicles as well as natural
gas models at Volkswagen group will entice our
customers to switch to sustainable mobility.

We charge and store: MOON productions take
the lead in terms of charging and storage

We recycle: Metals, hazardous materials, oil,
and brake fluids are regularly collected, and if
possible, we also dispose of waste that can’t
be recycled, conserving precious raw resources
and lowering the cost of waste removal.

We save energy: Among other things, we
aim to consume 25% less energy by 2025 by
considering energy efficiency while making
purchases.

We project what we build: We prioritize
sustainability when planning new buildings. If
it is technically feasible and makes financial
sense, all new buildings in the future will obtain a
sustainability certification.

We record, analyze and inform: Energy
consumption and environmental indicators are
regularly recorded, analyzed and shared with
employees.

We improve constantly: We provide enough
resources to continuously improve the outcomes
of our products and services as well as our work
processes.

We train regularly: All employees, as well as
external partners, who carry out activities in
regard to the environment in our locations

receive regular training.
How can | contribute?

All Porsche Holding employees are regularly
informed on the results of our analyses and
motivated towards the careful usage of our
resources and environment. Each and every one
of us can make a valuable contribution to protect

the environment on a daily basis:

* Use public transit or an electric car when
appropriate for service trips.

« Share a vehicle with colleagues, for example

when travelling to a fair.
* Reduce paper use - if possible, print less.

* Close windows when air conditioning or

heating is running.
» Turn off the lights when you leave the room.

+ Sort waste (aluminum, paper, plastic, etc.) to

encourage reuse.
We are committed to the environment

Porsche Holding Salzburg enterprises are
committed to contribute for all nations to comply
with applicable laws and obligations and to
achieve our ambitious environmental and
energy goals. Our new Directive 17 “Umwelt-
Compliance-Management system” will assist us

in this situation.
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ONE HOUR PROJECT

Porsche Holding u ftuan té zhvillojné

ide pér mbrojtien e klimés sé& bashku me
menaxherét e tyre né njé workshop njé orésh
dhe té diskutojné pér reduktimin e gjurmés sé
karbonit t&é Porsche Holding. Cdo punonjés
mund té jeté pjesé e ndryshimit dhe mund té
béhet aktiv né fushén e tij t& veprimit! Hap pas
hapi ne reduktojmé gjurmén toné té karbonit -
sepse ¢do hap éshté i réndésishém.

Té gjithé 35,000 punonjésit e kompanisé

Edhe ndryshimet e vogla mund té sjellin njé
dallim t&é madh dhe shpesh mund té kené efekt
pozitiv né mjedisin toné té punés.

Njé heré né vit, pér té tretén heré tashme, té
gjithé punonjésit né té gjithé botén u ftuan té
ndalonin punén pér njé oré dhe té zhvillonin ide
pér mbrojtien e klimés, té cilat idealisht do tii
vinin menjéheré né praktiké.

Qofté kursimi i energjisé, pérdorimi i mjeteve té
transportit migésore me klimén ose té ngrénit mé
pak mish: Shumé persona kané kontribuar né
luftén kundér ndryshimit té klimés me veprimet
e tyre né jetén private dhe ambientin profesional
pér #Project1Hour (Projekti1oré).

Pér #Project1Hour kété vit, fokusi ishte te gjurma
e karbonit e kompanisé soné dhe ¢faré mund té
béjé ¢do individ pér ta reduktuar até.

Qéllimi gjaté késaj ore ishte té& gjenim pérgjigje
pér kéto pyetje:

» Cfaré éshté gjurma e CO2 dhe sa e madhe
éshté ajo pér Porsche Holding?

» Cfaré po bén Porsche Holding pér té€ mbrojtur
klimén?

» Cfaré mund té béj uné personalisht pér té

reduktuar gjurmén e kompanisé soné?
Qéllimi mé i réndésishém éshté kufizimi i
ngrohjes globale maksimumi me 1.5°C pér té
shmangur ndryshimin drastik t€ klimés dhe
rastet e motit ekstrem, rritjen e nivelit té detit dhe
té temperaturave. Shtaté vitet e fundit kané gené
mé té ngrohtit ndonjéheré. Deri né vitin 2021 do
té kemi arritur ngrohje 1.2°C.

VW shkakton aférsisht 2% té emetimeve té
CO2 né mbaré botén (té& krahasueshme me ato
té Gjermanisé)! Kjo do té thoté 400,000,000
ton CO2. 1/5 e emetimeve botérore t& CO2
shkaktohen nga trafiku dhe transporti. Njé né
teté makina né boté éshté prodhuar nga VW.

Porsche Holding pati njé gjurmé prej 110.000
ton CO2 né 2022. Kjo pérfshin dhe emetimet
e brendshme té ndértesave (elektriciteti dhe
ngrohja) dhe flotén e korporatés.

Duke gené se ne duam té jemi ofruesi kryesor
né boté i lévizshmérisé sé géndrueshme dhe
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shembull pér mbrojtjen e mjedisit, ne reduktojmé
né ményré sistematike dhe té verifikueshme
ndikimin mjedisor né ciklin jetésor té produkteve
dhe shérbimeve tona.

Fusha e veprimit:

* Mbrojtja e klimés

* Ruajtja e burimeve

* Ruajtja e ekosistemeve

» Garantimi i pérputhshmérisé me mjedisin

OUR MAIN CLIMATE PROTECTION GOALS

Ky véshtrim i pérgjithshém tregon masat e
mundshme pér t€ mbrojtur klimén dhe efektin e
tyre né lidhje me pérpjekjet e tyre.
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Porsche Albania sh.p.k mori pjesé né “Projektin
1 oré” mé 24 prill. Gjaté késaj ore, ne mbollém
lule dhe i shkémbyem ato mes kolegésh. Duke
u kujdesur pér njé lule té€ vogél né zyrén toné ne
synojmé té kultivojmé ndjesiné e pérgjegjésisé
ndaj mjedisit. Edhe ndryshimet e vogla mund té
kené njé efekt pozitiv né vendin e punés.

Duke mbjellé lule dhe duke i shkémbyer ato
né grup, ne synojmé té ndérgjegjésojmé pér
veprimet e mbrojties sé& klimés. Iniciativa
promovon mbrojtjen mjedisore né zyrén toné
dhe mund té frymézojé angazhim mé té madh
né mbrojtien e mjedisit. Tavolinat tona té€ punés
tani jané zbukuruar me lule duke sjell€ gjelbérim
né té gjithé ndértesén.

Gijithashtu projekti nxit bashképunimin social
mes punonjésve duke krijuar njé mjedis pune
harmonik dhe té kéndshém. Duke mbjellé
lulet ne u angazhuam né diskutimin pér tema
rreth géndrueshmeérisé si dhe pér ide mbi si té
pérmirésojmé mjedisin toné. Ne besojmé se
projekti joné e arriti géllimin me sukses.

Pér mé tepér, Porsche Albania aktualisht
po instalon panele fotovoltaike né té dyja
ndértesat e saj, njé hap i konsiderueshém drejt
pérmirésimit t€ mjedisit. Disa punonjés kané
filluar t& vijné né puné me bicikleté. Ne kemi
aplikuar koshat pér ndarjen e mbetjeve dhe
optimizimin e pérdorimit t€ kondicioneréve pér
té kursyer energji. Pérpjekjet tona pérfshijné dhe
reduktimin e pérdorimit t& gotave plastike duke i
zévendésuar me gota gelqi. Ne jemi té angazhuar
té vazhdojmé kéto masa dhe té garantojmé qé
ato té marrin vémendje té vazhduar nga ¢dokush
né kompani.

Ne kemi kénagésiné t'ju njoftojmé se projekti yné
éshté zgjedhur si njé nga gjashté praktikat me té
mira né kété event dhe ne kemi marré vlerésim
nga grupi Green Procurement pér pérpjekjet
tona.



Il 35,000 employees of Porsche Holding
Acompany were invited to develop ideas

for climate protection together with their
managers, in a one-hour team workshop and to
deal with the reduction of the Porsche Holding
carbon footprint. Every employee can be part
of the change and become active in one’s own
field of action! One step at a time, we reduce our
footprint — because every step counts.

Even small changes can make a big difference
and often have a positive effect on our working
environment.

Once a year, and this year for the third time,
all employees worldwide were invited to stop
work for an hour and develop ideas for climate
protection - and ideally to put them into practice
right away.

Whether it's saving energy, using climate-friendly
means of transport, or eating less meat: Many
people have already contributed to the fight
against climate change with great actions in
their private and professional environment at
#Project1Hour.

At #Project1Hour this year, the focus was on our
company’s carbon footprint and what each and
every individual can do to reduce it.

The goal for this hour was to get answers to the
following questions:

* What is a CO2 footprint and how big is the
footprint of Porsche Holding?

* What is Porsche Holding doing to protect the
climate?

* What can | personally do to reduce the
footprint of our company?

The most important goal is to limit global warming
to a maximum of 1.5°C to avoid drastic climate
change and extreme weather events, rising
sea levels and temperatures. The last 7 years
have been the warmest ever. By 2021, we have
already reached 1.2°C warming.

VW causes approximately 2% of the worldwide
CO2 emissions (comparable with Germany)!
That is 400,000,000 tons of CO2. 1/5 of the
worldwide CO2 emissions are caused by traffic
and transport. Every 8th car worldwide is from
VW.

Porsche Holding had a footprint of approximately
110.000 tons of CO2 in 2022. This includes the
internal emissions of buildings (electricity & heat)
and the corporate fleet.

As we want to be a world’s leading provider of
sustainable mobility and a role model for the
protection of our environment, we systematically

and verifiably reduce the environmental impacts
along the life cycle of our products and services.

Field of actions:

» Protect Climate

+ Conserve Resources
* Preserve Ecosystems

* Ensure Environment Compliance

OUR MAIN CLIMATE PROTECTION GOALS

This overview shows possible measures to
protect the climate and puts their effect in relation
to their effort.
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Porsche Albania sh.p.k participated in “Project
1 Hour” on April 24th. During this hour, we also
planted flowers and exchanged them among
our colleagues. By nurturing a small flower
in our office, we aim to cultivate a sense of
responsibility towards the larger environment.
Even small changes can have a positive effect
on our workplace.

By planting flowers and exchanging them
within our group, we hope to raise awareness
of climate protection actions. This initiative
promotes environmental conservation within our
office and can inspire a wider commitment to
protecting our environment. Our working tables
are now adorned with flowers, bringing greenery
throughout the building.

This project also fosters social cooperation
among employees, creating a harmonious and
pleasant working environment. While planting
the flowers, we engaged in discussions about
sustainability topics and shared ideas on how to
improve our environment. We believe that our
project successfully achieved its goal.

Furthermore, Porsche Albania is currently
installing photovoltaic panels in both of its
buildings, a significant step towards preserving
the environment. Some employees have also
started commuting to work by bicycle. We
have implemented waste separation bins and
optimized the use of air conditioners to save
energy. Our efforts also include reducing plastic
cup usage by gradually replacing them with glass
cups. We are committed to continuing these
measures and ensuring they receive ongoing
attention from everyone in the company.

We are proud to announce that our project was
selected as one of the six best practices at this
event, and we have received appreciation from
the Green Procurement group for our efforts.
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NE FINANCOJME
LEVIZSHMERINE TUAJ

PORSCHELEASING.AL

Me Porsche Leasing , mund té keni makinén e éndrrave tuaja, duke pérshtatur késtin mujor
sipas mundésive tuaja dhe té keni té gjithé fleksibilitetin gé ju duhet, né kostot e
mirémbajtjes dhe té sigurimit té automjetit.

Pér té vendosur pér njé oferté financimi té pérshtatshme me Porsche Leasing, kontaktoni
me ekspertét e Volkswagen, AUDI, SKODA, SEAT , Volkswagen Makina Tregtare ,
DasWeltauto.

Porsche Leasing Shpk
Autostrada Tirané-Durrés
Km.7, Rr.Monun

Tirané

Albania

Tel: +355 (04) 450 08 28
E-mail: info@porscheleasing.al

/) PORSCHE
LEASING




Tani trequ
| makinave te perdorura eshte

NJE APP LARG

vetém neé Makina Ime app

£ 3

PORSCHE




