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Té dashur lexues,

Ky éshté botimi i paré i revistés periodike t€ Porsche Albanias “Drive”.
Né kété numér té paré do té donim té ndanim me ju historiné toné né
kéto 5 vite né tregun Shqiptar. Né faget né vijim do té gjeni informacion
mbi Porsche Albania-n, markat tona dhe aktivitetet e organizuara né kéto
pesé vjet né Shqipéri.

Viti 2010 mbart pér ne njé réndési té& vecanté pér disa prej markave
tona. 101 vjet mé paré August Horch krijoi njé marké e cilat sot ka ar-
ritur majat e segmetit ‘Premium’ né industriné e makinave luksoze. Jané
101 vjet “Vorsprung durch Technik” (Progres népérmjet Teknologjis€)
gé kané dhéné zhvillime té pallogaritshme né fusha té ndryshme si
teknologjia Quattro apo pérdorimi i formave té lehta t€ aluminit né sha-
sité e makinave. Gjaté keétij viti u prezantuan tri modele té reja nga shté-
pia Gjermane e prodhimit t& makinave Audi. Audi A8, Audi A1 dhe Audi
AT7. Dy prej kétyre modeleve pérkatésisht Audi A1 dhe Audi A7 vijné si
risi né segmetet e tyre. “Vorsprung durch Technik” (Progres népérmjet
teknologjis€) do té vazhdojé té drejtoj pérpjekjet e Audit pér té ofruar mé
té mirén né segmentin premium.

SEAT prezantoi SEAT Alhambra e cila vjen tashme me njé dizajn dhe
teknologji té re. Njé dinamiké e pérmirésuar drejtimi dhe dizajn frymé-
zues mbeten tiparet dalluese té kétij modeli.

Skoda ka zgjeruar mé tej gamén e modelit t& suksesshém Yeti. Ky model
e rendit Skoda-n ndérmjet markave mé té mira né segmentin SUV.

VW Makina Tregtare ripércakton standarded tashmé edhe né segmentin
‘pick up’ me VW Amarok. Né faget né vijim ju mund té zbuloni mé tepér
pér kéto dhe shumé aktivitete té tjera gé kemi patur rastin té organizojmé
apo marrim pjesé me njé ose mé shumé marka té tjera.

Sé fundi dua t)ju uroj té gjithéve “Gézuar Krishtlindjet dhe Vitin e Ri".
Lexim té mbaré.

Dorian Mehmeti
Drejtor Marketing Porsche Albania

Dear Readers,

This is the first issue of the periodical Porsche Albania’s magazine
“Drive”. In this first publication we like to share with you our 5 years his-
tory in the Albanian market. In the upcoming pages you will find some
information about Porsche Albania, our brands and activities in these five
years in Albania.

2010 bears special importance for some brands of ours. 101 years ago,
August Horch created a brand that has climbed on top of the Premium
segment in the luxury cars industry. These 101 years of “Vorsprung
durch Technik” (Progress through technology) have generated inesti-
mable developments in various fields such as Quattro technology or the
manufacturing of vehicle chassis with light aluminum frame. This year
we launched three new models of the German manufacturer Audi. Audi
A8, Audi A1 and Audi A7. Two of these, Audi A1 and Audi A7 represent
a novelty in their segments. “Vorsprung durch Technik” will continue to
lead Audi efforts in offering the best choice in the premium segment.

SEAT has launched the new SEAT Alhambra with totally new design and
technology for the whole family to enjoy. Improved driving performance
and inspirational design are the trade mark of this new model.

Skoda has extended the successful Yeti rage with new engines. The
successful model has places Skoda among the best brands in the small
SUV segment.

VW Commercial Vehicles redesigned standards in the pick-up line with
VW Amarok. The next pages provide more details on these brands, and
on many events we organized or participated in with one or more other
brands.

To conclude | would like to wish You a Merry Christmas and a Happy
New Year.

Enjoy.

Dorian Mehmeti
Marketing Director Porsche Albania
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Kompania joné
néneé

Grupi Austriak Porsche Holding éshté njé ndér shoqérité treg-
tare mé t& médha né Austri dhe njé ndér mé té suksesshmet né
tregétiné e automjeteve né Europé. Ka pérfagési né 17 vende
té ndryshme né Europé dhe éshté e pranishme edhe né Kiné.

Kjo sipérmarrje private éshté themeluar né vitin 1947 nga dy
fémijét e Ferdinand Porsche — Louise Piéch and Ferry Porsche.
Markat e Porsche, Audi, SEAT, Skoda, Bentley, Lamborghini
dhe Bugatti pérbéjné portofolin e markave t€ kompanisé.

Aktiviteti i shitjes éshté njé pjesé e réndésishme e biznesit falé
edhe rrjetit t&€ miréstrukturuar t€ shpérndarésve si dhe stan-
dardeve té larta né shitje dhe shérbimet pas shitjes. Pér vitin
fiskal 2009/2010 grupi Austriak ka shitur 420,824 mjete dhe
ka siguruar njé xhiro prej 12.2 miliard Eurosh. Zyrat géndrore
jané né Salzburg, Austri dhe pér vitin fiskal 2009/2010 punéson
20,299 punonjés.

€ Zyrat géndrore té Porsche Holding Group né Saltzburg, Austri
Porsche Holding Group headquarters in Saltzburg, Austria

Our mother
company

Austrian Porsche Holding is one of the biggest trade companies in
Austria, and one of the most successful in the car market in Europe.
It has representatives in 17 different countries in Europe and it is
also present in China.

This private enterprise has been founded from the two children of
Ferdinand Porsche — Louise and Ferry Porsche. The trademarks
of Porsche, Audi, SEAT, Skoda, Bentley, Lamborghini and Bugatti
constitute the portfolio of the company’s trademarks.

The sales activity is an important part of the business, thanks to the
well-established network of distributors and the high standards in
sales and after sales services. For the fiscal year 2009/2010, the
Austrian Group has sold 420,824 cars with a profit of 12.2 billion eu-
ros. The headquarters are in Salzburg and employs 20,299 people.



orsche Albania

Ka hyré né tregun Shqiptar né vitin 2005 si investim direkt i Porsche
Holding né Shqipéri me njé vizion té qarté pér té sjellé eksperiencén e
Porsche Holding né fushat e komunikimit, shitjes dhe shérbimeve pas
shitjes. T€ sjellésh mé té mirén e asaj ¢cka njé ndér grupet mé té miré
né Europé kané pér té ofruar éshté shumé mé tepér se njé slogan pér
Porsche Albanian.

Né vitin e paré té aktivitetit jané prezantuar dy marka: Audi dhe SEAT.
Njé vit mé voné marka Ceke e prodhimit t¢ makinave Skoda i shto-
het portofolit t¢ markave t& kompanisé€. Né janar 2008, Porsche Alba-
nia merr té drejtén pér té tregétuar VW Makina Tregtare duke i ofruar
klientéve té saj njé model pér gdo kérkesé té tyre.

Cdo tipar i punés éshté i orientuar nga klienti. Logjistika éshté njé prej
tyre, falé kordinimit me kompanive Porsche ne rajon é€shté e mundur gé
té ulen kohét e porositjes dhe dorézimit t& makinave.

-

Con6) COnn)

@ Porsche Albania né autostratén Tirané - Durrés
Porsche Albania in Tirana - Durrés highway

Porsche Albania

Entered the Albanian market in 2005 as a direct investment of Porsche
Holding in Albania, with a clear vision of bringing the experience of
Porsche Holding in the fields of communications, sales and after-sales
services. Bringing the best of what one of the best groups in Europe has
to offer is much more than just a slogan to Porsche Albania.

Audi and SEAT were launched in the first year of activity. The year later,
the Czech brand Skoda joined the company portfolio. In January 2008,
Porsche Albania was granted the rights to market VW Commercial
Cars, offering clients a model to any demand.

Each line of work is consumer-oriented, logistics being one of them.
Proper coordination with Porsche companies in the region results in
lower lead times for orders and delivery of cars.

(600) (600)

@ Portofoli i markave té Porsche Albania pérgjaté viteve
Porsche Albania’s brand portfoglio through the years
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Porsche Albania
Feston 5 Vjet Suk-
ses né Shqipéri

(intervisté me Drejtorin e Pérgjithshém
Z. Gentian Bushati)

5 vjet Porsche Albania. Gdo té thoté kjo pér Porsche
Albania-n dhe tregun Shqiptar?

G.B: Thuhet se numri pesé mbart njé forcé t& mistershme.
Né mitologjiné e Lindjes sé largét pesé jané forcat fillestare:
Shpirti, Ajri, Zjarri, Uji dhe Toka. Pesé jané shqisat té cilat
na ndihmojné té perceptojmé botén pérreth nesh, shqisa té
cilat ne i pérdorim pér té njohur tregun ku operojmé.

Pér Porsche Albania-n numri 5 kurorézon pesé vitet e ak-
tivitetit né tregun Shqiptar. Njé aktivitet i cili filloi vetém me
2 marka (Audi dhe SEAT) ne fund vitin 2005 dhe shitje fare
modeste pér té mbérritur né kété dité kur Porsche Albania
renditet si kompania mé e madhe si pér nga numri i maki-
nave té€ dorézuara tek klientét pér té katérta markat tona
Audi, SEAT, Skoda dhe VW Makina Tregtare, si pér nga ajo
cka éshté edhe mé e réndésishme: besueshméria gé kemi
fituar tek klientét tané.

Uné jam i mendimit se jané dy faktorét gé kané béré té
mundur suksesin e deritanishem té cilat vlen t'i ndajmé sé
bashku: orientimi i vazhdueshém ndaj klientit me standard-
ed mé té larta né ¢do proges té punés dhe si dhe puna e
palodhur e njé ekipi profesionist, té cilét jané realisht avan-
tazhi yné konkurrues né njé mjedis kaqg dinamik si¢ éshté
edhe tregu i makinave.

Tashmé Porsche Albania éshté béré njé zgjedhje e paré né
rastin e blerjes sé njé makine té re.

Si ishte rruga né kéto 5 vite aktivitet t& Porsche Albania-
s né Shqipéri?

Uné besoj se kéto 5 vite ne kemi béré shumé qé kompania
joné té jeté njé ndér aktorét kryesoré né tregun automobil-
istik Shqiptar.

E filluam me dy marka, Audi dhe SEAT pastaj né mesin e
vitit 2006 portofolit toné iu shtua marka Skoda dhe nga fil-
limviti 2008 Porsche Albania ka pjesé té portofolit t€ saj dhe
markén Volkswagen Makina Tregtare. Kéto marka béjné té
mundur qgé portofoli i markave tona té€ mbulojé 4 segmentet
kryesore té tregut automobilistik né Shqipéri.

Investuam kapitale financiare, investuam né burime
njerézore dhe né kapacitet profesionale té stafit toné té
shitjes dhe té servisit.

Kemi prezantuar vetém né dy vitet e para mé shume se 33
modele makinash t& markave SEAT, Skoda dhe Audi vazh-
duam me modelet e Volkswagen Makina tregtare, té gjitha
kéto marka pjesé té Grupi Volkswagen.

Duke patur né gendér té biznesit toné konsumatorin, orien-
tuam aktivitetet tona té& marketingut, shitjes dhe té servisit
né njé situaté pérfitim reciprok. Té gjitha kéto hapa dhe
strategji, kané beré t€ mundur gé sot Porsche Albania té
jeté kompania lider né tregun automobilistik Shqiptar.

Sa ka ndikur kriza e pérgjithshme financiare né qéndri-
min e klientéve Shqiptaré ndaj makinave té reja, rrjedhi-
misht dhe né rezultatet e Porsche Albania-s?

Pa dyshim qé viti 2009 (kur kriza financiare qé mbértheu
botén njohun edhe pikun e saj) ishte i véshtiré pér té gjithé

Porsche Albania
celebrates 5 years of
success in Albania

(interview with Mr. Gentian Bushati, General
Manager, Porsche Albania)

5 years Porsche Albania. What does it mean for Porsche
Albania and the Albanian market?

G.B: It is said that number five bears a mysterious force. Far
East mythology indicated five inception forces: Spirit, Air, Fire,
Water and Earth. Five as the senses that help us perceive the
world, and that we use to know the market we operate in.

Number 5 for Porsche Albania represents five years of activ-
ity in the Albanian market. It started in late 2005 with only 2
brands (Audi and SEAT) and rather modest sales, but evolved
into the biggest company in terms of cars delivered to clients
and most importantly, built-up clients trust.

In my opinion, two factors enabled this success: constant cli-
ent-driven orientation applying high standards in any line of
work, and the tireless work of a professional team who really
makes our competitive advantage in highly dynamic environ-
ment as the auto market.

Now, Porsche Albania is the first choice whenever people
want to buy a new car.

What were these 5 years like to Porsche Albania?

| believe we have done a lot in these 5 years to ensure that our
company becomes a key player in the Albanian auto market.

We invested in financial capital, in human resources and pro-
fessional capacity of our sales and service staff.

In the last two years, we have presented over 33 car models
of SEAT, Skoda and Audi and then the VW Commercial Cars,
all these brands as part of Volkswagen Group.

Having the consumer as the focal point of our business ac-
tivity, we oriented our marketing, sales and service activities
towards win-win relationships. All these steps and strategies
have made Porsche Albania a leader company in the Albanian
auto market today.

Did the global financial crises have an impact on the be-
haviour of Albanian clients towards new cars and there-
fore on the results of Porsche Albania?

Naturally, 2009 (when the financial crises took a firm grip on
the world and reached its peak) was a difficult year for all the
operators. However, in such a situation, the best strategy is to
rely on the basic values on which we established our business
model.

The reality proved us right. Porsche Albania managed to in-
crease (although slightly) its sales even in the difficult condi-
tions of 2009, compared to the previous year. Maintaining and
consolidating the company position at a time when the whole
market suffered setbacks, this means a lot to us...

Looking at the chart of cars delivered to our clients through-
out these 5 years of activity, the year-on-year increase for
Porsche Albania is really striking (including 2009). For 2010,
we promised to our business partners that we would exceed
the threshold of 600 cars delivered to our clients. At the end
of this year, it gives us enormous satisfaction to see that this
benchmark was met and the promised kept.

How was the 5th anniversary celebrated and how did the



operatorét né treg. Megjithaté ne besojmé se né njé situaté té tillé
strategjia mé e miré éshté t& mbéshtetesh né vlerat bazé€ mbi té
cilat éshté ndértuar modeli i biznesit g€ kompania joné ka krijuar.

Realiteti provoi se kishim té drejté. Porsche Albania arriti gé edhe
gjaté vitit t& véshtiré 2009 té kishte rritie (edhe pse te vogél) né
krahasim me shitjet e njé viti mé paré. Té ruash dhe forcosh pozitén
e kompanisé né njé kohé kur i gjithé tregu po njeh vetém rénie, kjo
pér ne do té thoté shumé...

Nése shohim grafikun e makinave té dorézuara tek klientét pérgjaté
5 viteve té aktivitetit, gj&ja e paré gé vérehet &shté pa dyshim rritja
qé Porsche Albania ka njohur vit pas viti (pérfshiré kétu edhe vitin e
véshtiré 2009). Né fillim té vitit 2010, ne u premtuam té gjithé bash-
képunétoréve tané se do ta kalonim pér heré t& paré kufirin e 600
makinave té dorézuara tek klientét. Né fund té vitit konstatojmé me

cia )

2006 2007 2008

kénaqési se kufirin e kaluam, pra e mbajtém premtim.

Si éshté festuar ky 5 vjetor né Shqipéri, dhe si u prit nga té
ftuarit?

G.B. Ne donim gé 5 vjetori t'i shpétonte rutinés sé& njé festimi té
zakonshém. Donim qé té ftuarit t& pérjetonin né kété mbrémje mé
tepér sesa thjesht historikun e Porsche Abania-s. Une besoj qé
kjo u arrit. 5 vjetori ishte nj¢ mbrémje madhéshtore festive midis
migsh té Porsche Albania-s dhe pérfagésuesve té institucioneve té
ndryshme dhe trupit Diplomatik t& akredituar né Tirané. Gjithashtu,
pér heré té paré, njékohésisht me tregjet mé té zhvilluara té Eu-
ropés Porsche Albania prezantoi tre modele te reja. Tashmé publiku
Shqiptar mundi té shihte premierén e VW Amarok, VW Caddy GP
dhe Audi A1 njékohesisht me tregjet mé té zhvilluara té& peréndimit
madje né disa raste edhe para disa prej kétyre tregjeve.

Festimi i pesévjetorit t& Porsche Albania-s né Shqipéri shkoi pértej
njé mbrémjeje festive. Né dt. 8 Tetor (pra t€ nesérmen e aktivitetit)
Porsche Albania organizoi pér heré t& paré ekspozitén e markave
té saj né Pallatin e Kongreseve né Tirané. Pér tri dité klientét, migté
dhe partnerét tané té biznesit patén rastin t& shohin por edhe té pér-
fitojné nga ofertat absolutisht mé t& mira té tregut. Kjo ishte ményra
joné pér t'u théné ‘Faleminderit’ t& gjithéve miqve tané pér bashké-
punimin e deritanishém.

A mbarojné kétu risité pér kété vit?

G.B Absolutisht jo. Prezantimet vazhdojné mé tej me modelin luk-
soz Audi A7 i cili thekson edhe mé tepér tiparet e marké&s me katér
rrathé. Njé model térésisht i ri pér té gjithé ata g& nuk duan té béjné
kompromis midis luksit dhe performancés.

Shtépia spanjolle SEAT, prezanton SEAT Alhambra-n, e cila vjen
tashmé térésisht e rikonceptuar dhe mbart té gjithé dinamizmin e
markés spanjolle.

Po viti 2011? Cfaré pritet pérsa i pérket modeleve té reja?

Vitin e ardhshém, do té prezantohen njé gamé e re modelesh té
cilat plotésojné segmentet e tregut deri tani t&€ pambuluara nga mar-
kat tona. Vlen t& pérmendim modelet e reja t€ shté€pive spanjolle
dhe ceke (SEAT dhe Skoda) té cilat do té prezantojné secila versio-
nin e tyre né segmentin AOO.

Audi do té ri-sjellé né segmentin premium modelin e ri Audi A6
(C7), por surprizat nuk do mbarojné kétu pér kété marké. Fundviti
2011 do té keté njé model surpriz€ nga marka e katér rrathéve. VW
Makina Tregtare do té sjellé modelin e ri né njé nga segmentet gé
po njeh vetém rritje né tregun toné.

Pra si¢ e shikoni, ne do té& vazhdojmé té jemi gjerésisht prezent me
modelet tona edhe né vitin 2011. Do t& vazhdojmé té investojmé gé
kompania joné té jeté njé nga kompanité mé atraktive pérsa i pérket
punésimit né vendin toné.

Né fund té késaj interviste, mé lejoni q& né emér t& Porsche Al-
bania-s t'u uroj té gjithé lexuesve dhe stafit t& Porsche Albania-s:
Gézuar Krishtlindjet dhe Vitin e Ri 2011. Uroj gé té jeté njé vit i
mbaré pér té gjithé.

Faleminderit pér intervistén.

invitees expect it?

G.B. We wanted the 5th anniversary to be unlike a routine celebration. We
wanted invitees to feel this evening rather than simply the history of Porsche
Albania. | believe that we succeeded in that. The 5th anniversary was a
magnificent evening among friends of Porsche Albania and representatives
of various institutions and diplomatic corps accredited in Tirana. The novelty
was that Porsche Albania presented three new models, simultaneously with
the most developed European markets. The Albanian public had the chance
to watch the premiere of VW Amarok, VW Caddy GP and Audi A1 at the
same time with the most developed Western markets and in some cases
even before some of them.

Celebrations of the 5th year of Porsche Albania went further than a festive
evening. On 8 October (the day after the activity), Porsche Albania orga-
nized its first exhibition of its brands in the Palace of Congresses in Tirana.
For three days, our clients, friends and business partners had the opportu-

2009 2010

@ Makina té dorézuara nga Porsche Albania tek klientét gjaté viteve
Porsche Albania vehicles delivered to customers through the years

nity to see and even take advantage of some absolutely best offers available
in the market. This was our way of saying “Thank you” to all our friends for
their cooperation so far.

This means that nothing new is to be expected anymore for this year?

G.B Absolutely not. Presentations will continue with the luxury model Audi
A7 which exuberates the features of the four-circle brand; an entirely new
model for anyone that makes no compromise between luxury and perfor-
mance.

The Spanish House SEAT will come with SEAT Alhambra completely rede-
signed and embodying all the dynamism of the Spanish brand.

What about 2011? What new models will be launched?

For next year, it is expected a new range of models which will fill the gaps in
the market segments still not covered by our brands. It must be noted that
the Spanish and Czech houses (SEAT and Skoda) will present their version
in the segment AQO.

Audi will re-launch the new model Audi A6 (C7) in the premium segment, but
more surprises are to be expected from this brand. The late 2011 will see a
surprise model from the four-circle brand. VW Commercial Cars will bring a
new model in one of the segments that is only thriving in our market.

As you can see, we will continue to be extensively present with our models in
2011, too. We will keep up investing so that our company remains attractive
to employment in our country.

On behalf of Porsche Albania, allow me to wish the readers and staff of
Porsche Albania: “Merry Christmas and a Happy New Year. | wish this is a
most successful year for you all!”

Thank you for the interview.
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Porsche Albania
né Shqipéri

Prezantimi i Porsche Albanias ne tre-
gun Shqiptar

Konferenca e prezantimit t&€ Porsche Albanias né Shqipéri.
Audi dhe SEAT tashmé pérfagésohen zyrtarisht né tregun

Shqiptar. Teknologjia Gjermane dhe emocioni Spanjoll né

dizajn tashmé né njé shtépi.

Porsche Albania in
Albania

Presentation of Porsche Albania in the domestic
market

Presentation conference of Porsche Albania. Audi and SEAT are
now officially represented in the Albanian market. German technol-

ogy and Spanish emotion in design share the same roof.

Wout van Parys
Drejtor Rajonal Shitjesh Audi
Audi Regional Manager

Ditélindeja e paré
e Porsche Albania

Né vitin e paré né treg, Porsche Albania solli dy markat Audi
dhe SEAT si dhe njé numér t€ madh modelesh pér klientét
Shqiptar.

Né ceremoniné e organizuar me rastin e 1 vjetorit té hyrjes
né treg Porsche Albania prezantoi dy modelet SEAT Leon
dhe Audi A6 pér té gjithé klientét, migté dhe bashképuné-
torét e saj.

Wolf Dieter Hellmaier
Drejtor Boardi Austrian Porsche Holding Group.
Board Director Porsche Holding Group

Alex Vaszi
Drejtori i paré i Pérgjithshém i Porsche Albania-s
First General Manager of Porsche Albania

Porsche Albania first
birthday

At its first year in the Albanian market Porsche Albania has brought
two brands (Audi and SEAT) and a number of models for the Alba-
nian clients.

At its first anniversary Porsche Albania introduced for all its clients,
friends and business partners two new models SEAT Leon and Audi
AB.




2 Vjet Porsche
Albania

Njé naté emocionesh té forta, me prezantimet e tri modeleve mé té reja pér
secilén marké. Audi A5, Skoda Octavia RS dhe SEAT Altea Freetrack debu-
tuan para publikut Shqiptaré né dy vjetorin e Porsche Albania né Shqipéri. |
organizuar si njé takim mes migsh ky aktivitet u mbyll me njé surprizé pér té
gjithé té apasionuarit e makinave. Modelet mé sportive dhe luksoze si Lam-
borghini Gallardo Superleggera, Bentley Continental Flying Spur dhe Audi

R8 u ekzpozuan eksluzivisht pér té ftuarit e kétij aktiviteti.

2 Years of Porsche
Albania

A night of intensive emotion, with the presentation of three latest models for
each brand: Audi A5, Skoda Octavia RS and SEAT Altea Freetrack made their
debut to the Albanian public during the 2nd anniversary of Porsche Albania
in the domestic market. Conceived as a meeting among friends, the event
closed with a surprise for all car fans. Most luxurious and sports models like
Lamborghini Gallardo Superleggera, Bentley Continental Flying Spur and Audi

R8 were exhibited exclusively for the guests.
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Katér vjet né tregun
Shqgiptar

Prezantimi i Skoda Yeti dhe SEAT Exeo.

Gjaté 4 vjetorit t& Porsche Albania-s, u prezantuan dy modelet e
reja nga shtépité Ceke Skoda dhe ajo Spanjolle SEAT. Té ftuarit
patén rastin pér t€ paré pér heré té paré kéto dy modele.

Four years in the Alba-
nian market

Presentation of Skoda Yeti and SEAT Exeo.

The 4th anniversary of Porsche Albania culminated with the
presentation of two new models Skoda YETI and SEAT Exeo
from the Czech and Spanish manufacturers. The guests had the
chance to see these models for the first time.



Sot5

(Audi A1 dhe VW Amarok ndérmjet té ftuarve
special né 5-vjetorin e Porsche Albania-s.)

Premiera e dy modeleve Audi A1 dhe VW Amarok né pallatin e kongreseve,
pérkoi jo vetém me 5 vjetorin e hyrjes né tregun Shqiptar t€ Porsche Albania-
s por edhe me premierén botérore té kétyre dy modeleve. Festimi i pesé
vjetorit ishte njé mbrémje e vecanté dhe me shumé surpriza pér té gjithé té
ftuarit. Makina, muziké dhe njé bisedé mes migsh alternativa mé e miré pér
njé té Enjte pasdite.

Ekspozita e markave té Porsche
Albanias

Né pesé vjetorin e hyrjes né treg Porsche Albania organizoi ekspozitén me té
gjitha markat e saj. Vizitorét patén rastin t€ shohin nga afér Audi A1 dhe VW
Amarok pér heré té paré né Shqipéri.

Today 5

(Audi A1 and VW Amarok among the special guests in
the 5th anniversary of Porsche Albania.)

The premiere of Audi A1 and VW Amarok in the Palace of Congresses
coincided both with the 5th anniversary of Porsche Albania in the Albanian
market and with the world-wide premiere of these two models. The fifth
anniversary celebration was an evening with many surprises. Cars, music
and a chance to get together with friends were the best alternatives to a
Thursday evening.

Porsche Albania brands exhibition

During its fifth year in the market, Porsche Albania organized a fair with all of its
brands that are traded. Visitors had the chance to see from up close for the first
time in Albania the Audi A1 and VW Amarok.
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Auto Emocion

Shén Valentini me SEAT

E kthyer tashmé né njé tradité, Shén Valentini me SEAT
ka ofruar ¢do vit njé risi. Transmetimet maratoné SEAT
né Club FM, dhuratat né rrugé€, zyra apo géndra tregtare,
party-t e organizuar né MAD Club si dhe koreografi té reali-
zuara me makina né rrugét e Tiranés e kané kthyer SEAT
né njé simbol té késaj feste.

Saint Valentine with SEAT

Loyal to tradition, SEAT offers a novelty each Saint
Valentine. Marathon broadcasting of SEAT on Club
FM, delivery of presents on streets, offices or malls,
parties organized in MAD Club and particularly chore-
ographies with cars around the streets of Tirana, have
made SEAT a symbol of this day.




SEAT on air

Té lodhur pas njé dite t&€ ngarkuar por me arritie né puné? Né
Club FM SEAT ju dedikon muzinén mé té& miré pér pak energji dhe
shplodhje.

Cdo dité nga ora 16:00 deri né 18:00 SEAT né Club FM ju uron njé
pasdite t&€ kéndshme me tingujt mé emocionues gé pasditja mund
t'ju ofroj.

SEAT on air

Feel tired of a busy but efficient day at work? Club FM SEAT offers
the best music to relax and build up energy.

Every day from 16:00hrs to 18:00hrs SEAT on Club FM wishes
you a pleasant evening with the most heart-felt tunes.

SEAT Altea Freetrack

U prezantua pér heré té paré né tregun shqiptar gjaté dy vjetorit té
Porsche Albania né Néntor 2008. Njé makiné sa sportive aq edhe luk-
soze. SEAT Altea Freetrack makina ideale pér té gjithé ata qé kérkojné
emocine té forta si né qytet ashtu edhe né natyré. 200 kuajt fugi né mo-
torrin 2.0 TSI i japin modelit tiparet e pérsosura pér makiné familjare apo
biznesi.

SEAT Altea Freetrack

Launched in the Albanian market on the occasion of the 2nd anniver-
sary of Porsche Albania in November 2008. A combination of sportive
performance and luxurios. SEAT Altea Freetrack the perfect vehicle for
those that are looking for strong emotions whether in city or in the na-
ture. 200 horse power and the 2.0 TSI engine make it a perfect family
or business car.

13
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VW makina tregtare né
Porsche Albania

Vetém tre vjet pas hyrjes né treg, Porsche Albania shton né por-
tofolin e markave té saj Volkswagen Makina Tregtare. Qé nga
1 Janari i 2008 Porsche Albania ofron gamén mé té ploté té
mjeteve pér cdo segment kryesor té tregut. “Marrja e té drejtés
pér té tregtuar njé nga dy markat e Volkswagen na shton besimin
se tashmé, me gamén e markave tona, mund ti pérgjigiemi mé
miré té gjitha kérkesave té klientéve pér transport, luks, makiné
ekonomike apo me shumé emocion né timon” thoté Drejtori i
Pérgjithshém né Porsche Albania Z. Gentian Bushati. U deshén
vetém pak muaj gé shitjet né Porsche Albania té tejkalonin prit-
shmérité fillestare qé fabrika Volkswagen kishte pér tregun shg-
iptar. “Besimi gé klientét tané patén tek ne, si dhe eksperienca
e Porsche Holding né segmentin e makinave tregtare béri qé
niveli i shitjeve pér kété marké té tejkalonte pritshmérité e fab-
rikés, duke patur parasysh gé né treg prej disa vitesh egzistonte
edhe njé operator tjetér.

Njé puné e jashtézakonshme éshté béré né ményré qé té zgje-
rohen dhe pérshtaten kapacitetet e servisit. REndési e veganté i
éshté kushtuar trajnimit té€ stafit t€ shitjes dhe atij té servisit, in-
stalimi i programeve pér diagnostifikim elektronik dhe vendosja
e lidhjeve me serverat e fabrikés. Makina frigoriferike, ambu-
lanca, transport pasagjerésh jané vetém disa nga kombinimet
gé ofrohen pér té plotésuar nevojat e ¢do biznesi pér transport.
“Komunikimi i vazhdueshém me klientét tané, pjesémarrja népér
panaire biznesi, kontaktet e vazhdueshme me fabrikén, trajnimet
nga ekspertét gjermané té stafit, si dhe ndjekja e vazhdueshme
e tregut na shtojné bindjen se tek ne né Porsche Albania klientét
dhe partnerét tané té biznesit mund té marrin pérgjigien mé té
miré pér kérkesat e tyre pér transport.

Konsulenca logjistike éshté hapi tjetér gé planifikojmé né
Porsche Albania. Optimizimi i transportit shkurton ndjeshém
kostot dhe kohét e Iévrimit duke i dhéné bizneseve njé pér-
parési té prekshme krahasuese né treg.” Vazhdon mé tej Z.
Bushati. Porsche Albania ka zhvilluar né ményré té ndjeshme
tregun e makinave tregtare né Shqipéri. “Ka gené komunikimi i
vazhdueshém me klientét tané gé na ka dhéné pérparési ndaj
operatoréve té tjeré né treg. Ditét e Hapura, prezantimet e mod-
eleve mé reja, pjesémarrja népér panaire biznesi jané vetém
njé pjesé e asaj cka na afron me klientét tané. Né fund té vitit
2010, shohim pas tre vitesh pune intensive pér té ofruar né treg
até cka éshté mé e vyer pér klientét tané: “Profesionalizmin”,
ndérkohé tek hedhim véshtrimin pérpara shohim njé pune me
shumé sfida dhe arritje pér g€ géné zgjedhja e paré né tregun
e makinave té reja né Shqipéri.” — pérfundoi Z. Kozma drejtor i
markés VW Makina Tregtare né Porsche Albania.

VW Commercial Vehicles in
Porsche Albania

Just three years from entering the market, Porsche Albania ex-
pands its brand portfolio with VW Commercial Vehicles. Since 1
January 2008, Porsche Albania has been offering a brand for each
of the major market segments. “By acquiring the rights to sell one
of the two Volkswagen brands, we feel more confident that with
our range of brands we can better satisfy our clients’ demand for
transport, luxury, economy cars and emotion on the wheel”, says
Mr. Gentian Bushati, General Manager of Porsche Albania. A few
months were enough to bring Porsche Albania sales beyond the
initial expectations of the Volkswagen house in the Albanian mar-
ket. “The clients trust in us and the experience of Porsche Holding
in the segment of commercial vehicles contributed to higher-than-
expected sales considering that another operator was in the mar-

ket from some years now”.

Extraordinary efforts were made to expand and adapt the service
capacity. Due importance was paid to training the sales and ser-
vice staff, installation of diagnostic scanning programmes and en-
suring connection with the factory servers. Refrigerator box, am-
bulances, passenger transport are just some of the combinations
offered to meet the transport needs of any business. “Continuous
communication with our clients, participation in business fairs,
constant contacts with the factory, training of staff by German ex-
perts and careful follow up of the market feed are our convictions
that here at Porsche Albania our clients and business partners will

find the best match for their transport needs.

“Logistic consultancy is the next step for Porsche Albania. Trans-
port optimization significantly reduces delivery costs and time, giv-
ing businesses a considerable advantage over the competition”,
states Mr. Bushati. Porsche Albania has strongly developed the
auto market in Albania. “It was the continuous communication with
our clients that gave us the edge over other operators in the mar-
ket. Open days, presentations of new models, participation in fairs
is only a part of what brings us closer to our clients. In these 3
years we worked intensively to offer clients what is more precious,
“Professionalism”. The coming years bear many challenges and
achievements, but also the conviction that we can become first
choice in the Albanian auto market”, says Mr. Kozma, manager of

VW Commercial Vehicles in Porsche Tirana.
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Konferenca e prezantimit t¢ VW Makina
Tregtare né Porsche Albania

(Janar 2008)

VW Commercial Vehicles Introduction
Conference

(January 2008)

Panairi i bizneseve Gjermane né Tirané
(Maj 2009)

German business fair in Tirana

(May 2009)

Panairi i biznesit Klik Ekspo (Néntor 2008)
Klik Expo business fair (November 2008)
Prezantimi i VW Caddy Maxi (Prill 2008)
Presentation of VW Caddy Maxi (April
2008)

15



16

Drive 12/10

with us

101 vjet progres
nepermjet teknologjise
101 years of progress through technology

101 vjet Audi

Tek Audi, progresit t& vazhdueshém teknologjik tashmé
i shtohen edhe 101 vite eksperience. Jané 101 vite té
mbushura me arritje dhe sfida té realizuara. Njé puné e
gjaté dhe e palodhur pér tu pozicionuar né majén e seg-
mentit ekzekutiv né treg. Njé puné e cila éshté shpérblyer
mé sé miri nga interesi dhe vémendja e klientéve tané.

Jané té shumta arritjet e deritanishme. Zbulimi dhe zhvilli-
mi i sistemit permanent Quattro, zhvillimi i strukturés Audi
Space Frame me alumin rezitent dhe té lehté, pérdorimi
i teknologjisé sé dritave té dités LED dhe grila e pan-
dashme tashmé jané kthyer né simbol té késaj marke.
Audi njé marké gé té entuziazmon.

Né 100 vjetorin e themelimit, Audi organizoi njé séré ak-
tivitetesh kulturore dhe sportive ku morén pjesé me qgidra
té apasionuar pas makinave luksoze si dhe personalitete
nga fusha e politikés, sportit dhe artit.

Né stadiumin modern Allianz Arena katér skuadra: AC
Milan, FC Bajerni Mynihut, Boca Juniors dhe Manchester
United u ndeshén pér kupén Audi ku vendasit e Bajernit
té Mynihut fituan né kohé shtesé ndaj Manchester United.
Porsche Albania u mundésoi njé grup klientash Audi té
apasionuar pas futbollit ndjekjen né stadium té kétij tro-
feu.

101 years Audi

In Audi, constant technological progress is coupled by
101 years of experience. 101 years filled with accom-
plishments and won challenges. A long and weariless
work to reach the top of the executive segment in the
market; a work rewarded at best by the interest and at-
tention of our clients.

Accomplishments so far are numerous, like the introduc-
tion and development of the permanent Quattro system,
development of the Audi Space Frame structure with light
and aluminium, the use of LED Light technology and the
indivisible shutter have become a symbol of this brand.
Audi, the enthusiastic brand.

At the 100 anniversary of its foundation, Audi organized
several cultural and sportive activities where all the en-
thusiast of the luxury brand as well as VIP personalities
had the chance to attend and perform.

At the modern architecture stadium Allianz Arena four
team: AC Milan, FC Bayern Munich, Boca Juniors and
Manchester United competed for the Audi Cup. Bayern
Munich won at kick-offs against Manchester United and
was awarded the trophy. Porsche Albania organized a
journey for a group of Albanian Audi clients and sport en-
thusiast that had the chance to see live the game at the
stadium.




Kryetari i bashkisé sé Ingolstadt Horst Seehofer, Kancelarja e Gjer-
manisé Angela Merkel Drejtori i Pérgjithshém i Audit Rupert Stadler
gjaté ceremonisé sé 100 vjetorit t&€ Audi-t.

Ingolstadt Horst Seehofe, Chancelor Angela Merkel and Rupert
Stadler Chairman of the Board of Management of Audi AG during
the celebration of the 100 anniversary of Audi.

Audi A8, prezantimi gé ‘mposhti’
forcén e gravitetit.

Pesé Audi A8 u sollén né Shaqipéri pér premierén e kétij modeli né
tregun Shqiptar. T€ gjithé té interesuarit né modelin mé luksoz té
Audi-t patén rastin té provonin Audi A8 né njé ‘test-drive’ individual.

Né bashképunim me Linxair né Shqipéri, ‘test-drive’ vazhdoi mé tej
né me njé fluturin luksoz né njé “Jet” privat giellin e Shqipérisé dhe
Malit té Zi.

Né Porsche Albania u pérpogém té gjenim njé mjet transporti gé fti
afrohej standardeve té Audi-t A8 pérsa i pérket luksit dhe perfor-
mances.

Né fund e gjetém, vetém jo né rrugé por né ajér.

Audi A8, the market introduction that
‘prevailed’ gravity.

Five Audi-s A8 where brought in Albania for the market introduction
of this model. All those interested in the most premium model of
Audi had the chance to have an individualized test drive with the A8.

In cooperation with Linxair in Albania the test drive that started on
the roads ended with luxurious flying experience, in a privete Jet, in

the skies of Albania and Monte Negro.

At Porsche Albania we searched for a transport mean that would
match the Audi A8 standards in terms of luxury and performance.

We did find it, but it came with wings.
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Prezantimi i Audi A4 né Shqipéri

Modeli mé i preferuar né segmentin B, u prezantua pér heré té paré né tregun Shqiptar né Mars
té 2008. Njé prezantim né shumé nivele komunikimi ishte pjesé e suskesit té kétij modeli né
tregun Shqiptar. Prezantimi filloi me mbrémjen gala t€ organizar pér kété model né Porsche
Albania, ku interesi i publikut tejkaloi edhe parashikimet mé optimiste t& organizatoréve. Té
nesérmen njé floté prej 8 makinash té ardhura ekskluzivisht nga Gjermania pér test drive pér
klientét Shqiptar u ka dhéné mundési té gjithé té apasionuarve té€ késaj marke té provojné
modelin mé té ri té saj.

Presentation of Audi A4 in Albania

The most preferred model in the B segment was launched in the Albanian market in March
2008. Its success in the domestic market is partly owed to a multi-level presentation. The pre-
sentation started with a gala night organized at Porsche Albania for this model, where public
interest exceeded even the organizers’ most optimistic expectations. The next day, a fleet of 8
cars brought exclusively from Germany for Albanian clients for a test drive, gave the lovers of
this brand the chance to try this new model.




Audi Photo Exhibition

Njé marké e cila éshté e lidhur me artin, nuk mund t€ mos prezanto-
het edhe népérmjet artit. Porsche Albania organizoi ekspozitén me foto
krijuese dhe kéndvéshtrime té ndryshme t€ markés me katér rrathé né
galeriné e arteve né Tirané€. Audi, marka ku teknologjia takon artin.

Audi Photo Exhibition

A brand attached to art, can only be presented through art. Porsche Al-
bania organized a photo exhibition with a creative touch presented the
four-circle brand to the Albanian public at the Art Gallery in Tirana. Audi,
the brand where technology meets art.
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Thjesht e zgjuar

Fillesat e kompanisé datojné né Dhjetor 1895 kur me-
kaniku Vaclav Laurin dhe Vaclav Klement, té€ dy entuziast
bicikletash, filluan t€ prodhojné bigikleta sipas dizajnit té
tyre. Suksesi né kété fushé u dha atyre mundésiné qé pas
bicikletave dhe motorréve né 1905 té fillonin prodhimin dhe
tregétimin e makinave.

Makina e paré Laurin & Klement, Voiturette A pati njé
sukses té jashtézakonshém dhe hapi sipari nj¢ marke qé
premton shumé. Njé rrugé e gjaté me shumé sfida dhe po
aq arritje kané shogéruar markén Ceke pér ta sjellé até né
ditét e sotme.

“Thjesht e zgjuar” éshté ményra mé e miré pér té pércak-
tuar kété marké.

Simply Clever

The beginning of Skoda brand date in December 1895 when Va-
clav Laurin and Vaclav Klement, two bike passionate mechanics
started to produce bicycles on their own design. Based on the suc-
cess they had on bicycles and motorbikes in 1905 they started the
production and marketing of cars.

The first Laurin & Klement, Voiturette A was tremendous success
and set the fundaments of a promising brand. A long way with
a lot of challenges and milestones has marked the Czech brand
journey to modern days.

“Simply Clever” is the best definition for this brand.

Mé tepér siguri né rrugét e Tiranés

Marka Skoda me modelet Fabia dhe Octavia ka géné zgjedhja e
Policisé rrugore né shérbim té qytetaréve té Tiranés.

Marka Ceke u pérzgjodh pér tiparet g€ ofronte pérsa i pérket
konsumit, emetimeve dhe raportit mé té€ miré cilési-gmim.

Increased safety in Tirana streets.

Skoda brand with its two models: Fabia and Octavia was the
choice of Tirana Traffic Police for their patrolling and escorting
services.

The Czech brand was chosen based on the characteristics it
offered in terms of fuel consumption, CO2 emition and the best
value for money.



Elegancé dhe luks

Skoda dhe Miss Globe erdhén sé& bashku né konkursin e bukurisé
Miss Globe International organizuar né Tirané né Tetor 2008. Njé
aktivitet interesant ku u prezantua edhe modeli luksoz i “Skoda” —
Skoda Superb.

Elegance for the most beautiful

Skoda and Miss Globe came together at the Miss Globe International
beauty contest organized in Tirana in October 2008. An interesting
event that promoted the market launch of Skoda Superb.

Ciklizmi dhe Skoda ecin bashké

Skoda and Cycling, a common journey
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Jo vetém biznez. Marrédhénia qé& Skoda ka né
nivel ndérkombétar me ¢iklizmin nuk mund té
mos reflektohej edhe né Shqipéri. Njé partnere e
vazhdueshme dhe e sigurté Skoda mbéshtet kété
sport né turet giklistike né mbaré Shqipériné.

Not only business. The relation that Skoda brand has established
with cycling in an international context, has been reflected in Albania
as well. With a continuous focus in the partnership Skoda support
this sport in its tours all over Albania.

Mé tepér energji pér sportin More energy for sport

Njé bashké&punim i sukseshém dhe i vazhdueshém pér A successful cooperation between Skoda and the Stu-
sportin e volejbollit. Skoda dhe ekipi i Studentit rikujtojné se dent’s Volleyball team serve as a reminder that the respon-
pérgjegjésia e sektorit privat shkon pértej biznesit. Suporti sibility of the private sector extend beyond business. The
pér sportin vazhdon té jeté né pérparsité e késaj marke né support for sport activities is among the priorities of this
pérkushtimin e saj pér njé zhvillim t& ekujlibruar té vendit. brand for a steady development of the country.
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Mé miré njé mekanik
se njé thesar

nga Gjergj Mero

Migté jané béré shumé té rrallé né kohét e teknologjisé dhe
mekanikés moderne, késhtu gé edhe nocioni apo koncepti i
gjérave mé té shtrenjta ka ndryshuar goxha.

Po té hyjmé drejt e né temé, do té thonim qé fakti qé je
né timonin e njé Audi, SEAT-i, Skoda apo edhe VW makina
tregtare, me njé motor t€ famshém pér performancén e tij té
jashtézakonshme dhe brenda njé shasie aq té sigurt, saqé
kompania Porsche Albania jep deri né 12 vjet garanci ndaj
ndryshkjes, nuk do té thoté gé té shndérrohesh me mendje-
madhési né njé shofer t€ pakujdesshém. Ok, mund té jesh
krenar, qofté edhe pak mendjemadh qé ke njé makiné té re
por kjo nuk do té thoté gé dritat e trafikut té& t& emociono-
jné si Start-i i Formula 1 dhe ti pas shumé gjarpérimesh
népér rrugét e qytetit, pret gé roja i parkingut poshté zyrés,
té valévisé flamurin me kuadrate té finishit dhe ti té vésh-
trosh hijeréndé kolegét e tu gé arrijné finishin, mé fal zyrén,
shumé minuta pas teje. Ka dicka gé ti harron. Né rrugé ka
mjaft automjete té tiera dhe shumé prej tyre né gjendje
teknike té gortueshme. Kétu po shtojmé dhe nga njé shofer
té shkujdesur pér secilén, dhe ja ku gjendesh né njé mes
té njé krygézimi, me njérén deré té shtypur, njé drité dhe
zemeér té thyer, ndoshta dhe njé rroté e shtrembéruar. Ashtu
si¢ shtrembérohet dhe pérkulet gjithé plani i ditéve né vijim
gé t'i pérshtatet |évizjes ténde mé té tmerrshme: asaj ME
KEMBE!

Mirépo nuk éshté ag e tmerrshme sa mund té duket.
Megijithése ke dégjuar shumé pér kongesionaret e makinave
dhe odiseté e pafundme té riparimit té tyre, si fillim, né Por-
she Albania pajisjet gé diagnostikojné defektet, ¢farédo lloj
defekti, jané té lidhur me serverat e fabrikés gé ka prod-
huar makinén. Domethéné gé i zoti e di se ku pikon vaji,
mé fal gatia, dhe nuk i duhet shumé t'a veré punén né vijé.

He who finds a mechanic
finds a treasure

by Gjergj Mero

Friends are hard to come by in this time of technology and
modern mechanics, therefore the notion or concept of most
precious things has changed considerably.

Let's get to the point. The fact that you are driving a Audi,
SEAT, Skoda or even VW commercial vehicle, famous for its
high-performance engine and safe chassis that Porsche Alba-
nia grants a 12-year anti-corrosion warranty, - does not mean
that you become a carelessly prepotent driver. OK, you're
forgiven some pride, even some degree of conceit for driving
a new car, but this does not mean you should be thrilled by
traffic lights like a pilot in a Formula 1 start-up and that you
zigzag to overtake anyone in the streets and expect the park-
ing valet to wave the chequered flag and then that you cast
a stately look at your colleagues who made it to the finish, -
sorry, to the office — many minutes after you. You are missing
something: there are many cars out there in flabby technical
conditions. Let’'s add to the equation an incautious driver on
each of the cars and you find yourself in a crossroad with your
door dented, a broken light and heart, probably a deformed
wheel. Deformed like the plans in the days to come when you
have to endure the worst horrible nightmare: WALKING!

However, it is not that horrible. Although you have heard
much about car concessionaries and the endless odyssey
of having the car fixed; to start with, in Porsche Albania the
equipment that diagnoses glitches, any kind of glitches, is
connected to the servers of the factory that manufactured the

car. Therefore, the owner can find where the car is hurt and




Né rastin mé ekstrem, inxhinierét e fabrikave, qé vizitojné periodikisht
pér konsulta dhe kontrolle té kétyre rasteve, do t'i japin njé pérgjigje té
sakté dhe pérfundimtare ¢éshtjes. Vazhdojmé mé tej me fatin e makinés
ténde. Servisi furnizohet tre heré né javé. Sipas llogarisé del gé né shu-
micén e rasteve maksimumi gé mund té presésh éshté dy dité, né rastin
mé té keq dy dité pune. Mbetet vetém zévendésimi dhe askush nuk ka
ndér mend té t'a I&ré ty né doré kété puné, pavarésisht dhuntisé ténde
dhe déshirés pér t& gené kudo mé i miri. Ka inxhinieré dhe tekniké, qé
megjithése me té vérteté mé té mirét, vazhdojné té kryejné trajnime
periodike, sepse si i thoné llafit: zanati nuk ka fund.

Pér t& mbyllur gjithé kété histori, gé ka njé shije té hidhur vetém pér ty
dhe shpirtin ténd prej artisti me njé makiné aq té bukur si kryeveprat e
klasikéve,

nuk bén puné highlighter-i apo lapéstili i zyrés pér t& mbuluar gérvishtjet
e mundshme. Prandaj me modestiné qé karakterizon njeriun qé respe-
kton punén,

Iér gé kryeveprén ténde t'a restaurojé reparti mé i miré i riparimit té
bojés né treg. Ai i Porsche Albania, me punonjésit mé té shkathét, me
bojérat

dhe materialet Standox, njé gérshetim i pérkryer pér njé kirurgji té
padukshme démtimesh. Dhe sikur t€ mos mjaftojné té gjitha kéto, qé
ato dy dité pune apo pushimi, t&€ mos duken si njé pérjetési, Porshe
Albania té ofron njé makiné kortezie, né rast se je sjellé miré.

Me té gjitha kéto sa u thané, né fund té fundit, t€ jap té drejté miku im.
Nése njé makiné Audi, SEAT, Skoda apo VW Makina Tregtare éshté
krijuar pér t& dhéné kénagési dhe zgjidhur problemet, duhet t'a shijosh
até né maksimum.

Fundja, defekti mé i madh tre dité zgjat.

Financim pér Automjete

have it tweaked immediately. In extreme cases, the factory engineers
who periodically visit Porsche Albania for consultations and checks of
these cases can provide you with an accurate and final solution. Let’s
carry on with your ailing carl. The service is furnished thrice a week; by
simple math, you should have to wait two days at worst. It is probably
a matter of replacing a part, but no one intends to leave you do that,
despite your vocation and desire to be the best at anything. There are
engineers and technicians who - despite really being the best at what
they do - are trained regularly because as an Albanian saying goes:
craft is a bottomless well.

To close up this story, which has dealt a bitter blow to your artistic spirit
and your so-beautiful classical masterpiece-like car, a stationary high-
lighter won’t cover up the dents. Thus, with the modesty that accompa-
nies a work-abiding man, have the sense to have your masterpiece car
fixed in the best auto paint shop. Porsche Albania’s auto paint shop,
with the most skilful staff and Standox paints and materials, is perfect
for a look-as-new surgery. Wait... things get brighter than that. Porsche
Albania offers you a courtesy car if you have shown good manners, so
that these two days of work or rest will be anything but an eternity.

In the end, my friend, you are entitled to it. An Audi, SEAT, Skoda or
VW commercial vehicle is created to give you pleasure and solve your

problems, therefore you should enjoy it to the max.

Just let Porsche Albania know about the problem and forget about it.

Ate gé zgjedh

- Financim deri né 80% t& vlerés sé makinés

- Aprovim 24 oré
- Nuk ka nevojé pér garanci

Tel: 04 2 274 920
E-mail: leasing@raiffeisen.al
Adresa: Rr. “Kavaijés”, nr. 44, Tirané.

Raiffeisen
LEASING

mund ta kesh!
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‘Die Zukunft’ - E
Ardhmja

Maya Puhringer
Drejtore e Pérgjithshme né Porsche Albania

Ndérkohé qé mendoj mbi té ardhmen né mend mé vjen shpre-
hja e Niels Bohr “Parashikimi &shté shumé i véshtiré, sidomos
pér té ardhmen”.

Zhvillimet né kéto dy vitet e fundit theksojné mé tepér kupti-
min e késaj shprehjeje. Edhe né parashikimet mé pesimiste
té ekonomisé botérore kané qgené té pakté ata té cilét mundén
té parashikonin njé krizé financiare té atij niveli gé pérfshiu
mbaré botén. Problemet financiare t&¢ SHBA-sé shumé shpe-
jt u transferuan né Evropé ku shumé vende u ndodhén né
véshtirési dhe u detyruan té ndérmarrin masa shtrénguese
duke ndikuar dukshém né sjellien konsumatore né té gjithé
rajonin. E kush mund té parashikonte digka té tillé?

Kjo krizé ndikoi gjithashtu né ekonominé dhe njerézit né Shqg-
ipéri. Konsumi individual ka gené i ulét dhe vazhdon té jeté i
ndikuar nga pasiguria e masave né vend edhe pse ekonomia
Shqiptare ka ruajtur njé normé pozitive rritjeje.

Sektori automobilistik né vendin toné dominiohet nga tregu
informal i makinave té pérdorura. Né 2009 nga 10 automjete
vetém njé ishte i ri. Né kété kéndvéshtrim taksa e re e ven-
dosur kété veré éshté e réndésishme né dy drejtime. Sé pari
mé pak automjete té pérdorura té& importuara rishtazi do té
ndotin ambientin, makina té cilat nuk pérmbushin standardet
e CO2 né Evropé nxiten té shiten né vende si Shqipéria (ku
ende nuk jane implementuar normat strikte t& mbrojtjes sé
ambientit EU4 dhe EU5). Sé dyti klientét do té pérgendrohen
né faktoré té réndésishém blerjeje si¢ éshté pér shembull ga-
rancia prej 24 muajsh e ofruar nga distributorét e autorizuar,
sesa né faktoré té tjeré si¢ mund té jeté ¢cmimi i njé makine ku
nuk pérfshihet asgjé.

‘Die Zukunft’ - The
Future

Maya Puhringer
General Manager Porsche Albania

Thinking about the future of Porsche Albania a quotation of
Niels Bohr prompts to my mind ‘Prediction is very difficult,
especially about the future’.

The developments of these two last years emphasize the
meaning of this quote. Even in the most pessimistic view of
world economics very few had anticipated a financial crises
at the level it has affected the world. The US financial tur-
moil was soon transposed to Europe where some countries
found and still find themselves in very difficult situations and
were forced to undertake austerity measures that have influ-
enced deeply the purchasing attitudes of buyers all over the
region. Who could have predicted that?

This crisis has also affected the economy and the people
in Albania. Private consume has been low and
is still affected by uncertainty of the domestic
activity even though that the Albanian econo-
my has managed to preserve positive growth
rates.

The automotive sector in our country is domi-
nated by the informal used car market. In 2009
one out of 10 sold cars only was a new car. The
new tax introduced this summer is important in
2 ways. First less newly imported old used cars
are polluting the streets that are not meeting
the CO2 Standards in Europe and are there-
fore pushed to be sold in countries as Albania
(that are not yet implementing the strict envi-
ronmental norms of EU4 and EU5 Standards).
And second the consumer is likely to be more
focused on other important purchasing factors
such as 24 months new car warranty given by the autho-
rized new car dealers rather than only the price of a used car
purchased without any security.

Itis impossible to look forward if you don’t look back. In 2008
Porsche Albania had achieved the mark of 500 deliveries
of new cars and has repeated this achievement in 2009.
Despite the financial downturn in 2009 we have managed
to achieve growth while many other operating actors in the
automotive market in Albania and Europe were experiencing
a record shrink of their business. For this year 2010 Porsche



Eshté e pamundur t& shohim pérpara nése nuk hedhim fillimisht vésh-
trimin pas. Né 2008 Porsche Albania shénoi 500 dorézime automjetesh
té reja dhe e ka pérséritur kété arritie edhe né 2009. Pavarésisht krizés
financiare gjaté 2009-s ne kemi arritur té€ kemi rritie ndérkohé qé shumé
aktoré té tjeré té tregut automobilistik né Shqipéri dhe Evropé po pérje-
tonin rénie rekord shitjesh. Pér vitin 2010 ne né Porsche Albania jemi té
vendosur pér té thyer njé rekord tjetér pér Shqipériné: Té dorézojmé 600
automijete tek klientét tané. Nése mbajmé parasysh rénien e tregut total
té automjeteve té reja né Shqipéri, ky vit rekord i yni shihet nga té huaijit
si njé arritie e madhe. Njé né katér automjete té dorézuar tek klienti né
Shqipéri vien nga Porsche Albania. Duke u krahasuar me vendet fqinje
ne do té renditemi ndérmjet 3 kompanive me performancé mé té miré
nga té gjitha kompanité simotra t&€ Porsche Holding.

Pas njé reflektimi té€ gjaté pér té gjetur até "cilési té veganté, vendim
apo veprim” té cilin ne kemi patur apo ndérmarré, gé na ka ndihmuar té
diferencohemi nga aktorét e tjeré té tregut automobilistik né Shqipéri,
pérgjigjia éshté “Asgjé”. Ne tregtojmé té njéjta marka, né té njéjtin vend
pér té njéjtét klienté. Ne u shérbejmé ¢do dité me dhjetra klientéve né
servis si¢ kemi béré né té kaluarén. Ne investojmé né ményré té gén-
drueshme né marketing dhe komunikim, trajnim stafi dhe pérmirésim
progedurash njé pjesé té réndésishme té té ardhurave tona si¢ edhe
kemi béré qé nga fillimi. “Qéndrusheméria” éshté kjo fjalé, e cila dallon
nga té tjerat. Ne kemi arritur, né ményré té qéndrueshme, standarte té
cilat mund té pérkthehen me lehtési né pérfitime pér klientét tané. Né
ményré té géndrueshme ne investojmé né rritien e numrit t& punonjésve
tané, né ruajtien e kénagésisé konsumatore dhe né formimin profesio-
nale té stafit.

Cfaré presim né té€ ardhmen? Né Porsche Albania ne po planifikojmé pér
njé ambient té ri shtaté heré mé t€ madh se ky gé kemi aktualisht , i cili
do té keté si servis ashtu edhe njé sallon ekspozimi.

Njé céshtje tjetér thelbésore e zhvillimit toné éshté edhe zgjerimi i rrjetit
té servisit né mbaré vendin. Aktualisht né Shqipéri ka 3 shpérndarés té
autorizuar pér markén e grupit Volkswagen dhe Skoda. Né Gjirokastér,
Shkodér dhe Tirané. Né té& ardhmen ne planifikojmé té zgjerojmé rrjetin e
serviseve né ményré qgé té jeté e thjeshté pér klientét té na arrijné prané
vendeve ku banojné apo punojné apo udhétojné né kété vend té bukur.

Né Porsche Albania ne ndjekim moton toné: Bewegung ist unser Erfolg
— Lévizja éshté suksesi yné — lévizja e klientéve tané. Edhe pse parashi-
kimet nuk jané gjithmoné té lehta, motoja joné éshté premtimi yné ndaj
jush né té ardhmen.

Albania is set to break another market record for Albania: To deliver 600
vehicles to our customers. Considering the shrinking total new car mar-
ket in Albania our all time record year is observed by outsiders as a huge
achievement. Each 4th new car that is delivered to its owner in Albania
in 2010 is coming from Porsche Albania. Comparing us with neighbour-
ing countries we’ll be ranking this year under the 3 top performers of all
Porsche Holding sister companies.

After a long reflection on what was ‘that individual thing, decision or ac-
tion’ that we manage to get it right and that helped us to differ from the
other actors of the automotive market in Albania the answer is “Nothing’.
We market the same brands, at the same location to the same clients.
We service day in and day out tens of service clients, as we have done
in the past. We invest in marketing and communication, staff training and
procedures improvement a consistent part of our turnover as we have
done since day one. Yet there is one word that stands out from the rest
“Consistency”. We have consistently set new levels of achievements
that can be easily translated in tangible customer benefits. Consistently
we are investing in increasing our numbers, build, increase and keep our
customers at a high satisfaction grade and invest in our staff’s profes-
sional development.

What do we expect in the future? At Porsche Albania we are planning
for a new venue, seven times bigger than the existing facilities that will
accommodate both, a show room and service capacities.

Another core area of development for our future is the service network
throughout the country. Actually Albania is covered with 3 authorized
dealers for the Volkswagen group brand Skoda. In Gjirokastra, Shkodra
and Tirana. For the future we plan to further expand the service network
in order to be easy reachable for people living, working and travelling
throughout the beautiful country with sometimes unwinding roads.

All in all we follow our Motto: Bewegung ist unser Erfolg — Motion is
our success — the motion of our customers. Even if predictions are not
always easy, our Motto is our promise to you for the future.
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Té rejat nga markat
News from the brands

Pértej pritshmeérive

Pérgatituni pér digka t& egér. Pas timonit t& modelit t& Skoda
Yeti-t, cdo udhétim éshté i jashtézakonshém. Tashmé edhe
mé shumé me motorin e ri 1.4 TSI/90 kW i cili kombinon
pérformancén me konsumin e ulét. Modeli i géndrueshém
dhe kompakt pérballon me lehtési ¢do terren, kjo falé edhe
4 rrotave aktive dhe kambios me 6 raporte DSG (Direct Shift
Gearbox).

Nga jashté Skoda Yeti karakterizohet nga shkrirja e diza-
jnit unik, sigurisé, funksionalitetit dhe komfortit. SUV e pér
e Skoda-s éshté e gatshme t& pranojé sfidén me ju duke
tejkaluar té gjitha pritshmérité. Ky model fillon nga 15,400
Euro.

Beyond expectations

Be prepared for something wild. Behind the wheel of the Skoda
Yeti, every journey is extraordinary. Even more with the all-new
1.4 TSI/90kW combining high performance with a surprinsingly
low fuel consumption. The robust yet compact Yeti tackles all
terrain with ease, thanks to the permanent 4-wheel drive and
the off-road mode as well as the automatic

6-speed DSG (Direct Shift Gearbox).

The new Skoda Yeti is characterised by the symbiosis of a
unique design, safety, functionality and comfort. The first Skoda
SUV is ready to accept your challenges and exceed all expec-
tations. This model starts from 15,400 Euro.

Vw Amarok, né shérbimin
tuaj

Né testimet e zhvilluara né Janar, pickup-i i ri tregoi se mund
té pérballonte edhe situatat mé té véshtira né rallyn mé im-
penjativ t& botés. Amarok-u ishte eskorta zyrtare pér rally-
in Dakar 2010 né Argjentiné dhe Kili ku as teperaturat prej
50°C dhe as lartésia prej 4,500 metrash mbi nivelin e detit
nuk e pengoi kété model. Ky pickup ka kaluar me nota té
shkélgyera 9,000 km né testin e rezistencés. Por ky pickup
shkélgen gjithashtu né rrugé. Me cilésiné e larté té pajisjeve
né brendési dhe tiparet e shkélgyera té drejtimit, VW Amarok
ripércakton kufirin e t&€ mundshmes pérsa i pérket komfortit
dhe dinamikés. Ky model fillon nga 21,980 Euro.

VW Amarok, ready to pick you up

The new pickup impressively demonstrated that it can calmly
cope with even the most stringent conditions during its first en-
durance test in January at the most arduous rally in the world.
The Amarok was the official escort vehicle for the 2010 Dakar
Rally through Argentina and Chile, and neither temperatures of
50°C nor mountain passes over 4,500 metres high were able to
daunt it. The pickup passed this almost 9,000 kilometre endur-
ance test with flying colours. The Amarok breaks new ground
on conventional roads as well: with its high-quality interior and
driving characteristics that leave nothing to be desired, it sets a
completely new benchmark in terms of comfort and dynamics.
This model starts from 21,980 Euro.



Audi A7 debuton né tregun
ndérkombétar

Né janar té 2008, makina concept Audi A7 Sportback ishte pady-
shim modeli mé i réndésishém né panairin e makinave té Detroid.
Ky model éshté konceptuar si alternativé estetike e sedanéve tradi-
cionalé pér clienté té cilét jané té dhéné pas dizajnit.

Peter Schwarzenbauer, Anétar Bordi pér Shitjen dhe Marketingun
né AUDI AG u shpreh: “Me A7 ne kemi krijuar njé makiné vértet té
bukur, njé koncept té ri té cilin ne mendojmé se tregu e kishte pritur
prej shumé kohésh. Ne presim gé aférsisht 2/3 e klientéve té té
gjithé blerésve né rang botéror té jené klienté té rinj té cilét zbulojné
botén Audi népérmjet Audi-t A7”. Audi A7 zgjeron mé tej gamén e
Audit né segmentin ekzekutiv. Ky model fillon nga 47,948 Euro.

Audi A7 debuts in the international market

In January 2008, the concept car for the Audi A7 Sportback was
the star of the Detroit Auto Show. It is intended as a particularly
aesthetic alternative to a classic sedan for customers with an af-
finity for design.

Peter Schwarzenbauer, Member of the Board for Sales and Mar-
keting, AUDI AG: “With the A7, we are delivering a real beauty and
an entirely new concept that we feel the market has been waiting
for. We expect roughly two-thirds of all buyers worldwide to be new
customers, finding their way to Audi via the A7.” Audi A7 expands
Audi’s range in the executive class. This model starts from 47,948 Euro.

SEAT Alhambra e re - Teknologji
pér té gjithé familjen

Tashmé edhe me mé shumé teknologji dhe komoditet né udhétim, SEAT Al-
hambra éshté shndérruar né modelin qé té tjerét duhet té ndjekin né segmen-
tin e makinave pér pasagjereé.

Marka Spanjolle prezanton ndér té tiera dy motoré nafte ‘common rail' me
DPF (filter i avancuar grimcash pér motorét e naftés) 2.0 TDI CR me 140 dhe
170 kf, motorin e benzinés 1.4 TSI me 150 kf si dhe 2.0 TSI me 200 kf. E gjithé
gama e modelit Alhambra éshté Economotive, ku pérfshihen: funksioni Start/
Stop dhe sistemi i rekuperimit té€ energjisé. Motorét e naftés 2.0 TDI me 140
dhe 170 kf jané gjithashtu té disponueshém me kambion me gjashté raporte
DSG. Ky model fillon nga 24,800 Euro.

New SEAT Alhambra -
Technology for the whole
family to enjoy

» New range of TDI and TSI engines — more efficient and better performance
» New body structure with sliding doors
* Greater functionality and seating modularity for 5 or 7 passengers

Now even more functional, with greater modularity and driving comfort, the
SEAT Alhambra has become the newest benchmark in the large passenger
segment.

To begin with, the Spanish brand’s new model line-up features two common
rail Diesel engines with DPF particulate filter — the 140 and 170 hp 2.0 TDI
CR, and the 150 hp 1.4 TSI petrol engine, as the 200 hp 2.0 TSI. All of the
Alhambra range versions are ECOMOTIVE, which include the Auto Start/Stop
function and energy recovery system. The 140 and 170 hp 2.0 TDI CR en-
gines are also available with the six-speed dual-clutch DSG gearbox. This
model starts from 24,800 Euro.
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“S| DOLEN
REZULTATET?"

Vodafone Pro Unlimited

Kurseni ne kosto por jo
ne komunikimin e biznesit tua

Me planin tarifor me kontraté, pérfitoni komunikim me
kosto shumeé té ulét dhe pa asnjé limit, pér biznesin tua;.

Opsionet e shumta té ofruara, ju mundésojné planin tarifor
meé optimal pér komunikimin tua;.

power to you

Pér mé shumé informacion, kontaktoni 149, vizitoni dyganet Vodafone, ose www.vodafone.al






